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Introduction
In this assignment I will identify the key learning points I have gained in completing the Changemakers: Creativity and Value Creation module. I will identify the key points I have learnt from each of the four units. The four units are ideas and values, creative solutions, mobilising support and evaluation. I will discuss one topic area from the unit.

Unit 1 - Ideas and Values - How Innovation Changes the World
In this unit the topic I will be discussing is How innovation Changes the World. Innovation is defined as “the sequence of activities by which a new element is introduced into a social unit, with the intention of benefiting the unit, some part of it, or the wider society. The element need not be entirely novel or unfamiliar to members of the unit, but it must involve some discernible change or challenge to the status quo.” (King, 1992). We looked at how innovation has shaped the world we live in now. Looking back on 10 years and at what was there now and what is here now. An example is the NHS. The National Health Service or NHS provides healthcare for all citizens in need. It is funded by the taxpayer and managed by the Department of Health (NHS, 2021). This innovation has saved countless lives and separates the U.K from many other countries. Innovations like the NHS start a process called a Kondratieff Cycle. Kondratieff waves are essential to world change as these waves of economic growth are essential for long-term and fundamental, technological change in the world economy (Thompson, 1982). There are six cycles in a Kondratieff wave. In the first cycle, from 1780 to 1830, the steam engine and textile manufacturing were major contributors to change. The second cycle occurred from 1830 to 1880 and was bought about by the newly emerging steel industry. Railways now supported the travel of mass groups of people and bigger loads of cargo could be shipped. From 1880 to 1930 science drove the third wave. Electric power and discoveries in chemicals allowed for commodities to be mass produced. The fourth cycle occurred from 1930 to 1970 fuelled by the petrochemical industry which in turn supported the growth of the automobile market. The price of oil increased in the 1970s due to the Organization of Petroleum Exporting Countries (OPEC). Starting in the 1970s, the information technology sector began to merge with industry bringing about the fifth cycle. This ended at the start of the twenty first century. According to economists we are currently in the sixth wave and this started around 2005, They believe that the healthcare sector will fuel this wave. This would prove to be correct as currently the world is facing Covid-19 and the way in which we deal with viruses has and will forever be changed (CFI, 2021).
[image: ](Dash,2018).
Innovation is a result of creativity. Creativity is “the ability to transcend traditional ideas, rules, patterns, relationships, or the like, and to create meaningful new ideas, forms, methods, interpretations, etc.; originality, progressiveness, or imagination” (Dictionary,2021). We looked at what makes an individual creative and different creative individuals. I looked at what passion I have and what passions I could maybe use to bring about change in society. For me this unit highlighted that there are normally three steps for innovation, Creative idea, innovation and change. When the impact of change is big enough it creates a Kondratieff wave which can affect the way the future is shaped.

Unit Two – Creative Solutions - Change Making - The Act of Creating Value
In the unit we looked at change making and the value it brings to society.  Changemakers are visionaries and innovators, believing that there are better ways of tackling our current problems. They look for new perspectives and solutions to known issues that will benefit our communities and our planet. A changemaker is someone who is deeply passionate about solving issues and problems for the purpose of the greater good. They are often highly empathetic and idealistic whilst passionately working on their mission, no matter how difficult the obstacles or circumstances. (Nina, 2020). Changemakers add value to society. We looked at Makiguchi’s BBG as a template to gauge what impact change can have. [image: ]
(UWTSD, 2020).
There are three sections to a BBG. One, enhancing beauty. How will your change effect the beauty of society? Two, benefit. How and who will your change benefit? And finally good. How will your change effect the good? Will it be positive or negative? To bring about change listening to the needs of others is essential. Listening is not the same as hearing. Hearing is an accidental, involuntary and effortless action with people often not engaged in the conversation. For one to really engage and understand the needs of those they are trying to bring about change for listening not hearing is essential. Listening is focused, voluntary and intentional ensuring full engagement and understanding.



Unit 3 - Mobilising Support - Telling Your Story
A storyteller brings stories to life. They choose, adapt and shape the way they deliver their story according to their audience and reactions. A successful storyteller highlights interesting points, adds points and removes boring parts (Woolf, 2021).
When telling others of your innovative and creative ideas it is essential that the delivery of this engages people and deliver all important parts of the message you want to deliver. Below is a diagram of how to tell successfully tell a story or deliver a presentation by Nancy Duarte. In her Ted talk she states there is a successful method in telling presenting or telling a story.

[image: ]
(VIA, 2012).
Start the beginning by describing current life, explaining clearly for the audience and enabling yourself to establish a common bond. Introduce them to your vision for change. Highlighting the what is versus the what could be. Develop the middle by continually showing the contrast of what is and what could be helping to make what could be more attractive and appealing to my audience. End powerfully, highlighting the rewards of your innovation and what benefits it will bring. 

During any presentation the presenter must show a level of confidence in themselves. This not only helps engage the audience but presents an air of authority which will help with audience engagement. “Self-confidence is an attitude about your skills and abilities. It means you accept and trust yourself and have a sense of control in your life. You know your strengths and weakness well, and have a positive view of yourself. You set realistic expectations and goals, communicate assertively, and can handle criticism” (USF, 2021). Confident people display composure and simply put know their worth. They speak with authority and focus on their strengths (Evrard, 2021). 

Unit 4 – Evaluation - Measuring success
This final unit explored success. Success can be described as “a degree or measure of succeeding or, favourable or desired outcome” (Merriam-webster, 2021). We explored what success means to us and how we measure it. Different people view success differently with some seeing success as financial gain while others see it as giving back to the community. We discussed who we see as a successful people and what we use to gauge this. Being famous is not a gauge of successfulness as some people unknown to the general public may still be successful. Success is individual, and comparisons to others shouldn’t be made.
We looked at an effect called the Pygmalion effect. The Pygmalion effect works as a self-fulfilling prophecy, working in a circular fashion. Starting with how people’s beliefs and expectations effect their actions towards others. Those actions impact on the beliefs and expectations that other people hold true about themselves. Those beliefs then impact on the performance of others. The initial belief and expectations of others are verified. This then repeats, enabling the actions to become reinforced. (Boyce, 2020). "The Pygmalion effect not only increased productivity, but morale as well." (Psychology Dictionary, 2013). This shows us that if we set the bar high, we are able to achieve over and beyond what we may think is possible leading to a successful outcome. We then explored the link between success and a feeling of well-being. Well-being is a positive outcome that is vital for people because it tells us that people feel that their lives are going well. Good living conditions (e.g., housing, employment) are fundamental to well-being. (CDC, 2018).


[image: ]
(Healthways, 2021).
The first element is about how you occupy your time or simply liking what you do every day: your Career Well-Being. The second element is about having strong relationships and love in your life: your Social Well-Being. The third element is about effectively managing your economic life: your Financial Well-Being. The fourth element is about having good health and enough energy to get things done on a daily basis: your Physical Well-Being. The fifth element is about the sense of engagement you have with the area where you live: your Community Well-Being. Success and wellbeing go hand in hand as your success grows your sense of well-being improves and visa vera.

My Learning and Conclusion
Upon completion of my degree, I hope to set upon organisation tackling the rise in knife crime across the country. This module has so far been the most engaging for me. According to Kondratieff wave we are in the sixth wave which will mean improvements in the health and social care sector. I hope to be a part of this and bring about change with my innovation. This module had made me strip back my idea and look at the real reasons I want to do this, what I am trying to change and my reasons for wanting to take this on. During the module we had to mind map our creative idea which for me gave me change to further explore my idea. Looking at the pros and cons of my idea, possible working partnerships and the core values my innovation will have.  innovations with elevator pitches and seminar flyers We learnt what will make a good pitch and learnt how to show my confidence in my idea and myself whilst presenting. When it comes to measuring my success I feel it won't be measured by how much money I make but the lives that I help to change.	
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Figure 1: Kondratieff cycles — long waves of prosperity.
Rolling 10-yearyield on the S&P 500 since 1814 till March 2009 (in %, p.a.)
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Gallup-Healthways’ definition of Well-Being

‘Well-being is comprised of five elements — and all five are interrelated
and interdependent.

-~ Purpose: Liking whatyou do each day
and being motivated to achieve goals

Social: Having supportive relationships
and love in your life
Financial: Managing your economic life
to reduce stress and increase security

~ Community: Liking where youlive,
feeling safe, and having pride in your
community

~ Physical: Having good health and enough

energy to get things done daily
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