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One modern trend is that companies seek to attract customers through social and digital media platforms. This paper focuses on identifying ways and methods of increasing the reach of these platforms (Chaffey, 2023). It looks at multiple social media platforms, types of media, and the role of digital media in business development. It also discusses the strengths and possibly weaknesses of using this approach to capture the market.
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There is a vast scope of businesses targeting different platforms, and every single social media platform has its pros. Having a population with access to 2 billion people, Facebook is the most populated social media platform. Eight billion monthly active users offer a significant number of impressions and high-quality targeting instruments to advertisers nowadays (Chaffey, 2023). It is specifically famous for visually focused content, which is why it is perfect for businesses in the fashion, food, and lifestyle niches today. LinkedIn focuses itself on employees and jobs, so it presents business-to-business opportunities. Twitter also helps in real-time conversations and trending topics and issues, while TikTok takes the younger audience with short-form videos.
[bookmark: _Toc175221425]Strategies for engaging customers through digital media
Another critical strategy in customer engagement through DM is the ability to post materials that interest the audiences. Blog articles, videos, and infographics allow a brand and a company to become recognisable within the industry. Polls, quizzes, and live streams create flows of active interaction with users and help to evolve multiple communities (Lua, 2023). Two essential benefits can be viewed as a result of the use of influencer partnerships: The campaign’s reach can grow, and it can gain more authority. Thus, email marketing continues to be effective in managing leads and retaining customers/demands, as personalised campaigns have higher response rates (Maryam et al., 2022).
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Many organisations have reported an increase in customers through the proper application of social and digital media tools. For example, Airbnb’s #WeAccept campaign on Twitter and Instagram not only responded to social problems but was also highly effective in improving brand recognition and user interaction on social media platforms (Ortiz-Ospina, 2019). The ad could be seen as most evidenced by Dollar Shave Club’s now-famous YouTube video that accompanied the company’s tremendous growth and further resulted in a billion-dollar sale (Newberry, 2023). These examples illustrate that the use of creative content and an understanding of the specifics of platforms can significantly affect the company’s presence and performance.
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New data points to the essential role played by social media in the processes of business development. As estimated by Hootsuite in their report for 2023, 4.48 billion people use social media globally, making it a large customer base. According to the same report, it has been found that 90% of the users on Instagram have interacted with a brand account, stressing the importance of the app in brand awareness (Newberry, 2023). Furthermore, 54% of social browsers utilise social media as a tool to gather information, which indicates that social media fits in perfectly in the awareness-consideration-intention-purchase paradigm.
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New digital media are one of the most precise in targeting and segmenting. Therefore, through Facebook’s Ads Manager, businesspersons are able to use demographics, interests, behaviours, and even life events to target users. Google Ads offers keyword targeting, giving firms the opportunity to target users who are actively searching for specific products or services (Lua, 2023). Retargeting strategies are highly effective in that users who had visited a particular business’s website or downloaded their app can easily be directed back to that site or app – this raises conversion proportions. Such capabilities help to target narrow circles of the population, often making the cost of ads more efficient and providing higher rates of payback.
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Social and digital media offer several advantages for businesses seeking to expand their customer base:
· Cost-effectiveness: Digital campaigns today tend to bring an improved return on investment compared to conventional ads (Ortiz-Ospina, 2019).
· Global reach: The globalisation of markets has paved the way for firms in an organisation to target the international market without extra enhancements in cost.
· Real-time engagement: Instant communication with the customers helps to address issues and build relationships as soon as they occur (Geyser, 2023).
· Measurability: Modern analytical tools' capabilities let us glorify and track the campaign's effectiveness metrics and clients' activity.
· Flexibility: Measurements can be made in real-time, allowing campaigns to be easily adapted to data or competitions (Maryam et al., 2022).
· Enhanced targeting: Advertisers and marketers can target a specific demographic, which offers a high chance of conversion.
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Despite the benefits, businesses must also consider potential drawbacks:
· Reputation management: Recent negative comments and reviews may go viral, which could threaten the business’s brand image.
· Algorithm changes: Platform updates can severely affect organic reach, so constant modifications to the strategy are necessary (Geyser, 2023).
· Ad fatigue: Consumers will undoubtedly get bored with advertisements they see most of the time on social media; thus, this situation results in low click-through rates due to ad blindness (Geyser, 2023).
· Privacy concerns: The rise in data protection laws might reduce targeting in the future, as shown below.
· Resource intensity: A business's continuous use of social media calls for constant operational management, which professionals must perform.
· ROI measurement: There is a vast list of KPIs that can be applied, but measuring sales that can solely be credited to social media activities can be rather complex (Ortiz-Ospina, 2019).
Social and digital media, when used with interesting content approaches and in combination with the unique characteristics of different platform targeting options, can help businesses acquire potential customers. It is shown from the preceding case studies that growth is achievable to a large extent through innovative and effective use of Internet marketing campaigns. However, several issues have to be solved, such as managing the company’s reputation and changing the platform algorithms. Because the use of social media in communicating with customers increases in popularity around the world, its role in customer coverage will become critical for developing various modern business models.
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Social and digital media are two of the most effective ways for businesses to reach out to new customers due to their increased reach and targeting abilities. Despite the presence of these challenges, they have become crucial tools for any contemporary business due to their efficiency in cost, universality in accessing the global market, and real-time operation. While social and digital media are valuable tools for reaching large and diverse audiences, firms must adjust their approach as technology changes.
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