British Airways 
What makes them the best option for airway travel?

History 
In nineteen fifty-three, the British Overseas Airways Corporation (BOAC) and British European Airways (BEA) had difficulties in negotiating air rights over Cyprus, which was a British colony at the time. As a result, a proposal was made to join the two companies into one. This was the birth of the British Airways company. However, British Airways was officially established on the thirty-first of march, nineteen seventy-four.
British Airways, along with Air France (another aviation company), operated the supersonic airliner Aerospatiale-BAC Concorde which flew from Heathrow Airport to Bahrain International Airport in nineteen seventy-six. On the twenty-fourth of May, nineteen seventy-four, services to the United States of America were established firstly to Washington Dulles airport and then to New York JFK airport on the twenty-second of nineteen seventy-seven. British Airways also launched services to Singapore in cooperation with Singapore Airlines.
The company was prepared for privatization in nineteen eighty-one, but Sir John King, appointed chairman, was burdened with bringing the company back profitably. While other big airlines struggled, under his management, British Airways became one of the world’s most profitable air carriers. In nineteen ninety-two, the company expanded furthermore through the acquisition of the financially troubled Dan-Air, by which they obtained a presence at Gatwick Airport.
Currently, British Airways is the largest airline based in the United Kingdom in terms of international destinations, fleet size, and international flights, and it was, until 2008, the largest airline by passenger numbers.
BRITISH AIRWAYS ENABLES CUSTOMERS TO PURCHASE CARBON REMOVAL CREDITS, OFFERING THEM EVEN MORE WAYS TO ADDRESS THEIR CARBON FOOTPRINT

British Airways is now offering customers the chance to address their emissions from flying by purchasing certified carbon removal credits. This innovative new approach has been made possible through the airline’s new upgraded climate platform, CO2llaborate, marking another milestone in the airline’s BA Better World sustainability journey.
While the carbon removal industry is still comparatively small in scale, scientists, governments, and regulators, including the United Nations, recognize carbon removal projects as a vital tool to help address climate change.
Traditional carbon offsets are created when a project avoids, reduces, or removes additional CO2 emissions from the atmosphere. Carbon removals describe projects that remove CO2 from the atmosphere or the carbon cycle. Both carbon offsets and carbon removals are essential for meeting global climate goals. Still, the expectation among United Nations climate scientists is that over time, there will be a gradual transition towards supporting more carbon removals as the technological solutions, verification standards, and policy support mechanisms mature.
With its parent company International Airlines Group (IAG), British Airways has supported research and innovation to help accelerate the development of cutting-edge carbon removals solutions since 2019 as part of its commitment to achieving net zero emissions by 2050 or sooner. The airline is committed to supporting various innovative carbon removals solutions. It is considering projects immediately available and independently verified today and more innovative technology solutions. 

BRITISH AIRWAYS ANNOUNCES NEW DIRECT US FLIGHT FROM LONDON TO CINCINNATI

British Airways has announced a new direct route from London Heathrow to the Cincinnati region, starting in the Summer of 2023.
Cincinnati will become the 27th US destination served directly from London by British Airways, which offers 300 transatlantic flights per week, the most of any UK carrier.
Starting on 5 June 2023, this will be the only direct flight between the UK and all of Ohio, Kentucky, and Indiana, creating incredible new opportunities for tourism and business across both sides of the pond. The flight will operate five times per week in the summer season and four in the winter.
Resting along the banks of the Ohio River, the Cincinnati region spans portions of three states – Ohio, Kentucky, and Indiana – offering access to a wide range of US destinations for work and fun.
Affectionately nicknamed Cincy or the Queen City, the area is home to world-class museums, more than 50 breweries, the USA’s largest Oktoberfest, three major sports teams spanning American football, basketball, and football, and the Krohn Conservatory, an Art Deco greenhouse featuring 3,500 plant species from all over the world.
It’s renowned for its Cincinnati Chili, handmade ice cream, and beer while acting as a gateway to Northern Kentucky and the famed Bourbon Trail, a playground for bourbon lovers. In addition, Kentucky is also synonymous with gorgeous rolling hills and bluegrass music.

BRITISH AIRWAYS LAUNCHES NEW SMART TECHNOLOGY TRIAL, ALLOWING CUSTOMERS TO TRAVEL ABROAD WITHOUT SHOWING THEIR PASSPORT AT THEIR DEPARTURE AIRPORT

British Airways has become the first UK airline to trial the use of biometric technology for international flights, enabling customers taking part in the attempt to travel through the airport ‘smartly’ without having to show their passport.
Customers who sign up to take part in the airline’s trial from London Heathrow Terminal 5 will be invited to scan their face, passport, and boarding pass on their smartphone or tablet ahead of travel, with this information being kept safe and secure. 
When trial participants arrive at the airport, Smart Bio-Pod cameras verify their identity in under three seconds, allowing them to keep their passports safely in their pockets until they reach their destination.
David Breeze, Operations Transformation Manager for British Airways, said: “Not only is this the first time that our customers have been able to register their biometric information at home, but it’s the first time they can use it for British Airways international flights. This secure and efficient tool makes for a smarter and smoother airport experience, reducing the time it takes us to board aircraft.”
“The beauty of this technology is that it also frees our people to look after more complex customer inquiries and deliver the best possible customer service.”
The trial will run for six months on British Airways flights to Malaga, Spain. Customers who opt-in will be invited to use the Fast-Track security lane and receive complimentary priority boarding.
If the trial is successful, it will be extended to more international flights.

BRITISH AIRWAYS TEAMS UP WITH UBER TO OFFER AVIOS ON EVERY RIDE

Uber users will soon be able to collect Avios on every journey they take by car, coach, or train booked via the Uber app by simply linking their British Airways Executive Club and Uber accounts.
Later this month, Members of the airline’s loyalty prog program be eligible to collect 1 Avios for every £1 spent on any ride, whether by car, coach, or train, booked on the Uber app in the UK. These can then be put towards worldwide flights, upgrades, and extras.
Members who link their Executive Club and Uber accounts via the Uber app to celebrate the new partnership will receive 250 bonus Avios.
Avios is a global loyalty currency used by British Airways, Iberia, Aer Lingus, Vueling, and Qatar Airways. It can be collected by flying worldwide and through everyday spending, with Uber becoming the latest addition to the British Airways Executive Club to help boost travelers’ balances.
Users need to link their Executive Club and Uber accounts by entering their details into the Uber app in the settings section. To sign up for the British Airways Executive Club, visit www.britishairways.com/executive-club. The Avios will automatically appear in each Member’s account after every Uber ride.
Avios can be used as part-payment towards Reward Flights, with British Airways guaranteeing a minimum of 14 Reward Seats on every long-haul flight and 12 on every short-haul flight to and from London Heathrow and London Gatwick. Members can fly from as little as £1 and 18,500 Avios, which is enough for an off-peak economy return flight to more than 40 destinations in Europe.
Andrew Brem, General Manager at Uber UK, said: “We’re thrilled to be able to help Uber users collect Avios on every single journey they take. So everyday trips, such as going to work or the shops, is, helping you to get somewhere a little more exotic with British Airways”.
Ian Romanis, Head of Retail and Customer Relationship Management at British Airways, said: “Avios helps to open up the world, wherever our customers wish to travel. From beach holidays in the Indian Ocean to city breaks in Europe and beyond, it’s such a valuable currency that is so easy to collect - our Members can do this easily as part of their everyday lives. We’re thrilled to welcome Uber on board in helping to bring our customer’s travel plans to life.”
All British Airways Executive Club Members will be able to collect Avios through the Uber App by the end of the month.

