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Corporate Social Responsibility for Apple
Corporate social responsibility is defined by Principal People (2015) as a mechanism for businesses to assess the impact that they are having on society. This is considered through putting policies in place that support individuals and the world, as well as being aware of how the business is affecting the environment. This essay will discuss Apple which is a multibillion-pound company founded in in April 1976 in California. Steve Jobs and Steve Wozniak founded Apple with an original goal of developing the world’s first user friendly computer (Bellis 2019). Subsequently, Apple have also developed several other products including devices such as mobile phones, tablets, televisions and a music streaming app.
Furthermore, this essay will not just display what wonderful technology Apple has brought to the world and how they are improving their products, but also the measures that Apple are implementing to ensure they deliver their goods in an environmental and sustainable matter. This is important as Apple is one of the biggest leading companies in the world. Therefore, such a large following means that they can use their label to promote individuals to look after the environment through means such as recycling old phones and other projects and devices.
Apple has several schemes that are ongoing and have conducted a thorough environmental report card. Firstly, their environmental slogan for some of their new technology is “Truly innova­tive products leave their mark on the world instead of the planet”. This comes from the new MacBook Air and iPad mini being made from one hundred percent recycled aluminum. Apple as a brand are very passionate about recycling and this is displayed through their website environmental report (Apple 2020). In addition to this, Apple offer a trade in scheme. This means that an individual wanting to upgrade their mobile can easily do this and save one to two hundred pounds as an incentive of recycling their old device in store. This then means that Apple have the ability to reuse and recycle the aluminum and parts in these products and their customers are saving money. Furthermore, in one of their statements they also address that all Apple products use 70% less energy than that of 2008, stating that it is better not just for the user but for the long-term effects on the environment.
Furthermore, Jackson (2020) has reported that within the last year Apple have managed to reach their goal of covering one hundred percent of their operations with one hundred percent renewable electricity. In accordance to Greenpeace (2020), Apple pledged to undertake this mission in 2014 and successfully achieved one hundred percent renewability in just five years. This shows that Apple are able to set themselves environmental goals that are achievable for themselves in a short timeframe. This is great for Apple, as other companies such as Microsoft have not hit their target of 100% renewable energy yet. In fact, Microsoft have aimed to be on target to have 60% renewable energy pledge by the end of this year, which is drastically below that of Apple. 
In addition, Jackson (2020) also says that their learnings have paid off in significant ways, as they have helped their supply chain of manufacturers to make the same energy transitions to impact the environment. To date, more than forty suppliers have made commitments to join Apple, putting them on track to exceed their goal of putting four gigawatts of clean energy online by 2020.
Moreover, Apple have come a long way since Carcus reported in 2011 that Apple were deemed the “least green” tech company. However, over the past nine years they have completely changed their reputation as they are now labelled as the most environmentally friendly tech brand in the world in a reported conducted by Greenpeace. This shows that by setting goals and implementing change, a company is able to achieve goals that would have been previously unimaginable. Therefore, if companies across the globe lead by example and look at the positive impacts that Apple are having on the world and still being able to deliver their products, it could create a much more sustainable and healthier world for the future. 
Furthermore, Apple have now established ‘Daisy the robot’. Daisy has been designed by Apple to break down and construct the parts of iPhones that may have not been recyclable. In 2019, Griffin published an article glorifying the goodness of the new robot. Interestingly, Griffin (2019) reported that Daisy has technology built into it that allows the robot to chill phones down so that the battery holding the glue inside becomes brittle, and it can be knocked out with two aggressive bangs; precise pins that can pick the display off the housing that surrounds it; drills that can punch into the phone and drive out the things that might make it difficult to recycle. This has come from a broad effort to expand their recycling program. However, phones that have been traded in via the trade in scheme that Apple offer to promote customers to recycle their phones, do not go to ‘Daisy the robot’ to destroy. These iPhones are usually reset and refurbished to allow other customers to buy these products and allow them to use it which can bring down the numbers of new iPhones being developed each year. This happens to eight out of nine of the iPhones that arrive at Apple.
In addition, Daisy has been reported by Griffin (2019) to have eaten over a million products. Whilst being teamed up with the other robot that Apple have created (Liam), it was reported in 2019 that 1.2 million devices had been destroyed environmentally and parts recycled because of the robots. This is a substantial figure and shows that Apple are playing their part within society to work towards a greener future for the world. 
Additionally, Apple have now enhanced their products and, within their environmental report online (2020), they are happy to promote that the iPhone is much more sustainable and able to last much longer than before.
Moreover, the Apple iPhone XS meets the IP68 international standard for dust and water resistance. This means that it can withstand being submerged into a depth of two metres of water for up to thirty minutes. This is a great new feature for the iPhone as one of the most common reasons for having to buy a new device is due to not being able to recover a water damaged phone due to accidental dropping. This new feature will allow there to be a small percentage of less demand due to incidents like this. 
Nevertheless, as sustainable and eco-friendly as Apple has become over the past decade, it also important to note the large quantities of e-waste that they are creating due to the production of their products. Subsequently, Apple measured their carbon footprint via their Environmental Responsibility Report Online (2018). As of 2018, the results equated to their carbon footprint adding to 25.2 million metric tons of C02. This statistic has been declard by Smith (2020) as over nine million metric tons higher than that of Microsoft (according to their environmental report for 2020). This is noteworthy due to there being such an astronomical difference between the two companies. 
While Apple are responsible for a large percentage of e-waste within the technology production companies, they have clearly identified that they are taking actions to make emission reductions, which is outlined in their environmental report. In addition, over the three years of 2015-2018, Apple have consistently decreased the amount of emissions they were emitting. Since 2015, Apple’s emissions reduction efforts have led to a significant decline in its comprehensive carbon footprint. Without these efforts, Apple’s fiscal year 2018 emissions would have been 35 percent greater. This reduction has been due to the pledges and reductions they have put in place that have been listed above - such as the recycling efforts and enhancement of new technology to create a longer lasting apple product. 
Moreover, another environmental issue for Apple is their high level of water usage. However, Apple have addressed this issue and are putting extra measures and programmes in place to prevent themselves from using as much water. Apple have responded to this challenge by reducing their usage of fresh water, improving the quality of water that they are discharging and demonstrating a level of leadership by protecting shared water resources. 
Furthermore, managing wastewater discharge is a crucial element to conserve the water resources inside of a watershed. Within Apples Santa Clara Valley campus, they are implementing a wastewater system onsite. This treatment system will treat on average 550,000 gallons of water per year onsite and return it to the municipal wastewater system. In addition, at their data centres in Prineville, Oregon, and Reno, Nevada, their teams have been working hard to deploy a mineral filter media that allows themselves to recapture more of the water that they can reuse in cooling. As a result of this, Apple are able to reduce water discharge by up to thirty percent. Apple also believe that their Supplier Code of Conduct include standards for wastewater discharge quality, and they audit for compliance within these standards on a regular basis. In addition, their Clean Water Program engagement has been said to go beyond compliance to aid their suppliers in the build of world-class water management systems.  Apple have pledges to target supplier sites based on water discharge risk and launch intensive, multi-year engagements. They do this by conducting a comprehensive assessment that has led to targeted improvements, including installation of improved infrastructure, use of cutting-edge wastewater treatment technologies, and the creation of systems for validating discharge. Throughout the length of program Apple deeply engage and aspire to create a cultural changing within the promotion for effective water literacy.  
Additionally, Apple have acknowledged the importance for water by stating that it is essential for human health and thriving ecosystems. 	As well as this, Apple have demonstrated that they are creating change and making decisions within the production and usage of their products by putting the environmental needs as a priority - rather than focusing on the sale of their products and disregarding the impact they are having on the environment. Apple also state that they are looking beyond their own operations to restore water resources in critical regions and ensure that local communities have water access. Apple and several of their suppliers have also partnered with the Alliance for Water Stewardship (AWS), a collaboration between businesses and nongovernmental organizations (NGOs), in a program to support water management beyond the factory and into the community. Apple have also addressed within their environmental report (2020) that they have launched a pilot project with five suppliers within the Kunshan region of China, which is an area with an array of electronics suppliers that are experiencing water-quality implications. These five suppliers aim to meet the AWS global standards which promote effective water management, safe water, sanitation, and hygiene (WASH) for local communities. 
In conclusion, it is evident from the matters discussed that Apple do have a negative impact on the environment. However, they are putting several projects and implementing change to ensure that they become a much more sustainable and energy efficient company. Apple have promised to make changes and by implementing these issues their emissions percentage will decrease each year as they have been doing. It has been interesting reading upon the impact that Apple have had on the world and that it is not just technology that they are providing for a user, but also the projects mentioned above such as fresh water  for countries that have little facilities and deprivation. It is also commendable that Apple are making these choices because other companies will be able to see fewer negative articles being created by tabloids and that Apple are receiving positive promotion. Therefore, due to the efforts that Apple are putting in and the credit that they are getting from these changes, other major companies that are polluting the environment with their production can aspire to these changes and adapt their company to become more environmentally friendly. In addition to this, by putting small changes in place, companies will be able to make a difference to the world over time and legislation could eventually be put in place to ensure that it is obligatory for leading companies within the media to recycle and make positive use of their platform.  
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