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Environmental experience (Essay)
Introduction
Tourism does, without a doubt, generate problems. Hospitality and tourism executives, on the other hand, may be part of the solution rather than the problem. " Sustainability is built on three pillars — social, environmental, and economic — serve as a roadmap for forward thinking leaders to enhance their businesses and assure their long-term viability that future generations of tourists can enjoy our prized natural and cultural assets." In the hotel industry, sustainability is becoming increasingly crucial. In today's hospitality organisations, managers with the ability to assists organisations embrace sustainable practises and develop a culture of social, environmental, and economic responsibility are essential. (Alvarez, 2021).










Boracay Rehabilitation
Boracay has grown in popularity, with n 2011, a million foreign and local tourists visited the country. Other tropical islands pale in comparison to the four-kilo meter white-powder sand beach and was named the "2011 Best Beach in Asia" by travel website TripAdvisor (Abano,2013).
In the recent development there is a lot of changes in Boracay over the years since it has a lot of economic growth and a lot of rising enterprises. In the hospitality industry, sustainability is defined as the cautious use of a resource so that it is not diminished or damaged. Because of its contribution to economic development and welfare for its people, the tourism industry is one of several countries' top earners. However, the tourism industry has both positive and negative effects on the environment and the community. To address these issues, several countries are turning to sustainable tourism as an alternative. Hoteliers have emphasised in the hospitality industry, sustainability is critical. as it relates to hotel construction and operations, as well as the impact on the environment, economy, and society, for decades. Sustainability is one of the most serious issues confronting our planet today. (Stottler, 2018).








With the practises of sustainable tourism and its rapid growth in many developing countries such as the Philippines, it has resulted in the preservation of natural resources and economic development at the same time. The ability of conservation of natural and cultural assets that inspire tourists to visit their places is crucial to the success of hospitality organisations. Failure to do so has ramifications. (UCF Online, 2021). The Boracay in Philippines is one of the most famous beaches around the world, after daily visits by millions of tourists every year causing of destroyed most of the coral and threatened It was the area's natural beauty that lured people there in the first place. Tourism businesses in the area went bankrupt when the government step in to close Boracay island for six (6) for rehabilitation.
 A drastic move by the Philippines government to make Boracay clean and more sustainable to the environment. Due to a lack of a proper sewage and waste management system, On Boracay Island, pollution has become one of the most pressing issues. “This is exacerbated by the presence of numerous hotels and inns on Boracay Island.” (“Task Performance Macro | PDF | Tourism | Sewage”) Furthermore, faecal coliform bacteria have been found on some of the beaches (Goreau, 2021).

Hospitality organisations can implement with the correct leadership, long-term corporate initiatives can be implemented. Environmentally and politically progressive hotel management potential to boost performance while also luring a growing number of visitors who are looking for ecologically responsible goods and services. (“Sustainability in Hospitality: How Industry Leaders Can ...”) Acquiring a digital management and organizational degree or accreditation will assist people in preparing to lead their companies to success in the hospitality industry by emphasising on sustainability. (“Managing Sustainability in the Hospitality and Tourism ...”) Boracay has been described as a development that is both environmentally and socially unsustainable is an example. despite its reputation as the Philippines' "number one beach." (Ong, Storey & Minnery, 2011).
In the hotel industry, there are diverse benefits to practising sustainability. In order to elaborate more customers and effectively responding to what many consider a moral crisis, duty given the current atmosphere, sustainable projects provide benefits to hospitality businesses. The government, as well as states and certain local governments, have established a number of programmes to promote "green" enterprise. 
Utilizing green resources, reducing waste, and integrating reuse approaches can accomplish more than just energy savings. One of the simplest ways to get started is to recycle and reuse, and it is something that environmentally concerned people cherish more than anything else. Nothing is more inconvenient for a source reduction hotel visitor than having to throw away a beverage can (Hepp, 2018).

Additionally, towel and sheet reuse programmes show guests that you concern for the conservation of resources such as water and energy. Obviously, conserving these resources is more cost effective. Incentive schemes include tax write-offs, insurance premium discounts, money gifts, and faster regulatory approvals. While sustainable techniques may require some upfront investor, as well as the combined effect of renewable energy, waste reduction, and other variables can result in long-term benefits. Sustainability strategies have been applied by several hospitality businesses. This systematic technique comprises instilling long-term practises throughout the organisation. Sustainability initiatives can help to improve a company's image. Most customers are worried about sustainability, according to a recent Trip Advisor survey. According to the survey, 62% of travellers have chosen more ecologically friendly hotels, meals, and modes of transportation, and 69% plan to make even more environmentally responsible travel choices in the future. In the tourism industry, for example, people often vote with their feet. Tourists' impressions of a company's brand will be altered if they discover that the company is not taking the necessary steps to eliminate or reduce its negative environmental impact.





[bookmark: _Int_ezqmcY91]Businesses that demonstrate their commitment to green initiatives, on the other hand, can improve their brand image and attract more visitors. Also, organisations with long-term corporate cultures are more likely to attract top talent from younger generations seeking employers who follow their beliefs. Sustainable development, on the other hand, covers more than just environmental management; it also includes economic and social development. Inclusion, work-life balance, employee health and wellness, sourcing goods locally, and supporting entrepreneurship are among social factors on the sustainability agenda. (Hons, 2021).
Conclusion
Boracay in Philippines is one of the most famous beaches around the world. Tourism industry has both positive and negative effects on the environment. Sustainable tourism practices have resulted in the preservation of natural resources and economic development at the same time, as well as a reduction in pollution. Hospitality organisations can implement long-term business strategies with the right leadership. In addition to attracting more customers, sustainable projects assist hospitality businesses. Sustainability initiatives can help to improve a company's image. 62 percent of travellers are worried about sustainability, according to a recent Trip Advisor survey. Working as a team with the government will result in a meaningful change that every organisation can make by improving the environment and living in a sustainable manner for a better future of the world.



Bibliography:
1. Abano, I., 2013. Locals move to protect fragile Boracay environment. [online] Earth Journalism Network. Available at: <https://earthjournalism.net/stories/locals-move-to-protect-fragile-boracay-environment> [Accessed 22 November 2021].
2. Alvarez, S., 2021. Sustainability in Hospitality: How Industry Leaders Can Help | UCF Online. [online] UCF Online. Available at: <https://www.ucf.edu/online/hospitality/news/sustainability-in-hospitality-why-it-is-important-and-how-industry-leaders-can-help/> [Accessed 22 November 2021]. 
3. Globalcoral.org. 2021. Boracay Environmental Restoratio. [online] Available at: <https://globalcoral.org/_oldgcra/boracay_environmental_restoratio.htm> [Accessed 21 November 2021].
4. Hepp, B., 2018. The Importance of Sustainability in the Hotel and Hospitality Industry. [online] Deepplate.bauscherhepp.com. Available at: <https://deepplate.bauscherhepp.com/blog/sustainability-in-the-hotel-and-hospitality-industry> [Accessed 22 November 2021]. 
5. Hons, B., 2021. [online] Available at: <https://www.southwales.ac.uk/courses/ba-hons-hotel-and-hospitality-management/2484/why-sustainability-is-key-for-the-future-of-the-hospitality-industry/> [Accessed 22 November 2021].

6. Ong, L., Storey, D. and Minnery, J., 2011. Beyond the Beach: Balancing Environmental and Socio-cultural Sustainability in Boracay, the Philippines. Tourism Geographies, 13(4), pp.549-569.
7. Stottler, T., 2018. Importance of Sustainability in Hospitality | Dana Communications. [online] Dana Communications. Available at: <https://www.danacommunications.com/importance-of-sustainability-in-the-hospitality-industry/> [Accessed 22 November 2021].
8. UCF Online. 2021. Sustainability in Hospitality: How Industry Leaders Can Help | UCF Online. [online] Available at: <https://www.ucf.edu/online/hospitality/news/sustainability-in-hospitality-why-it-is-important-and-how-industry-leaders-can-help/> [Accessed 21 November 2021].
9. Task Performance Macro | PDF | Tourism | Sewage, https://www.scribd.com/document/538878913/TASK-PERFORMANCE-MACRO. (Accessed 10 December 2021).
10. Sustainability in Hospitality: How Industry Leaders Can ..., https://www.ucf.edu/online/hospitality/news/sustainability-in-hospitality-why-it-is-important-and-how-industry-leaders-can-help/. (Accessed 10 December 2021).
11. Managing Sustainability in the Hospitality and Tourism ..., https://opstest.acp-usa.org/o/pdf/E6C7A0/managing-sustainability-in-the-hospitality-and-tourism-industry-paradigms-and-directions-for-the-future-advances-in-hospitality-and-tourism_pdf. (Accessed 10 December 2021).


Fiscal, economic incentives and Regulatory affairs (Essay)
Introduction
The current environmental legislation for the hotel industry is primarily concerned with toxic waste handling, ecological health and safety, and storm-water disposal are all areas that need to be addressed. All these aspects of hospitality are changing will have an impact on hotel design, construction, and operations in the future (Lawson, 2018).
Regulatory Affairs
The Manitoba Hotel Association (MHA) allows hotels to speak with one voice to successfully influence policymakers at all levels through government relations and advocacy. A variety of different and ever-changing laws and regulations affect hotels daily. The MHA advocates on behalf of its members to ensure that hotel regulatory standards are reasonable, clear, and well-understood (Association, 2021).







The MHA's regulatory affairs programme includes the following components:
· Creating positive working relationships with elected officials, government officials, and opposition members at the municipal, provincial, and federal levels of government;
· Changes in legislation and regulations that affect the hotel industry are being tracked.
· Meetings, correspondence, presentations, and participation in government committees and working groups are all ways to have an impact on legislation and regulation development.
· Surveying MHA members to solicit their feedback and sharing that feedback with the government;
· Keeping MHA members informed of any new or changing public policy affecting the hotel industry.
Hotel operators and stockholders have grown in popularity. increasingly aware of the environmental and social effects of hotel development and operations in recent decades, to the point that sustainability issues have penetrated every area of the hospitality sector.




Multiple factors have contributed to this, including the desire of managers and owners to cut expenses, and investors' attitudes regarding the environment to change (and the emergence of corporate social responsibility programmes), changing regulatory emphasis on facility development and its operations, and a major shift towards the sustainable development approach (Goldstein, Primlani, 2012).
In United Kingdom the government make a furlough program to help both employees and employers to complement the domestic initiatives, major financial support, and a willingness to look at how to adjust global standards and benchmarks to secure rewards for low-income and low-capacity individuals and businesses that will be required. So far, fiscal packages have aimed to reduce the immediate effects of a dramatic reduction in economic activity on firms and people while also protecting a country's productive capability. While the size of fiscal packages varies, the most majority are large, and some governments have gone above and beyond. Getting help to people who need it most, particularly small, and medium-sized firms, generates significant administrative challenges. (OECD, 2020).





Because the instant consequences of the Covid19 crisis, as well as governmental policies during the economic downturn, tax revenues were increased. are likely to be considerably decreased for a number of years. Supporting long-term development will be the most effective strategy for increasing tax revenue, particularly with suitably large and long-term stimulus. Tax policy, as well as policy ideas, can assist offset the crises' costs. Tax system, as well as policy ideas, can assist offset the crises' costs. Taxation will be an essential element of reviving the public finances, but they should not be enforced properly. Because of the epidemic, revenue levels and tax structures may need to be adjusted. This can be done in conjunction with other activities to stretch the crisis's impacts out across time. Enterprise survival can be aided by tax policy.
Fiscal authorities will explore offering incentives to increase demand and re-establish supply chains until there is sufficient assurance in the financial recovery. Eventually, tax policy will return to its original goal of revenue production. Indeed, once the crisis is over, tax will very certainly play a crucial role in mitigating the crisis's costs and assisting the countries' economic recovery (Collier, Pirlot & Vella, 2020).






Significant fiscal crisis, such as the current global financial crisis brought on by COVID-19, have a substantial negative influence on tax revenues, leading to an increase in annual revenue shortfalls. In many nations, financial and economic crises pose significant issues to revenue administration. Many various but interconnected variables could lead to a drop in tax income as a percentage of GDP. Improvements in domestic and international tax policies, as well as a number of economic policies, are all helping to restore GDP growth, are among the most important policy reforms and interventions during and following financial crises. In response to the present COVID-19's fiscal crisis, tax policy adjustments and modifications were implemented (Megersa, 2020).











Conclusion
The Manitoba Hotel Association (MHA) advocates on behalf of its members to ensure that hotel regulatory standards are reasonable, clear, and well-understood. The MHA allows hotels to successfully influence policymakers at all levels through government relations and advocacy. A variety of different and ever-changing laws and regulations affect hotels daily. Sustainability issues have penetrated every area of the hospitality sector. Because of the immediate impact, tax revenues are projected to be considerably decreased for several years effects of the Covid19 issue. Getting help to the people who need it the most is a significant administrative challenge. Supporting long-term growth will be the most effective strategy for increasing tax revenue. Tax policy, along with other policy actions, can help to reduce the costs of the crisis. Taxation will be a critical component of efforts to rebuild the public finances, but they should not be implemented immediately.
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Guest Experience (Reflection)
Introduction
To create relationships and produce the greatest outcomes in hospitality and tourism industry full commitment to engaged guests' satisfaction, understand how the customers use hotels product so that it can be introduce in an efficiency way, enhance the product knowledge, and trigger customized engagements at each point of the customer journey, at this point you will win the heart of the customer through their needs and satisfaction to the product (Totango, 2021).
Customer service is essential in the travel business, and hospitality organizations live and die by the fulfilment of their guests. The tourism and hospitality sector has long been regarded as a more experiential service industry. To set yourself apart from the competition, you must give unique experience for your hotel customers (Gilmore & Pine, 2002; Yuan & Wu, 2008). The complexity of offering a pleasant experience grows as client expectations rise. Through history's travel industry, there is a lot of discussion about the tourist experience, but the guest experience and the hotelier experience are sometimes intimately connected. They both inspire and nourish each other through desire, anticipation, and fulfilment. Even before COVID-19, hotels in today's world face significant distribution, pricing, and client satisfaction difficulties (SiteMinder, 2020).

Guest Satisfaction and Technology Progress
A in past years, a new generation of tech-savvy travellers has evolved and they want hotels to keep up with technology. Social media and mobile devices, in particular, are familiar to older generations, two variables that hoteliers must consider. This necessitates responsive webpages, simple navigation, and a prompt response and simple booking process. People utilise innovation for mobile phones to gain trip inspiration while browsing Facebook or Instagram, therefore hotels must be always available. The guest experience, which is often regarded as one of the most important components of hotels, begins before they check in; it begins with their search for a hotel and continues after they checkout, with innovation playing a key role along the journey Service happiness and contentment with the guest experience are two separate concepts (Garbarino & Johnson, 1999).
Customer satisfaction leads to brand loyalty because of the customer experience. Furthermore, good emotions and sentiments cause consumers to desire to relive these moments, this has an impact on client satisfaction as well as brand loyalty. According to studies, customer satisfaction has a significant impact on brand loyalty (Shankar et al., 2003). The guests may have accessed the hotel through an online booking agent's advertising or directly on the hotel's website, and it is at this point that the hotel's obligation for the guest experience begins. Their excitement will drive them to search for and book a hotel once they have chosen on a place. 
Guests expect this procedure to be quick and easy, with mobile-friendly payment systems. This change is not new to the hotel sector. Along with eventual demise of traditional travel agencies, in favour of specialised and specialty internet holiday websites, customers' booking and organising vacations are changing. The impact of technology is not limited to discovering new experiences; it is also becoming increasingly essential to enhance the quality of the customer's experience. (Latif, 2018).
COVID-19 has without a doubt revolutionised customer service. Eventually, the way hospitality is practised will change. business's function and the services they provide will undergo numerous adjustments and modifications, ushering in a new normal. However, changes must be made right now, and they must be done quickly. The company will continue to exist even if it fails. Customers will want specific guidelines in place, not just a marketing message. All cleaning methods should be increased and clearly explained to guests, with an emphasis on quality areas and hot spots. Temporary signs will serve as visual cues to guests, indicating that sanitation is a top priority and that communal areas will need to be reorganised into more distinct surroundings. This is so that guests can clearly follow social distance standards and feel comfortable, even when in a shared space (Pittaway, 2016).
Sanitation, communication, and adaptability have always been trademarks of excellent customer service and guest experience, and during the COVID-19 pandemic, they are more crucial than ever. You may continue to establish a visitor experience based on personal relationships, respect, loyalty, and happiness by following to these service pillars (Webrezpro, 2020).

Positive feedbacks, repeat visitors, and increased spending are all indicators of a positive guest experience on assets. "As a result of their great experiences, satisfied consumers will spend more." Only a handful of the touchpoints include online booking, self-service and mobile check-in and check-out, and digital room keys. (Hertzfeld, 2021). Through mobile apps, technology improves the guest experience while also allowing managers and supervisors to access information on the go. They may check operations at any moment, create a cleaning task adjustment, and even inform staff crucial details about visitors while on the road, thanks to the power of technology through mobile apps, which meets the needs of guests and improves their pleasure.










Conclusion
Relationships are formed through customer service. It is a process that involves displaying to the guests that you care about them, understand their needs, and are committed to satisfying their needs in order to make them trustworthy, safe, at ease, and well-mannered toward the company, the employees, as well as the goods and services you supplied. Today, more than ever, excellent customer service is essential in hospitality industry. Training is becoming more competitive, and guests have more options by choosing the best hospitality service that meet their demands. The thoroughness and tone of the initial contact, the way the staff conduct their selves, professionalism and products familiarization, and the ability to identify needs, meeting expectations, resolving problems, and follow through are all critical.
As the manager/owner, it is your responsibility to oversee all aspects of customer service and to prepare your employees for their roles in achieving guest satisfaction by identifying their strengths and weaknesses in dealing with guests. Train and refocus to make up for any shortfalls (Hall, 2002).
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Brand Image (Essay)
Introduction
An organization's brand is well-known for its importance. It is thought that suitable organisational return on investment (ROI) can be successfully accomplished branding research and development that is successful and efficient. To achieve total organisational success, building a strong brand image is essential. Brand image could give a significant impact to influences the customer satisfaction through more bookings in the hotel as a significant factor of guest's experience (Elsevier, 2016).
Brand Image and History
A brand is the most influential component in services because of its natural distinctiveness, such as perishability, inseparability, tangibility, and heterogeneity. (Dhillon, 2013). The image that comes to mind when a brand is presented to a customer is referred to as the brand image. In other words, people automatically think about a brand's attributes while evaluating a brand name. In a branding hierarchy, brand image is important. Since it involves the brand's reputation and legitimacy, it is important in the growth of a brand. Following 1950, the concept of brand image became a principal factor in customer purchase decisions. Aaker and Keller did a study on this topic (1991), The brand's image has always been an important aspect of the company's marketing efforts, not only because it serves as the foundation for the marketing mix process, but also because it helps to create brand equity over time.

Many studies have been undertaken to examine the impact of a company's brand image on the development of a favourable impression in consumers' minds. Most of the studies to see how effective. In Taipei, the achieve business objectives sector, among others, is used to create a brand image based on the variety of the industrial sector, which is carried out in developing countries' economies. Hsiung, LC, 2011).
The hospitality and tourist sector has grown into a dynamic clients and suppliers are located all over the world in this international market. Many countries considered the industry to be one of their primary contributors (Mohajerani & Miremadi, 2012).
Because of the industry's competitive nature in achieving service perfection, hoteliers are continually looking for innovative ways to create a powerful positive experience for their guests. As a result, hoteliers must work hard to provide unique and distinct service quality that meet and beyond client expectations (Liat & Rashid, 2013). Also, it was mentioned that a service organization's image varies, and as a result, each customer has varied types of expected impressions, experiences, and encounters with the company, resulting in variable image acceptance. A good brand image has the potential to increase corporate esteem, financial performance, occupancy, average pricing, revenue, and profitability, according to current hotel operator perspectives. (Fung So, King, Sparks, & Wang, 2013).


In order to grow in the business and respond to hotel guests' expectations, hotel owners must stay current with present and future needs. needs and wants. Maintaining a competitive advantage in this sector demands innovation and initiative (Lahap, O’Mahony & Dalrymple, 2014). 
The image of the hotel is determined by the brand and history of the organisation; guests are always looking for quality services that have been provided by the hotel in the past; this serves as a good foundation for promoting the hotel's brand and image. The hotel's image is also a significant factor that effects the hotel's marketing activities, both favourably and adversely. The features dimension's conceptualization is based on the guest's perceptions of the hotel's location, physical amenities, Price, quality of goods and services given, and employee performance are all factors to consider. (Lahap et al., 2014). 
Service quality and customer happiness have an impact on a company's image, which then has an impact on customer loyalty (Schulz & Omweri, 2012). Consumer benefits, realisation of customer attributes, and personality features can all be turned into brand image (Maroofi, Nazaripour, & Maaznezhad, 2012).





Conclusion:
The findings suggest how important brand image is in promoting the competitiveness of the business, along with the hospitality sector, particularly while competitiveness has been a key issue in a wide range of global commercial situations. As a result of the findings mentioned above, the importance of a good brand image in helping a hotel achieve a strong market position is discussed.
Moreover, available studies do not effectively cover all areas of a performance of the company via marketing strategy since it concentrates on the factors that influence a brand's image in fact, the essential issue is that, overall, brand image can benefit both the hotel business and consumers. (Krisnawati, Sule, Febrian and Hassan, 2015).
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Staff Awareness (Essay)
Introduction
One of the most important aspects of the hospitality industry is staffing, it allows the industry to meet customers' expectations and provide the highest level of customer satisfaction. In the hotel sector, employee engagement is necessary. It is the most recent human resources approach that has been adopted by all organisations in order to boost productivity and profitability while also lowering employee turnover (Hewitt, 2004). Employee engagement relates to a person's commitment to and connection with his or her employer and its values. Employees who have positive views about their jobs, consider their jobs to be personally important, believe their workload is manageable, and are optimistic about the future of their jobs. have been defined more fully (Saks, 2006). The understanding and commitment of the employees to the organization will enhanced the company reputation and will be promoted to the community by engaging the staff and always aware of the things that is happening to the organization. The way employees feel at work has an impact on the consumers' contentment and loyalty, as well as the quality of their work. If loyal customers have had a favourable experience based on contacts with front-line staff, they are more inclined to promote the company to others. (Harter, 2009).



Cultural Staff Awareness
Cultural understanding is the bedrock of communication; it requires taking a step back and becoming aware of our own cultural values, beliefs, and perceptions. Cultural awareness is vital when dealing with people from other cultures. Things are perceived, interpreted, and evaluated in a variety of ways by people. In many cases, what is considered acceptable behaviour in one culture is deemed improper in another. Miscommunications occur when I utilise my meanings to make sense of what is going on in your life ( Quappe and Cantatore, 2005).
The hospitality industry is a significant, complicated, and demanding profession that demands personnel to possess features and skills in order to be adaptable in this ever-changing environment. The hospitality industry provides organizations that give a future benefit to their customers, such as service. In order to relate with their staff members, hospitality professionals must be culturally aware, capable of pleasing clients, and actively engaged in cooperation. Most importantly, they must fulfil their guests' wants, requirements, and wishes in order to increase the standard of meeting their requests. Language, religion, cuisine, social habits, music, and the arts are all characteristics of a particular group of people's qualities and expertise. Self-awareness is defined as conscious knowledge of one's own character, feelings, intentions, and desires, and being mindful of one's own culture and how it has shaped our views and values when these two are combined. Being mindful of our own values and beliefs can have an impact on how we view the world and other cultures (ipl. org, 2021).

Pre Covid19 Staff Awareness
The COVID-19 pandemic is putting many executives, entrepreneurs, and employees in most, if not all, businesses to the ultimate test. The pandemic has had a substantial influence on the worldwide economy, especially the travel, tourism, and hospitality industries, among other things (Eggers, 2020; OECD, 2020). Worker safety has never been more important than it is right now. When it comes to the novel coronavirus, as it has in many other sectors of the hospitality business, the concept of safety has changed, with hotel management and employees concerned about the safety of their workplaces. Prior to the pandemic, the hospitality industry had been working hard to improve worker safety, and now it is time to double down on those efforts to make all hotel employees safer. (Levchenko, 2020). The staff has been more watchful and cautious while dealing with various activities in the hotel industry; they are aware that the virus is spreading and can affect anyone at work. More education and training regarding the Covid 19 Pandemic, including how to stay safe and always follow the guidelines to avoid any misunderstandings. When the hospitality industry reopens, the workplace will not only look and feel different, but it will also come with more obligations for both management and staff. 



Coronavirus Awareness is extremely useful knowledge for the hospitality sector in terms of training employees in the rules and guidelines for working safely and preventing the spread of Coronavirus. This type of training is critical for firms to strengthen their employees' confidence in working in this challenging and new safety environment. Building client trust is critical for the industry, and the foundation for doing so is having employees that are confident in performing new procedures, feel comfortable at work, and understand their role in breaking the infection chain (Clarke, 2021).














Conclusions
Staffing is one of the most significant components in the hospitality industry. Employee engagement applies to a worker's position of dedication and connection with his or her company. The way employees feel at work has an impact on the quality of their work as well as their clients' satisfaction and loyalty. Communication is built on a foundation of cultural awareness. in the hospitality industry. In many cases, what is considered acceptable behaviour in one culture is deemed improper in another. Hospitality workers must be culturally aware, capable of satisfying customers, and actively engaged in teamwork to relate with their staff members. Workplace safety has never been more important than it is right now. Considering the new coronavirus, as it has in many other parts of the hospitality industry, the concept of safety has evolved. Coronavirus Awareness is extremely useful knowledge for the hospitality sector in terms of training employees. As a result, in the hospitality sector, staff awareness is a critical role that must be fulfilled by the company through training and the implementation of various programmes that are related to and develop staff knowledge of their health and safety, as well as their workplace. In this approach, negligence can be avoided while still providing an important level of customer service in accordance with the company's goals, mission, and vision.
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