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[bookmark: _Toc125311376]Introduction
The report mainly analyses the financial management of the two hotel companies. It has been analyzed based on some of the variable factors and indicators. There is a different approach that those two companies have taken. The selected two companies are Intercontinental hotel group and Hilton group. The total revenue, market position, growth potential etc have been measured and analyzed here.

[bookmark: _Toc125311377]The Intercontinental Hotel Group
The Intercontinental Hotel Group is a global chain of hotels that strives to provide excellent service and luxurious accommodations to its guests. More hotel rooms are accessible under Intercontinental Hotels Group (IHG) or Intercontinental Hotels than any other hotel chain. IHG has expanded from a bit of a startup to a big corporation that manages a wide range of hotel brands. More than 140 million people stay in one of IHG's hotels each year, and the company operates more than 890.000 rooms in more than 6,000 hotels in more than 110 countries (IHG, 2022). IHG's mission is to serve both guests and employees by developing Great hotels in both groups' eyes.
[bookmark: _Toc125311378]Total revenue
The Intercontinental Hotel Group earned $2907.00 million in revenue in 2022. At the same time, their operating profit was $502.00 million. In 2022 the company increased its revenue by about $510 million. The good news is the company had a $139 million operating loss in 2021, but in 2022 the company gained a profit (Simply Wall St, 2022). In 2022, they will be able to break even because they have been collaborating with new revenue centres like food delivery portals throughout our hotels and have successfully expanded their share of that market. To earn extra income, IHG has also designed specialized packages that enable us to work with selected suppliers to rent out our outside areas and lawns. 
[bookmark: _Toc125311379]Market position
There will be a total market cap of $12.57 billion for InterContinental Hotels Group as of January 2023. Based on the current market cap, InterContinental Hotels Group is the 1259th most valuable company in the world (Setiawan, 2021). The value of a publicly traded firm is typically expressed as its market capitalization, or "market cap," which is the market price of all of the outstanding shares of stock. The United Kingdom is home to the private firm that operates the Intercontinental Hotels brand. The corporation has a sizable foothold in the hotel and motel sectors in the United States and the boutique hotel industry. In the Boutique Hotels sector, they are the market leaders, generating an estimated 4.0% of total sector income. To position its brand, IHG likely prioritizes growth in the world's most affluent locations, including large cities, where consumer demand for its products is highest. In addition, IHG has established itself as a go-to lodging option for many of the world's most influential figures because of its hotels' hospitality (Daniel, 2022).
[bookmark: _Toc125311380]Growth potential
The Intercontinental Hotel Group is in an excellent position to increase its market share and speed up its growth because there are many excellent prospects. IHG has a good chance of growing in the Indian and Chinese markets, which have some of the fastest-growing economies in the world. These countries have huge populations and middle classes that are overgrowing, which are both great opportunities for IHG to grow its business. Putting well-known hotel brands like Holiday Inn and Crowne Plaza under the IHG brand is a great way to get into these markets. As a result of this change, IHG will be able to reach more people and grow its customer base (Shykina and Lisetskaya, 2020). This will give the company a chance to launch new brands that are designed to meet the needs of specific parts of the market. As a result of this new change, IHG will have an edge over its competitors. IHG could make money if the number of business trips goes up. This is because there will be more demand for hotel rooms, allowing IHG to fill more rooms. IHG will also benefit from more people travelling worldwide because there will be more demand for hotel rooms.
[bookmark: _Toc125311381]Financial commitment to CSR
This CSR Analysis of Intercontinental Hotels Group aims to gain insight into the company's accountability about Profit, People, and Planet. Carbon neutrality, decreased environmental impacts, more staff volunteerism, and charitable contributions are all goals of Intercontinental Hotels Group (Voegeli, 2021). The company is dedicated to maintaining an ethical and sustainable supply chain. Intercontinental Hotels Group is committed to social and environmental responsibility and follows strict ethical principles in its business operations. The company makes business decisions that consider its actions' broader social and environmental impacts. It provides much-needed goods and services to the public while turning a healthy profit. Among a company's legal obligations is adhering to applicable regulations. The public expects that Intercontinental Hotels Group will act lawfully and responsibly (Crist, 2021). By adhering to these fundamental principles, Intercontinental Hotels Group can operate in a manner that is both honest and open with its customers.

[bookmark: _Toc125311382]The Hilton Hotel Corporation
The Hilton Hotel Corporation is one of the world's most extensive and rapidly expanding hotel chains. It is a publicly traded firm that owns or manages 4,900 properties with a total of 800,000 guest rooms and employs 166,000 people throughout its owned and managed properties and headquarters. 2 More than 60 million customers are enrolled in Hilton's acclaimed customer loyalty program, Hilton Honors. It is headquartered in the US state of Virginia and has offices in 104 different nations and territories.
[bookmark: _Toc125311383]Total revenue
Revenue is the money a business makes through selling products and services to clients. An income statement's top line item is revenue, which is used as the denominator after all expenses have been deducted. Hilton revenue's overview is given below:
1. The revenue of Hilton Worldwide Holdings was $8.165B for the twelve months ending September 30, 2022, an increase of 68.63% over the previous year. (Statista, 2022)
2. The total yearly revenue for Hilton Worldwide Holdings in 2021 was $5.889 billion, up 34.39 per cent from the previous year.
3. The $4.307B in annual revenue posted by Hilton Worldwide Holdings in 2020 is a decrease of 54.43% year over year (Zippia, 2022).
4. The total yearly revenue of Hilton Worldwide Holdings in 2019 was $9.452 billion, representing a 6.13% rise from the previous year's total.
[bookmark: _Toc125311384]Market position
Hilton Worldwide is a major player in this market and was ranked second among the world's largest hotel firms in revenue, behind only Marriott International. The hospitality industry is dominated by Hilton, which holds 7.78% of the market share. The market value of Hilton Worldwide in January 2023 was $37.51 billion. According to research, this makes Hilton Worldwide the 472nd most valuable corporation globally (Silva, 2022). The value of a publicly traded firm is typically expressed as its market capitalization, or "market cap," which is the market price of all of the outstanding shares of stock.
[bookmark: _Toc125311385]Growth potential
Hilton hotel has an excellent opportunity to grow in the current market. There are presently more hotel rooms (1.08 million) and more hotels (6,892) than there will be in the year 2022 (1.03 million). More than 20,000 additional hotel rooms have been given the green light as of late. It forecasts a continuation of last year's 5% net unit growth from 2023 onward. It can accommodate a large number of people due to its large capacity. Throughout the world, there has been a rise in the number of people who utilize the internet. This means that Hilton can increase its consumer base by interacting with its clientele via the web. The e-commerce market has experienced both newfound popularity and increased sales success. This indicates a growing trend toward internet shopping. Hilton can increase their income by opening online shops and selling various items. In the years following the economic downturn, household income and discretionary spending increased. Because of this, Hilton will be able to attract a more significant portion of its target population (Jenny, 2022). The population has been increasing, and experts predict the trend will continue. Since Hilton's ability to reach a wider audience of potential customers will be enhanced, this is good news for the company. The government has also declared a subsidy for green product sales in this market. With this possibility, Hilton may put its attention on eco-friendly items.
[bookmark: _Toc125311386]Financial commitment to CSR
Corporations worldwide are beginning to place a greater emphasis on their corporate social responsibility. Corporate social responsibility, or CSR, is how businesses take responsibility for their actions regarding society and the environment. Hilton's business model places a premium on both economic and ecological practices. The organization is always looking to grow and learn from other companies that have established strong CSR credentials. Hilton's CSR division often offers training and development opportunities for all employees (Brrington, 2016). In addition, the division works hard to provide outstanding amenities to its clients to provide a memorable experience for guests and foster an inclusive work environment for all employees. Hilton's Corporate Social Responsibility team focuses on giving back to local communities by creating exceptional opportunities that boost local economies. Many people have noticed that Hilton's CSR division has been doing a great job.

[bookmark: _Toc125311387]Recommendation
· Business travellers stay at hotels for extended periods to get some much-needed vacation time. This is a new trend in the hotel business. Professionals today often extend their work trips by spending a weekend or several weeks there, whether travelling alone, with a partner, or with their families. Both of these hotels need to understand this trend.
· Requests for more extended stays have become increasingly common in the region as remote and flexible employment become the norm in the workforce. So, the hotel needs to plan according to this trend.
· Presently, guests of upmarket hotels and resorts that offer carefully tailored experiences and first-rate amenities are willing to pay a more significant premium. Travellers have been waiting to spend until they believe it is safe to travel again. Thus, the demand for luxury travel will increase even further in the coming year.
· The pandemic boosted sustainability, corporate responsibility, and the need for cooperation in the hospitality sector. Leading organizations have been declaring plans to offset their carbon footprint and push best practices on responsible consumption at the hotel chain level, demonstrating that sustainable travel is the way of the future.
· The hospitality business has contributed to developing a more robust sense of community. During the previous year, leading hotel groups introduced new brands to broaden and diversify their services, and hotel conversions have been a primary growth factor worldwide.

[bookmark: _Toc125311388]Conclusion
The hotel industry has a significant role in the UK's economy. Hilton and Intercontinental hotel has a significant market share in the UK economy and the global hospitability industry. Both hotels have good financial positions in the market and outstanding revenue over the year. Also, these companies can extend their market by taking some practical steps. As CSR is a significant thing for business in today's world, both of these companies properly fulfil their CSR activities.
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