Marketing Approach for a Beauty Salon in Barking
1. Target Audience
Our beauty salon in Barking will cater to:
· Women aged 18-50 looking for professional beauty treatments.
· Working professionals who need quick and efficient beauty services.
· Brides-to-be and individuals preparing for special occasions.
· Students and young adults seeking affordable beauty services.
2. Branding & Positioning
We will position our salon as a luxurious yet affordable beauty hub that offers high-quality services. Our branding will focus on:
· A stylish, modern interior to attract high-end clientele.
· A unique selling point: "Luxury Beauty at Affordable Prices."
· Personalized services to build customer loyalty.
3. Marketing Strategies
A. Online Marketing
1. Social Media Marketing
· Create engaging Instagram & TikTok content showcasing beauty treatments.
· Offer giveaways and influencer collaborations to boost visibility.
· Use Facebook ads targeting Barking residents.
2. Google My Business & SEO
· Optimize for "Best Beauty Salon in Barking" and similar keywords.
· Encourage satisfied clients to leave Google reviews.
3. Website & Online Booking
· Develop a professional website with an easy-to-use booking system.
· Offer blog posts about beauty tips to drive organic traffic.
B. Offline Marketing
1. Flyers & Local Advertising
· Distribute flyers in shopping areas, gyms, and local businesses.
· Partner with wedding planners and fashion boutiques for referrals.
2. Opening Event & Discounts
· Host a grand opening event with free mini treatments.
· Provide 10-20% discounts for first-time customers.
3. Loyalty & Referral Program
· Offer discounts for referrals and repeat visits.


4. Estimated Start-Up Costs (Max £50,000)
	Expense Category
	Estimated Cost (£)

	Salon Premises Deposit & Rent
	£15,000

	Interior Design & Equipment
	£12,000

	Licensing & Insurance
	£3,000

	Initial Stock & Products
	£5,000

	Marketing & Branding
	£7,000

	Website & Booking System
	£3,000

	Staff Recruitment & Training
	£5,000

	Total Estimated Cost
	£50,000



