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Strategic Change Plan for Jaguar Land Rover (JLR)
This report presents a comprehensive strategic change plan for Jaguar Land Rover (JLR)… These pressures have exposed structural weaknesses within legacy systems and culture, necessitating a transformative response (KPMG, 2023; McKinsey & Company, 2022).
The report begins with an overview of JLR’s organizational context, followed by an analysis of internal and external developments using PESTLE and McKinsey’s 7S frameworks (McKinsey, 1980). The report then evaluates JLR’s historical change efforts through Lewin’s Change Model and Kotter’s 8‑Step Framework (Lewin, 1951; Kotter, 1996).
Leadership and organizational culture are critically examined, with transformational leadership identified as the most suitable approach (Schein, 2010). The final section proposes a strategic change plan centred on digital transformation, AI integration, electrification acceleration, and capability development (Accenture, 2023; JLR, 2023).




















Introduction.
Jaguar Land Rover (JLR) is the UK’s largest automotive manufacturer and a leading global producer of luxury vehicles. Formed through the merger of Jaguar—known for performance‑led saloons—and Land Rover—renowned for premium off‑road capability—the company has long shaped the UK’s automotive identity. Since its acquisition by Tata Motors in 2008, JLR has expanded internationally, modernised its product portfolio, and invested heavily in research and development (JLR, 2023).
Despite these efforts, JLR faces unprecedented disruption driven by electrification, digitalisation, automation, and the integration of artificial intelligence across the value chain (Accenture, 2023). New entrants such as Tesla and BYD have intensified competitive pressure, exposing vulnerabilities in JLR’s legacy systems, slower digital adoption, and reliance on internal combustion engines (McKinsey & Company, 2022; NTT Data, 2023). Regulatory demands, including the UK’s Zero Emission Vehicle (ZEV) mandate, further accelerate the need for strategic transformation (BBC News, 2024).
Internally, the “Reimagine Strategy” aims to reposition JLR as a leader in electrification and sustainable luxury, yet challenges persist in culture, leadership alignment, workforce capability, and execution (Schein, 2010; Kotter, 1996). This report therefore provides a structured strategic assessment and proposes a comprehensive change plan to strengthen JLR’s competitiveness and long‑term resilience.
















ENVIRONMENTAL & HISTORICAL ANALYSIS
3.1 Introduction to the Environmental Analysis
Jaguar Land Rover (JLR) operates within one of the most dynamic and disrupted sectors of the global economy. The automotive industry is undergoing structural transformation driven by electrification, digitalisation, artificial intelligence (AI), sustainability regulation, and shifting consumer expectations (Accenture, 2023). These forces have significantly influenced JLR’s performance, strategic direction, and organisational capability.
To understand JLR’s strategic position, this section evaluates the internal and external environment using PESTLE and McKinsey’s 7S frameworks (McKinsey & Company, 1980). This analysis also aligns with the organisation’s need to conduct regular SWOT assessments—an essential tool for identifying strengths such as brand equity and engineering capability, weaknesses such as legacy systems, opportunities in EV and AI markets, and threats from intensifying competition (KPMG, 2023; SMMT, 2023).





















3.2 External Environment Analysis (PESTLE)
Political:
Political pressures strongly influence JLR’s strategic direction. The UK’s Zero Emission Vehicle (ZEV) mandate requires 22% of new car sales in 2024 to be electric, rising to 80% by 2030 (BBC News, 2024), accelerating JLR’s transition away from ICE vehicles. Post‑Brexit rules of origin for batteries have increased supply‑chain complexity and operational costs (Department for Business & Trade, 2023). Politically, these factors represent significant external threats and reinforce the urgency of JLR’s electrification strategy (JLR, 2023).
Economic:
The economic environment is marked by inflation, rising energy costs, and increased prices for critical raw materials such as lithium and semiconductors (SMMT, 2023). JLR has been heavily affected by global supply‑chain disruptions, particularly the semiconductor shortage, which reduced output between 2020 and 2023 (KPMG, 2023). Inflation has also weakened demand for premium vehicles. These economic pressures highlight weaknesses in cost structure and supply‑chain resilience, reinforcing the need for digital optimisation (Accenture, 2023).
Social:
Consumer expectations have shifted towards sustainability, digital convenience, and personalised experiences. Younger buyers increasingly favour EVs and hybrid models (Accenture, 2023). Demand for online retail journeys—virtual showrooms, remote servicing—continues to grow, challenging JLR’s traditional dealership‑centric model. Social trends present opportunities for digital expansion but expose weaknesses in legacy customer‑experience systems (McKinsey & Company, 2022).
Technological:
Technological disruption is the most significant external force. The industry is moving towards software‑defined vehicles, autonomous systems, connected services, and AI‑enabled manufacturing (McKinsey & Company, 2022). Competitors such as Tesla and BYD have advanced digital architectures and OTA capabilities, while JLR’s legacy platforms lag behind (NTT Data, 2023). Technological change offers major opportunities but exposes critical weaknesses in digital maturity.
Legal:
Strict emissions regulations and emerging AI governance frameworks require compliance investment (Department for Business & Trade, 2023). GDPR also limits how JLR can use customer data. These legal pressures represent external threats requiring robust governance and digital infrastructure (Accenture, 2023).
Environmental:
Climate‑change commitments and JLR’s net‑zero target for 2039 require significant changes in manufacturing, materials, and supply‑chain sourcing (JLR, 2023). EV growth also raises challenges around battery production and recycling (SMMT, 2023). Environmental factors present both opportunities and threats.
Stakeholders:
JLR’s transformation aligns with Freeman’s (1984) stakeholder perspective, requiring balance between shareholder expectations, regulatory demands, customer digital needs, and employee capability development. This reinforces the need for a sustainable, digitally enabled change strategy.
3.3 Internal Environment Analysis (McKinsey 7S Framework)
Strategy:
JLR’s “Reimagine” strategy focuses on electrification, digital transformation, and sustainability, including full Jaguar electrification and new EV architectures (JLR, 2023). While strategically coherent, execution has been inconsistent, with delayed EV launches and slow digital capability development (SMMT, 2023). This reflects strengths in brand equity and engineering capability but weaknesses in operational alignment and digital maturity (KPMG, 2023).
Structure:
A historically hierarchical, engineering‑centric structure has limited agility and slowed decision‑making, particularly in digital initiatives (NTT Data, 2023). Although cross‑functional teams are emerging, structural inertia continues to hinder innovation and empowerment (Kotter, 1996).
Systems:
Legacy IT systems, fragmented data architecture, and limited automation constrain efficiency and digital integration (Accenture, 2023). Ongoing upgrades remain incomplete, reinforcing the need for AI‑enabled manufacturing and software‑defined vehicle platforms (McKinsey & Company, 2022).
Shared Values:
Values centred on craftsmanship and engineering excellence strengthen identity but conflict with the rapid innovation and digital‑first mindset required for transformation (Schein, 2010). This cultural tension limits adaptability.
Skills:
Significant capability gaps exist in software, AI, data analytics, and digital product development (McKinsey & Company, 2022). These shortages slow EV rollout and digital adoption, highlighting the need for extensive upskilling (SMMT, 2023).
Style:
Leadership remains largely directive and engineering‑led, effective for manufacturing but unsuitable for innovation and agility (Kotter, 1996). Transformational leadership is emerging but not yet embedded (Schein, 2010).
Staff:
A strong mechanical engineering workforce must transition towards software, electronics, and AI competencies (Accenture, 2023). Reskilling and talent acquisition are essential.
3.4 Impact of Environmental Changes on Performance
Internal weaknesses—legacy systems, skills gaps, cultural resistance—combined with external pressures have reduced market share, profitability, and operational efficiency (KPMG, 2023; SMMT, 2023). JLR recognises the need for transformation but continues to face execution challenges. Accelerating digital adoption, strengthening leadership capability, and embedding innovation culture are critical for competitiveness (Schein, 2010; Kotter, 1996).


CHANGE MODELS, LEADERSHIP & ORGANISATIONAL CULTURE 
4.1 Introduction
This section evaluates how Jaguar Land Rover (JLR) has historically managed strategic change and how leadership and organisational culture have influenced outcomes. Two established change management models—Lewin’s Three‑Stage Model and Kotter’s Eight‑Step Framework—are applied to assess the effectiveness of JLR’s transformation efforts, particularly under the “Reimagine Strategy” (Lewin, 1951; Kotter, 1996).
The analysis also considers the role of leadership, identifying transformational leadership as the most appropriate approach for JLR’s current context, given the organisation’s need to inspire innovation, challenge legacy assumptions, and motivate employees to embrace digital and electrification initiatives (Schein, 2010).
Finally, the section evaluates organisational culture using Schein’s Cultural Model, highlighting how deeply embedded engineering‑centric values have shaped JLR’s change outcomes and contributed to several weaknesses identified in the organisation’s SWOT analysis—such as cultural resistance, slow decision‑making, and limited empowerment (KPMG, 2023).



















4.2 Evaluation of Change Management Models
4.2.1 Lewin’s Three‑Stage Change Model
Lewin’s Three‑Stage Model—unfreeze, change, refreeze—provides a useful lens for assessing JLR’s shift from a traditional engineering‑led organisation to one focused on electrification and digital capability (Lewin, 1951).
Unfreeze:
External pressures such as declining diesel demand, rapid EV competition from Tesla and BYD (McKinsey & Company, 2022), the UK ZEV mandate (BBC News, 2024), and supply‑chain instability (SMMT, 2023) created a clear need for transformation. Internally, falling profitability and market share highlighted structural weaknesses (KPMG, 2023). JLR launched the “Reimagine Strategy” to signal a break from past practices (JLR, 2023), though cultural inertia and attachment to legacy engineering processes limited the effectiveness of the unfreezing stage (Schein, 2010).
Change:
JLR implemented new EV architectures, digital manufacturing investments, and product‑development restructuring (Accenture, 2023). However, legacy systems, skills shortages, fragmented digital infrastructure, and inconsistent communication slowed progress (NTT Data, 2023).
Refreeze:
JLR has struggled to embed new behaviours and systems. Ongoing regulatory shifts, strategic uncertainty, and cultural resistance have prevented full stabilisation of change (Schein, 2010). The organisation remains between the change and refreeze stages, requiring stronger cultural alignment and leadership commitment.














4.2.2 Kotter’s Eight‑Step Change Model
Kotter’s model provides a detailed roadmap for managing complex organisational change (Kotter, 1996). Applying this framework to JLR highlights both strengths and gaps in its transformation efforts.
· Establishing a Sense of Urgency
JLR effectively recognised the urgency created by technological disruption, regulatory pressures, and declining performance. The “Reimagine Strategy” was positioned as a necessary response to existential threats (JLR, 2023).
A. Forming a Powerful Guiding Coalition
Senior leadership has played a central role in driving transformation. However, the coalition has not always been sufficiently broad or cross‑functional, limiting buy‑in from middle management and operational teams (KPMG, 2023).
B. Creating a Vision for Change
The vision of becoming a sustainable, electrified, and digitally enabled luxury manufacturer is clear and compelling, aligning with global industry trends (Accenture, 2023).
C. Communicating the Vision
Communication has been inconsistent. While strategic messages have been shared at senior levels, frontline employees have reported limited clarity regarding the practical implications of transformation (NTT Data, 2023).
D. Empowering Employees for Broad‑Based Action
Empowerment has been constrained by hierarchical structures, legacy processes, and limited digital skills—key weaknesses identified in JLR’s SWOT analysis (SMMT, 2023).
E. Generating Short‑Term Wins
JLR has achieved early successes, such as hybrid model launches and progress in digital retail. However, delays in EV launches have limited the visibility of short‑term wins (KPMG, 2023).
F. Consolidating Gains and Producing More Change
The organisation has continued to invest in electrification and digitalisation, but progress has been uneven. Structural and cultural barriers have slowed momentum (Schein, 2010).
G. Anchoring New Approaches in the Culture
Cultural embedding remains a major challenge. Traditional engineering values and hierarchical decision‑making continue to dominate, limiting the adoption of agile, digital‑first practices (Accenture, 2023).
Overall, Kotter’s model reveals that while JLR has articulated a strong strategic vision, execution challenges ( particularly in communication),  empowerment, and cultural alignment, have hindered progress.



4.3 Leadership and Its Role in Change
4.3.1 Transformational Leadership as the Preferred Approach
Transformational leadership is widely recognised as effective in environments requiring innovation, cultural change, and strategic renewal (Schein, 2010). It is characterised by four key behaviours:
· Idealised influence – inspiring trust and modelling desired behaviours
· Inspirational motivation – articulating a compelling vision
· Intellectual stimulation – encouraging creativity and problem‑solving
· Individualised consideration – supporting employee development
JLR’s transformation requires leaders who can challenge established norms, foster innovation, and motivate employees to embrace digital and electrification initiatives (Kotter, 1996). Transformational leadership is therefore well suited to JLR’s context.

4.3.2 Leadership Challenges at JLR
Historically, JLR’s leadership style has been predominantly directive and engineering‑focused. While effective for manufacturing excellence, this approach is less suitable for digital transformation (NTT Data, 2023). Key leadership challenges include:
· Limited cross‑functional collaboration
· Slow decision‑making
· Insufficient empowerment of middle managers
· Inconsistent communication of strategic priorities
These challenges align with weaknesses identified in JLR’s SWOT analysis—particularly cultural resistance, hierarchical structures, and limited innovation capability (KPMG, 2023).
To drive successful change, JLR’s leaders must adopt a more inclusive, visionary, and innovation‑oriented leadership style, fully aligned with transformational leadership principles (Schein, 2010).









4.4 Organisational Culture and Its Impact on Change
4.4.1 Schein’s Cultural Model
Schein’s model identifies three levels of organisational culture—artifacts, espoused values, and basic underlying assumptions—which together shape how organisations behave and respond to change (Schein, 2010).
Artifacts
These include visible structures and processes such as JLR’s manufacturing facilities, hierarchical reporting lines, and traditional product‑development cycles. These artifacts reflect JLR’s engineering heritage but can inhibit agility and slow digital transformation (NTT Data, 2023).
Espoused Values
JLR’s stated values emphasise quality, craftsmanship, sustainability, and engineering excellence. While these values strengthen brand identity, they do not always align with the need for rapid digital innovation, experimentation, and software‑driven product development (Accenture, 2023).
Basic Underlying Assumptions
Deeply embedded beliefs—such as the assumption that mechanical engineering excellence is the primary source of competitive advantage—conflict with the emerging reality that software, data, and digital experience are now critical differentiators in the automotive sector (McKinsey & Company, 2022).
These cultural layers align closely with weaknesses identified in JLR’s SWOT analysis, particularly resistance to digital‑first thinking and attachment to legacy processes (KPMG, 2023).

4.4.2 Cultural Barriers to Change
JLR’s culture presents several barriers to transformation:
· Resistance to digital‑first thinking
· Preference for stability over experimentation
· Limited psychological safety for innovation
· Strong attachment to legacy engineering processes
These cultural factors have slowed the adoption of new technologies and hindered the embedding of change initiatives (Schein, 2010). They also reinforce internal weaknesses identified in JLR’s SWOT analysis, including slow decision‑making, limited empowerment, and fragmented innovation capability (KPMG, 2023).





4.4.3 Cultural Enablers for Future Transformation
To support transformation, JLR must cultivate:
· A product‑centric, agile mindset
· Data‑driven decision‑making
· Cross‑functional collaboration
· A culture of continuous learning and innovation
Embedding these cultural shifts is essential for the success of the proposed change management plan. These enablers align with opportunities identified in JLR’s SWOT analysis, such as AI‑enabled manufacturing, software‑defined vehicles, and digital customer experience (McKinsey & Company, 2022).





















5. Strategic Change Management Plan
5.1 Introduction to the Proposed Change
Based on the analysis in previous sections, Jaguar Land Rover (JLR) requires a comprehensive transformation strategy that addresses technological disruption, regulatory pressures, cultural barriers, and operational inefficiencies. The proposed change plan focuses on transitioning JLR into a digital‑first, AI‑enabled, electrification‑driven organisation capable of competing in a rapidly evolving automotive landscape (Accenture, 2023).
This plan integrates strategic objectives, financial considerations, communication mechanisms, implementation phases, and evaluation metrics to ensure a coherent and sustainable transformation. It also responds directly to weaknesses and threats identified in JLR’s SWOT analysis—such as legacy systems, skills gaps, and intensifying EV competition—while leveraging strengths such as brand equity and engineering capability (KPMG, 2023; SMMT, 2023).

5.2 Strategic Objectives
The proposed change plan is built around five core objectives:
Objective 1: Accelerate Electrification and Meet Regulatory Mandates
JLR must increase its EV output to meet the UK’s ZEV mandate and remain competitive globally (BBC News, 2024). This requires investment in EV platforms, battery technology, and supply‑chain resilience (Department for Business & Trade, 2023).
Objective 2: Implement AI‑Enabled Digital Transformation
AI should be embedded across manufacturing, supply chain, customer experience, and product development. This includes predictive analytics, automation, and software‑defined vehicle capabilities (McKinsey & Company, 2022).
Objective 3: Enhance Operational Efficiency
Operational inefficiencies caused by legacy systems and fragmented processes must be addressed through automation, digital integration, and lean manufacturing principles (NTT Data, 2023).
Objective 4: Develop Workforce Capabilities
JLR must close skills gaps in software engineering, data analytics, and digital product development through targeted training and recruitment (SMMT, 2023).
Objective 5: Transform Organisational Culture
A shift towards agility, innovation, and cross‑functional collaboration is essential to embed long‑term change (Schein, 2010).
These objectives align with JLR’s strategic ambition while addressing the internal and external pressures identified in the environmental analysis and SWOT assessment.




5.3 Financial Plan
A high‑level financial framework is essential to ensure the feasibility of the proposed change. The plan includes investment in technology, skills, and infrastructure, balanced against expected returns.
5.3.1 Investment Requirements
Investment will be required in:
· EV platforms and battery technology
· AI‑enabled manufacturing systems
· Digital retail and customer‑experience platforms
· Workforce development and reskilling
· Cultural transformation programmes
These investments are necessary to overcome weaknesses such as legacy systems and skills shortages, while enabling JLR to capture opportunities in electrification and digital mobility (Accenture, 2023).
















5.3.2 Expected Financial Benefits
The proposed transformation is expected to generate several financial benefits:
· Operational cost reduction (10–15%) through automation, AI‑enabled optimization, and digital integration across manufacturing and supply‑chain processes (Accenture, 2023).
· Revenue growth (8–12%) driven by enhanced digital retail channels, improved customer experience, and increased EV sales aligned with global market trends (KPMG, 2023).
· Reduced regulatory penalties through full compliance with the UK ZEV mandate and broader emissions legislation (BBC News, 2024).
· Improved supply‑chain stability, resulting in lower production downtime, reduced inventory costs, and greater resilience against semiconductor and battery‑material shortages (SMMT, 2023).
These projected financial benefits demonstrate that although the transformation requires significant upfront investment, the long‑term returns outweigh the costs and position JLR for sustainable growth and competitive advantage (JLR, 2023).



















5.4 Communication Plan
Effective communication is critical to overcoming resistance, aligning stakeholders, and embedding cultural change. The communication plan is structured around internal and external stakeholders to ensure clarity, transparency, and engagement throughout the transformation process (Kotter, 1996).

5.4.1 Internal Communication
Senior Leadership
· Monthly strategic briefings
· Transparent updates on transformation milestones
· Leadership workshops reinforcing transformational leadership behaviours
Middle Management
· Weekly operational updates
· Training on digital tools and change‑management practices
· Clear role definitions to reduce uncertainty and strengthen accountability
Employees
· Digital transformation intranet hub
· Interactive Q&A sessions
· Regular newsletters highlighting progress, success stories, and upcoming initiatives
Internal communication aims to build trust, reduce resistance, and ensure employees understand the purpose and benefits of the transformation. This directly addresses cultural weaknesses identified in JLR’s SWOT analysis, such as limited empowerment and inconsistent communication (KPMG, 2023).











5.4.2 External Communication
Customers
· Marketing campaigns highlighting digital enhancements and EV innovations
· Improved online customer journey and virtual showroom experiences
Suppliers
· Collaborative planning sessions
· Integration into digital supply‑chain platforms
Investors
· Quarterly transformation reports
· Clear articulation of financial benefits and long‑term strategy
Regulators
· Transparent reporting on sustainability and compliance
· Engagement in policy discussions related to EVs and AI governance
External communication ensures that JLR maintains stakeholder confidence, strengthens its market position, and demonstrates commitment to regulatory and sustainability expectations (Department for Business & Trade, 2023).















5.5 Implementation Roadmap
The change plan is structured into three phases over a 36‑month period, ensuring a logical progression from foundational capability building to full cultural and operational embedding.

Phase 1: Foundation (0–6 Months)
Key Activities
· Establish transformation governance structure
· Conduct digital and skills audits
· Launch leadership development programme
· Begin cultural‑change initiatives
· Initiate AI pilot projects in manufacturing
Expected Outcomes
· Clear strategic alignment
· Improved leadership capability
· Early wins to build momentum

Phase 2: Acceleration (6–18 Months)
Key Activities
· Deploy AI across supply chain and production
· Launch digital retail platform
· Begin rollout of new EV architectures
· Implement cross‑functional agile teams
· Expand workforce training programmes
Expected Outcomes
· Enhanced operational efficiency
· Improved customer experience
· Increased EV production capacity




Phase 3: Embedding (18–36 Months)
Key Activities
· Scale AI across all business functions
· Fully integrate digital systems
· Embed cultural values through performance management
· Launch new EV models
· Evaluate transformation outcomes
Expected Outcomes
· Sustainable digital‑first culture
· Strong market position in the EV segment
· Long‑term operational resilience



















5.6 Evaluation Plan
The Balanced Scorecard (BSC) provides a structured approach to evaluating the success of the transformation (Kaplan & Norton, 1992). It ensures alignment between strategic objectives and measurable outcomes.
Financial Perspective
· Cost‑reduction targets
· Revenue growth from EVs and digital channels
· ROI on digital investments
Customer Perspective
· Customer satisfaction scores
· EV sales growth
· Digital engagement metrics
Internal Process Perspective
· Production efficiency
· Supply‑chain stability
· AI adoption rates
Learning & Growth Perspective
· Employee digital skills
· Leadership capability
· Cultural‑alignment indicators
Regular evaluation ensures continuous improvement and alignment with strategic objectives (Accenture, 2023).










6. Conclusion 
Jaguar Land Rover is at a critical juncture in its organisational history. The convergence of technological disruption, regulatory pressures, shifting consumer expectations, and internal capability gaps has created an urgent need for strategic transformation (KPMG, 2023). This report has demonstrated that while JLR has articulated a compelling vision through its “Reimagine Strategy”, execution challenges—particularly in digital adoption, cultural alignment, and leadership capability—have limited progress (NTT Data, 2023).
The proposed change plan provides a comprehensive roadmap for transitioning JLR into a digital‑first, AI‑enabled, electrification‑driven organisation. By focusing on clear strategic objectives, targeted financial investment, effective communication, phased implementation, and robust evaluation, the plan addresses both the structural and cultural barriers to change. Transformational leadership and a shift towards an agile, innovative organisational culture are essential to embedding long‑term change (Schein, 2010; Kotter, 1996).
Ultimately, successful implementation of this plan will enable JLR to enhance competitiveness, improve operational efficiency, meet regulatory requirements, and secure its position as a leading global manufacturer in the next era of automotive innovation. The transformation is ambitious, but with strong leadership and sustained commitment, JLR can achieve sustainable growth and long‑term resilience (JLR, 2023).


















Reference List:
Accenture (2023) AI in the Automotive Industry: Trends and Adoption. Accenture Research.
BBC News (2024) ‘UK Zero Emission Vehicle Mandate Explained’. BBC News, 3 January.
Department for Business and Trade (2023) UK Automotive Sector Report. London: DBT.
Friedman, M. (1970) The Social Responsibility of Business is to Increase its Profits. New York Times Magazine, 13 September.
Freeman, R.E. (1984) Strategic Management: A Stakeholder Approach. Boston: Pitman.
JLR (2023) Reimagine Strategy Overview. Jaguar Land Rover Corporate Publications.
KPMG (2023) Global Automotive Executive Survey. KPMG International.
Kotter, J. (1996) Leading Change. Boston: Harvard Business School Press.
Lewin, K. (1951) Field Theory in Social Science. New York: Harper & Row.
McKinsey & Company (2022) Software‑Defined Vehicles and the Future of Automotive. McKinsey Insights.
NTT Data (2023) Digital Transformation in Automotive Manufacturing. NTT Data UK.
Schein, E. (2010) Organizational Culture and Leadership. 4th edn. San Francisco: Jossey‑Bass.
Society of Motor Manufacturers and Traders (SMMT) (2023) Automotive Sustainability Report. London: SMMT.
Tata Motors (2023) Annual Report 2022–23. Mumbai: Tata Motors Ltd.

image1.png
Prifysgol Cymru
% Y Drindod Dewi Sant

% University of Wales
Trinity Saint David

£




