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Task 2: Report
[bookmark: _Toc131855400]1.0 Career Path
Digital marketing is a rapidly growing field that involves promoting products or services using digital channels such as search engines, social media, email, and websites (Issah, 2018). The rise of the internet and social media platforms has created a new landscape for businesses to market themselves and reach their target audience. Choosing a career in digital marketing will offer me an exciting and dynamic path to pursue a career in the fast-paced and constantly evolving world of online marketing.
Besides, digital marketing encompasses various activities, including search engine optimisation, pay-per-click advertising, social media marketing, content marketing, email marketing, and mobile marketing (Issah, 2018). These activities are designed to reach and engage potential customers, generate leads, and drive sales.
The role of a digital marketer is multifaceted and requires a range of skills, including analytical thinking, creativity, communication, and technical expertise. Digital marketers must be able to analyse data and metrics to measure the effectiveness of their campaigns' effectiveness and identify improvement areas. 
As businesses shift their marketing budgets towards digital channels, the demand for skilled digital marketers is rising. A career in digital marketing offers a range of opportunities for growth and advancement and the chance to work with cutting-edge technology and tools. With the right skills and experience, a digital marketer can build a rewarding and fulfilling career in a constantly evolving and expanding field.
Digital marketing roles can vary widely regarding job responsibilities and required skill sets. However, most digital marketing positions involve developing and implementing online marketing strategies across various digital channels, including search engines, social media platforms, email, and mobile applications. This can include tasks such as creating and managing social media campaigns, developing email marketing campaigns, optimising website content for search engines, and analysing data to measure the effectiveness of marketing efforts.
[bookmark: _Toc131855401]2.0 Current Skills
Digital marketing requires many skills, including empathy, self-awareness, digital competence, team collaboration, relationship management, and mentoring (Stevens, 2021). As someone interested in pursuing a career in digital marketing, I have developed several of these skills through various experiences and educational opportunities.
One of my most vital skills is empathy. Empathy is an essential skill in any profession, particularly in digital marketing, where understanding and connecting with target audiences is crucial (Sharma, 2022). I am highly attuned to the needs and emotions of others, which allows me to understand and connect with customers, clients, and colleagues on a deeper level. This skill is essential in digital marketing, where understanding customer behaviour and preferences is critical to developing effective marketing strategies.
Self-awareness is another critical skill that is important in digital marketing (Shubh, 2022). I am highly reflective and constantly seek feedback on my performance, allowing me to identify areas for improvement and take proactive steps to enhance my skills and knowledge. I can leverage my skills effectively and develop strategies to overcome any challenges I may face by understanding my strengths and weaknesses. This self-awareness also helps me to adapt to changing circumstances and stay focused on my goals. Besides, self-awareness helps me stay up-to-date on the latest digital marketing trends and technologies, ensuring I remain competitive in the field.
In addition to these soft skills, I have developed strong digital competencies, including proficiency in various digital marketing tools and platforms. For example, I have experience with search engine optimisation, pay-per-click advertising, social media management, email marketing, and content creation. This technical expertise has allowed me to develop and implement successful digital marketing campaigns across multiple channels.
Team collaboration is another critical skill in digital marketing (Stevens, 2021). I have experience working collaboratively with diverse teams, including designers, developers, and content creators. By leveraging each team member's strengths, we can create more effective marketing campaigns and achieve better results.
Relationship management is also an essential skill for success in digital marketing (Stevens, 2021). As a marketer, I understand that building and maintaining strong relationships with clients and customers is essential for success. With my strong interpersonal skills and ability to build rapport, I can cultivate long-term relationships that lead to repeat business and referrals. I am highly skilled at building and maintaining strong relationships with clients, partners, and vendors. This has helped me to establish trust and credibility in the field, leading to repeat business and referrals.
Moreover, mentoring is another skill that I possess. I am passionate about sharing my knowledge and expertise with others, and I have experience coaching and training, junior team members. By mentoring others, I can help to develop the next generation of digital marketing professionals and contribute to the growth and success of the industry. I possess several skills critical to success in digital marketing, including empathy, self-awareness, digital competence, team collaboration, relationship management, and mentoring. I can contribute to digital marketing and achieve my career goals by continuing to develop and refine these skills.
[bookmark: _Toc131855402]3.0 Skills Gaps
As I consider my chosen career path in digital marketing, there are several essential skills that I need to develop to succeed. These include:
1. Data analysis: In digital marketing, data is king. It is essential to be able to analyse data to make informed decisions about marketing strategies and tactics (Abbasi et al., 2018). This includes using tools such as Google Analytics, social media analytics, and marketing automation platforms to track and analyze campaign performance.
2. Content creation: Content is a critical component of digital marketing (Abbasi et al., 2018). To be effective, I must create high-quality content that engages and informs my target audience. This includes skills such as writing, graphic design, and video production.
3. Project management: Digital marketing campaigns often involve multiple moving parts and require careful coordination and planning (FutureLearn, 2022). To succeed in this field, I need to manage projects effectively, including setting goals, developing timelines, and delegating tasks to team members.
4. Strategic thinking: Digital marketing is a dynamic field that requires a strategic approach (Tsirkas et al., 2020). I need to think creatively and strategically about how to reach my target audience and achieve my marketing goals.
5. Technical skills: Besides digital marketing tools, I need a solid understanding of essential technical skills such as HTML, CSS, and website design. This will enable me to update websites, troubleshoot technical issues, and work effectively with developers and IT professionals.
6. Adaptability: Furthermore, digital marketing is a constantly evolving field (FutureLearn, 2022). I must adapt to new technologies, platforms, and marketing trends and stay up-to-date on industry best practices to succeed.
Consequently, developing these skills will be critical to my success in digital marketing (FutureLearn, 2022). By honing my data analysis, content creation, project management, strategic thinking, technical skills, and adaptability, I will be well-positioned to succeed in this dynamic and exciting field.
[bookmark: _Toc131855403]4.0 Systematic Approach to Skills acquisition
To build the skills necessary for a successful career in digital marketing, I plan to take the following step-by-step approach:
1. Identify areas for improvement (Issah, 2018): The first step is to identify which skills I need to develop and where I am currently lacking. I will conduct a self-assessment and seek feedback from mentors, colleagues, and industry experts.
2. Set goals: Once I have identified the areas that require improvement, I will set specific goals for each skill. For example, I need to improve my analytical skills. In that case, I will set a goal to complete a course on data analysis or work on a project that involves data analysis.
3. Seek learning opportunities: There are many ways to learn new skills, including online courses, workshops, conferences, and mentorship. I will seek opportunities that align with my goals and schedule regular learning and practice time.
4. Practice and apply: Practising and applying the skills learned in real-world scenarios is essential (Giacomino et al., 2020). I will seek opportunities to apply my new skills through internships, freelance work, or personal projects.
5. Seek feedback: To ensure that I am on the right track and making progress, I will seek feedback from mentors, colleagues, and clients. This will help me identify areas that need improvement and adjust my approach accordingly.
6. Stay up-to-date: Digital marketing is a rapidly evolving field, and it is important to stay up-to-date with the latest trends, technologies, and best practices (Giacomino, Caliesch and Sattelmayer, 2020). I regularly read industry publications, attend webinars and conferences, and network with industry experts to stay current.
I can build the skills necessary for success in digital marketing by following this step-by-step approach. It will require dedication, persistence, and a commitment to lifelong learning, but the rewards of a fulfilling and rewarding career in digital marketing will be well worth the effort.
[bookmark: _Toc131855404]5.0 Recruitment and Selection - Reflection 
The job interview role play was a valuable learning experience for me. I played both the interviewer and interviewee, which provided me with a unique perspective on the recruitment process (Brown, 2015). In this reflection, I will use Kolb's reflective cycle to analyse the experience and identify areas for improvement.
Concrete experience
 During the role play, I found myself nervous and unsure of what to say. As the interviewee, I struggled to articulate my experience and skills effectively. As the interviewer, I found it challenging to come up with relevant questions and assess the candidate's suitability for the job.
Reflective observation
I feel that I performed well in both roles. After the role play, I reflected on my performance and identified several areas for improvement. As the interviewee, I realised that I needed to work on my communication skills and practice articulating my experience and skills more effectively. I also provided thoughtful and detailed answers to the questions asked. However, I noticed that I tended to speak quickly and could have benefited from slowing down and taking more time to gather my thoughts before responding.  As the interviewer, I realised that I needed to prepare better questions and practice active listening to assess the candidate's suitability for the job.
Abstract conceptualisation
Based on my observations and reflection, I identified several key areas where I could improve my performance. To improve my communication skills, I could practice presenting my experience and skills in front of a mirror or with a trusted friend. To improve my interview skills, I could read books on effective interviewing techniques, study job descriptions and person specifications, and prepare a list of relevant questions ahead of time.
Active experimentation
I could seek out opportunities to practice my interview and communication skills to put these ideas into practice. I could participate in mock interviews with friends or family members, volunteer to conduct interviews at a local organisation, or seek feedback from mentors or colleagues. Furthermore, I will continue to practice and prepare before any future interviews to improve my interview skills. This could involve researching the company or industry, preparing answers to common interview questions, and practicing my delivery and body language. I also plan to seek out feedback from mentors or colleagues on my performance during interviews.
Ultimately, the job interview role play taught me several valuable lessons. It highlighted the importance of effective communication and preparation in the recruitment process (Mcleod, 2022). In addition, it showed me the importance of active listening and assessing a candidate's suitability for the job beyond their qualifications and experience. As a result, Kolb's reflective cycle provided a useful framework for analysing the job interview role play from a personal perspective (Mcleod, 2022). I was able to develop a plan for building my communication and interview skills by reflecting on my performance and identifying areas for improvement. While I still have much to learn, I am confident that with continued practice and reflection, I can become a more effective interviewer and interviewee in the future.
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Figure 1: A Kolb’s Reflective Cycle Model 


[bookmark: _Toc131855405]6.0 Conclusion and Recommendation
In summary, through the job interview role play, I learned the importance of preparation, active listening, and engaging in conversation during interviews. I identified areas for improvement such as slowing down and taking more time to gather my thoughts, asking more probing questions, and being more proactive in engaging in conversation. I plan to continue building my skills in areas such as empathy, self-awareness, digital competence, team collaboration, relationship management, and mentoring to progress my career in digital marketing. I also plan to stay up-to-date with the latest trends and technologies in digital marketing and pursue additional certifications or qualifications as needed. I will do this through seeking out opportunities for training, attending industry events, networking with colleagues, and seeking feedback on my performance. I am confident that I can achieve success in my chosen career and make a positive impact in the field of digital marketing by continuing to develop and refine my skills.
[bookmark: _Toc131855406]
7.0 References 
Abbasi, F.K., Ali, A. and Bibi, N. (2018) ‘Analysis of skill gap for business graduates: managerial perspective from banking industry’, Education + Training, 60(4), pp. 354–367. Available at: https://doi.org/10.1108/ET-08-2017-0120.
Brown, N. (2015) ‘Reflective model according to Kolb’, 25 August. Available at: https://www.nicole-brown.co.uk/reflective-model-according-to-kolb/ (Accessed: 8 April 2023).
FutureLearn (2022) ‘The Skills Gap: What is it and what can I do about it?’ FutureLearn, 26 September. Available at: https://www.futurelearn.com/info/blog/what-is-the-skills-gap (Accessed: 8 April 2023).
Giacomino, K., Caliesch, R. and Sattelmayer, K.M. (2020) ‘The effectiveness of the Peyton’s 4-step teaching approach on skill acquisition of procedures in health professions education: A systematic review and meta-analysis with integrated meta-regression’, PeerJ, 8, p. e10129. Available at: https://doi.org/10.7717/peerj.10129.
Issah, M. (2018) ‘Change leadership: the role of emotional intelligence’, SAGE Open, 8(3), p. 215824401880091. Available at: https://doi.org/10.1177/2158244018800910.
Mcleod, S. (2022) ‘Kolb’s learning styles and experiential learning cycle’, 3 November. Available at: https://simplypsychology.org/learning-kolb.html (Accessed: 8 April 2023).
Sharma, D. (2022) ‘Emotional intelligence of a leader: 8 key signs - risely’, 7 December. Available at: https://www.risely.me/emotional-intelligence-of-a-leader-5-key-signs/ (Accessed: 8 April 2023).
Shubh, S. (2022) ‘Why is emotional competence important for managers? 9 reasons to note - risely’, 11 March. Available at: https://www.risely.me/9-reasons-why-emotional-competence-is-essential-for-managers/ (Accessed: 8 April 2023).
Stevens, D. (2021) Stand out: 5 key skills to advance your career. First edition. London, England ; New York: Pearson.
Tsirkas, K., Chytiri, A.-P. and Bouranta, N. (2020) ‘The gap in soft skills perceptions: a dyadic analysis’, Education + Training, 62(4), pp. 357–377. Available at: https://doi.org/10.1108/ET-03-2019-0060.




8.0 Appendix
Task 1: Role Play 
Job Description
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Application Letter


Dear Hiring Manager,
I am excited to submit my application for the position of Digital Marketing Manager with your esteemed organisation. As an experienced digital marketer with a strong background in managing CRM programs, my skills and expertise make me an excellent fit for this role.
I have demonstrated a proven track record of delivering successful digital marketing campaigns for clients and agencies throughout my career. I am highly skilled in analysing customer data, deriving insights, and maximising conversions to drive ROI from online traffic. I am also confident in my ability to think strategically and analytically and my proficiency in MS Word, Excel, Outlook and PowerPoint.
I am thrilled at the opportunity to work with a forward-thinking and innovative company such as yours, which is passionate about making a positive difference in customers, communities, and the environment. I look forward to applying my skills and expertise to transform your website into a fit-for-purpose platform that drives engagement and self-service and supports omnichannel marketing campaigns.
Furthermore, my drive, energy, and enthusiasm will make me a valuable asset to your team. I am excited about managing the relationship with the digital agency and contributing to the marketing budget.
Thank you for considering my application. I have attached my up-to-date resume and an application letter that outlines my experience and how it meets the essential criteria outlined in the job description.
Sincerely,
Vangeliya Traykova.







Interview Questions
Question 1
Interviewer: Why did you apply for this position?
Interviewee: I applied for this position because it aligns with my skills and experience in digital marketing and CRM (Customer Relationship Management). The company's values and commitment to making a positive impact in customers, communities, and the environment also resonate with my personal values. I am excited about the opportunity to lead the transformation of the website into a fit-for-purpose platform and contribute to the omnichannel marketing campaigns.
Question 2
Interviewer: How do you measure the success of your digital marketing campaigns?
Interviewee: I believe that measuring the success of digital marketing campaigns is crucial. I use a combination of metrics such as website traffic, conversion rates, bounce rates, and engagement rates. I also use tools like Google Analytics and social media analytics to track the performance of our campaigns and derive insights to improve future campaigns.
Question 3
Interviewer: What skills do you have that fit this position?
Interviewee: I believe that my skills in digital marketing, CRM management, and project management make me a good fit for this position. In my previous roles, I have gained experience in developing and executing digital marketing campaigns, analysing customer data to derive insights, managing CRM programs, and collaborating with cross-functional teams to achieve marketing goals. I am also proficient in using tools such as Google Analytics, marketing automation software, and project management platforms to track performance, optimize campaigns, and ensure timely delivery of projects. Overall, I am confident that I have the skills and expertise needed to excel as a Digital Marketing Manager for your company.
Question 4
Interviewer: How does this role align with your future career?
Interviewee: I am interested in this role because it aligns with my career goals of advancing my skills and experience in digital marketing. The position offers an opportunity to work with a market leader in the water industry, using my skills in CRM and digital marketing to drive engagement and self-service. I believe that this role will allow me to make a positive impact on customers, communities, and the environment while developing my career in a dynamic and innovative organisation.
Question 5
Interviewer: How do you prioritise your digital marketing initiatives?
Interviewee: Prioritising digital marketing initiatives requires a strategic approach. I start by aligning my initiatives with the business goals and target audience. Then, I use a combination of data analysis and market research to identify the most effective channels and tactics for reaching our audience. Besides, I prioritise initiatives based on their potential impact, resources required, and timelines. I also collaborate with other departments to ensure our initiatives are aligned and effective.
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Apply now

Register and upload your CV to apply with just one click

RECRUITMENTIQ is working closely with one of the market leaders in the Water industry to assist with their recruitment of an
experienced Digital Marketing Manager.

With headquarters in Edinburgh and around 350 employees, our client provides a range of services including metering, billing, water
efficiency, and wastewater management.

With a forward-thinking, innovative, and passionate approach, the business will always strive to make a positive difference in customers,
communities, and the environment.

Our client is looking for a talented, passionate, and driven Di

ital Marketing Manager with CRM experience.
The Role

By working with the sales and marketing function, as well as the wider business, you will translate the marketing strategy into a digital
channel strategy. The purpose of this role is to drive the transformation of the website into a fit-for-purpose platform that drives
engagement and self-service and supports omnichannel marketing campaigns.

As the subject matter expert for all things digital, you will project manage a diverse mix of digital and web activities within the
operational business plan. Additionally, you will be responsible for managing the relationship with the digital agency and contributing to
the marketing budget.

The position is full-time with a 37-hour work schedule, Monday through Friday, with the option of a 3/2 hybrid schedule.

In this role, your key responsibilities and essential abilities will be as follows:
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The position is full-time with a 37-hour work schedule, Monday through Friday, with the option of a 3/2 hybrid schedule.
In this role, your key responsibilities and essential abilities will be as follows:

* You will have a proven track record in either client or agency digital marketing.

* You will be confident managing CRM programmes, working with reporting and analytics to analyse customer data and derive insights
to maximise conversions and drive ROI from online traffic.

* You will have drive, energy, and enthusiasm and be able to think both strategically and analytically.

* You will have excellent verbal and written skills and be proficient in MS Word/Excel/Outlook/Powerpoint.

Benefits

This position offers competitive salary and benefits, including an annual discretionary bonus of 20%, a pension plan, discounts, and
flexible benefits; and 31 days of annual leave and six bank holidays.

The successful candidate must be motivated, enthusiastic, and capable of thinking strategically.
If you believe that you meet the above requirements and would like to be considered for this role, we would love to hear from you.

Please submit a cover letter and a copy of your up-to-date CV. Your cover letter* should outline why you are interested in applying for
the role and how you feel your experience meets the essential criteria outlined.

*Please note your cover letter will also be reviewed as part of the selection process.
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