Do birds of a feather flock together, or do opposites attract?
	There are many psychological explanations that explain theories of relationship formation and affiliation. This presentation will explore theories including the matching hypothesis, the propinquity effect, social exchange theory and many others. The psychological explanations which this essay will look at will include the propinquity effect and reciprocity and reciprocal liking, in support to the assumption that birds of a feather flock together. 
Propinquity, or otherwise known as proximity, is explained as the minimum requirement needed for attraction. The propinquity effect, originally produced by Festinger, 1950, is the tendency for individuals to develop relationships or friendships with the people they see most often, and in turn, forming a bond. (Gross, 2015). In addition, propinquity refers to geographic closeness or distance. (Burgoon, 2002). The greater the amount of propinquity, the more likely that individuals will be attracted to each other and will in turn, create close bonds and relationships. Many studies have found that propinquity has a important role in determining which individuals will interact with each other and distance and spatial arrangements have been found to influence an individuals choices of relationships and friendships. (Byrne, 1961). Studies which have looked at the matter of propinquity have all supported that propinquity does increase attractiveness and many of these studies would include those of university undergraduate students. These studies have been able to show that students are more likely to develop relationships with those who they are sat next to, rather than other students in the same environment. (Byrne, 1961). 
One study that has had a significant impact on the assumption of propinquity would include that of Festinger, 1950, who looked at university students and their friendship patterns. The study involved looking at individuals relationships within a two-storey apartment building. It was found that individuals were friendlier with who they lived next door to, next most friendly with the individuals who lived two doors down and least friendly with the individuals who lived at the end of the corridor. (Gross, 2015). From these studies, propinquity can increase the opportunity for exposure and therefore increases familiarity. Additional recent research conducted by Norton, Frost and Ariely, 2007, challenged the assumption that familiarity increases attraction and the results were contradicting. They believed that familiarity can also develop dislikes against individuals, as well as factors individuals will like. They also believed that ambiguity can increase liking, as it facilitates the belief that individuals are similar which makes it easier for an individual to believe they are like another person. (Reis et al, 2011). 
	There are many explanations as to why familiarity facilitates attraction and one of these can include classical conditioning. According to Reis, 2011, as cited by Denrell, 2005, classical conditioning involves gaining a positive social experience which leads to individuals becoming paired with a positive effect for each other. Research suggests that positive interactions are more common than aversive interactions and this suggests that interactions are more likely to lead to memorable experiences and social interactions which individuals perceive as rewarding. (Marches, 1953). This can then result in individuals developing a desire for further interactions to take place. 
Reciprocal liking is a psychological term used to explain how individuals tend to like people more who also like them. (Lowe, 1970). It explains that individuals will feel better about themselves, knowing that they are likable and enjoy being with people who give them positive ideas of themselves. In addition to this, reciprocal liking is the belief that when an individual likes a person, it can override influential factors and can positively influence our feelings to other people. Reciprocity is also known as a social norm of responding to a positive action with another positive action. (Gross, 2015). A study was conducted by Gold, Ryckman and Mosely (1984) to look at the effect reciprocal liking has on attractiveness. They found that the women involved in the study expressed interest towards the men as they kept eye contact, leant towards them and listened to them. This resulted in the men expressing a greater liking for the women, even when disagreements were made. 
Many studies have looked at reciprocity and they have found that an individual’s knowledge of being liked by someone, makes individuals more attracted to another person. Two types of reciprocity have also been distinguished, and these can include general reciprocal liking and dyadic reciprocal liking. General reciprocal liking explains that individuals who like other people are also liked by others and dyadic reciprocal liking refers to the liking shared between two people. (Luo, 2009). 
A study involving speed dating was carried out by Luo and Zhang, 2009, to see which factors would lead to romantic attraction and these included similarity, reciprocity, security and beauty. The study consisted of one hundred college students with an average age of 19. 
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