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This report focus on Dune London, Dune London was founded by Daniel Rubin in 1992. It all started as a concession store in London Oxford street, with the objective of creating affordable luxuries footwear and accessories brand. The company owns 350 stores location worldwide. I have chosen to present this report on Dune London due a personal relation with the company, as I have worked for Dune London a little over 3 years. My experience with the company ended due to the Covid19 Pandemic, this report will analyse and discuss factors that affects the organisational quality systems and control for customers.


Dune London made an efficient use of technology as it plays and extremely role in the success of today’s businesses, with the advances on consumers shopping phase. Dune London takes advantages of technology by interacting more with customers through Instagram, as the company become more present “online” as well as sponsoring bloggers to wear it products. The aim of making consumers as comfortable as possible as well as trusting them as they see the product on everyday people.


In order to enhance the customer’s relationship Dune London have partnered with marketing technology company Curalate. To engage on customer’s experience and be relevant in today’s retails world Dune London brought Digital Marketing at the heart of the business with the strategies Dune London have seen 55 in clicks through compared to previous emails not featuring UGC. Dune over all uses mix of factors that put together to meet the need of their customers, by using the right marketing strategies they tend to highlight benefits of the products by executing great service. According to Mark Blenkinson, (2017). “taking customers straight to their needs is the latest positive turn in the marketing stragegy”. 
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