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Manifestos are a difficult concept to tie to one meaning, due to the fact that they have so many variations and meanings. They can be short, hard hitting statements or long, extended essays of thought and consideration, leading to an explosion of conclusions. It is up for debate how far these essays can be considered useful to the creator. Where there are benefits to creating a solid representation of your thoughts, aspirations and motivations, it is also thought to limit the writer to these statements. In this essay we will discuss what a manifesto is, and whilst highlighting various key texts, consider how useful they can be to designers.

To quote The Cambridge Dictionary, a manifesto is ‘a written statement of the beliefs, aims, and policies of an organization, especially a political party’ (Cambridge Advanced Learner’s Dictionary & Thesaurus, no date). If we consider our focus on design, we can look deeper into this blanket definition. Manifestos are a ‘call to action,’ a public statement of intention, aspirations and ideas. According to Lupton (2008) Manifestos are an incensed and often intimate display of the creator’s beliefs, ‘A manifesto is passionate, personal and vivid.’ Opposition, anger and ‘downright crazed’ are the juxtaposing characteristics of these manifestos, emotions prevalent in many designers and thinkers whose beliefs influenced these proud proclamations; loud, unapologetic manifestos. 
Working together the intimate, intense and intellectual thoughts with the loud, raucous impatient need for revolt is almost akin to carefully weaving a tapestry, carefully composed through the minds of these designers, making art; “Manifesto art, an art forged in the image of the manifesto: aggressive rather than introverted; screaming rather than reticent; collective rather than individual (Puchner, 2006).” Puchner suggests in this comment that manifestos can even be considered to themselves be an art form, depicting a graphic and almost violent passion in words that spurred action. 

Taking in all of these emotions, thoughts and politics, the manifesto takes the form of an expressional piece of writing, which many such as Lupton and Martin Puchner would call poetry. In reference to his opinion of the first Manifesto,  Puchner (2006, p. 1) argues ‘Marx had already invented a poetry of the future revolution, a form that would help revolutionary modernity to know itself, to arrive at itself, to make and manifest itself’. Karl Marx’s Manifesto of the Communist Party is an iconic example of how a manifesto has the power to inspire the masses against a common goal, and instigate real changes that it outlines. 
From the very first to the most recent, Caws (2001) boldly states that manifestos are a ‘deliberate manipulation of the public view,’ its purpose being to convert the readers mind-set to that of the creator. Chryssochoou and Volpato (2004, p. 358) compliment this view by suggesting that manifestos are the document that the population will refer to whilst spreading their word and belief, and to spur them to join the movement it promotes. The famous last line of the Communist Manifesto, ‘Proletarians of all countries, Unite!’, is an attempt to rouse the working class against the Bourgeoisie. (Marx and Engels, 1847) It does this by using various strategies for persuasion, creating its own identity, differentiating between the group of minority and the majority or ideal they are opposed against, and fuelling the antagonistic relationship between the two. Chryssochoou believes that by following these strategies, the manifesto can ‘manifest itself,’ to refer back to Puchner, and address the population as the views and ideas it stands for. 
Persuasion is therefore a very prominent characteristic of a manifesto, which can define its usefulness to the creator. Not only for spurring the population into joining the cause it stands for, but also to begin the ‘revolution’ for the future, bringing people together to create a social effort. They begin to create social movements that inspire individuals to get involved and share their own thoughts and feelings, and validate the design movement as a viable force to its competitors.  

	

But who are the ‘designers’ who create these manifests? Julia Lupton continues to explain that whilst manifestos went ‘out of fashion’ in the 20th century, many modern age businesses have begun to adopt what she calls ‘brand manifestos,’ a replacement for mission statements. Bringing together a company’s values and morals, in addition to their product features and specifications in an ‘edgy, direct way.’ Individual designers and design groups are often sought out for their manifestos, which some believe are wildly different from ‘movement’ manifestos, such as the Communist Manifesto. 
	Heller (2012) refers to the Ten Commandments as an example of how many followers of manifestos will violently carry out the wishes of the text, regardless of whether the actions are considered exemplary. He claims that manifestos are ‘dictates to do something that someone else thinks important or necessary. Follow me because I am right is the implication of a manifesto.’ When we consider this, movement manifestos can be judged as less of an inspirational call to action of independent people, and more of a cult-like dictatorship, where what is outlined in the manifest by the creator is law, and their opinion is more valued than anyone else’s. If the followers are simply obeying and agreeing, then has the manifesto limited their scope too small, and diminished opportunity for future growth and change? Most importantly, can these manifestos leave a lasting impact on the population it reaches out to.


	An example of these limiting factors is the Dogma 95, The Vow of Chastity. Followers were asked to sign and ‘swear to submit’ to the rules of the manifesto, that enforced strict rules about how films should be made. It stripped the process of any extravagant ‘extras’ such as artificial lighting, costume, props or sets, and most interestingly, ‘The director must not be credited’ (Trier and Vinterberg, 1995). Dogma 95 believed as a group that film had been ‘cosmeticized to death’, and that by creating this uniform strategy for film-making, hey would be able to create ‘real’ film, rather than the illusion that directors wished to spin. A governing board was created to review films for certification of dogme, however in recent years it has been closed, with a producing partner of Trier commenting that, “No one wanted to be bothered with it.” Many films were created from the theory, directors choosing to utilise the framework due to its unexpectedly flexible format. 
However even its signed and sworn creators have drifted away from the principles, Kehr (2004) comments that that Dogme has been ‘abandoned by its parents,’ moving to use soundstages, sets, costumes and more, all of the bourgeois false meaning they revolted against. It was even said by Thomas Vinterberg defining dogma as ‘a huge PR thing’, a move made by the Dogma 95 members to cause alarm and discussion in the film industry. Whilst many people follow the rules of the manifesto, ‘it is a subject to discussion whether or not anyone has yet made a completely genuine Dogme-film in the purest sense’ (Rundle, 1999). This comment by Vinterberg in an interview highlights how even when the rules are followed, it could be considered almost impossible to achieve the high standards The Vow of Chastity sets for its followers. 
Vinterberg concludes his comments by explaining how Dogme is turning into the very convention they tried to avoid, and if a manifesto cannot keep up to its own values and views, then what is the point of putting it to paper. Therefore, we can see that when manifestos made these bold, strict claims and set impossible rules, they can render themselves moot, and can fall prey to becoming high-falutin. 

	
	Another carefully considered and designed manifesto to think about Dieter Rams’ Ten Principles for Good Design. Concerned with the state of design in the 20th century, Rams conceptualised functionalist design to the world, a method of designing where less is better, focusing on the function of the object and letting that guide its design, putting fashion and aesthetic to the side. His concern came from the worry of decreasing natural resources, feeling that we were filling our homes with a ‘chaos of assorted junk’ (Iovine, 2018). Wanting to make his design practice as economic as possible, he formulated his ten design principles to organise his thoughts and views on the matter.
	Analysing the Ten Principles gives us a clear overview of Dieter Rams’ personal feelings on his practice, and allows us to see into the mind of the designer. He uses different keywords in his statements to describe ‘Good design’, and the first is innovative. He believes that developments in technology are always available, and that designers should utilise this. Another keyword is ‘honest,’ ensuring the object doesn’t proclaim to be more than It actually is, preventing the user from being manipulated or mislead. ‘Thorough’ is another value Dieter Rams keeps, showing care and consideration towards the design. (Vitsoe, 2018)
	In essence, The Ten Principles for Good Design is a personal and intimate display of Dieter Rams’ values, and his aspirations for the future of design. With a focus on honesty, Donald Norman’s quote (2013) from The Design of Everyday Things, ‘Design is really an act of communication, which means having a deep understanding of the person with whom the designer is communicating,’ gives a clear representation of how Rams wants to develop his relationship with the users of his product,  to improve their experience with his designs. The benefit of this very intimate type of manifesto, is that it can ‘touch a chord in other individuals,’ (Heller, 2012).  There are no orders being proclaimed, only an honest description of thoughts that may for the better
	
	Reflecting upon everything considered in this essay, we can draw a few conclusions about how useful manifestos can be to designers. Manifestos can be a brilliant tool to develop and collect thoughts, and display them to the population. They offer a more intimate exploration into the motivations designers have, such as economic growth, revolution or change, and can pave the way for readers to take their words and put them into action. They also have a benefit to the designer in that it is a concrete and resolute decision they can refer back to so that they will always keep in line with their values. 
	Unfortunately, these benefits also come with a downside. In making a strict set of rules, you can limit the opportunities you can take advantage of and your design process will suffer in the process. In making grand and extravagant claims and suggestions, and if they do not hold up to the values their manifestos proclaim, designers risk their manifestos sounding like ‘babble’, and will null the validity of their statements. Therefore, designers can be held back from progressing, or changing their views or opinions by these written manifestos, as they cannot be taken back once published. 
Taking into consideration the benefits and downfalls of manifestos, I have written my own ten-point manifesto.

1. Never let anyone tell you what is and what isn’t art. 
2. Make decisions that would surprise yourself.
3. Always be open to criticism, and welcome doubt.
4. Embrace obsessions, follow all of your passions through to the end.
5. Clean up less. The half-fledged concepts of today can be the inspiration of tomorrow.
6. Accept that mistakes will always be made, but the best things can come from them.
7. Share and communicate with like-minded people, you will learn as much from them as they will from you.
8. Take the opportunities you find, lest you regret what could have been.
9. Give everything you have to your practice and more, go beyond what you believe you can do. Plus Ultra.
10.  The only person you should aim to please is yourself. 
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