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                                            Introduction


          The term "greenwashing" was first used by Jay Westerveld in 1986 when he opposed at the hotel practice of posting notices in hotel bathrooms asking guests to reuse their towels to protect the environment. Westerveld noted that nothing else suggests that the hotels owners are interested to reduce their impact on the environment and that their interest in washing fewer towels seemed to be motivated by concern for cost savings rather than the protection of the environment. Since then, greenwashing has become a common term used to describe the spreading of misleading information by an organization to create an environmentally friendly public image.
Greenwashing involves making an unsubstantiated claim to deceive consumers into believing that a company’s products are environmentally friendly or have a greater positive environmental impact than they actually do ( Lindwall, 2023).
Hotel companies use greenwashing practices to attract new customers who are interested in environmental protection, but also due to the legislation or norms in force in the different countries where these hotels operate. To realize if a hotel or a hotel company is really interested in the environment protection, it must be analyzed if sustainability practices are used in all circumstances, regardless of costs.
If environmental protection practices are applied only in cases where they are suitable for the hotel business, because they involve a reduction in financial costs and are suitable for the business, and in the cases where certain sustainability practices are not applied because they involve additional costs for the company, then those companies are using the rhetorical language of greenwashing.
It is often difficult to check if a large hotel company follows real sustainability practices, as it is up to the managers to follow all the environmental protection practices, some managers may be greener than others, or more greenwashing than others.

                                  











                               Examples of greenwashing 
      
        1.Promoting fake eco labels. Certain logos are bought with money to promote the idea of ​​eco-friendly. Many eco certificates are falsified, and clients do not know which institution to contact to verify their authenticity.
        2. Using laws to pretend that they are eco-friendly. Some hotels or hotel companies can adopt eco-friendly actions, only because the laws in that country obliges them to do so, and they don't do it voluntarily because they think it's good, but to avoid fines or closing the business by the authorities.
        3. Focusing on one positive thing and avoiding the rest. Some companies may advertise that they donate money to orphanages or schools in the local community, but they exploit the company's employees on minimum wages. Or some hotels boast that they no longer use single-use plastic bottles for guest toiletries, but continue to use single-use slippers, or other items that pollute the environment, just to satisfy the luxury need of customers and keep their loyalty. Or customers are recommended to use the towels for several days because it is ecological, but at the same time the green spaces on the hotel property are destroyed to create parking spaces for the customers' cars
        4. By utilising the ‘green’ language and marketing techniques. It doesn't cost much and doesn't require much effort to use for advertising purposes, to attract as many customers as possible, the rhetoric of an ecological language. Thus it is increasingly used in advertising language, terms such as: Eco-friendly, "natural", "sustainable", "green environment", "local resources", "eco-lodge", etc.
[image: ]      5. Promoting supposedly eco-friendly materials. Promoting bio plastic cups or cutlery is greenwashing, because no plastic can degrade naturally ( Van den Brand, 2022).

     
                The actions pursued  by hotels to become green

           Faced with environmental awareness and customers' desire to reduce the impact of their consumption on the environment, a growing number of customers appreciate and support tourism products with positive sustainable development practices. Niche hotels and large hotel operators committed to a greener path are likely to attract these customers ( Maclennan, 2023).
A growing number of hotel owners and operators have found ways to meet the needs of environmentally conscious consumers and, in turn, reduce the impact of their business on the environment. Some steps hospitality establishments are taking to “go green” include

· The use of recyclable materials and packaging
· The removal of single-use plastic products, such as water bottles, shampoo and shower gel bottles, plastic cutlery, etc.
· Reducing food waste
· Reducing paper usage 
· Local ingredients and organic products to support the local economy.
· The use of renewable energy sources, such as solar or wind energy, by installing solar panels on hotel properties.
· The installation of intelligent heating and water use systems, to reduce energy and water consumption.
· The use of bio cleaning substances, as well as the reduction of daily room cleaning services, as well as the replacement of towels and bed linen at every few days.
· Carbon emission reduction.
· Planting trees and bushes on the hotels properties. 











Marriott’s international sustainable practices to become green


           Marriott international is currently the largest hotel company on the globe, owning thousands of properties all over the globe. That is why the sustainability practices and the steps taken by this company to demonstrate to its clients but also to the local communities and local authorities that they are interested in a real environmental protection but also in the promotion of sustainable tourism over a long period of time, must be an example to follow for the hotel industry in general.
         If the big hotel companies such as Marriott international, Hilton, Accor, Hyatt hotels, InterContinental hotels group, etc., do not demonstrate that they have a correct policy of applying sustainability measures, then it cannot be expected that small hotel businesses practice fairer tourism. That is, if only a few small isolated hotels take serious steps actions for sustainability, the negative effect that tourism and the hotel industry have on the environment cannot be changed. One swallow does not a summer make.
         As proof that Marriott International is interested in promoting sustainable tourism is the Serve 360 ​​Report​​​​, which is an annual report published by the Marriott company, in which the sustainability practices and steps to be taken progressively each year are established to implement the necessary measures to protect the environment and reduce the food waste, reduce energy, water and gas consumption (serve 360. marriott. com).
Some of these action plans are
A. Replace single-use plastics such as plastic bottled water or cutlery and also replacing small plastic bottles of single-use shampoo, body wash in the guest bathrooms   by larger bottles with pump caps that can be refilled countless times. In this way can be avoided  that   millions of small bottles to end up in landfills annually ( 2021 serve 360 report, p.30).
B. Reducing water consumption by using the same towels for few days, changing bed linen once every 3 days, installing toilets and showerheads that use less water.
C. Also in this report, Marriott plans to reduce carbon emissions by 30% by 2025 and to produce 30% of its energy needs from renewable natural sources by 2025, such as the installation of solar panels on its properties (2021 serve 360 report, p.25, 26).
D. Reducing food waste by up to 50% by 2025, encouraging local farmers and organic products, offering surplus food to orphanages and aid centers for needy people. Using food waste as compost. Protecting marine animals and prohibiting the serving of endangered fish species in the company's restaurants.
E. Planting trees on company properties, such as maintaining green spaces on building terraces, supporting local communities in campaigns to clean up trash thrown by tourists on green spaces or on beaches (2021 serve 360 report, p.22).
F. The climate commitment to reach net-zero carbon emissions by the year 2050.
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Marriott international green action plans it might be a proof of greenwashing
  
                Analyzing the plans of the Marriott company to develope a more sustainable green tourism for the local community and for the environment, we can deduce that it is something originating from their care for the environment. But upon closer investigation, it can be found that these measures are taken either because they reduce the company's costs, or because there are laws in some countries or regions that oblige them to follow these rules, or simply they want to attract an increasing number of clients by prompting some green actions plans.
1. Not washing towels and linen every day actually reduces water and energy consumption, it is a good thing for the environment, but at the same time it also reduces the company's costs, so it is also a good thing for the company's profit.
2. Replacing small plastic bottles of customer toiletries with bottles that can be refilled countless times reduces plastic waste in landfills, but also reduces company costs. Shampoo and body wash bought in large packages is much cheaper than the one supplied in small bottles. But let's not omit the fact that Marriott offers its customers other single-use plastic products, just to maintain customer loyalty, such as single- use sleepers, dental kits, shaving kits, shower caps. To truly reduce waste and use of plastic, these products should be removed from customer service.
3. Toilets that use less water as well as showers will also reduce the company's costs for paying water bills. Also, heating systems and electrical installations that consume less energy mean a lower cost for energy bills and a bigger profit for company.
4. Reducing food waste by monitoring food consumption in the company's locations is good for the environment, but it also reduces the company's costs for purchasing these items. The fact that certain food products are provided to orphanages or centers to help the poor, is attracting the public sympathy and has a positive effect on the image of the company, which means attracting new customers.
5. Planting trees on certain company properties is a good thing for the business and maybe something aesthetic if we assume that some tourists prefer to relax on a hotel terrace full of greenery or to look at a beautifully decorated garden from their room. But we have to consider how many other thousands of trees were destroyed to build the buildings and furniture in the thousands of hotels of the Marriott company.
6. Marriott supported campaigns to clean beaches and trash left behind by tourists in various tourist locations around the world. It is a good thing, but at the same time it is also the fault of the hoteliers for promoting intense tourism, and the degradation of those spaces is mainly due to their business. Cleaning the beaches of residual waste and plastic is primarily in the interest of the hotels that promote tourism in these areas, otherwise future tourists will refuse to visit places full of waste that can endanger their health (2021 serve 360 report, p.22).


















Conclusions

Analyzing the sustainability plans of the Marriott company, many of them can be included in their greenwashing policy. First of all, most of these green practices are implemented because they are  beneficial  for the company and reduce their costs. Others are applied to attract new customers and to maintain their popularity and leadership in the hotel market. Supporting the local community and protecting the environment is done to the extent that these actions benefit the business, it is in the company's interest that tourists to keep visiting those places for their natural beauty, so in locations destroyed by waste and pollution, tourists will no longer want to travel and the company's profits will decrease.
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