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[bookmark: _Toc192961128]Task 1: Questionnaire Analysis
[bookmark: _Toc192961129]1.1 Introduction
H R FOODS is a wholesale and supply business based in Bridgend, CF31 2AG and is a business that supplies high quality food products to retailers, restaurants and catering businesses. A market research questionnaire was designed using Microsoft Forms to ensure that H R FOODS products and services will align with market needs. The purpose was to understand the behavior of potential customers in purchasing, preferences and expectations from a food supply business (Andersson et al., 2023).
Market research is important in business decisions because it is able to help identify customer needs, improve product offerings, and refine marketing strategies (Artoonian, Ross and Shupp, 2025). Businesses can make decisions to improve customer satisfaction and profitability by collecting real world data (Marzolf, Miller and Peinkofer, 2024).
[bookmark: _Toc192961130]1.2 Questionnaire Design
The questionnaire had 10+ well-structured questions to gather target audience data. The questions covered these key areas:
1. Demographics – Type of business (retailer, restaurant, catering service, etc.).
2. Purchasing Habits – Frequency of food supply purchases and preferred suppliers.
3. Product Preferences – Most commonly purchased food items and preferences for organic, frozen, or fresh products.
4. Pricing Sensitivity – Acceptable price ranges and willingness to switch suppliers based on price differences.
5. Supplier Satisfaction – Key factors in choosing a supplier (quality, price, delivery speed, reliability, etc.).
6. Online Ordering & Digital Presence – Interest in ordering online and preferred digital platforms for communication.
7. Customer Service Expectations – Preferred communication channels and expectations for after-sales support.
8. Sustainability & Ethical Sourcing – Importance of eco-friendly packaging and locally sourced products.
Clear, concise, and unbiased questionnaire responses makes trend analysis easier (Reardon, Liverpool-Tasie and Minten, 2021).
[bookmark: _Toc192961131]1.3 Data Collection & Analysis
The questionnaire was sent to retailers, restaurants, and caterers via email, social media, and direct outreach (Sauer, Schasching and Wohlrabe, 2023). Over a week, 20 responses were received..
After analyzing the data, the 3-4 most crucial questions that yielded significant findings were:
1. Purchasing Habits & Preferred Suppliers
· Insight: 50% of respondents purchase food supplies on a weekly basis, while 30% purchase biweekly.
· Pattern: The majority of respondents prefer local suppliers due to faster delivery times and better customer service.
· Impact: H R FOODS should focus on consistent stock availability and timely deliveries to meet the demand of frequent buyers (Tannady, Susmantoro and Hendra, 2023).

2. Pricing Sensitivity & Supplier Switching
· Insight: 45% of respondents stated that they would switch suppliers and 35% stated that may switch if they found a 10-15% lower price for the same quality.
· Pattern: Price sensitivity is a major factor in purchasing decisions, but quality remains equally important.
· Impact: H R FOODS should consider offering bulk purchase discounts and loyalty rewards to retain customers (Zorić et al., 2023).

3. Online Ordering & Digital Presence
· Insight: 70% of customers prefer ordering online, but only 40% currently do so due to a lack of user-friendly platforms.
· Pattern: There is a demand for an efficient online ordering system with clear product listings and pricing.
· Impact: Investing in an e-commerce website can enhance customer convenience and expand reach.

4. Sustainability & Ethical Sourcing
· Insight: 90% of respondents expressed interest in eco-friendly packaging and locally sourced products.
· Pattern: Customers are increasingly prioritizing sustainable practices in their purchasing decisions.
· Impact: H R FOODS can improve its branding by promoting its commitment to sustainability and ethical sourcing.

[bookmark: _Toc192961132]1.4 Impact on Business Idea
H R FOODS can improve its business strategy with questionnaire results:
· Product Offerings: Making sure the most popular foods are available.
· Pricing Strategy: To keep customers, offer competitive pricing and loyalty incentives.
· Digital Expansion: Creating an easy-to-use website with online ordering for digital customers.
· Sustainability Efforts: Promote eco-friendly and ethical sourcing to boost brand appeal.
H R FOODS can differentiate itself in the competitive wholesale food market and gain strong customer loyalty by integrating these findings.
[bookmark: _Toc192961133]1.5 Conclusion
Market research is a necessary part of the process of understanding the customer’s needs and the best ways to present your business. The results of the questionnaire have been very helpful in terms of understanding the purchasing behavior, price sensitivity, digital preferences and concerns about sustainability. With this data at its disposal, H R FOODS can employ data driven decisions to not just offer better services to the customers, but also to construct a hard matched brand.
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[bookmark: _Toc192961135]Task 2: Design of the Website and Marketing Materials
[bookmark: _Toc192961136]2.1 Introduction
Bridgend based H R FOODS is a specialist wholesaler of high quality food supplies to the retail, restaurant and catering sectors. The website and marketing materials were created in order to reflect the company’s values of quality, affordability and great customer service, and to match customer preferences based on market research (Czinkota et al., 2021). In this task, the design process is outlined and how the insights from the market research questionnaire directly affected the website and marketing materials.
[bookmark: _Toc192961137]2.2 Using Questionnaire Data to Inform Design
The questionnaire data provided crucial insights that shaped the website's design and marketing. These insights helped us identify customer needs and improve our online presence (Posner, 2024).
Segmentation
The questionnaire identified retailers, restaurants, and caterers as customer segments. The website's messaging and navigation were tailored to each group's needs thanks to this segmentation (Irawan, Roni and Putro, 2021).
· Retailers are likely more focused on pricing and product variety.
· Restaurants prioritize timely deliveries and quality.
· Catering services are often interested in bulk buying and special product needs.
We could structure the website so each group could quickly find the information they needed by identifying these segments.
Insights on Customer Preferences
Customer Preferences: The survey found that customers prioritize delivery quality and reliability. These aspects are highlighted on the homepage and product pages.
Pricing Sensitivity: Competitive pricing was another key finding. We highlighted the affordable pricing strategy and bulk purchase incentives on the website.
Digital Presence: Over 50% preferred online ordering. Our user-friendly interface makes navigation and order placement easy, which aligns with the growing trend of digital transactions in the food supply industry.
[bookmark: _Toc192961138]2.3 Website Design Process
Weebly was our website builder because of its simplicity and design flexibility. To simplify user navigation, the website had two main pages:
Website Address: http://h-r-foods.square.site/
Page 1: H R FOODS – Your Trusted Wholesale & Supply Partner
Service Menu: Quality food at wholesale prices, delivery options, product variety, and ethical sourcing were the focus. The page stressed the company's mission to provide fresh, affordable, ethically sourced products and excellent customer service.
Customer Testimonials: To establish trust, these were strategically placed on the homepage (Kedah, 2023). Restaurant and retail managers praised the company's product quality and service.
Location & Hours: This highlighted the company's Bridgend presence and availability by making key logistical information easily accessible (Song et al., 2022).
[image: ]
Page 2: Contact Us
Contact Form: Potential clients could easily contact us with questions or orders using this form. Based on the questionnaire's findings about customer interest in updates, it added opt-in options for marketing materials.
Gallery: Products available for wholesale were displayed in a gallery. Customers need visual references when choosing products.
Email Sign-Up: This section promotes customer awareness of new products, promotions, and business updates. The questionnaire showed that customers preferred email updates, so this was prioritized.
SEO Strategy
Based on questionnaire results, we implemented the following search engine optimization strategies:
Keyword Optimization: Headings, meta descriptions, and product descriptions included “wholesale food supplies,” “affordable food distributors,” and “fresh food delivery Bridgend” (Foroudi, Foroudi and Ageeva, 2021).
Local SEO: We also used local SEO strategies to boost the website's ranking in Bridgend and surrounding food supplier searches. This included using geo-targeted keywords and mentioning Brackle Industrial Estate, Bridgend CF31 2AG.
[image: ]
[bookmark: _Toc192961139]2.4 Marketing Materials
We also used Canva to create marketing materials that would complement the website and reflect the brand’s message of quality, service, and affordability. The marketing materials were created with the intention of attracting and engaging current and potential customers.
Materials Created:
Social Media Ads: These ads were based on special offers and customer testimonials, and the feedback from the questionnaire was used to emphasize the aspects of the service that customers valued most, such as product freshness and timely delivery. These will be published in Facebook page and Instagram  account of our business

[image: ]
Flyers: Locally, flyers were designed to be distributed in the Bridgend area. Based on customer feedback, bulk ordering, competitive pricing, and free delivery within a given radius were emphasized in the flyer, as a crucial element.
[image: ]
Design Choices
Color Scheme & Fonts: Warm colors used to match the freshness and ethical sourcing of the products. The fonts were chosen because they were clear, professional looking, and readable with easy access to critical information (Wilson and Stephens, 2023).
Message Consistency: Different marketing materials made the company more and more robust about the quality of its products, the ethical sourcing and pricing, which caused the keeping of the brand in all the platforms.
[bookmark: _Toc192961140]2.5 Conclusion
The insights from the market research questionnaire helped to shape both the website and marketing materials of H R FOODS. By segmenting customers, we were able to send more targeted messaging and the insights on customer preferences helped us to layout and content around the most important aspects: pricing, quality and reliability. With H R FOODS having now ensured the website is optimized for both user experience and SEO, it is better placed to attract and engage potential customers. Finally, market research is the basis of digital marketing strategies that are effective and resonate with target audiences and help the business to succeed.
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[bookmark: _Toc192961142]Task 3: Essay on the Importance of Excel in the Digital Era
Today, business as well as individuals are dependent on tools to deliver efficiency, accuracy as well as efficiency. For data management, in particular in the fields of finances, project management, and data analysis, Microsoft Excel has been one of the most important tools (Ghiani, Laporte and Musmanno, 2022). Excel continues to be a must have as a powerful tool that is still easy to use.
Efficient Data Organization
Users of Excel can easily organize large amounts of data in a short amount of time. By using its spreadsheet format, businesses can easily feed the data for sales, inventory, customer details and other types of information and make analysis on it. Rows and columns are used to make clear and structured datasets, that can then be analyzed and reported in a meaningful way. Especially for small businesses that do not have dedicated software systems and still need to manage multiple data points simultaneously (Dura et al., 2022), this organizational capacity is particularly important.
Financial Management and Projections
Managing finances is one of the main uses of Excel in business. H R FOODS, like many small businesses, often uses Excel to project income and expenses over a certain period. Both profit and loss statement, balance sheet, and cash flow statement are very useful for making decisions. It is easy to create such statements in Excel using simple formulas and functions, such as SUM for totals and IF for conditional calculations. These tools are imperative to predict future financial outcomes and to keep the business afloat (Khan et al., 2021).
Analyzing Data and Forecasting
Business forecasting is crucial to using Excel’s data analysis tools. VLOOKUP, INDEX, MATCH and other functions enable users to analyze trends and patterns in large datasets. For instance, if a company wishes to forecast future sales on the basis of past performance, Excel can produce forecasts using historical data. Excel also gives the opportunity to integrate with external data sources, any business may keep their spreadsheets with live data to be able to change the methodology in the case of market changes or additional information (Lapshun, 2024).
Visualization of Data
By allowing is to make graphs, charts, and pivot tables out of raw numbers, Excel helps to make the value in data understandable. However, financials trends, sales performance or operational data can easily communicate with visual tools like bar charts, pie charts and line graphs to stakeholder. When presenting data in a business setting, data can be presented visually and reports can be much more compelling and easier to understand for those who may not be familiar with data analysis techniques (Gajdzik, 2024).
Increased Productivity
Automating repetitive tasks also helps to increase productivity as Excel does. One of the examples of good Excel is how it enables the users to record a macro to automate data entry or format the data processes. For businesses that manage inventory, there is an Excel setup whereby, it automatically updates the stock levels when new orders are placed and when shipments arrive. As a result, business owners and employees can dedicate their time to more strategic areas of the company like customer service and sales growth (Kotler and Stigliano, 2024).
Collaboration and Sharing
Collaboration is everything in the digital era. Teams are able to collaborate on real time with documents using Excel’s integration with cloud platforms like, OneDrive and SharePoint. It also facilitates working with the same set of data for remote teams or different departments of a business, so that all of them have access to the latest information. Additionally, Excel makes it easy to share documents with stakeholders and therefore helps to communicate and make decisions (Parker, Bingley and Burgess, 2023).
Customization and Flexibility
The customization level of excel is very high. Users can modify the spreadsheet to suit their business’s needs with statements, templates, or dashboards. Excel is flexible enough to be used in any industry, such as retail, manufacturing, or finance. This is one of the reasons why Excel is still indispensable for small businesses (Ghiani, Laporte and Musmanno, 2022).
Conclusion
Finally, Excel is a powerful tool, which is very important in the digital era. An important tool to businesses of any size, its capacity to order, make the calculations, along with analysis of trends, visualization of data, it increases the productivity. Today, Excel is an extremely easy to use and very potentially effective tool to manage your finances, operations, as well as collaboration, thus making it a must have tool as an Excel software for any small business owner or individual who wants to boost his efficiency in digital environment.
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[bookmark: _Toc192961144]Task 4: Explanation of Storytelling Techniques Used
Video Link: https://youtube.com/shorts/Z_1mfFcts-w?si=WhKRSib5u6Qn53j8
In the video I used a few storytelling techniques to keep the viewer engaged and to make an emotional connection with the viewer. Character Introduction is used first with a personal introduction where the business owner speaks to the camera to establish trust and approachability. This is in accordance with the idea of making the audience feel part of the story (Borges, Correa and Silveira, 2022).
The Problem-Solution Structure is the main part of the narrative where I introduced the problems that businesses are facing (inventory problems, supply delays) and then I presented H R FOODS as a reliable solution. The classic 'hero’s journey' structure is followed here with the product/service as the hero(Gupta, and Jha, 2022).
The video is full of Visual Storytelling. The problem is shown with empty shelves, while the resolution illustrates H R FOODS’ high quality products filling the shelves, highlighting the impact of the solution.
Next, simulated customer testimonials were added to Empathy and Testimonial Impact, to help build credibility and trust. The testimonials give a personal and relatable touch to the brand, reinforcing its value (Lotfi et al., 2023).
Finally, the video employs these storytelling techniques to tell a compelling, emotional story that is necessary for an effective advertisement.
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H R FOODS – Customer Survey
Purpose: This survey aims to understand your purchasing preferences, pricing sensitivity, online ordering habits, and interest in sustainability to help us improve our services.
Section 1: General Question
· Would you be comfortable to answer some questions?
· Yes
· No
Section 2: Business Information
1. What type of business do you operate?
· Retail Store
· Restaurant
· Catering Service
· Other (Please specify)
2. How frequently do you purchase food supplies?
· Daily
· Weekly
· Biweekly
· Monthly
3. What are the most important factors when choosing a food supplier? (Select up to 3)
· Price
· Quality
· Delivery Speed
· Customer Service
· Ethical Sourcing
Section 3: Supplier & Pricing Preferences
4. Where do you currently source your food supplies?
· Local suppliers
· National distributors
· Online platforms
· Wholesale markets
5. Would you consider switching to a new supplier if prices were 10-15% lower for the same quality?
· Yes
· Maybe
· No
6. Would you be interested in bulk order discounts or loyalty programs?
· Yes
· No
Section 4: Digital Presence & Ordering Preferences
7. Do you prefer ordering food supplies online or in person?
· Online
· In Person
8. If online, what features are most important to you? (Select up to 2)
· Easy navigation
· Clear pricing and product listings
· Fast checkout process
· Order tracking
Section 5: Sustainability & Ethical Sourcing
9. How important is eco-friendly packaging and locally sourced products to your business?
· Very important
· Somewhat important
· Not important
10. Would you be more likely to choose a supplier that promotes ethical sourcing and sustainability?
· Yes
· No
H R FOODS – Responses
	Resp.
	Business Type
	Purchase Frequency
	Most Important Factors (3 choices)
	Current Supplier
	Switch for 10-15% Lower Price?
	Interested in Bulk Discounts/Loyalty?
	Prefer Online or In-Person?
	Most Important Online Features
	Eco-Friendly & Ethical Sourcing Importance?
	Choose Supplier Based on Sustainability?

	1
	Restaurant
	Weekly
	Quality, Delivery Speed, Price
	Local Suppliers
	Yes
	Yes
	Online
	Clear Pricing, Order Tracking
	Very Important
	Yes

	2
	Retail Store
	Biweekly
	Price, Customer Service, Quality
	National Distributors
	Maybe
	Yes
	Online
	Easy Navigation, Clear Pricing
	Somewhat Important
	Yes

	3
	Catering
	Weekly
	Quality, Price, Delivery Speed
	Wholesale Markets
	Yes
	Yes
	In Person
	Fast Checkout, Order Tracking
	Very Important
	Yes

	4
	Restaurant
	Daily
	Delivery Speed, Price, Customer Service
	Local Suppliers
	No
	Yes
	Online
	Clear Pricing, Easy Navigation
	Very Important
	Yes

	5
	Retail Store
	Biweekly
	Quality, Price, Delivery Speed
	Local Suppliers
	Maybe
	Yes
	Online
	Clear Pricing, Order Tracking
	Somewhat Important
	Yes

	6
	Catering
	Weekly
	Price, Customer Service, Delivery Speed
	Online Platforms
	Yes
	Yes
	In Person
	Fast Checkout, Order Tracking
	Not Important
	No

	7
	Restaurant
	Monthly
	Price, Delivery Speed, Ethical Sourcing
	Local Suppliers
	Yes
	Yes
	Online
	Easy Navigation, Order Tracking
	Somewhat Important
	Yes

	8
	Retail Store
	Weekly
	Quality, Price, Customer Service
	National Distributors
	Maybe
	Yes
	Online
	Clear Pricing, Easy Navigation
	Very Important
	Yes

	9
	Catering
	Biweekly
	Price, Delivery Speed, Quality
	Wholesale Markets
	Yes
	Yes
	In Person
	Fast Checkout, Clear Pricing
	Somewhat Important
	No

	10
	Restaurant
	Weekly
	Customer Service, Delivery Speed, Price
	Local Suppliers
	No
	Yes
	Online
	Clear Pricing, Order Tracking
	Very Important
	Yes

	11
	Retail Store
	Biweekly
	Price, Quality, Customer Service
	Online Platforms
	Maybe
	Yes
	Online
	Easy Navigation, Order Tracking
	Somewhat Important
	No

	12
	Catering
	Weekly
	Quality, Price, Ethical Sourcing
	National Distributors
	Yes
	Yes
	In Person
	Fast Checkout, Order Tracking
	Very Important
	Yes

	13
	Restaurant
	Daily
	Quality, Price, Delivery Speed
	Local Suppliers
	Yes
	Yes
	Online
	Clear Pricing, Order Tracking
	Very Important
	Yes

	14
	Retail Store
	Biweekly
	Price, Customer Service, Ethical Sourcing
	Local Suppliers
	Maybe
	Yes
	Online
	Easy Navigation, Fast Checkout
	Somewhat Important
	No

	15
	Catering
	Weekly
	Delivery Speed, Price, Quality
	Wholesale Markets
	Yes
	Yes
	In Person
	Fast Checkout, Order Tracking
	Not Important
	No

	16
	Restaurant
	Weekly
	Price, Customer Service, Quality
	National Distributors
	No
	Yes
	Online
	Clear Pricing, Easy Navigation
	Somewhat Important
	Yes

	17
	Retail Store
	Biweekly
	Price, Delivery Speed, Quality
	Local Suppliers
	Maybe
	Yes
	Online
	Easy Navigation, Fast Checkout
	Very Important
	Yes

	18
	Catering
	Weekly
	Customer Service, Price, Ethical Sourcing
	Online Platforms
	Yes
	Yes
	In Person
	Clear Pricing, Order Tracking
	Very Important
	Yes

	19
	Restaurant
	Monthly
	Price, Quality, Ethical Sourcing
	Wholesale Markets
	No
	Yes
	Online
	Clear Pricing, Order Tracking
	Somewhat Important
	Yes

	20
	Retail Store
	Weekly
	Quality, Customer Service, Delivery Speed
	Local Suppliers
	Maybe
	Yes
	Online
	Easy Navigation, Fast Checkout
	Very Important
	Yes



Task 3: Projected Income vs Expenses and Profit

	Category
	July
	Aug
	Sep
	Oct
	Nov
	Dec
	Jan
	Feb
	Mar
	Apr
	May
	Jun

	Income
	
	
	
	
	
	
	
	
	
	
	
	

	Product Sales
	18,000
	25,000
	30,000
	35,000
	45,000
	50,000
	60,000
	65,000
	70,000
	80,000
	80,000
	80,000

	Expenses
	
	
	
	
	
	
	
	
	
	
	
	

	Product Stocks
	10,500
	17,500
	21,000
	24,500
	31,500
	35,000
	42,000
	45,500
	49,000
	56,000
	56,000
	56,000

	Salary
	4,500
	4,500
	4,500
	4,500
	4,500
	6,000
	6,000
	6,000
	6,000
	6,000
	7,000
	7,000

	Rent
	1,500
	1,500
	1,500
	1,500
	1,500
	1,500
	1,500
	1,500
	1,500
	1,500
	1,500
	1,500

	Marketing
	50
	50
	1,000
	1,000
	1,100
	1,456
	1,090
	2,000
	500
	1,500
	500
	500

	Utility
	1,000
	1,000
	1,000
	1,000
	1,000
	1,200
	1,600
	1,090
	1,000
	1,000
	900
	800

	Business Insurance
	80
	80
	80
	80
	80
	80
	80
	80
	80
	80
	80
	80

	Business Rates
	50
	50
	50
	50
	50
	50
	50
	50
	50
	50
	50
	50

	Petrol
	100
	100
	100
	150
	200
	250
	300
	300
	320
	350
	400
	400

	Stationery
	150
	0
	0
	0
	0
	0
	150
	0
	0
	0
	0
	0

	Phone
	60
	60
	60
	60
	60
	60
	60
	60
	60
	60
	60
	60

	Total Expenses
	17,990
	24,840
	29,290
	32,840
	39,990
	45,596
	52,830
	56,580
	58,010
	66,540
	66,490
	66,390

	Net Profit
	10
	160
	710
	2,160
	5,010
	4,404
	7,170
	8,420
	11,990
	13,460
	13,510
	13,610




Count of Prefer Online or In-Person?




Total	In Person	Online	6	14	


Count of Eco-Friendly & Ethical Sourcing Importance?




Total	Not Important	Somewhat Important	Very Important	2	8	10	


Income Vs Expenses

Income	July	Aug	Sep	Oct	Nov	Dec	Jan	Feb	Mar	Apr	May	Jun	Product Sales	July	Aug	Sep	Oct	Nov	Dec	Jan	Feb	Mar	Apr	May	Jun	18000	25000	30000	35000	45000	50000	60000	65000	70000	80000	80000	80000	Expenses	July	Aug	Sep	Oct	Nov	Dec	Jan	Feb	Mar	Apr	May	Jun	Product Stocks	July	Aug	Sep	Oct	Nov	Dec	Jan	Feb	Mar	Apr	May	Jun	10500	17500	21000	24500	31500	35000	42000	45500	49000	56000	56000	56000	Salary	July	Aug	Sep	Oct	Nov	Dec	Jan	Feb	Mar	Apr	May	Jun	4500	4500	4500	4500	4500	6000	6000	6000	6000	6000	7000	7000	Rent	July	Aug	Sep	Oct	Nov	Dec	Jan	Feb	Mar	Apr	May	Jun	1500	1500	1500	1500	1500	1500	1500	1500	1500	1500	1500	1500	Marketing	July	Aug	Sep	Oct	Nov	Dec	Jan	Feb	Mar	Apr	May	Jun	50	50	1000	1000	1100	1456	1090	2000	500	1500	500	500	Utility	July	Aug	Sep	Oct	Nov	Dec	Jan	Feb	Mar	Apr	May	Jun	1000	1000	1000	1000	1000	1200	1600	1090	1000	1000	900	800	Business Insurance	July	Aug	Sep	Oct	Nov	Dec	Jan	Feb	Mar	Apr	May	Jun	80	80	80	80	80	80	80	80	80	80	80	80	Business Rates	July	Aug	Sep	Oct	Nov	Dec	Jan	Feb	Mar	Apr	May	Jun	50	50	50	50	50	50	50	50	50	50	50	50	Petrol	July	Aug	Sep	Oct	Nov	Dec	Jan	Feb	Mar	Apr	May	Jun	100	100	100	150	200	250	300	300	320	350	400	400	Stationery	July	Aug	Sep	Oct	Nov	Dec	Jan	Feb	Mar	Apr	May	Jun	150	0	0	0	0	0	150	0	0	0	0	0	Phone	July	Aug	Sep	Oct	Nov	Dec	Jan	Feb	Mar	Apr	May	Jun	60	60	60	60	60	60	60	60	60	60	60	60	Total Expenses	July	Aug	Sep	Oct	Nov	Dec	Jan	Feb	Mar	Apr	May	Jun	17990	24840	29290	32840	39990	45596	52830	56580	58010	66540	66490	66390	Net Profit	July	Aug	Sep	Oct	Nov	Dec	Jan	Feb	Mar	Apr	May	Jun	10	160	710	2160	5010	4404	7170	8420	11990	13460	13510	13610	



Count of Purchase Frequency




Total	Biweekly	Daily	Monthly	Weekly	6	2	2	10	


Count of Switch for 10-15% Lower Price?




Total	Maybe	No	Yes	7	4	9	
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HRFOODS - Your Trusted
Wholesale &Su

Partner

o

Something went wrong. Please reload the page to try again.

Quality Food Supplies at
Wholesale Prices - Delivered to
Your Doorstep

HR FOODS is a leading wholesale and supply company based in
Bridgend, CF31 2AG. We specialize in providing high-quality food
products to retailers, restaurants, and catering businesses. Our
mission is to deliver fresh, affordable, and ethically sourced
products while ensuring excellent customer service.

BULK ORDERING
MADE EASY! . .
: DELIVERY! Superior service,
personalised attention

We started with the simple idea
of bringing the best from us to
you. We put lots of love and
careful thought into all we do.

We hope you enjoy all we have
to offer, and share the

Order Now! experience with others.

@ https:/h-r-foods square.site/contact-us

.
Location & Hours

INewlands Avenue Monday 9:00 - 17:00
Brackla industrial estate Tuesday 9:00 - 17:00
Bridgend CF312AG Wednesday 9:00 - 17:00

Thursday 9:00 - 17:00
Friday 9:00 - 17:00
Saturday 9:00 - 17:00

Get directions

Sunday Closed
“H R FOODS has been our go-to supplier for over a year. “Great pricing and customer service. Highly
Their products are always fresh, and deliveries are on recommend to other businesses!”
time!”
Retail Store Manager
Restaurant Owner
HRFoods
Stay in the loop
Fal
This form is protected by reCAPTCHA and the Google Privacy Policy and
Terms of Service apply. © 2025
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Partner with us
today and
enjoy the best
inwholesale
food supplies!

Contactus

Reach out to us and let us know if there is
anything we can do for you

Full name
Email *

Message

You may receive marketing and promotional materials. Contact the
merchant for their privacy practices.
This form is protected by reCAPTCHA and the Google Privacy. Policy and

Terms of Service apply

Fastest Delivery

Order Now from H R Foods!

OROSRAOW
~.

HRFoods
Stay in the loop

Fral m
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