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APPLE OMNI-RING

1. INTRODUCTION

 Smart ring with high levels of
biometrics.

 Monitors cardiovascular rates,
physiological stress, and sleep per
day.

» Use of Al-based micro-sensors to
perform continuous monitoring of

health.
* Promotes personal health and

wellness management that is
proactive.
2. BRAND EXTENSION

» Diversifies the Apple ecosystem
to wearables with fingers.

* Integrates flawlessly with 10S
and Apple HealthKit framework.

« Strengthens the mission of Apple
providing accessible and smart
health technologies.

3. BRAND EXTENSION AND
CURRENT TRENDS

» Capitalizes on surging global
consumer demand for physiological
monitoring (Maria et al., 2023).

 In 2023, the number of people
who wused health wearables in
America reached fifty-two million,

and the market penetration is
enormous  (Business  Research
Insights, 2024).

* Increase 41% of customers are
more attracted to discreet form
factors such as rings than
conventional smart watches.

» Strategically addresses the smart
ring market's lucrative 21% CAGR
globally through 2033 (Spherical
Insights, 2024).

& APPLE RING

Apple Did It

Apple Ring

4. BRAND EXTENSION AND
SUSTAINABILITY

* Manufactured utilizing 100%
recycled copper, gold, and cobalt
(Apple, 2024).

* The MIiCro-sensors that
consume little power save a lot of
the energy used daily.

» Higher durability of products
will enhance lifecycle, reducing
electronic waste.

* Supports the corporate
responsibility of Apple to become
completely carbon neutral by
2030.

5. Conclusion

* Omni-Ring quickly creates a
monopoly  in  unobtrusive
biometric technology at Apple.

* Enhances platform lock-in
through data integration across
multiple devices through
ecosystems.

 Satisfies accelerating
consumer preference for
compact, Al-enhanced

preventative wellness tools.

* Sustainable = manufacturing
supports credibility and long-
term stakeholder value directly.
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