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Introduction

	This research aims at evaluating on the possible impacts of the COVID 19 pandemic crisis on Hong Kong Cinema Industry.  According to the World Health Organization, it stated a public health emergency of the international concern over the global outbreak of the novel virus SARS-CoV-2 (COVID-19) on 30th January 2020.  As COVID-19 spread over the globe, it affected most of the countries in the world and became a global pandemic on 11th March 2020 (WHO, 2020).
According to the International Monetary Fund (IMF, 2020), the world entered a crisis equal to or worse than the 2008-2009 financial crisis, affecting both demand and supply. 
There is no exception to Hong Kong, the COVID-19 pandemic has been progressing rapidly and causing severe negative economic, social, and health impacts to the city.  In a few-  week, the gravity of the virus became a pandemic.  It caused severe impacts to the social, financial, and economical markets across the globe and led to a collapse of the national health environment (Koch, Frommeyer and Schewe, 2020).  Eventually, it affected people’s suffering and changes of behaviours due to the epidemic situation.  There were restrictions such as lockdowns of countries, social distancing measures and quarantines.  The COVID-19 has persisted for two years.  There are precautious measures implemented such as wearing a mask, social distancing, quarantines, compulsory testing for specific group from Government and vaccinations in Hong Kong. There were bans of large events, closure of schools & universities, suspension of public service and so on in 2020 and half year of 2021.  
	Nowadays, there are three leading local cinema chain companies and some standalone small cinemas in Hong Kong.  The leading cinemas are namely, Broadway Circuit (“Broadway”), Multiplex Cinema Limited (“MCL”) and Emperor Cinema (“Emperor”).  Broadway has operated since 20th century, and they have got 14 cinemas in Hong Kong (Broadway, 2021).  MCL has operated since 1982 and they have got 14 cinemas in Hong Kong (MCL, 2021).  Emperor has operated its cinema business since 2017 and they have got 7 cinemas in Hong Kong (Emperor, 2021).  Due to the COVID-19 and the social distancing restrictions, cinemas were forced to close temporarily three times for each wave of COVID-19 keeping them shut for a total of 116 days in 2020 and they could not reopen until after Chinese New Year in 2021.  The cinema industry was in a pain and they suffered severely last year and this year due to the pandemic.  This tough situation led to cinema’s shut down and ran out of business.
	In view of the closures of the big cinema chains (for example UA Cinema) in Hong Kong, we would like to analyze how the cinema industry of Hong Kong can overcome the COVID-19 pandemic situation and survive. UA Cinema was one of the leading cinemas in Hong Kong which was founded by a US businessman Ira Kaye in 1985.  It announced on 8 March 2021 that it would cease operations including both theatres and on-line service due to the inevitable pressure due to the outbreak of the epidemic virus.  Cinemas were opened with only 50% capacity due to the social restrictions.  Government had provided some subsidies, but the amount was small.  The local landlords were not generous enough to offer rental reduction to tenants (Shackleton, 2021).  

Besides, Research objectives are appended below:
1. To indicate the magnitude of the impact of the COVID-19 on the cinema industry. 
2. To evaluate the factors affecting customers’ behavioural intention to attend cinemas under the coronavirus and social distancing measures. 
3. To provide recommendations to the cinemas for the sustainable development.
This research purpose is to illustrate on the impacts of the COVID-19 on the cinema industry, the evaluation of the change of customers’ behavioural intention to attend cinemas, and how the cinema industry react to overcome the COVID 19 pandemic situation to strive for survival.  
The value of this research is to evaluate on how the COVID-19 pandemic change Hong Kong people’s intention to attend cinemas.  With the expected research results obtained, recommendations will be put forward to the cinemas industry for them to proactively fight for the survivals and continue servicing the members of the public with the entertaining facilities. Due to the social distancing, quarantines, lockdowns of borders, travel restrictions and suspension of public services, the closure of cinemas, party rooms, KTV and other entertainment facilities came into force as a result.  People had no choice but have to stay at home or work from home.  They could not attend cinemas during COVID-19 especially the start of the period in 2020 which there was no vaccinations as yet.  There was high risk of infection for people interacting in public at that time.  Attending cinemas was one of the entertaining activities before pandemic crisis.  However, with the pandemic crisis and the social distancing restrictions, the tendency of people attending cinemas has dropped unavoidably.  This research aims at capturing on the current situation of the behavioural intention change in attending cinemas.  Then, to design a questionnaire to analyze on the factors affecting consumers attending cinemas before and amid COVID-19.  Finally, to suggest constructive actions and resolutions for the cinema industry to react to the crisis and proactively imposing workable measures to sustain the business in future. 

Literature Review

It is recognized that theaters are becoming popular locations for viewing media content, especially sports, escalating the potential to serve as an important part of the sports broadcasting rights-holders’ cash flow. For example, Federation Internationale de Football Association (“FIFA”) has started to charge a special fee for 3D exhibitions and for public.  In theaters since 2010, FIFA World Cup South Africa has been viewing exhibitions (Kim, Cheong and Kim, 2016).  In this study, it is to investigate how the experience of viewing movies in a cinema would differ from the typical viewing condition at home. In the U.K., more movies were seen on videotape at home than at cinemas in 2000 (Dinsmore, 2000).
The COVID-19 pandemic has brought enormous changes to our daily lives. Due to the social distancing restrictions, when preschools were closed, many young children, especially those living in urban areas, were limited to home-based indoor activities amid enforced social distancing measures (Ng et al. 2021). 
Amid the COVID-19 pandemic situation, there was increase in consumption of streaming services like Netflix, Amazon, Prime, Apple TV and Disney. The pandemic cultivated all these streaming services.  Most countries shut down film productions and cinemas.  Universities where new generation of filmmakers were trained. These developments exist after the remarkable future promised in academic studies (Akser, 2020).  

This paper draws upon the findings of a small-scale qualitative research project to address the questions.  Then, questionnaire respondents who will take part in this research all identified themselves as people who were 'passionate’ about cinema' and who enjoyed collecting and watching movies at home on videotape (Dinsmore, 2000).
	It has become a challenge to the cinema industry that consumers are using various different channels to watch movies such as Netflix, Hotstar and Amozaon Prime.  They provide movies through digital streaming platform.  Due to the pandemic, the national lockdown, cinemas shut down and film releases are suspended, cinema owners share a concern that the change of experience in watching movies will end up switching to the on-line platforms.  Over-the-top (“OTT”) video streaming platform, therefore, regards as one of the threatening rivals to cinema visits.  OTT refers to something like internet platform by passing cables and radios, adding as direct distributors to those contents (Varghese and Chinnaiah, 2021).   
	In view of the current challenges according to the literature items, this research is formulated to answer the questions of the possible impacts of COVID-19 to the cinema industry and the subsequent behavioural intention change in attending cinemas.  Attending cinemas is used to be one of the most favourable activities in people’s spare time in Hong Kong.  For example, people usually choose to watch a movie in cinemas during weekends, holidays, seasonal festivals and special occasions before the pandemic.  Cinemas had played a vital role in the past.  In summary, this research aims at evaluating how cinemas can react and perform by sustainable measures to regain their position and overcome the challenges ahead.




Research Methodology
First, there are some questions to be investigated and answered.  The research questions are listed below.
Q1: What are the impacts of the COVID-19 crisis on the cinema industry of Hong Kong?
Q2: What have been changed in customers’ behavioural intention to attend cinemas amid COVID-19?
Q3: How can the cinema industry of Hong Kong overcome the COVID-19 pandemic situation and survive?
There are factors affecting the consumers’ behavioural intention to attend cinemas, namely film attractiveness, environment, service quality, convenience, COVID-19’s influence and other entertainments’ competitions are anticipated and will be tested if the hypotheses are correct.  They will be tested statistically under the SPSS program.
The research hypotheses according to the research objectives are appended below.  
H1 There is a significant positive relationship between the film’s attractiveness and the behavioural intention to attend cinemas. 
H2 There is a significant positive relationship between the cinema’s environment and the behavioural intention to attend cinemas. 
H3 There is a significant positive relationship between the service quality and the behavioural intention to attend cinemas.
H4 There is a significant positive relationship between the convenience and the behavioural intention to attend cinemas. 
H5 There is behavioural intention changes to attend cinemas before and amid COVID-19
H6 There is a significant negative relationship between other entertainment’s competitions and the behavioural intention to attend cinemas.

We target to invite 300 participants for completing a questionnaire.  The researcher will use a convenient quota sampling method. Sampling from the population is often more practical and allows data to be collected faster (Turner, 2020; Barnes and Holman, 2020). A snowball procedure to get the target number of respondents via internet and social media.  The questionnaire will be conducted via a Google Form and then it will be circulated and distributed via WhatsApp, Face Book, and Instagram groups.  
The questionnaire will be designed based on the above-mentioned variables and anticipated hypotheses to understand the relationship of the factors including film attractiveness, environment, service quality, convenience, COVID-19’s influence and other entertainments’ competitions against the behavioural intention to attend cinemas.  The questionnaire is designed for data collection of consumer’s own views and opinions against their behavioural intention to attend cinemas.  
	For the fine tuning the questionnaire, a pilot testing will be conducted with approximately 30 participants to ensure the content of questions are literate, the format is clean, and the answers to the questions are reliable.  The pilot testing result will be applied to review and revise the questionnaire.
Target participants are selected in accordance with a predetermined proportion of gender, age groups, marital status, and monthly household income. The questionnaire will be distributed to the initial agreed participants, their family members, friends, relatives and the referral of family members, friends and relatives via internet and social media (such as Google Form, WhatsApp, Face Book, and Instagram). 
The survey will be conducted in a strictly confidential manner and on anonymous basis.  It will state clearly before the start of the questionnaire that by responding to this questionnaire, it means that we have got the consent from the respondents for participation.
It will state clearly before the start of the questionnaire that the participation is completely voluntary, confidential, anonymous, and participants may withdraw at any time.  It will state clearly to the end of the questionnaire that the responses provided will be used solely for the purpose of data collection for this research and the data collected will then be destroyed and deleted fully in half year after the research is completed.  All information collected will be in anonymous and strictly confidential basis under the Personal Data (Privacy) Ordinance. 
Regarding the data analysis method, the reliability test is used to test whether the questionnaire items are reliable to induce the findings.  Then, factor analysis and Pearson correlation analysis will be used to prove whether the hypotheses are in the causal relationship as anticipated in the research.  The method applied to review the outcomes is descriptive statistics method.  This method is adopted based on the samples, statistical relations, and sampling variables that are discovered in the process of the research.  Eventually, the result findings will be deployed to assess the impacts affecting the cinema industry, the behavioural intention changes in attending cinemas before and during the pandemic, and to provide recommendations to the cinema owners for sustainability development.

Evaluation and Timescale

Once we have collected the result from the questionnaire, the next stage is to do the data analysis and make recommendations to the cinemas for sustaining their business simultaneously.  A strict and systematic testing methods will be deployed for data analysis.
The timescale of the dissertation planning and with the highlights of key milestones:
19.12.2021	Questionnaire completed with pilot testing result from SPSS.
9.1.2022		Questionnaire completed with final testing result from SPSS.
16.1.2022	Data Output.
30.1.2022	Data Analysis Completed.
13.2.2022	Written Draft of Chapter 4 Data Analysis.
28.2.2022	Written Draft of Chapter 3 Research Methodology.
31.3.2022	Written Draft of Chapter 1, Chapter 2 & Chapter 5.
1.4.2022 	Dissertation Completed for Approval
29.4.2022	Dissertation Completed and send to Turnitin       
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