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The role and evolution of marketing in an organisation 

The role of marketing in organisations 
Some say the importance of the business dynamic is the roles in marketing as they serve a the face of the company, serving as the representative. For example, the four main roles in marketing which conclude of; digital marketing, content marketing, marketing science and customer experience all effectively align to help the customer make they ultimate buying decision of the product or service. These roles of marketing if followed through correctly will perfectly explain the value of your product or service but also your business culture. In this essay I will be highlighting the benefits of marketing and how it strengthens your brand image and improves your company’s culture, but also having better understanding of your customers needs and wants can have ever-present and long-lasting relationships with your audience. Some processes the marketing directives need to provide in their plan to launch a new product or service is the political, economic, sociological, technological, legal and environmental factors that may also influence the audience’s perceptions. “There are several internal and external factors that have an impact on any organisation’s environment, which are essential to create a sustainable bond with the customers. There are two kinds of marketing environments: micro and macro.” Where and how to apply Pestle Analysis in a marketing plan article, from a pestle analysis contributor, pestleanalysis.com February 8, 2016.  
So how does effective marketing help companies achieve their wider organisation goals and objectives? Effective marketing is the key factor for businesses to optimise their chances of success, reaching the specific target market and demographics through customer engagement strategies. Although marketing can also help boost sales through advertising, search optimisation and also B2C – business to consumer – marketing. Marketing helps build the trust between the brand and the consumers which stimulates  brand loyalty which should be one of the major goals in set business targets, making people aware of the potential of your product or service and providing them all the facts and reasons as to why they should buy your service or product. The role of marketing in organisations – by Timothy Mahea (b.Com, MBA, MMSK, MPRSK) published September 15, 2014, LinkedIN “Marketing plays an important role in establishing relationships between customers and the organisations offering to the market.” In the article is suggest that marketing consists of setting goals and it helps hand-in-hand with already set business goals, by practicing the marketing strategies chosen it will help lead to the popularity of your brand this will then motivate employees to maintain the company’s reputation. A well defined marketing strategy leads to an increase in sales and brand recognition, which of course means that the brand revenue generated will increase significantly which is what you want out of an effective marketing campaign, these will lead you towards your brand goals and objectives which is what you will acquire from a successful marketing scheme. Although it isn’t always supposed to be one way and maintained that way, over time your marketing strategies should continuously evolve so that “when there’s an increase in revenue there will be a decrease in customer acquisition“, Leadspace Blogs – marketing effectiveness. Meaning you will lower the cost of finding and maintaining business but while also increasing the value of your business. So what is marketing effectiveness? It includes having short-term and long-term goals where you can maximise your spending effectively and still achieve set goals, this can be related to the term ‘ROMI’ – return on marketing investment – this is what your boss will be looking forward to and the rest of the team will value about your efforts to the company but affectively what you’re trying to accomplish. “Marketing Effectiveness is the process of improving business performance from marketing activities, made easier and more impactful by people; data, tools & measurement; and a strong & clear focus”. Effworks, 28th June, 2021 on ISBA articles.  
How facts and trends influence the macro environment and how this impacts the marketing decisions within an organisation? The macro environment consists of the external factors that may influence or affect business decisions or marketing perspectives, this can be any part of the marketing sectors that as I mentioned above normally involves the digital marketing, content marketing, marketing science and customer experience. In an ever changing world you have to be prepared for change so having your environments established is important an safeguarding your business plan, as I’m discussing the macro environments I will give examples of these, the demographic, economic, natural, technological, political and cultural barriers are cases to be evaluated first and foremost. As marketing makes most of the influential decisions that could affect the companies policies, viewers perspectives and business decisions this is why there are normally multiple marketing plans and strategies that are held against government policies, such as the “7ps”; product, place, price, promotion, people, packaging and positioning. Also the 3As and the 3 Cs; acknowledge, apologising, act. Company, customer and competition. These are all strategic plans that acquire to provide you with a successful business opportunity, whatever it may be. “Some historical mega-trends might be the printing press, the incandescent light bulb and the telephone. Today, the Internet appears to fall into that category as well.” Tim Tischler March 5th 2019, macro environmental forces effecting marketing, smallbusiness.chron . This suggests that in todays’ marketing world, the initial transformation has been digitally generated with platforms such as social media being a main influence, this is a great example of a trend that influenced the any business is done in todays world. 
The PESTLE factors are what I am going to focus on here as these are the main factors that the marketing executives will apply to their business plans. Firstly, the political factors would consist of the government decisions like tax and trade policies. These would affect the company’s economy and sometimes even business culture. These can have massive impacts on marketing decisions so it I the responsibility of the marketing department to ensure that there is balance between marketing strategies and government policies/requirements. The economic factors include things like the rate of inflation, business growth, the level of employment and unemployment and sometimes even the the trading of goods and or services. Although the strict regulations may differ between countries depending on things like financial situations, governments laws and business culture. These factors obviously influence big marketing decisions and can affect business goals if not thoroughly investigated before the launch of the product or service. Social factors can comply of everything between population density and growth, education, religion, social classes, health and safety regulations and social media influences sometimes even the buying habits of your customer base. These factors determine the suitability of an organisations product or service perfectly suited for the customers needs and wants. Moving on, technology has a significant infrastructure on todays marketing platform and holds a crucial importance to the eradicating inflation and recession. This means having the up-to-date technology is beneficial for effective business in todays ever growing digital economy, for example information technology gives business a wider horizon of creativity and a higher advantage on global reach. This can help shape specific business models and how business’ products and services are distributed, leaving you with the most effective way to communicate with your target market. Then to the legal factors, these are corporate and business laws that can determine whether a product is legal to sell in a market or at all, these can conclude of the consumer rights and product safety requirements, these can be anything between the legal rights a company obtains, the legal limitations, laws and regulations. Obviously there are national policies and regulations for product marketing, selling and inventory management but it can also affect the mechanisms through which a company stocks their inventory or interacts with their customer base. This leads me swiftly onto the environmental factors that may influence marketing decisions. Environmental factors that affect business refer to the physical environment on earth, including anything from climate to the availability of resources. It’s no secret that the environment also has a massive impact on how business can conduct themselves meaning that the environmental factors like climate change, natural disasters and pollution levels are all components that can affect the supply chain or increase costs for raw materials. The macro environment can be affected by anything between the fiscal policy, monetary policy, inflation, employment rates and consumer spending but that is not all, according to business leaders today the state of the macro environment can also affect business decisions on things such as spending, borrowing and investing. Micro and macro Environment factors to be analysed for companies, published November 12, 2019, Bobin Philip, supply chain professional, LinkedIn “In conclusion, success of any marketing campaigns is highly dependent on the micro and macro environmental factors”. 
[bookmark: dateAuthor]How organisations may need to adapt their marketing in an increasing digital world? In the business industry it is important to keep up with upcoming trends and technologies, but the development of the digital world has been the fastest growing industry in the new generation however take it 50years back and most common technologies, softwares and digital devices that are in todays world would be unheard of. In the research I have conducted, I have found the main reasons to implement digital marketing are; lower cost, direct and effective targeting, increased customer engagement, compete with global corporations, customer relationships and brand awareness. These factors are essential for the growth in your establishment, the digital transformation has excelled the biologic evolution and promotes the environment for growth which has obviously increased the overall efficiency. This development promoted an influential change in the game of marketing as it became a matter of survival, but it is not all straight forward as here are multiple marketing challenges you could face. For example, according to Salesforce,BLOG, NOV 25, 2021 BY VALA AFSHAR : “only 27% of consumers completely understand how companies use their personal information, and 86% want more transparency.” This being said states that the efforts to educate consumers have not been fully successful, this can make the customer feel uneasy about sharing data and trusting the software as they do not know how their data is being stored and used, this can affect customer loyalty, customer relationships and reviews. Although the digital transformation is a key factor in the chances of success your business will have, as recent studies have found no shown that “BY 2025, Gartner expects 80% of B2B (business to buyer) sales interactions between suppliers and buyers to occur in digital channels.”by Malcolm Yam, July 4th 2022, from the article found on thefinlab.com.  This has been proven as the speed of the development and growth since the global pandemic that effected all areas of business and likewise changed all ways business did business. Now almost 3 years later this hasn’t been proven to be such a bad thing as some advantages have come from it, most companies mentioned in the surveys conducted was; lower cost, effective targeting, increased customer engagement, producing efficient personalised experiences and easy to learn. 
This moves us swiftly onto what some of the marketing tools and or platforms that have had the largest impacts and influence on this evolutionary process and the marketing world as we know it, I will be using social media for my example. Social media has evolved every process of marketing as it offer a platform to interact with the customer base and emirates he ‘middle man’ (retailer, wholesaler’ between brand and customer. It has all been used as a strategy to measure brand health as you can receive instant feedback and more internal customer interactions, this can be highly effective for your marketing plan a you get measurable and track-able results that you can continuously track. This being said, we can clearly identify how social media has changed some of the main marketing functions allowing businesses to overcome barrier like distance and time, website traffic, ‘green’ marketing factors and consumer data privacy. Another benefit would be that this marketing strategy is relatively low to no cost compared to other digital marketing strategies, but on the flip side to this argument ‘digital marketers are constantly having to face evolving privacy and regulations and phasing out third-party cookies.’ Stated by Malcolm Yam, July 4 2022  , from the article found on Finlab.com. This is why in the legal perspective, things like Platform Privacy Preferences Project P3P (“P3P uses machine readable descriptions to describe the collection and use of data. Sites implementing such policies make their practises explicit and thus open them to public scrutiny”. Lorrie Conor and Rigo Wenning, February 2nd, 2018, W3C Platform for Privacy Preferences P3P Project) have been put in place to provide an automated method for internet users to divulge personal information to website and then increase the widespread of web activity. There are multiple legal laws to abide by yet a few that popped up the most during my research was the the Privacy Act 1974, the children’s online Privacy Protection Act 1998, Financial Modernisation Act 1999 and the Family Education Right and Privacy Act 1974, meaning these are the most used and orchestrated laws to provide a successful business outcome. To analyse all factors, the most common disadvantages that social media has had on global marketing vary between a few different reasons, like the differences in the competitive environment, the legal environment, the brand and product development and sometimes even the consumer needs, wants and their usage patterns. 
To conclude, I believe that the marketing department have the most important role in providing the business success. They provide the face of the company and continuously promote their reputation for customer awareness through sales, promotion and partnership. The biologic evolution that allowed these brands to thrive and achieve success that they would have previously only dreamt of, for example doing this through partnerships with celebrities and/or influencers as they are a massive part of todays global marketing campaigns, allowing you to create a customer base and communicate with direct target audiences can increase your overall efficiency. “With over 80% of consumers reporting that social media—especially influencer content—significantly impacts buying decisions, marketers across industries are driving the evolution of social media marketing (SMM) from a stand-alone tool to a multi-pronged source of marketing intelligence on an increasingly important— growing—audience” Investopedia, marketing essentials by Adam Hayes, October 22, 2022. Although most businesses switched to digital marketing as a matter of survival during the global pandemic, it showed a significant change in the business environment holding room for growth and innovation which allowed businesses to thrive. It also created multiple job openings that enabled employees to work remotely, from the comfort of their own home, this changed the game of marketing allowing employers to work / access work materials 24/7. For example, “The arrival of the internet transformed the concept of promotion into inbound marketing from outbound marketing. Inbound marketing facilitates two-way interactive communication between organisations and customers through search engines and social media platforms, emails and content strategies.” What marketing in the 21st Century means, Naveen K. Reddy, October 2020, smallbusiness.chron. This being said really helps the understanding of the underlying message that ‘keeping up with the trends’ is a key component to successful business. 
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