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1. [bookmark: _Toc129693429]Introduction: Importance of Primary/ Market Research in Business
In business, primary research guarantees that the information obtained is current and relevant, enabling the accurate detection of trends. In addition, primary research allows a person or organization to maintain data ownership (Saunders and Lewis, 2017, p.6). A customer sees an advertisement for a product that seems to be excellent for them and exults in their good fortune; yet, this circumstance was likely not the result of luck and should not have occurred. With the use of marketing strategy research, organizations may make these scenarios possible. With an understanding of its potential customers, a company may create products and marketing techniques that directly appeal to consumers. And the benefits do not stop there. There are several ways to use market research data to propel your firm to accomplishment (Krizanova.et.all., 2019, p.7016). Therefore, market research is the act of gathering information about target demographics and consumers so that a company may promote itself more effectively and ultimately thrive in the market. It is an integral part of any business strategy or entrepreneurship, regardless of whether the firm is huge or little, new or old. It allows organizations to make decisions that will move them forward rather than backward by providing them with the required information (Ain, Vaia, DeLone, and Waheed,2019, p.113113). 
2. [bookmark: _Toc129693430]Importance of Search Engine Optimisation (SEO) and its relation with Primary Research
The development of an online brand positioning marketing strategy is forced by the evolution of search engine algorithms, which influence the accessibility of businesses to potential Internet customers. To stay relevant in the present industry, brand owners are aware that they must migrate online and focus more on the internet market (Fischer, Brettel, and Mauer, 2020, p.87-108). SEO is the practice of increasing a website's chance of appearing on the first page of search results. 
So, if a user searches for information by entering a phrase or keyword as opposed to the whole web address, the search engine utilizes the phrase or keyword to identify relevant websites and shows them in a list, with the most relevant page at the top. Thus, a firm may apply Search Engine Optimization strategies to attract its potential clients by ranking well in search engine results.  (Liguori, Corbin, Lackeus, and Solomon, 2019, p. 182-189). In this regard, market research is also very fundamental when functioning SEO and , entrepreneurship as communicating with stakeholders, is crucial for sustainable entrepreneurs to retain their sustainability objectives. 
In this regard, entrepreneurship is novel and requires continuous innovation and originality (Rao Siriginidi, 2000, p.376-379). It is the future of business schools, thus it should assume a leading position. Currently, the following phrases are used to define the 21st century's new innovation regime: Dream, Create, Explore, Innovate, Pioneer, and Envision (Brown, Holtham, Rich, and Dove,2015, p.349-375).  In the twenty-first century, independent enterprises will no longer compete against one another. Costs may be reduced and productivity increased by abandoning the typical decentralized approach and embracing the concept of a single, integrated plan on which a company can engage with its suppliers. This one-of-a-kind approach meets contemporary market requirements and business plans (Lenny, Saad, and Arunachalam, 2006, p.457).
Consequently, a business plan for a startup is a detailed document that outlines how a company will accomplish its objectives (Zott, Amit, and Massa, 2011, p.1031). It comprises operational perspectives from all the important departments, including marketing, finance, and human resources, among others (Massa, Tucci, and Afuah, 2017, p.73-104). Accordingly, to start a new business in the module manage the enterprise in the 21st century, the team researched the market demand for business plans on food products (vegetables, fruits, and beverages) and their services in order to check the product market fit, publicity, and scalability of the product. So based on market demand, the following key findings have been indicated.
3. [bookmark: _Toc129693431]Methodology
The study approach was a case study and quantitative in nature, and a series of online structured survey questions using google forms about our food product (See appendix 2) were used to randomly gather data from our regular customers that sell a variety of items to consumers. For this research, through case study, a total of 11 regular customers/participants (see appendix 1) were contacted through the Internet, websites, Facebook, and other social media sites, and chosen using convenience and purposive sampling. These participants were from a group of regular customers buying food products. Each participant supplied an informed written agreement to participate in this research. Through statistic operations and using excel, data was quantitatively analyzed. Literate participants from each household were selected so that they can easily read and comprehend the online questionnaire. 
4. [bookmark: _Toc129693432]Findings from Questionnaire Data 
4.1. [bookmark: _Toc129693433]Demographics of the participants
A total of 11 literate participants from 11 households who were regular customers of our products were deployed for the purpose of primary research. Among these participants, 5 were female and 7 were male based on random selections. Most of them were graduate qualified with the age ranges from 30-35 mainly as shown in below figures.1; qualification, figure.2, gender, and figure 3. Age range.
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Figure 1: Qualification of household participants	 Figure 2: Participants’ gender representation 
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Figure 3: Participants’ age representation
4.2. [bookmark: _Toc129693434]Participants perspectives on the Questions
Q1. Which product is your favorite?
It has been indicated that majority of participants have positive responses towards the food products. i.e., 25% likes vegetables, 8.3% likes beverages (healthy), and 66.7% likes fruits. This mean that when starting a business, we should mote focus on selling out healthier food as most of the participants are in favor of the purchasing of the food items.
[image: ]
Q2. What Motivated your purchase of this item?
It has also been indicated that 58.3% participants are motivated towards our product due to hygienic for health, 16.7% are due to its reasonable price and thar of 25% are due to their own personal interest and choices. 
[image: ]
Q3. How satisfied are you with the product?
In terms of customers’ satisfaction, it is indicated that 91.7 % (50%-excellent, 41.7%-good) are highly satisfied with our food products. This is also an important finding to start a new business further at bigger forum because customers’ satisfaction is important when running business and dealing with food.
[image: ]
Q5. Would you suggest the name of the business to a friend?
In terms of the marketing of our business, the participants have strong opinion to suggest our business to their friends. i.e., 83.3% have strongly agreed to suggest our business to others/friend.
[image: ]
Q.6. What aspect of product would you change if you could?
It has also been indicated from the findings that, 54.5% participants opinioned to change the price of the product and that of 45.5% for quality. This is fact the currently due to economic crises and challenges face by the people due to covid, there is need to reduce the nature of price and quality for ensuring health measures after covid. 

[image: ]
Q7. What other choices did you explore before the product or business name?
The findings also indicated that 45.5% participants explored the prices of our food products, 27.5% explored online services about our selling practices, and 9.1% explored the discounts we offer on our food products.
[image: ]
Q8. What would you think if we did not provide this feature, product, or services? 
This was also an important finding about our new business plan, that most of the customers would miss the following features or services about our products if we did not provide such services.
· Might face difficulty issues in getting quality product from authentic source
· Might loss the quality of product
· Quality Services
· Will not buy the product 
· Go for something else 
· Missed the part of diet
· Might have issues to purchase quality product from authentic source
· Would miss domestic needs 
[image: ]
Q9: What aspects of your favorite product from us would you miss if you couldn’t use it?
This was also another important finding about our new business plan, that 72.7% customers would miss the quality of our food product, and that of 18.2 7% -price if they do not use it.
[image: ]
Q10. How satisfied are you with our customer support?
In terms of our supporting mechanism, 91.7% are very much satisfied with our supporting and assisting mechanism.
[image: ]
5. [bookmark: _Toc129693435]Conclusion and rationale
Being a business entrepreneur, I feel that the distance between what is imaginable and what is possible has never been narrower than it is now. The future belongs to those who have a vision now! It is our time, our vision, and our responsibility to lead. John F. Kennedy famously said, "It is time for a new generation of leaders to address new challenges and possibilities. Because there is a brand-new planet to conquer. Therefore, considering the influence of the findings of this data based on the model in the 21st century, "Obviously, for entrepreneurship education to embrace the 21st century, teachers must become more proficient in the use of academic technology and broaden their pedagogies to incorporate new and creative methods to entrepreneurship education. The usage of online questionnaires, along with video conferencing and the streaming of video case studies, for instance, are practical applications of educational technology. The potential to include "live" viewpoints from various geographic places and people will enrich the educational experience especially to run the new business this was also evident from our findings where customers were highly satisfied, more interested in purchasing food, and well very motivated due to hygienic, healthier, cheap, best quality and due to reasonable in nature. As intelligent systems that are fully integrated promote the competitive production of materials and products and cyberspace has effectively eliminated time and distance, changing the idea of education into its practice. Similarly, academics might examine additional relevant training models to boost the knowledge and abilities of online businesses in implementing the SEO approach as market enhancers.
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[bookmark: _Toc129693437]Appendices
[bookmark: _Toc129693438]Appendix -1: Participants’ Profiling

	S. No
	Name of Participant (Household member)
	Qualification
	Gender
	Age

	1
	Sarah
	Graduate
	Female
	20-25

	2
	Erick
	Graduate
	Male
	25-30

	3
	Max
	Undergraduate
	Male
	20-25

	4
	Zehra
	Graduate
	Female
	25-30

	5
	Seemi
	Graduate
	Female
	30-45

	6
	habiba Iqbal
	Postgraduate
	Female
	25-30

	7
	Afsar Uddin ki
	Postgraduate
	Male
	30-45

	8
	Nick
	Graduate
	Male
	25-30

	9
	Ken
	Undergraduate
	Male
	30-45

	10
	Taimoor Khan
	Postgraduate
	Male
	30-45

	11
	Abad Ali Shah
	Graduate
	Male
	30-45

















[bookmark: _Toc129693439]Appendix-2: Screenshots of Google Form
[image: ][image: ]
[image: ][image: ]

[image: ][image: ]
[bookmark: _Toc129693440]Appendix-3: Excel data from google questionnaire 
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