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[bookmark: _Toc167957202]Introduction:
[bookmark: _Toc167375566]The essay includes various aspects of corporate social Responsibility (CSR) varying from increasing the awareness in the hospitality industry to the major areas on which the CSR work have impacted majorly on the practices which are done sustainably in the similar industry type. The essay will include different knowledge about the CSR activities to be performed by the different companies. Along with it, there will also be a brief discussion about the interwind relationship between the sustainability and corporate social responsibility, which includes how the hotel or hospitality industry can take suitable and better decisions for their business growth along with the sustainable mind-set which will have long impact over the business and environment positively. Lastly, there are different opportunities and challenges associated with the deployment of good CSR policies. The whole report gives an overview about the corporate social responsibility (CSR) policies in accordance with the Hotel Industry.
[bookmark: _Toc167957203]Role of Corporate Social Responsibility (CSR) in promoting Sustainability:
According to Tran (2019), corporate social responsibility is the compulsory requirement of companies with certain criterions to participate in the decision making and to contribute in the welfare of society and their interests. Corporate social responsibility has been defined as “the continuing commitment by business to behave ethically and contribute to economic development while improving the quality of life of the workforce and their families as well as of the local community and society at large”.
As per the Corporate Finance Institute (2024), CSR is the part of governance of corporate which guarantees the company’s operations to be beneficial and ethical for the society and promotes public relations. There are various benefits for the company of doing CSR, it includes stronger brand image, recognition, & reputation, improve customer loyalty and sales, retaining of important employees, and other many benefits.
According to Dunbar (2024) and Browne (2022), Corporate Social Responsibility and sustainable development are much related to each other. Sustainability means “meeting the needs of the present without compromising the ability of future generations to meet their own needs.” Sustainability consists three major pillars, one is economic sustainability, environmental sustainability. Usage of the resources such that business sustainably makes operational profit. Without which, it is impossible to sustain a business and cannot perform its task effectively and efficiently along with it, underutilisation of resources leads to shackle the long-term vision of the company. Environmental sustainability refers to the responsibility of consuming of natural resources at a sustainable rate and to safeguard global ecosystems.
 According to Sphera (2020), businesses should responsibly consume the environmental resources but it does not have to be at odds with business goals of the company. Like Accor Group vision is going in line with the sustainable and environmentally friendly approach. Environmental sustainability must be implemented with align to profits of the business. Social Sustainability refers to human wellbeing in which company’s focus on improving communities’ quality of life and standard of living.
As per the views of Environmental Science (2024) all the tourism sector depends upon the cultural and resources which are natural which attracts the tourists is a significant factor for growth of the company and development of tourism. It includes destinations like Caribbean, whose tourism rely on crystal-clear and pristine beaches waters to attract the tourists. All these famous tourist destinations are under threat by humans and their over involvement in the natural places. 
According to Gentinetta (2020) and Yoo (2018), in case of Hospitality industry, there are the roles of companies in hotel industry of CSR in promoting social responsibility. Corporate social responsibility becomes compulsory rather optional, companies are consistently integrating sustainability in growth strategies and that is too for both the purposes including ethical and profitable reasons. The hospitality sector is known for its huge impact over environment and now they have shifted focus towards greener choices and that will eventually benefit the company’s stakeholders.
According to Accor Group (2024), the travel and tourism industry emits around 10% to 12% of the world greenhouse gases; there is an urgent need for these businesses to build more sustainable solutions and effectively implement it to face the environmental and societal challenges. The tourism and travel sector are so much interconnected to the nature and natural resources. The company is committed to achieve the zero carbon emissions by the year 2050 matching with the Paris agreement and with the vision to reduce the greenhouse gas emissions that are affecting the environment. 
[bookmark: _Toc167375567]Sustainability at large requires too much capital and resources and Companies’ Corporate social responsibility funds are a big pool of resources which can contribute to the environmental sustainability. Along with it, in most cases environmental sustainability around the globe is impacted by the corporates itself and at mass level, these company can take charge for the environmental wellness by curbing pollution outrage, by managing the emissions in manufacturing, replenishing the natural resources.
[bookmark: _Toc167957204]Key Areas Where CSR Initiatives Have Most Impact on Sustainability Practices in Hospitality:
CSR have various significant impacts over the different areas of sustainability practices,
Environmental Sustainability:
According to Han (2021) and Halme et a., (2020), It refers to balancing the ecological and natural resources to support the needs and wellbeing of future generations, for centuries, humans are too much carbonising the planet, which contributed to the current global climate situation. Humans are responsible for warming the atmosphere, ocean, and land. Here the question arises that why environmental sustainability is important and why CSR needs to focus on this aspect. 
According to Microsoft (2024), it is important for not only our current generation but the future generation as well, and business sustainability of company’s effort led to betterment of communities.
CSR have impacted positively in last few decades to promote the sustainability around the globe, here are few examples of sustainable businesses that made their impactful contribution to the environment. Accor Group is a renowned and famous hotel chain which has been continuously showing its commitment towards the sustainability practices through its various environmental programs. Accor is working to cope with the societal, environmental, and economic challenges with the sustainable goals. Their aim to significantly reduce the environmental impact has already been made impactful effects on the sustainable goals. Accor group also initiate bold steps towards the climate crisis by its comprehensive strategy. Along with it, the group has highlighted the latest Intergovernmental Panel on Climate Change (IPCC) that focuses on to control the global temperature increase to 1.5 degree Celsius.
Sustainable Development:
According to Madanaguli et al., (2022) and ElAlfy et al., (2020), social responsibility made various significant contributions towards the sustainability. And in view of tourism and travel industry, these CSR activities have long lasting impact over the society. The integration of CSR strategies of hotel industry start the initiatives which are to enhance the protection of environment, better working policies for the employees of the company, welfare of different local areas and communities, and all of this will turn out to be positive and prospering in financial and non-financial results.
CSR of the hospitality industry also have various impact over the sustainable development, these companies recognised the need to promote the economic development sustainably in domestic and abroad.
[bookmark: _Toc167375568][bookmark: _Toc167957205]Challenges And Opportunities Associated with Implementing Good CSR Policies:
There are various challenges which are faced by the companies promoting good corporate social responsibility (CSR) policies; here are few of them stated below,
Lack of Clear Framework:)
As per the views of Karmakar (2022) and Fatima and Elbanna (2023), not having the proper outline for executing and gaging the CSR initiatives is one of the main challenges in implementation of good CSR policies. Other domains of a business organisation such as finance, production, and others have set framework and policies to work upon, but this is not same in case of the CSR. Implementation of good CSR requires a proper planning and effort as there is no specific guidelines and rules to work upon, and for all of this to happen businesses need to develop their own strategies and metrics to work upon effectively and efficiently and all this is a expensive and laborious affair. Along with it, it is problematic to determine the efficacy and effectiveness of the CSR initiatives, as they are long term impactful and difficult to count.
Lack of Transparency and Accountability:
According to Tamvada (2020) and Vigneau (2023), Another major challenge in case of better implementation of good CSR activities is the lack transparency and accountability. To make the whole process transparent and effective, it is important for the companies to be true and honest about their efforts and about their processes and implementation. It includes about disclosing all the information and data regarding the environmental and social impacts the companies made around the globe. But, in contrast, numerous companies are not transparent about their environmental footprints they make and all this non transparency leads to susceptibility and scepticism regarding the commitments and policies of the companies towards the environment responsibility.
To deal with the challenge, companies can implement robust CSR management systems which give the proper information about the CSR initiatives and activities and their impacts.
Limited Resources:
Limited resource is one of the primary challenges for the CSR implementation for the hotel industry. In major hotels, their lack of resources and financial limitations hinder the ability to adopt these initiatives and practices.
Hotel Managers are Overloaded:
Managers of big hotel chains are involved and busy in many operations at various levels. They perform various operations varying from hotel reception, technical problem fixation, monitoring supplies, and cooking activities. All of these tend to make the schedules overload and busy and lead to limited time for the managers to act or even think about the CSR activities and responsibilities.
To deal with the challenge, companies should appoint suitable employees and managers for the sole purpose of the CSR management. This will not only reduce the overloaded manager’s work but also lead to efficient implementation of CSR policies in good way.
Difficult To Change the Hotel Infrastructure:
[bookmark: _Toc167375569]According to Abaeian et al., (2019) and Farmaki (2019), Infrastructure remains one of the main problems to perform the CSR in sustainable manner. There are thousands of ways in which a building or premises of an hotel can transform into sustainable and environmentally friendly manner, but all this requires huge investment and time which make the whole thought impossible to implement. Such as the premises of the hotel is built in such a way that it is almost impossible to make changes in the structure and for sustainability, it is required to install the solar panels but the building does not allow such to happen. Similar problem in this is the potential challenge to renovate the historical site which makes the task of sustainability impossible for the hotel or the industry to make the changes.
[bookmark: _Toc167957206]Conclusion:
This essay is a summary which allow one to know about the different roles of the companies with CSR policies to implement them effectively and in a sustainable way. To sum up the above report, here are some important findings that can be drawn from the analysis and interpretation of corporate social responsibility in relation or accordance with the hotel and hospitality industry. Firstly, companies are not obliged to involve in the CSR activities and their implementation, but later it is compulsory for them to maintain such activities to be in line with the other companies and cope with the customers and employees along with the requirement to do something for the local communal and society. Then after evaluation of the impact of the CSR activities in a significant manner, there are to be concluded major two key areas for the same, one is environmental sustainability and other is sustainable development in general. After interpreting all such impacts and roles, there is the detailed discussion about the major challenges and the opportunities involve in such CSR activities implementation of Accor Group. All the major challenges include lack of funds availability, overload on the managers of big and independent entities, difficulties to change the infrastructure, and other major problems too.
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