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Introduction

Today every platform in any types of the organization has become digital. Technology has entered into the flow of organization and has become a part of it. Proper use of technology helps the organization to cope up with a digital platform in the workplace (Van Deursen, 2016). If the concerned people of the organizations can utilize the benefit of technology then the workflow will become much smoother even the work pattern will become smarter than before. So proper use of this modern technology and realizing the power of social media for enhancing the brand image of the organization is must for every organization. If the workplace falls behind in using the power of modern technology then it will lag behind of success in the competitive world (Digital skills: unlocking the information society, 2014).This paper shows the effective and best of modern technology for the betterment of workplace in the organizations

Different digital technologies and the effectiveness of the use of modern technologies in the workplace:

No one can deny the power of technology which has become part of modern lifestyle.It is a blessing in modern era if it is utilized properly (Van Deursen, 2016). Some major types of technologies are discussed below along with their effectiveness in the workplace:
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Figure 1: Effective use of modern technologies
Source: (Digital skills: unlocking the information society, 2014)

Cloud Storage

This modern technology helps the organization to get different types of IT related solution in its workplace. Most of the organization have started utilizing the effectiveness of this technology as it has taken place in almost every type of the workplace to make them easier (Digital skills: unlocking the information society, 2014). This is more popular to use for some specific reasons such as it is affordable, data are stored as back up, anyone in the organization can directly get access into the storage with internet connectivity, there are mobility options for files and so on.
ERM Software

When organizations face risk management issue in their workplace then ERM (Enterprise Risk management) software provides the best solution to the problems. With this tool, an organization can get an idea of how to structure its total risk management process as this software works as Logic Managers’ (Swanson, 2007). This is an automated tool and widely used technology in the workplace to get the best way to mitigate the risk management issues for the organizations.
The risk mitigation process for this system is shown below:
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Figure 2: ERM software risk mitigation process

Source: (Swanson, 2007).
Database Management System

This technology helps the organizations to have full control on the database of the organization and also ensure reliable data flow within the workplace. This system provides some exclusive benefits to the organizations that’s why it is widely used in the organizations. DBMS provides better access to data and also removes the inconsistency in the database (Swanson, 2007). With proper security to data organizations database, this system ensures the data sharing among employees of the organizations. Even this system helps organizations to take effective and better decision in the workplace (Hatzipanagos and Warburton, 2013).
Exploring social media as a tool for marketing, information gathering, and communication within the workplace:

More or less nowadays everybody is virtually present in the social media activity and people value much what is new phenomena in this social media (Swanson, 2007). This has created a big platform for the organizations to use this media as a tool for following areas:
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Figure 3: Exploring social media as a tool
Source: (Swanson, 2007)
Social media as a tool for marketing

For every type of organization, its Brand name works as major components to increase effectiveness. Social media has created the platform for the organizations to use its exclusive growth as marketing for the organizations. To ensure publicity of the organization brand name social media is just as it has become a buzzword to all. Social media is not now confined among the interaction for people rather it has become the platform for making communication within the workplace and organization can use this social media as a tool for marketing its operations in front of others (Ilten, 2015). Organizations can easily use social media for marketing its Brand and this is not an easy task rather it has been challenging. For example, Facebook pages are used for sharing a promotional video for launching new product or services for the organization. Thus in just one click by customer’s organizations are marketing their product in front of all. Even though this social media organization can create a strong presence of itself lace are no longer confined to only phone calls or mail rather it has opened new ways like voice messaging, video conferencing, instant messaging etc. People are connected to each other at every moment through just a click and this the power of social media. Previously organization cant directly communicate with the customers as traditional media were painful to reach audiences but now concepts have totally changed and communication process have become easier and through just click organizations and audiences are directly connected with each other and they can share their views. Even organization has seen a major change in communication process as it was before either B2B or B2C but it has become nowadays multidimensional communication process in presence of social media (Swanson, 2007).
The organization now arranges video conferencing meeting for communicating with remote employees to ensure that there is total flawless communication process in the workplace. In order to create mass communication platform in the organization, social media plays a vital role not only to connect all but also presenting organization core values to all (Hatzipanagos and Warburton, 2013). Even employees can share their opinion with the head through social media more fluently than they can directly. Social media thus creates a fearless communicative environment for the employees in their workplace. When effective communication process is set up in the workplace then the organizational goal is known to all and employees can easily align their own target in the workplace to the organizational goal (Murdoch and Fichter, 2017).
Creating a professional online presence 

When an organization wants to position itself in the competitive workplace it needs to understand the importance of digital skills and created professional online presence to cope up with the modern digital era. Professional online presence can help the organization to build its Brand name strongly in the mind of the audience. Following media can be used by the organizations to create a professional online presence in the workplace:
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Figure 4: Creating a professional online presence

Source: (Murdoch and Fichter, 2017)

Personal Website or Blog

Creating personal website or blog specifically for the organization will lead to building a professional online presence for the organization as it helps the right people know about the company. This websites or blog helps to find the organization its own market niche in the mid of social community (Isaacs, 2014).
Professional Facebook groups or pages

This is the strongest media to create an online presence as it directly indicates the professionalism of the organization and differentiates the organization's workplace from others (Chaffey et al., 2017). The organization can share its latest news through its professional Facebook pages and make it open to all where everyone can see the update and get a view of the movement of the workplace.
Professional Twitter Profile:

Even organization can build its online presence by creating a professional Twitter profile for itself. Twitter is the best media for the organization to establish itself as an expert in the specific industry and also to show the actual work to the people (Conley and Sabo, 2015). The company can share its view about the current changes in the workplace by tweeting and also can follow the competitors in the market to get updated about their movements.
LinkedIn Profile:
This is the most media for the organization in order to find correct employees for itself. The organization has to update its LinkedIn profile regularly in order to give a correct view of its workplace to all. Even this media also helps the organizations to get connect with other and know their point of views (Murdoch and Fichter, 2017). As more connection organization can make, as more it can create its online presence to its audience and can visualize its visibility.
Conclusion

The technology works as a blessing when an organization can properly use it and implement modern technology for itself. Social media helps the organization to build a strong Brand name in the mind of customers as this can be used as a promotional tool to market and promote the company products to the customers (Isaacs, 2014). Social media also actively connects customers to the organization even this also helps the employees to always get in touch with the employers in the workplace. Modern technology opens the path of digital skills for the organization to establish itself in such a way that helps not only to a personal connection with employees in the workplace but also to face the real world need. This paper highlights the effective use of social media as a powerful tool to ensure the growth of the organization and also shows the powerful impact of modern technology in a business process (Conley and Sabo, 2015). So in order to cope up with competitive workplace organization needs to adopt the professionalism by implementing all the modern technology for ensuring the betterment of the work process in the organization.
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