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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 
 

	Answer: the website loads quickly within the space of two seconds.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The website contains many sub pages such as mini games etc you can find these sub pages just by clicking the three lines on the homepage. You will see the options for food and drink packages corporate events and group or party offers. 

	Question 1c - Can a customer make a booking via the webpage? 


	Answer: a customer can make a booking by clicking the three lines on the home page and clicking book now. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
In my opinion of this website there does not seem to be much fault to pick from. You can find information very easily. Contact and booking info is easy to find. The pages stand out in bright inviting colours. And there are many sub pages to choose from. 

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The web pages look very pleasant each page is in bright colours of pink blue and yellow purple and orange these colours are very inviting. The pages are filled vibrant colours.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: the website uses imagery with pictures and videos of family's happy and having fun. The colour is vibrant and positive


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
The website has not made use of an online chat tool. But there seems to be plenty of other ways to contact the correct departs a customer would need to. There are contact numbers to vip sections or normal bowl  

	Question 2d – How effective are the social media links on the website?


	Answer: 
The social media links the company uses are Facebook twitter Instagram and YouTube. These can be found on the home page by scrolling down to the bottom. Just by clicking on the icons will take you to the social media page. 

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
They are made clear by offering brief descriptions of what services are available. An example would be an hour of bowling let the the ultimate n0 1 spot begin. This is short brief it sounds exciting with the option to book underneath. 

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
There are no reviews on the website however they are reviews available on google or trip advisor which are rated by a 5 star system. These are up to date for customers to find outside o the webpage. 

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The company has a very good reputation the website gives an impression of very high-quality service. Having used this company for events myself i can give very positive reviews. 

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Prices are not made clear to customers unless they go on to subpages of booking. This is a downfall for any family on a budget and needs book somewhere on short space of time

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. bowling

	
	2.  Days out

	
	3.    food 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: the website appears in the top 10 when i click in bowling being Birmingham based they are a few that pop up within this area. Days out being the same


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
I do feel websites have relevance as a family wanting to try new locations has a lot of options to choose from when a service such as Hollywood bowl lists all the services they offer. If a family or group are looking for a venue to be able to book Partys websites can play a key role in this area. 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
If i had to make one recommendation it would be to improve on price visibility so families know how much they can expect to spend on a day out. 
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