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Introduction 
The following research module consisted of self-viewed perspectives of the researcher based on the effectiveness of the community engagement plans. The relevant theories, models and existing literature have been focused upon such that the best practices and community standards of the engagement activities could be efficiently focused upon. With the advancement of technologies, companies have also started incorporating many mechanizations within their overall brand promotional activities. Through such artificial intelligence-based approaches, the targeted organic searches could be productively prioritized such that revenue targets could easily be fulfilled with the needs satisfaction of the customers too. Henceforth community engagement practices aided the marketeers in engaging and attracting more potential customers to their products and services. "Marcom", Marketing communication is one of the most widely used terms in which the marketers often used the media technologies for communicating with people all over the globe. For instance, community engagement and Marcom consist of marketing techniques such as social media marketing, email marketing, traditional advertisement, print images, sponsorships and much more. Thus, the primary role of the community engagement managers is to advertise their products and services in front of the potential customer base such that better practices could be efficiently focused upon as well as potential customer base could be expanded productively. With the changing needs of the customers, now it has become one of the prime requirements for investing within such diversified media channels such that efficient focus groups could be highlighted and accordingly the profit gains could be enhanced with time. The researchers have also focused on the feedback pattern as the quality opinions of the target customers motivate the marketers and also aided them in understanding the exact area of improvisations such that more quality materials could be prioritized efficiently. It would also aid them in creating brand loyal customers and more brand recommendations thus exist for particular products and services. Henceforth it can be concluded that the following reflection research module focused on the exact communication activities such as the current requirements of the customers could be focused upon and the exact products that could be manufactured and marketed accordingly. Furthermore, the practices of ROI for controlling and coordinating the media practices also aided in visualizing the brand to their targeted organic customer base. 
Discussion
I have observed that the traditional marketing practices are much different compared to the present ones. The traditional ones are mainly focused on manufactured products and services (Reynolds and Sariola, 2018). On the contrary, the current ones are focused on the customers. This particular feature has attracted me a lot that now the marketers formed tailored products as per our demands and value requirements. With respect to the presented case study, I have observed that the Mitsubishi corporation is one of the giants and most favoured trading entities across Japan. The employing capacity of 86,000 people and multiple categories of business segments aided them in targeting a lot of consumer variants. I noted that this particular organization has initiated email marketing from a much earlier era such that better communications and targeted communities could be focused upon. I was also getting fascinated by reviewing the fact that effective sponsorship forms of government and customers were also being focused on and prioritized by the organization such that an enhanced customer base could be targeted productively. 
The best techniques for improving the community engagement approaches have been discussed as follows:
I have practised the fact that the organizations are nowadays focusing upon the exact requirements of the customers, tailored approaches thus aided in enhancing the customers' value propositions and their further improvisations. A product or a service may have more versatile usage and as per the needs of the customers, it needs to be amended (Lin et al. 2020). Henceforth I have concluded that community engagement programs are beneficial both to the targeted communities as well as for the marketers all over the globe. 


Figure 1: Steps of community engagement programs
(Source: Hamann et al. 2021)
The above figure illustrates the community engagement plans for different organizations. As derived from the above figure, I have concluded that the steps mentioned above provided a detailed format for engaging different types of communities and minimizing the risk factors associated with them. Also, the actively hiring groups of mine have surveyed the fact that providing a specific forum of discussion aided in enhancing the communication channels such that a better understanding of the needs (Hamann et al. 2021). Henceforth with the understanding of the community engagement steps, I have understood the fascinations provided with the tailored services and better practices and services could be focused upon. I too have underwood the challenges faced by the community marketers. For instance, focusing on each of the customers is not possible as there could be thousands of customers at a time. Thus, there is a need of segmenting costumes as per their requirements and it imposed several challenges on them as well (Islam et al. 2021). Furthermore, with the advancement of the uncertain pandemic, the varied businesses have got adversely impacted. Thus I too have understood that now segmentation is a necessity for effective targeting of customers and positioning of the products. 
I have understood that there is a need for appointing line managers. Line managers are the ones that aided in streamlining and connecting the activities of different departments (Andrianova, 2019). For instance, it is usually not possible for every section of the organization to effectively coordinate and control all different activities. Henceforth appointment of line managers aided in streamlining the various departmental activities such that enhanced productivity could be focused upon and daily issues and challenges could be resolved on an everyday basis. Furthermore, line managers are well-experienced individuals having enhanced knowledge sets and skill bases (Andrianova, 2019). Thus, I recommend that you appoint them on an immediate basis. It would also reduce the pressures on the managers as line managers could also simultaneously control and monitor the targeted customers as well as manufacturing processes. 
I also recommend conducting multiple meetings such that during the decision making time, various opinions and feedback of the participating employees could also be incorporated. With respect to the innovative approaches and techniques of today's world, there is a need to improvise the existing knowledge bases and skill sets as per the evolution of the mechanized forums (Staniszewska et al. 2018). Henceforth transformational and strategic forms of leadership attributes are much relevant here as employees could effectively think of themselves as part of the organization by purporting their innovative ideas too. The showcasing of the innovative approaches and the participative forums have aided the managers in understanding the perceptions of the individual employees such that better policies and practices could be focused upon. 
Significances of active consultations in community engagement:
Active consultations from both the employees as well as customers aided the marketeers in understanding the changing demands of the customers and the issues faced by the employees (De Weger et al. 2018). I have understood that several conflicts and rivalries are going on within the organizational premises. Henceforth it can be concluded that the increasing disturbances hamper the overall productivity of the organization. Henceforth active consultation aided in improvising the actual needs of the people all over the globe and the potential enhancements of the marketeers too.
Significances of effective communication in community engagement 
Communication aided in the ease of transferring messages and information from one person to another (Cain et al. 2018). Usually, it has been observed that the messages to be conveyed are broken in between or there can be unnecessary sounds or noises that lead to disruption of the communication information system further. Henceforth I recommend incorporating better communication channels such that the employees could put forth tier issues to the decision-makers without any hesitations. 
Significances of stakeholders’ participation and inclusion in community engagement
Stakeholders' are the ones that contribute to both the financial stability as well as channel the effectiveness of the decision making processes (Konsti-Laakso and Rantala, 2018). I have observed that stakeholders' contributions impacted the overall profit gains and revenue margins of the organization. While doing the evolutionary projects, my overall opinion about the participants of the stakeholders has changed a lot as now I have understood the fact that stakeholders are an integral part of the decision making processes of an organization. Henceforth, I recommend incorporating the various opinions and optimistic feedback of the stakeholders such that multiple dimensions of the products and services could be efficiently focused upon. 

Conducting research and community mapping is significant in the initial phases that would aid in incorporating better community engagement processes (Grant, 2018). I have understood that for effective research methodologies both primary and secondary research techniques need to be implemented. Primary research works through interviews and surveys to highlight the present needs of the customers. On the contrary, the secondary research processes would aid the marketers in comparing and contrasting the existing articles on different community-related programs and strategies. 
I have also surveyed a detailed version and its relevant impacts on the social media platforms' roles within community development entities. With the advancement of technologies and mobile applications, social media has become one of the majority favoured media coverage platforms where people of varied demographics are easily found (Levin et al. 2021). Henceforth highlighting the concerning community development programs within social media platforms, is much more relevant and strategic for the visualization of the products and services. Henceforth I recommend creating a strong online presence as the search engine optimization with efficient web content and keyword searches aided in understanding the exact needs of the customers too. 


Figure 2: Influences of the impact analysis on community engagement programs
(Source: Gilmore et al. 2020)
The above figure illustrates the different sequential impact analyses on the activities of community engagement. As derived from the above figure, I concluded that strategies, portfolio management, programs and projects deliveries, and enhancing the business operations are some of the diversified means of enhancing the overall community business plans. I have also understood the fact that all activities are interconnected and thus better brand recommendations and enhancement participation practices could only be incorporated if all the activities are being performed on a continuous basis (David-Chavez and Gavin, 2018). While working in the groups, we have also found out the fact that exact analysis and value evaluation methods are significant business operations such that the marketers could differentiate what activities are optimistic for communities and needed to continue and whom to stop immediately for mitigating the adversities too. Henceforth I conclude that impacts and further analysis through the varied feedback and opinion of the customers have aided the marketers in understanding the exact areas that need to be re-improvised such that all other value chains could be developed and managed efficiently. 
Conclusion 
Henceforth it can be concluded that people from all over the globe are majorly focusing on the immediate need fulfilment activities such that better evolutionary practices could be practised and followed. With the rapid advancement of technologies and the imposed lockdown having a  strong online presence has become the need of the hour. Thus, the organization has majorly focused on community engagement activities such that better targeting and positioning could be incorporated. The understanding of the changing marketing demands and sustainability of the achieved value propositions are thus much advanced and assisted in coordinating with the evolved trends of consumer marketing forums. Thus, through reflecting on part of the research report, the researchers have portrayed the effectiveness of the consumers' and thus the organizational sustainabilities are being favoured for a long-term approach. 
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