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Cosmina Andrei: 1909878
History of the company, mission and vision statement.
[image: innovation1]
Accessed online from official website(coca-colacompany.com-innovation)
Coca-Cola is a confident company and they innovated new values and support and that will make consumers to believe in their company and enjoy drinking their products and their beautiful times is make Coca Cola a strong company. They successful win their motto to refresh the world, inspire moments of optimism and happiness and create value and make a difference.
Sharing and enjoying positive life events, the company will shape their reputation, build equity and create economic value.
Coca Cola want to accelerate their mission and create value for consumers. It is really an important factor for the company to have thankful consumers and satisfied for their product.

[image: ]
Accessed online https://www.coca-colacompany.com/stories/coca-cola-stories-bottles
The company began in 1886 by Dr John S Pemberton, he created a flavoured syrup, took it to his neighbourhood pharmacy, where it was mixed with carbonated water and deemed’ excellent ’by those who sampled it.   
Throughout Coca Cola’s history, they are the forefront of adopting and create new technologies and build a successful brand.
Coca Cola embracing new technologies, partnering with the community, engaging in new ways with consumers. The company collaborated with organization and create win- win situation and [image: http://prod-wp.pub.coke.com/wp-content/uploads/sites/3/2014/10/history.alwayscool1.jpg]build new value for Coca Cola. 
 In 1980s Coca Cola, create the slogans as’Coke is it’, ‘Catch the Wave’and ‘Can’t beat the Feeling’.In 1993, Coca-Cola launched’Always Coca-Cola’.
Coca Cola’s vision is to continue to thrive as a business over the next ten years and understand the trends and forces that will shape their business in the future. Coca Cola creates a destination and provide with a ‘Roadmap’ for winning. Coca Cola is focusing on need of their consumers, customers and franchise partners, observe and learn, focus on marketplace and be curious on consumers’ needs. Having a strong and trained team, Coca cola will ensure the leadership will build the courage to shape a better future, leverage collective genius. All the team must be integrated, passionate in what they do and improve their quality with performance. Coca Cola inspire creativity, passion, optimism and fun.accesed online(coca-colacompany.com-values)
[image: innovation1]

Accessed online :https://www.coca-colacompany.com/stories/watch-accelerating-our-mission-creating-value-through-innovation
Coca Cola’s mission:
They follow the vision and serves as the framework for Roadmap and continue achieving sustainable, quality growth. Coca Cola’s mission is to refresh the world, to create a value and make a difference and inspire moments of optimism and happiness.

Coca Cola can inspire people around the world and create a successful brand, a trust company and consumers are enjoying this drink at special occasion, share with family, with friends, with people they love. That is a very important fact for Coca Cola because their company is trusted.
Coca Cola’s approach is on everything they do, from physical innovations like ‘Plant Bottle’ and Coca-Cola Freestyle engage company like ‘Share a Coke ‘and partnerships with companies like Misfit Wearables. Each of them creates value for Coca Cola and support their mission. Accessed online (coca-colacompany.com2)

Coca Cola Products – Ioana Catalina Mizgaciu 1807939
[image: coca-cola-original-taste-gb-lead-598x336.jpg]
Coca Cola original taste is the preferred soft drink in the world.
You can choose Coca Cola in a variety of sizes from a small can of 250ml to a large bottle of 1.75 ml for sharing.
You can enjoy Coca Cola as Diet Coke
   [image: 330ml_Core-lead.png] [image: 330ml_NoCaffeine-lead.png]   [image: 330ml_ExoticMango-lead.png]       [image: 804908_PH_POS_DKOFC_330_CAN_R1]  [image: twisted-strawberry-diet-coke-596x334.jpg]                
In various flavours like:       No Caffeine,  Exotic Mango,   Feisty Cherry and Twisted                                  dddddddddddddddddddddddddddddddddddddddddddddddddddddddd  Strawberry
You can also find Coca Cola as Coca Cola Zero Sugar – this is a new and better zero sugar cola which tastes same as Coca Cola Original taste:
[image: 400967032_PH_BIC_CCZ_330_CAN_FULLRED_GB_D]                              [image: 772814_PH_BIC_CCZCH_330_CAN_OBS_WEBU]  [image: Journey-brands-Products-CC-ZeroPeach.jpg]  [image: Journey-brands-Products-CC-ZeroVanilla.jpg]  [image: coca-cola-zero-sugar-raspberry-595x334.jpg]

In different tastes also:                     Cherry,            Peach,             Vanilla    and   Raspberry.

[image: Coca-Cola Journey Dr Pepper Zero][image: Coca-Cola Journey Dr Pepper]Dr Pepper is a special sparkling mix of 23 fruit flavours, and you can enjoy it in zero calorie version:                                                  Dr Pepper Zero.
                                                                          
[image: Fanta Orange]
Shining, fizzy and desired: Fanta Orange is a carbonated drink with a wonderful fruity taste made with 5% juice:
                                                            


We created Fanta special for you in different flavours and with no sugar :
[image: Fanta Lemon]  [image: Fanta Fruit Twist]    [image: Journey-brands-Product-FantaZero-Orange.jpg]     [image: Journey-brands-Product-FantaZero-FruitTwist.jpg]       [image: 401185222_PH_BIC_FZG_330_CAN_GB_W_R1]         [image: 401089809_PH_BIC_FZPG_330_CAN_GB_W_R1]
Fanta Lemon,  Fanta Fruit Twist,    Fanta Orange Zero, Fanta Fruit Twist Zero, Fanta Frape Zero, Fanta Ping Grapefruit Zero
[image: Sprite][image: 795064_R_BIC_SPNS_330_CAN_JOHAN_WEBU]Sprite and Sprite No Sugar are refreshing and tasty drinks with lemon and lime flavour.
                                                                    

[image: Coca-Cola Journey Lilt]
[image: Coca-Cola Journey Lilt Zero]
Lilt and Lilt Zero is inspired by the Caribbean’s flavour – a drink made with pineapple and grapefruit juice for a veritable tropical taste:
Oasis is the UK’s number one juice drink. You can choose from 375ml and 500ml bottles and 1.5l larger version, perfect for sharing. You can pick one of seven flavours of Oasis:
[image: Oasis Summer Fruits]      [image: Oasis Citrus Punch]      [image: Oasis Blackcurrant Apple]          [image: Oasis Mango Medley]       [image: Oasis Sour Apple Cherry]       [image: Oasis Sour Kiwi Apple]          [image: Oasis Summer Fruits Light]        
Summer Fruits, Citrus Punch, Blackcurrant Apple, Mango Medley, Sour Apple Cherry, Sour Kiwi Apple, Summer Fruits Zero
Glaceau Smartwater is made from British spring water.
Glaceau Smartwater has a distinctive and clean taste and you can enjoy it still, sparking and with different flavours:
 [image: 595x334-smartwater-600ml-bottle.jpg][image: glacÃ©au smartwater sparkling][image: Sparkling-Green-Apple.jpg][image: Sparkling-Lemon.jpg][image: Sparkling-BerriKiwi.jpg][image: 595x334-sparkling-600ml-grapefruit.jpg]
                                                                 
Still,        Sparkling, Sparkling Apple, Sparkling Lemon, Sparkling Berry & Kiwi, Sparkling Grapefruit Watermelon 
Powerade is developed together with scientists from sports areas. This is a still, isotonic drink that helps support hydration fulfilling the energy that your body needs during exercises.
[image: Powerade Zero Berry & Tropical][image: Powerade Cherry][image: Powerade Berry & Tropical]Powerade has also a great taste and you can choose it from various flavours and Zero calories:
                                                                     
[image: Powerade Orange]Powerade Berry & Tropical, Powerade Cherry, Powerade Orange, Powerade Zero Berry & Tropical


Andreea Silica: 1808595
Pricing strategy of Coca Cola
[image: Image result for coca cola marketing]Marketers usually follow from the three basic pricing strategies- price skimming (through which premium prices are charged), market penetration pricing (charging lower prices than the competitors) and market pricing (regular market prices are charged). Coca Cola aims to maintain the affordability and availability of its products among the global customer base of its. Thus, the company first takes cost-based approach to determine the costs of production and marketing, then it follows market pricing strategy to avail the products at regular affordable prices and thus, puts the products with competitive price tags in the market, depending on the geo-location and the market intermediaries (Schneider, 2019).
[bookmark: _GoBack] [image: ]Promotional pricing on different occasions, psychological pricing to target the price perceptions of our customers and segmented pricing depending on the packaging type are also part of our pricing strategy that helps us maintain our position at the market and keep the brand fresh among our customers. 
                   What do we aim with our pricing strategies for our products? 
The pricing of the products is done according to the geographic and market segments. Each of the brands follow different pricing strategy, from competitive pricing to premium pricing, depending on the market segment they target. In general, we try to keep the prices lower as we intend to meet the greater market demand of the consumers in different countries. Competitive pricing strategy helps us to keep our products as affordable as the ones of our competitors. But we do not compromise with the quality of the products, and thus, we have to maintain a margin to our prices (Schneider, 2019). 
[image: ]
The prices of our products mostly depend on the geo-location and the presence of the market intermediaries in each market. This does affect the stability of our product prices but in order to make Coca Cola available all across the world, this something that we cannot ignore, but rather look at it as opportunities to capture the market demand. Whatever the market conditions, we do ensure that Coca Cola remains affordable for customers from all classes. Thus, we establish ourselves as the brand of the people (Heart Of Codes, 2019). 
[bookmark: _Hlk6123423]
NICOLAE GABRIEL MARTON- 1809880
[image: ]Coca- cola is one of the most worldwide spreaded product on the planet. Even in the countries where is not manufactured it is imported. There are only two exceptions: Cuba and Nord Korea, where Coca- cola is banned or there is an embargo against these countries. 
At the end of 2016, Coca- cola reported over 100 associates worldwide. You can find our product range from the smallest corner shop to the big shiny malls. 
[image: ]We are using a unique distribution model, the company sells his syrup to the bottling and canning companies, these companies put Coca- cola products in bottles and cans and distributes further to whole sellers and some big retailers. After that, they distribute our product to corner shops, petrol stations, restaurants and many more. 
We worked through the years to improve our manufacturing and distribution system to facilitate a fast and easy process of distribution to full- fill our customers needs, your needs, to find our great products everywhere and anytime you wish. 
Our company has the biggest distribution system in the world and over the years we improved it by implementing new technologies.
 We also are using the franchise system and online system in order to create a better chain between our manufacturing centres and you, our beloved customer.
[image: ]
Our well known trucks deliver fast and in great condition our drinks to every little corner of this world. We are working day and night to ensure you that you will find our products at your hand, doesn’t matter if you are in the middle of London, Sahara sands or on a small Island in the middle of the ocean.
[image: ]We are even using tricycles and pushcarts in some places like narrow alleyways in order to get easily to our customers.   
We do everything possible to provide you one of our drinks, when you needed. 
If you want to be part of our happy family and work with us please do not hesitate to contact us.

Radu Mihai Silica: 1808592
Coca Cola - Promotion 
[bookmark: _Toc6229722]Coca Cola: Taste the feeling!!!
Your all time favourite company Coca Cola now brings Diet Coke to give you a healthy and tasty combination of your favourite drink. 
[image: Image result for diet coke]
Our mission is to create a refreshing sensation within the mind, body and spirit of the global consumers.  In order to serve the mission, we at Coca Cola have adopted the vision of creating good working environment for our employees and we focus on maximising productivity by maintaining quality. 
[image: Related image]
Remember our products??? Of course you do, Coke has always been the favourite choice of the nations!!! Then what is new in Diet Coke?? Come let’s see the benefits of Diet Coke! 
It is refreshing and it contains just 1kg cal per 330 ml. It is not great!!!
This new range of drink has been introduced in order to boost your energy levels. It contains 0,4 Kcal and energy of around 1.6 kj. The good news is Diet coke does not contain 0g Fat. 
We have adopted the best price for the diet Coke that is £ 1.00. You can now get discounts on 2 bottles together if you purchase from retailer stores like Tesco, Sainsbury and Waitrose(De (Vries, E.L. and Duque, L.C., 2018). 
[image: ]The CEO of Coke has smartly used the skimming pricing strategy for fixing the price of Diet Coke. The aim of the CEO is to switch over to competitive pricing strategy later when the product has attained the required value in the market (Wu and Li 2018).
We are targeting majorly the female segment of customers because we know that you women are majorly concerned about the good health. So for all women who are on diet and are forced to leave the soft drinks, now diet coke is here and you need not sacrifice anything.
[bookmark: _Toc6229724][bookmark: _Toc6229671]
[image: ][image: ]In Rio Olympic 2016 coca cola launched a promotional campaign named That Gold which is designed to make feeling visible of feeling the achieving something great. 
[bookmark: _Toc6229725][bookmark: _Toc6229672]The ads created by featuring the moments of achieving gold medal winning moments of athletes in previous Olympic games of previously  (Kalman, C.S., 2018). No matter how thing small or great achievement it is. Jodie Williams and Nathan Adrian also was focused in the ads which influence the Americans and Australians as they see their favorite person in the ads of coca cola.
[bookmark: _Toc6229726][bookmark: _Toc6229673][image: Image result for coca cola blog posts]The company targeting also majorly the female segment of customers because we know that you women are majorly concerned about the good health. So for all women who are on diet and are forced to leave the soft drinks, now diet coke is here and you need not sacrifice anything. For availing high discounts on Diet Coke, you can now visit your nearest retail shop or you can order online (Kalman, C.S., 2018). We have arranged for online discounts on combo packs as well. For more details about Coca Cola and its products please log in to our official website www.coca-cola.co.uk. Or you can also follow us on Facebook and Twitter to get more information on the product discounts and the new products that are being launched. So keep drinking and keep getting refreshed with our products.
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We Are Executing a Refreshment Oriented Price / Package Architecture...
Nielsen All Measured Channels | Brand Coca-Cola

Q12015
-
Package 2 1202
$/ Occasion $0.18 $0.33
—_—

Volume Growth 5%
(unit cases)
Value Growth 2%

(Retail $)

Transaction

% l é % al &=

1250 850z 75 2 02 6pk
12 oz 500 mL
$0.19 $1.56 $0.40 $0.81 $1.33 $0.51 $0.48
+11%
+16%




image48.jpeg
ez

= The Distribution
Channel at
Coca-Cola





image49.png
Distribution Channel

Bottling
Partners





image50.png




image51.png
Distribution
Trucks
Three Wheelers

Tricycles

a e e a

Dealers




image52.jpeg




image53.jpeg




image54.jpg
“Your thirst
takes




image55.jpg




image56.jpg




image57.jpeg
NEW

zZero
SUGAR

GREAT COKE

TASTE

A
»

il

1

{




image1.png




image2.jpg




