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In today’s world where technology has taken a huge leap and with the help of the internet the online marketing strategies have change to keep up with evolving online sellers and consumers. In 1997 IBM introduced the term ‘e-business’. ‘e-business is about transforming key business processes by using the Internet technologies.’ (IBM, 1997)

A lot of today’s business has accepted to keep up with the times not only this helps them regulate their data it also widens their customer range because of the internet and not limited by geographical location, this is possible with the introduction of e-business. ‘E-business also includes the organisation of collaboration platforms that allows different organisations to share information and knowledge for mutual benefit, i.e. the organisation of e-marketplaces that bring organisations together for buying and selling products.’ (Combe, 2006)

In a simple way of putting it, e-business is the activity of selling and buying products or services provided by businesses and consumers using the online market. 
(Ozan Sahiner, 2015)  
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The business sector mainly focuses on the type of product or services that the business’ goal is and what levels, this is aimed on knowing the customers, and achieving their needs and wants, information that is vital for customer relations comes from data gathering via online customers. With the company observing the customer’s shopping behaviour and storing that data, it would be easier to meet their demands and to obtain what ever needs they have. This would be data and labour intemsive if not done via a software and with physical recording of data because of the risk of human error. (Basu & Siems, 2004)

A e-business forecast report states that in 2017 digital buyers went up by 1.9% it was 58.3% in 2016 and 60.2% in 2017. It is projected to climb up to 5% in the year 2021. (eMarketer, 2017)
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This channel is dedicated to the supply of operations within logistics, this sector’s target is the method of movement of materials to the production line and from the production line to the customers. It involves the knowledge to identify the structure of the supply chain from the materials used in production to the finished quality. Integrating e-business with the handling of distribution enables better understanding and decision making in regards with stock and inventory numbers for re-ordering or replenishment as well of an efficient shifting of orders. (Basu & Siems, 2004)



[bookmark: _Toc529217270]3.3 Impact of e-business in logistics payment sector

This is the most sensitive sector in the business circle, not only it involves the money from transactions, but it’s also got a grasp with the business’ details as well as the consumers. From, names bank accounts down to their address, this also addresses the payment of workers within the company. With e-business, the exchange from the producer to consumer will be smoother and more accurate as a dedicated payment software would make no errors and the transactions will be secure. Electronic transfer of funds is possible because of Electronic payment transaction (EPS), this method made its appearance in the 1990s, since then this has been one of the most preferred payment methods because of its simplicity and convenience.
(M & I Georgescu, 2004)

4.0 Discussion


4.1 Positive effects of e-business 

e-business in warehousing, there are many types of warehousing from refrigerated warehousing to raw materials, it is a colossal task to keep track and maintain the right temperatures or keep accurate count of stock. Another convenience e-business added to the industry is Automated picking and locating. An automated search of an item will cut off a lot time from processing an order. (Gynne Richards, 2011).

Data storing is another the main key element to a business’ success, every modern business keeps up to date data. This helps them with their decision making how they will tackle the future market and help their business grow. With using data, it effectively helps businesses keep a look out for what their customers want from them by monitoring their shopping behaviour, this eventually highlights what stocks and the quantity they need to order and or store. (Krish Krishan, 2013)

In the supply sector, there are now technologies that are dedicated with managing or tracking n transit orders. A very good example is Royal Mail, any businesses that use Royal Mail as their courier enables to customers to keep track of their order via their Track & Trace method (Royal Mail). This alerts buyers the transit status of their order, this is another convenience that e-business has contributed as consumers will have an idea of when their order will arrive to their desired shipping location. 

This method works both ways, for the seller and the consumer as both parties can keep track of the order. (Shamsuzzoha & Helo, 2011)

Advantages of electronic payment system (EPS). More and more people are favouring to have virtual wallets, it saves the consumers time because it can be done in seconds and does not include the counting of the amounts and change. ‘In 2006, 62% of all payments in the UK were made using cash; in 2016 the proportion had fallen to 40%. By 2026, it is predicted cash will be used for just 21%’. (The Guardian, 2018).

This also helps them control their expenses just by viewing their purchase history by logging in their online bank accounts. In logistics it works the same way, this method is easier for the consumer but also convenient for the business as the money goes directly to their bank accounts. (Caldwell, 2018)

There is also a reduced risk of theft, loss or unaccounted cash as the money is not present and does not have to be physically handled. (Riju Dave, 2016)

As stated in data storing, data from electronic payments made by the buyers help the business keep track of the spending patterns. (Jacqueline Curtis, 2017)
 
Another advantage is global reach, this widens the range of buyers from different countries as they can pay online for their purchase where ever they are in the world, with this there is also no time restriction for payments meaning the customers does not have to wait for opening hours or worry about holidays or weekends to make a purchase. (Kosse, Prasad & Terrones, 2003)
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Fig 1 – A chart of Non-cash transactions carried out in the EU (atkearney)


5.0 Short comings of e-business in logistics

In business, use of e-business also has some drawbacks. For example, data loss, systems can crash and lose data this can potentially make a business lose income. (WorkspaceUK, 2016) 

Sabotage, a rival company can hack the system to shut their competition down for personal their own gain. Cost, as new software is introduced each year businesses are drawn to purchase updates for the current software that they have in order stay updated, another is subscription some people are in contracts with software companies and pay yearly. (Boni, 2003)

In Logistics, like in the business sector, a system crash can occur in the logistics sector which can cause miscounts or complete deletion of the inventory. Also, similar products might be mistaken to be the same hence a wrong item can would be shipped to a customer. (WorkspaceUK, 2016)

With electronic payments, some people still worry about making online payments and are hesitant with disclosing their details in fear of online theft. They have doubts about a business’ authenticity this discourages them from making online payments. Older generation prefer cash because of their lack of knowledge of modern transactions. (Rheude, 2018)

Different types of payment methods, some methods of payment online only include credit card or debit, while other businesses accept a whole variety of methods for example PayPal. Some businesses don’t give the option of paying via PayPal, and only use the debit/credit card option, this method takes a little longer because customers must input their name and card details to complete a transaction, there is also daily limit of an amount that a card is able to make. By using PayPal, it only needs the customer to authenticate the transaction because their details have been stored previously when they have signed up, PayPal also has a friendly interface which gives customers a chance to get their money back if they want a refund, this gives them assurance over other methods of payments. (Fox Business, 2012)
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Fig 2 – A diagram of payments via credit/debit card (researchgate)



Setting up the account and accessing the internet. Familiarising oneself with interface and operating it efficiently, involves additional effort.

Holding of payments, in some cases it takes time for a bank to verify the authenticity of a payment, and it will hold the money for a short period of days. Delaying transactions of funds and shipping. (Dratch, 2016)












 











6.0 Conclusion 

Based on the research carried out on this report, it is obvious to say that the advantages far more outweigh the short comings of e-business in logistics. As technology improves it wills always find its way to incorporate itself into every aspect of life, this is inevitable especially with how greatly humans rely on the internet today. With e-business injected into logistics it helps both the seller and consumer it makes transactions smoother even without any physical interaction. 

There will always be the risk of being hacked, identity theft and system crashes. Even if these potential problems are present online security will evolve and help extinguish or minimize these risks. Newer and better security measures will be introduced.  
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