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Introduction 

The title of the topic that the researcher has chosen to research is “The Role of Digital Marketing in Consumer Behavior”. The researcher chose this topic as although there have been some studies done previously, technology and marketing strategies are constantly changing therefore the researcher has identified a need for updated research regarding the role of digital marketing in consumer behavior. 
The hypothesis for the research The Role of Digital Marketing in Consumer Behavior is that "Exposure to digital marketing strategies significantly influences consumer purchasing decisions." This hypothesis suggests a relationship between two variables, including digital marketing strategies as an independent variable and consumer purchasing decisions as a dependent variable.  Through the research the researcher aims to either prove or disprove this hypothesis. 
The ontology (Simons, 2015) for this research will be to look at how digital marketing can affect consumer behaviors. The primary research question for this topic will be “What effects do digital marketing have on consumer purchasing decisions?”
The research will be conducted using qualitative research methods and will focus on analyzing the statistics collected from the questionnaire (Sheard, 2018).  The researcher will look for a sample size of at least 100 participants to get the best results from the research. 

Aims and objectives 
Below are the aims and objectives for the research: 
Aim: Investigate the role of digital marketing and its effect on consumer behavior 
Objective: Review the literature.
Objective: Conduct quantitative research with businesses and their customers to look at the effects of digital marketing on consumer behavior.
Objective: Investigate the links between digital marketing on consumers habits.
Objective: Analyze the results to prove or disapprove hypothesis.
During the research, the researcher will meet these targets to answer the question and prove or disprove the hypothesis. 

Methodological approach:
There are many different approaches that the researcher could use to research the topic, such as quantitative and qualitative research methods (National University, 2023). The researcher decided to use quantitative methods to research their topic. Although there are many research methods that can be used to gather quantitative data such as using surveys, correlation research, comparative, and experimental research, the researcher decided they will use questionnaires as their research method to gather the data intended (Fleetwood, 2023). The researcher decided that this would be the best method to research the topic as it is more efficient and inexpensive than other methods. The approach that the researcher will be using during this research will allow them to meet their aims and objectives by gathering data around how digital marketing plays a part in consumer behavioral habits and looking at the links between what can affect consumers behaviors. 


Advantages and Disadvantages: 
 
There are many advantages and disadvantages of using questionnaires as a research method. Firstly, one of the advantages of using them is that they are efficient. By using questionnaires, a significant number of participants can complete the questionnaires simultaneously, thereby speeding up the process of gathering data from a large group (Dudovskiy, 2019). 

Another advantage includes that they are more cost effective than other methods as they can be less expensive to administer than conducting interviews or focus groups (Dudovskiy, 2019). 

An additional advantage to using questionnaires includes anonymity. Because respondents remain anonymous, this may result in the researcher being able to gather more truthful and accurate responses (Radef, 2023). 

Another advantage includes the flexibility of questionnaires. This is because questionnaires are a flexible way to reach participants because they can be distributed in-person, via mail, online, or over the phone.

Another advantage includes the standardization of the questionnaires. This can be seen as an advantage as every participant receives the same set of questions, which can make the data easier to analyze and compare (Choudhury, 2015). 

Although there are advantages to this research method there are also disadvantages. The disadvantages of using questionnaires as a research method may be that not all the participants intended might answer the questionnaire which would then result in a low rate of responses (Dudovskiy, 2019). 

Although standardization might be seen as an advantage it could also be a disadvantage. This is because questionnaires do not allow for personalized, or follow-up questions based on a respondent's previous answers. 

Another limitation is misinterpretation. This is because inaccurate answers may result from respondents' misreading or misinterpreting of the questions. Which could then lead to inaccurate responses. (Choudhury, 2015). This could also be due to a lack of context. This might be because questionnaires are unable to fully capture the context of the responses, questionnaires frequently fall short of giving a thorough picture of the respondent's perspective.


Research Process 

There are many steps involved in the process of carrying out the research. The first step is the researcher choosing a topic of interest to research. The researcher must ensure they have a valid reason for choosing this topic and state the topic that they plan to research.

The second step in the research process includes creating a hypothesis based on the research question that the study will aim to answer (Collaborators, 2023).

Another step during the research process is creating the survey. This includes the researcher finding the most suitable questions to achieve the greatest outcome from the survey. 

The next step includes determining the sample size the researcher will need throughout the research. After determining the sample size, the researcher will need to find participants that have relevant knowledge about the phenomenon. 

Next, the researcher must ensure that the participants sign a participant agreement form, detailing their involvement in the research, how their data gathered is going to be used, and making them aware that they can withdraw from the research at any time (Gov.UK, 2018). 

[bookmark: _Int_vULnwY6A]The last step in the research process includes the researcher gathering the data and analyzing the results by coming to conclusions about the research and analyzing the data in order to prove or disprove their hypothesis.


Ethical Process

There are many ethical standards the researcher must consider when conducting their research. Firstly, it is essential for the researcher to understand ethical standards and become familiar with those relevant to their area of study. 

Obtaining ethical approval is another factor the researcher must consider. An ethical review board may need to be consulted before the researcher can proceed. The researcher must then identify if they need ethical approval and are dealing with delicate subjects or people considered vulnerable.

Another factor that the researcher will need to consider during the ethical process is that they receive informed consent from all the participants. The researcher must ensure that the participants are fully aware of the researcher’s methodology. The researcher must ensure that the participants are informed about the research's purpose and what it involves and be aware of how their data will be used and stored. The researcher must also ensure that the participants are aware that they can withdraw their participation from the research at any time.

Another factor that the researcher will have to consider is ensuring that the questionnaire is created in a way that safeguards the privacy of the respondents. This can be achieved by anonymizing the responses and refraining from requesting unnecessary personal information.

During the ethical processes, the researcher must ensure they follow data protection laws. They must ensure that the information gathered from the questionnaire is safely kept and only available to those required for the study. This includes the digital and physical data that the researcher gathers.

The researcher should also consider that they respect the participants and design the questionnaire in a way that is not intrusive and offensive. 

Lastly, transparency is a key factor to consider in the ethical process. The researcher has to be transparent about their research methods and intentions. They must also be transparent about conflicts of interests within their research.


The data analysis process 

[bookmark: _Int_F7gXM6eJ]The data analysis process of this research will include the researcher using SPSS and Excel to analyze the data. The first step in the data analysis process will be to gather the data. This includes sending the questionnaire to 100 participants and collecting their results. The researcher will have to transfer the data into SPSS and Excel in order to analyze and interpret the data. During this process, the researcher will have to look at the data to see whether the hypothesis is proven, or disproving based on the results.


How the results will be presented 

The researcher will present the research results using software like SPSS and Excel. The researcher will use Excel to display the results in graphs to see the number of participants that answered each question and compare the different answers. The researcher will then use SPSS to Analyse the results using chi-squared, correlation, and cross tabulations. The researcher will then present the findings in a word document.

After the researcher analyzes and interprets the data collected, this would then help meet the aims and objectives as it would allow the researcher to investigate the role of digital marketing and its effects on consumer behavior. It would help the researcher conduct quantitative research to thoroughly investigate the links between digital marketing and allow them to prove or disprove the hypothesis. 


Research Planning and Ethics:

Resources 

There are many resources needed to complete this research. First, the researcher would need some form of questionnaire design software like Google forms, survey monkey, or Microsoft forms. 

Another resource needed includes expertise. The researcher will need knowledge on the subject to ensure that the questionnaire is effective and that they can make sense of the results. The researcher will also need knowledge in questionnaire design, data analysis, statistical analysis, and interpretation to ensure your research is valid and reliable (Mount Wachusett Community College, 2024). 

Another resource needed includes time developing, analyzing, and interpreting data are all steps in the quantitative research process that take a lot of time. To develop the questions, test them, and then evaluate the outcomes after the data has been gathered, the researcher is going to need time to do this.

Funding is another resource needed for research. Quantitative research can be costly, especially if it involves large sample sizes or specialized equipment. The researcher needs to secure funding to cover these costs.

Participants are another resource needed by the researcher as the sampling size chosen by the researcher for this research is 100 participants 

[bookmark: _Int_0nl4MLGi]Lastly, data analysis tools are also needed by the researcher in order to analyze the data received from the questionnaire. Once the researcher has gathered the data received from the questionnaire, they will need to analyze the results by using tools and software such as SPSS, or Excel. 


Timetable 

There are many steps in the research plan. These include choosing a topic, creating the research questions creating the questionnaire, finding participants, getting participants agreement, data collection, analyzing the data, evaluating the data, and presenting the data. Below is a Gantt chart showing the time scale for each step in the research process. 

[image: ]

Budget constraints 

There are a few budget constraints in regard to this type of research. Firstly, there may be fees related to the analysis tools such SPSS and Excel. For example, SPSS have a free trial but for more advanced features the researcher would need to purchase this. This would cost around £99.00 (SPSS, 2024). 

Another budget constraint that the researcher could come across would be other fees regarding getting ethical approval. 

The cost of data storage and security is an additional expense that the researcher can encounter. Costs may rise from keeping and safeguarding the data securely, especially when working with confidential information that needs additional security (University of Portsmouth Library, 2024)
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