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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 

	Answer: I carried out two manual tests on the website. On the first attempt it loaded in around 1.4 seconds, and on the second it took around 1.5 seconds. There were no problems during either test, the page did not freeze and the content appeared quickly. I also checked using PageSpeed, which confirmed my results, showing an LCP of between 1.2 and 1.6 seconds (Google, no date). This is considered a good loading time and shows the website performs well.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 

	Answer: The website has sub-pages such as services and booking. In my opinion it is easy to navigate because it is well organised. I tested it on both a mobile phone and a computer and the functionality was good on both devices. PageSpeed shows that the CLS score is low, which means the layout does not jump around while the page is loading (Google, no date).
 

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, it is Possible to make a booking through the website. I tested this myself and it took me around 2 minutes and 34 seconds to complete a booking as a new user, and around 1 minute as a registered user. This matches what the website itself claims, that a booking as a new user. This matches what the website itself claims, that a booking can be made in just 60 seconds (Cleaners of London, 2026). The process was straightforward and the website responded quickly throughout.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: I found that the website is genuinely good and easy to use, but it does contain some JavaScript files and images that are not fully optimised. PageSpeed confirms this ( Google, no date). I think that if these were improved, the website would run faster. It seems like a straightforward fix, but one that could make a real difference to the overall performance of the website.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:  I found the website design to be clean, which makes it easy to find the desired service quickly. It looks modern well on both mobile and desktop, and I tested it across a few different screen sizes. The layout adapted well in all cases and there were no layout shifts while the page was loading ( Google, no date).


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses images and colours in a simple, but professional way, The visuals do not feel cluttered, and the colours are consistent throughout, making it easy to identify different sections. As previously mentioned, some images could be better optimised according to PageSpeed (Google, no date). 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: I could not find a live chat feature on this website, but it does offer customers other ways to get in contact. In my opinion, adding a live chat would be useful for people who want to resolve quick questions without having to wait. PageSpeed also shows a low INP score, which means the website could support a chat feature without any performance issues (Google, no date).


	Question 2d – How effective are the social media links on the website?


	Answer: The services are well presented and easy to find on the website. According to Tridens Technology (no date), 65% of social media, which makes it an important channel for promotion and increasing customer feedback. The website does include social media links, although I think these could be more visible to take better advantage of this. However, I do not believe this is a major issue, as the website loads quickly and information appears without any delay


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers? 


	Answer: From my own testing I can confirm that I had a good experience, as the services are presented in a clear and organised way across different sections. It is easy to understand what the company offers. The website also loads quickly, with FCP and LCP times of around 1 to 1.5 seconds according to PageSpeed (google, no date). I believe other users would have a similarly good experience for the same reasons.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: I found some reviews on the website but it was not clear whether they are recent. On Trustpilot, the company has 299 reviews with a rating of 4.6, which is considered excellent (Trustpilot, no date). As mentioned earlier, comments and feedback help with promotion and building trust, even when the dates are not clearly shown on the website itself


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member?  

	Answer: According to PageSpeed data, the website is stable and fast (Google, no date). In my opinion it appears professional and good quality. It is also modern, simple and easy to navigate, which creates a positive first impression and makes the experience more comfortable for the user. It also has a good reputation, so I would recommend it.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: while browsing the website I noticed that prices are not clear from the start. It was necessary to request a quote in order to see the final cost. I understand this happens because the company offers various types of services and prices can vary according to each customer’s needs.I would suggest including a list of all services with the hourly rate for each one, as this would help improve transparency for the customer.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.professional deep cleaner

	
	2.Cleaning services london

	
	3. house cleaning london

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: I searched all three phrases on google and the website did not appear in the top ten results for any of them. I searcher up to the second page and the website was still not shown. This suggests the website needs improvement, as stronger SEO would help it appear higher in search results. PageSpeed data shows an SEO score of around 70 (Google, no date), which confirms there is room improvement.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: In my opinion, yes, websites are still relevant in the UK. They are very important because they are the = 0first-place customers look for a company. Business websites help 2w3build trust and credibility with their customers. Social media helps with this but does not replace a website, as it is the only platform the company fully controls. According to SEO.com (no date), most people search online before making a decision, and without a website a business ends up losing customers, especially on mobile.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: Based on my experience with the website, I would suggest eliminating unnecessary JavaScript and improving the website’s SEO. The data I obtained from page Speed showed a performance score of around 70 and some unused code ( Google, no date), and these results help reinforce my opinion that the website could be faster and more efficient. Improving these points would also help the website appear higher in search results, making it easier for customers to find. Another important improvement I would like to mention is making prices more visible at the beginning of the page. Some users may lose interest if they cannot get at least a basic ideia of how much each service would cost when they visit for the first time. This would help customers make decisions more quickly and would make the service more transparent.
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