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[bookmark: _Toc225253082]Introduction
There is high need on part of modern-day organisations in keeping their focus on business sustainability as well as CSR (corporate social responsibility) ethics. Presently, the emphasis of consumers has remained on buying products which backs different causes, with a significant proportion believing that organisations need having a legal responsibility towards the society on whole and the planet. Both the concepts of business ethics alongside CSR have developed into key factors based on which businesses communicate with their respective stakeholders besides addressing concerns related to social factors and the environment (Freeman and Elms, 2023). The present essay is being performed with the aim of defining as well as outlining business ethics concept and the social responsibility aspect by applying academic theoretical frameworks like TBL (Triple Bottom Line) as well as CSR. The essay will further be evaluating the connection between ethical practices, the performance of the organisation alongside social obligation, backed by UK-based corporate illustrations. 
[bookmark: _Toc225253084]Business Ethics and Social Responsibility
Business ethics denotes the standards as well as ideologies which guide the behaviour of organisations at local, national alongside global level. It involves morality, integrity as well as equality. Ethical practices help in strengthening the trust level of consumers, improving the reputation of brands as well as promoting a positive culture within workplace (Ferrell et al., 2019). 
On the flip side, CSR or corporate social responsibility denotes the drives undertaken by modern-day brands in influencing the society as well as environment in positive manner, and not just emphasising on producing profits. Activities related to CSR helps brands in gaining the trust of public and generating value in long-term by promoting social progress and evolution in addition to addressing challenges existing globally such as changes in climate as well as poverty (Manasakis, 2018). 
Even though the focus of business ethics remains on making decisions morally, CSR is found to be quite enterprising, which includes drives and schemes which is beneficial for the society. 
[bookmark: _Toc225253085]Models and Theories: Triple Bottom Line and CSR
Triple Bottom Line (TBL): TBL has evolved into an organisational concept which specifies the fact that organisations remain obliged to quantifying the impact they have on the society as well as environment- as well as their performance on the financial front, instead of keeping the focus exclusively on profit generation, or the typical concept of “bottom line”. The TBL can be segregated into 3 ‘Ps” which involves people, profit alongside the planet. The framework remains closely in line with contemporary goals of sustainability as well as the expectations of stakeholders (Harrison et al., 2020). 
CSR: The CSR Pyramid model of Carroll exemplifies the 4 major CSR elements in form of economic, ethical, legal as well as philanthropic influences. The model’s focus remains on striking a proper balance between those four responsibilities for attaining a holistic CSR approach. Through the adoption of practices related to CSR, a business can attain a fitting balance between considerations deemed social, economic and environmental whilst managing the expectations that shareholders alongside stakeholders have (Freeman and Elms, 2023). 
[bookmark: _Toc225253086]Relationship between Ethics, CSR and Organisational Performance
The gradually acknowledged connection between CSR, ethical practices as well as organisational performance remains quite strong. The reputation of a brand can be improved if they adopt practices that showcases their responsibility towards the society and environment alongside behaving in ethical manner. It helps in building the trust level of consumers, as well as develop the satisfaction level of employees, and all of these factors results in the business generating profit in long-term (Ferrell et al., 2019). 
At the primary level, businesses deemed ethical tries obtaining competitive edge. Customers in all likelihood backs brands which are able to exemplify accountability as well as transparency. In order to better illustrate the same, Unilever, a multinational brand based in UK have developed a ‘Sustainable Living Plan” by incorporating the sustainability concept into its business objectives. The emphasis of Unilever remains on lessening the impact on the environment as well as developing societal consequences, which results in reinforcing the image of the brand besides attaining constant growth financially.
Adding to that, ethical actions undertaken by a brand allows in managing risk as well as legal adherence. Brands disregarding moral code or ethical guidelines ends up facing outrages, damage to their reputation as well as sanctions. A prominent illustration of the same is British Petroleum (BP). A lot of criticism has been labelled against BP owing to environmental disasters like the blowout of Deepwater Horizon which also resulted in the brand experiencing heavy financial losses. The same underlines the manner in which ethical practices deemed poor can influence the performance of business in negative manner (Manasakis, 2018). 
And lastly, corporate social responsibility can result in savings cost as well as maintaining efficacy within operations. Practices deemed environmental-friendly, like lessening the consumption of energy as well as diminishing the level of waste generated can go a long way in lessening the costs of operations. In order to better illustrate the same, Tesco remains obliged to lessen the emission of carbon as well as waste generated from food, and all these not just results in environmental benefits, rather develops the margin of profits and the level of efficacy (Harrison et al., 2020). 
Nonetheless, certain critics do claim that CSR may end up augmenting the level of cost besides lessening the profit margins in short-term. Considerable level of investments needs to made for employing practices deemed sustainable or maintaining ethics within supply chain. Inspite of all these, a lot of scholars claim that the cost factor gets outweighed by benefits obtained in long-term, with CSR leading to organisational growth in sustainable manner (Freeman and Elms, 2023).
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From what has been discussed above, it can be concluded that the concepts of business ethics and CSR hold a lot of significance within the practices undertaken by contemporary businesses. Even though the emphasis of business ethics remains on moral ideologies guiding the process of making decisions, corporate social responsibility includes employing actions which addresses responsibilities, both on the social as well as environmental front. The connection between CSR, ethics as well as organisational performance remains noteworthy, with practices undertaken responsibly have the capacity in improving efficacy and reputation, enabling in maintaining profitability in long-term. 
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