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1.Explain three(3) factors that will affect the Demand Side of the Market.
The Market Demand 
It marks the connection  between price and quantity demanded. 
Factors that will affect the Demand Side of Market are:
[bookmark: _Hlk66782230]The lack of funds- when people can not afford to buy the products.They prefer to access the products that meet their needs which will lead to a limited purchasing.
The demand varies upon the people’s income the less they gain the less they spend. 
Income is one of the values that impact’s the demand.
But income is not the only factor that causes a shift in demand. There are other  things that change demand and this are tastes and trends,the size of the population, the prices of related goods, and even expectations. A change in any one of the underlying factors that results what quantity people are willing to buy at a given price will cause a shift in demand. 
Higher expenses will increase the final cost of the products and decrease the targeted market in the same time.
2.Explain four(4) reasons why a car manufacturing firm would engage want to operate across the international borders.
In a automobile market the following factors are in solid relationship as one generates the other. Helping local economies.A higher productivity will create new jobs directly and also supports the activity at medium/ small companies.
Better profit margins,Helping local economies, Glozalization,exrenting increasing productivity.Helping keep the costs lower if manufacturing where the labour is cheaper.
The automobile industry will always look to extend internationally for better profit margins. Perhaps the most obvious reason to compete in international markets is to extend their portfolio gaining access to new customers.A product smartly promoted internationally will identify opportunities to increase the sales hence obtaining a higher profit.

3.Explain how a car manufacturing company can improve its position in the market using its Global Value Network.
 According to Doukidis et al. (2004, p.242), the network level strategy  is about the priorities and objectives of collaborating within the network, as well as strategic decisions taken by the network initiators and partners about the network's structure and types of companies to be involved.
As a result, the network can be categorised according to the partnering companies' value chain and functional orientation, as well as their scale and geographic and industry focus. The network plan also includes decisions regarding internal competition, new network entry possibilities, the number of partners involved, and the length of the relationship.
For many countries, one of the key reasons for promoting the automobile industry was to encourage the development of domestic components industries. “These would not only create jobs and reduce the effect on the balance of payments of imports of vehicle parts, but also stimulate domestic technological capability more generally through spillover effects”.( John Humphrey,1999).These might be part of the domestic components industry was locally owned or took the form of joint ventures between local companies and transnational companies. Many countries regarded the introduction of local assembly plants as the first step in the development of the domestic auto industry.
Income. Customer requirements vary with levels of income. Consumers in high-income countries are willing to pay for more sophisticated vehicles. Even small vehicles in advanced-country markets have structural characteristics and add-on features frequently not found in developing countries, and also not usual on such vehicles even 10-20 years ago in the advanced markets.
Standards and regulations. Countries differ with regard to regulatory matters such as safety, emission standards and recycling, even though developing countries are tending to raise their own standards. Compliance with such regulations has a big impact on price and performance.

4.Describe the position of a car manufacturing company in a market with high growth rate but low share.Discuss two(2) global strategies the firm in this position must employ to remain competitive.
In a market with high growth rate but low market share a car manufacturing business must be very competitive .And to do this it must keep its prices low and quality high.It must also tind ways to attract buyers,enter new markets and diversity its products.
For example it can offer build in car seats for car aimed at families.
In this case you need to innovate and attract the new market.
One strategy the company can employ is diversification of its products.This will allow it to offer a variety of products,hence increasing its chanches to have sales and make profit.For example a car manufacturer can also start to sell car parts.
Another strategy can be merger and acquisition.The company can become stronger on the market if it joines forces with another company.If the company has the necessary funds then it can acquire another company and become bigger.This way it can produce more and it will also reduce the number of its competitors. 
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