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This report will look at an event based in pontneddfechan in  Brecon south Wales Uk , here is claimed to the urban legend of where king Arthur and his knight are laid to rest in a cave  named Craig y Ddinas  hidden near one of the many waterfalls, a beautiful setting surrounded by rivers waterfalls and woodland which stretches for mile popular with walkers and anyone one looking to find the urban legend caves there are also three public houses surrounding the entrance to the event. This event is a seasonal attraction being held between April to September with live actors playing parts of king Arthur, merlin, knights, and horses and fair ladies, and special effect dragons' attendees will step back in time and become part of this event using special effects, rides, theatrical actors Proformance' including jousting tournament, mediaeval food stall and local drink distillery's drink stalls, merchandise stalls, photo opportunities and live music performances. This event is aimed at families, educational setting, business events, and heritage. 

Findings
According to business Wales in 2012 9.6 million British citizens  from all over the Uk took overnight stays to Wales for either day visits or visiting friend and family and 13% where on business trips, 
 While International Tourism generating from the top four overseas countries being Ireland, France, Germany, and USA. Wales international victors spend during 2012 £346 million, while 38% of international visitors were on a holiday, 38% where visiting friends or relatives and 15% were on business trips during 2012. Business Wales, (2022) 


[image: ](VisitBritain, 2022)

[bookmark: _Int_no3eAa83]By looking at the chats from visit Britain During the pandemic over sea visits incoming to the Uk dropped causing tourism sale to plummet, resulting loss of sales, however the pandemic also resulted in the increase of social media platforms resulting in increased attraction and attention to future events event bookings and lead enquiries it is evident that 43% of those surveyed had increasing their spending habit on social media in 2020 comparing to previous years. (Mastercard, 2021) 
[bookmark: _Int_g00QtWbb]By analysing this data and spend behaviours though online social media platforms, post event surveys, focus groups, and past sales tracking it is evident that the demographic for this event is families averaging of groups of four within age groups between 26 – 55 while also attracting school educational trips for of school children. Ghost hunters, Welsh heritage makes a £1bn contribution to UK tourism economy
While Heritage tourism also supports employment by providing over 24,000 jobs in Wales (www.heritagefund.org.Uk, 2016)
With the average family of four spending over £400 on trips to activity days, and over £600 per year on dinning out, according to a poll parents. (Government, 2021). By analysing the website and social media platforms media metrics will gather customer engagement information, generating post which engage old and new customers using posts, competitions, discounts offer by filling in details, the use of hash tagging, shares and likes this will collect more demographic and characteristics information of the customer. (Ahmad Hafeez Anjum, 2011) 
This event covers a wide range of the demographic allowing a lager attraction to the event having shopping areas, activities for different ages educational, food, live theatrical shows for all ages, tales of haunted knights chasing people away all this while also having langue translators for international guest.
Competitor research highlights that the only other event near is a king Arthur labyrinth which is underground caves. While they do not do packages and have not a large following on social media platform 5,594 total follows however being a newly established business opening in 2019. (Meta, 2019) 
[bookmark: _Int_mDOdjwwW]Marketing mix for this event by using trending methods social media platforms, such as Facebook, twitter, instant gram, and the use of hashtags the use of social media tools for direct marketing to promote product, price, promotion, and place. While also Understanding the needs or desires of consumers through feedback, tracking reviews, conducting surveys, the use of social media bloggers and social media influencers creating a trend and brand awareness, with the use of interactive apps this app will allow the users to be interactive with the event before, during and after the event giving the customers opportunity to purchase merchandise though app and book future advents.  
Package for this event include conference team building, stag and hen parties, birthday, keeping in line with competition prices. 
To help keep costs down by using local drama schools, colleges and students and local event students on placements. while also networking with local business by having sponsors such as Brecon water, and Penderyn distillery based in Brecon, selling ticket through sites such as Adventure world.com, Eventbrite, attraction world groups, having tour operators would allow this event to become a global event. And advantaging through promotions ticket give aways from likes and shares and giving schools discounts on group bookings, 
There is a need for this event as Wales offers little in this area compared to England with many theme parks and London dungeons for example, whereby the statistics for Wales as shown in appendix 2) Welsh tourism is rising year on year and in need of new attractions, to continue growth of Welsh tourism industry.  





The marking stand for 2023 world travel market to promote this king Arthur and merlin event will consist of samples from of penderyn distillery, locally sourced Welsh cakes being prepared on site over a medieval cooking device, and Brecon bottled water, with theatrical actors consisting of merlin, king Arthur, twelve knight all dressed in tradition costumes 
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  (Telegraph, 2017)
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(Pinterest, n.d.)
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(http://fusioncis.com/, 2019)


Pixel Pro Waterfall Video Wall a Custom-designed by Fusion CI Studios, a computer-generated waterfall is 7.7 million glorious pixels the waterfall video wall hides a secret door, has a function which allows touch of a button that opens & close the waterfall, allowing performers onstage, the waterfall is programmable to react in any way needed allowing movements and sound on to the stage, all by the  use of LED screen design and technology, having this screen placed at the back of the set and adding a castle prop set around the other two surrounding walls. There will be add sound effects of a waterfall playing in the background to give the waterfall a better effect and more realistic feel. 
[image: ]
(wecutfoam, 2019)
The castle effect walls consist of 3D foam cut to size and designed to personal preference having advantages of faster production at low cost and reducing waste material. (wecutfoam, 2019)   This stage will be place along a wall near to entrance of the exhibition so to be sure to be seen on entry to the conference and on exiting the entrance,
 there will be live music playing in the style of traditional medieval music with intervals of Welsh folk music being sang in Welsh, 
In the centre of the stand is where merlin entertains preforming by interacting with passers-by of the standby preforming simple magic tricks using dry ice giving an illusion of sorcery. 
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(Entertainments, 2021)
with hash tag photo opportunity with actor staff and stag set, with company logo branding on. And giving opportunity to download the king Arthur adventure   event app where users can sign up to create an account and use the app for access to online only merchandise, personalise Welsh goods and gifts, while also the app will collect information from signing up on demographics, geographics, psych-graphic and behavioural of users spending so to give feedback and consumer knowledge.
hampers will be supplied for any buys whom business deal are signed with consisting of full-sized bottle of penderyn whiskey, bottled Brecon water, V.I.P tickets to the event with an overnight stay in the local hotel, and fresh Welsh cakes, king Arthur merchandise consisting of merlin hooded jumper with a Welsh dragon soft toy all presented in a red wicker basket. 
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International Trips to Wales and other UK destinations: IPS All Py

Destination/Market Germany us France Netherlands Ireland Australia Canada
UK 3,260,000 3,880,000 3,690,000 1950,000 2,780,000 1,000,000 850,000
London 1,450,000 2,630,000 1,830,000 695,000 650,000 588,000 474,000
Scotland 451,000 492,000 318,000 172,000 84,000 172,000 131,000
Wales 87,000 86,000 71,000 56,000 151,000 44,000 36,000
South West England 327000 236,000 207,000 191,000 165,000 120,000 77,000
North West England 214,000 249,000 169,000 125,000 358,000 120,000 55,000

Yorkshire 105,000 103,000 100,000 95,000 95,000 69,000 37,000
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2023 Inbound tourism forecast
Overseas visits to the UK
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