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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 

	Answer: 
The website didn’t take less than five seconds to load. It is easy to access and there’s no problem opening it. 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 

	Answer: 
The webpage contains more than five sub-pages therefore if you have queries to ask yourself you can easily find the answers on the website. On the main page when you scroll down you can find the website’s address, contact details and subscription to their latest updates. Furthermore, you can access 1) Team building and leadership events 2) Cookery classes 3) Gift vouchers 4) Wellness in the workplace 5) Shop. 6) “About Us” 7) Blogs. 

	Question 1c - Can a customer make a booking via the webpage? 

	Answer: 
Yes, if customers are thinking about taking private cooking lessons or classes, they can book via the web page. There are two options on the website to choose from which are 1) Chef tutoring service and 2) One day private and exclusive cookery class for friends and family for £1200. 

	Question 1d - What improvements could be made to the usability of the website?

	Answer: 
In my perspective, I believe that this website doesn’t need any improvements as it is already very helpful.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 

	Answer: 
The website looks very formal and professional. It is very straightforward and organised. They provide all the details and information that you need or you may ask. It also seems like they also add festive designs on to the website in each season or occasions for examples, there is a simple yet obvious design of Christmas according to the current season. There is no visible difference between viewing it in your computer or mobile phone.

	Question 2b - How does the website use imagery, video and colour? 

	Answer: 
The website’s usage of image is very beautiful. They chose various people to represent the website, and it clearly shows its diversity amongst people. The usage of video however I can’t seem to find any videos provided on the website. The usage of colour, I’ve noticed that there is a colour palette provided. The main colour is green and white with hints of grey.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 

	Answer: 
Yes. You can find an online chat from the website on the lower right side of the screen. Very easy and accommodating to use quick enquiry about the overall websites and no complications occurred. 

	Question 2d – How effective are the social media links on the website?

	Answer: 
If you haven’t already signed in to the social media links provided, most likely you will be asked first to sign in your account before being able to access the website’s social media. However, if you stay signed in to your computer or mobile phone everything else is one click away with your way into the website’s social media. 

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?

	Answer:
Clear and direct. All their contact details are provided both on the main page and the “About Us” page.

	Question 3b - How are customer reviews made available? Are these up to date? 

	Answer: 
Just before the provided contact details all the way down on to their website, you can find people’s reviews about the website. It doesn’t really show when the reviews were published so I am not sure if the reviews are up to date.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 

	Answer: 
The products and service are very high quality and professional. I would recommend this company’s service to friends and family members for the reasons of people’s reviews, their blogs and recipes! Everything is diverse, clear and easy to understand.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 

	Answer:
Considering that the website is managed very nicely by the owners, from the quality of service to the reviews of people, I would say it is to be expected that the prices make sense as to why they are set to that level.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Diverse

	
	2. Cooking

	
	3. Recipes

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 

	Answer: No. It’s mostly opinionated and biased websites on the top 10.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
In my perspective I would say yes as UK has a very diverse group of people and most of them are in the business field. As human beings we are all intrigued with exploring new and distinct recipes to try at home. 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 

	Answer: 
I would recommend sharing and exploring making Filipino recipes on the website as I believe and many people have said as well in social media that Filipino food provides not only delicious but also healthy and budget friendly recipes. 
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