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In this task, we are going to discuss the poster named “Infographic: Covid-19 Accelerating Print Industry Transformation”, with all the weak and good points of the way data was expressed.
This poster contains information about how Covid-19 affects us in the Print Industry, represented in 7 different diagrams, styled in different ways by using variations of colours, sizes and messages. However, there are a lot of good, bad points and mistakes in those specific points:
Trying to identify the topic of the poster is the primary problem. A header is missing which makes it very hard to understand the main idea and criteria and topic of the piece. It is a matter of a good practise, first to express the topic that we are going to observe [6]. All 7 graphics have a title. However, some of the titles are hard to understand and this is the second problem for the reader. In the title of the 4th diagram, we are observing the vertical demand by industries. But it is showing increasing and decreasing at the same time and there is no information given about it. Demand? Maybe we are talking about the prices of a product or a service. The data given is not communicating with the title, this is causing some issues and the message is not clear. Please check Appendix 4.
Choosing the right colour to show a massage is taking a major role when we are making a poster [1]. It is all about the design. We should be able to understand the different data given. Unfortunately, there are some confusing situations in the charts of figures: 1,3 and 7. First thing, the colours are similar and hard to recognise, or the colour is representing two different data. Choosing a lot of grey and black shadows is not the best option. This could be avoided by adding bright and dark tones. Please check my suggestion on Appendices 1, 2 and 3
The way the text has been written varies including the similar type of font for the topics of the graphics. Ware underlying the important information it is very well organised [7]. The size of the text on some of the charts are too small and hard to see: Chart No 1, 6 and 7. The text needs to be bigger and readable. What attracts my attention is the size of the numbers on chart 3. It is confusing, because they are not even. 68% is written in a much bigger way than the rest. Using this technique, we are sending a message for more attention, but in this case, it is not needed. So, this must be changed.
	According to the suitability of the graphs, we have several types used in this poster: column, doughnut and pie charts, which is a good option and practise [2]. But let’s check picture 1. We have a doughnut type chart and the size of 2% is two times bigger than the size of 4%. My solution is, please check Appendix 1. Same on picture 3, we have a column chart not suitable for the purposes of the information, because you can’t see the right size of the percentages 2 and 3. They look equal in the graph. I’ve changed it. Please check Appendix 2. Also, on the same picture there is an extra image of a narrow image, showing a decreasing number of 68%, That information is missing for the other percentages. On the last figure, it looks like the business that will recover for 3 or 6 months, can be counted into two different groups. For 3 months of recovery, we can put into group 1-3 months and then in 3-6 months. For business, that needs 6 months of recovery groups that are included into: 3-6 and 6 till 12 months. We need to change the groups. Please check Appendix 3
	The whole design of the poster is good. Every graph is separated with the others by sections with lines. The design is simple, clean and understandable. There is enough space between each picture. The good ethic of using graphs requires full information of the given data. That’s not the case for figure 4 [3]. Some information is missing for the decrease and increase section. We have only some percentages, but with no explanation what they are linked with. This is causing a lot of harm to understand the varies of the graph.
	The whole cognition of the poster is good. Everything is well organised [4], but “Market disruption will drive innovations”, “Collaboration, cloud and digitisation opportunities” and “Chanell partners expect more support from their suppliers” are the only sections without any mistakes. They look fine and are easy to understand the data given. With the rest information there are some difficulties, because of the mistakes mentioned previously in this paper.
Improvements of the graphic can be done. First thing we need is a good title to describe what this poster’s main message is. Here is an idea: “Changes in Print industry after COVIID-19”. Next improvement could be the topic of picture 4. For example, “Demand changes by industry sectors” to express the decrease and to remove the increasing part when we have no idea what is about. Please check Appendix 4. The grey colouring must be replaced with nice red and yellow shadows. One font and size for the same level of importance of the messages and text. Choosing the right type of graphic and following the good ethic of giving right and full information [5]. Mistakes with the sizing: The group of “No impact” is 2% only but looks 2 times bigger than the other group “Critical impact” which is 4% of the data. For the last picture the suggestion for improvement is: 
· First group- starting from less than a month
· Second group is over 1 till exact 3 months
· Third group- starting from more than 3 till exact 6 months
· Fourth group- starting from more than 6 till exact 12 months
· Fifth group- more than 12 months
· Sixth group- there won’t be business as usual

In a conclusion we need to be very careful when we work with data. Avoiding the same colours to show different statements. Separate the groups so it is easy to understand. Always give enough information on the title of the graphic. Make it as simple as possible, but in a way to look elegance and to be understandable
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Appendices:

Appendix 1:

“Impact of COVID-19 on business”



Appendix 2:

“Office print volumes are in free fall”


Appendix 3:

“Most are cautious about business recovery time”


Appendix 4:
“Demand changes by industries sectors”

Significant decline	

0.68	Marginal decline	
0.27	No change	
0.03	Marginal increase	
0.02	



Sales	






Less than, or a month	Over 1 till 3 months 	Over 3 till 6 months	Over 6 till 12 months	More than 12 months	There won’t be business as usual	6	15	22	35	16	6	

Series 1	






Education	Rertail	Business 	&	 Professional Services	Financial Services	Government	Healthcare	-60	-71	-63	-49	-29	-15	


Column2	





Critical impact business may have to close permanently	Significant impact critical threat to business that can be mitigated	Limited impact minimal threat to business	No impact no threat to business	Positive impact can be seen as an opportunity for business	0.04	0.66	0.13	0.02	0.15	
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