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[bookmark: _Toc130395275]Introduction
There is no doubt, BI (Business Intelligence) has become one of the most significant assets to business organisations regardless of their scope and sizes. Every organisation wants to leverage available data and extrapolate possible outcomes to enhance decision-making processes. Data is a vital element to business organisations aiding them in making decisions based on data analytics which can further improve productivity, and revenue growth and accelerate growth. Business Intelligence is a “technology-driven” process used for analysing data and delivering essential information that can aid managers, executives and decision-makers to make an informed decision (Mikalef et al., 2019). As BI has become increasingly popular in a digital context, business organisations are highly required to adopt such practices. The report is going to focus on five current BusinessIntelligence trends and highlight their significance in data-driven organisations. 
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[bookmark: _Toc130395277]Data quality and management 
“Data” is said to be at the core of the tactical, operational and strategic management of every organisation. According to the BI survey, organisations have always attempted to provide a higher quality of data. In 2022, when information was increasingly becoming a crucial factor of production, the requirement for “high-quality” data has also caught rapid growth. Business organisations are highly required to make decisions based on high-quality data as poor data quality can negatively impact decision-making resulting in false outcomes. Data quality management is a management practice used by data managers to ensure the accuracy and consistency of data. Such practices are followed throughout the entire process of data handling, implementation, analysis and distribution (Ghasemaghei and Calic, 2019). Data quality is assessed based on five significant traits such as reliability, accuracy, completeness and relevance. The higher the quality of data, the better the decision-making. Business Intelligence is highly associated with data and ensuring the quality of data can be extremely important for business organisations to efficiently leverage the functional capabilities of Business Intelligence (McGilvray, 2021).  
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Having updated and accurate data is essential towards BI success. After ensuring the quality of data, the next vital step is securing it from external and internal threats. According to reports, nearly 80% of business organisations have faced issues such as data breaches, data theft and similar cyberattacks (Furnell et al., 2020). Such issues can result in the loss of consumers' data and leave them exposed to cybercriminals who might use sensitive information for wrong purposes. Having poor data security elements can also affect the reputational brand of the company leading to customer turnover. The data-driven organisation, no matter the size and scope, is always exposed to cybercrimes. The only effective way to safeguard sensitive data and information is to implement data security measures that will be able to protect most of the vulnerable areas of the organisation. Data security is the most vital process to be considered while dealing with extensive data sets. Organisations involve gathering various data for interpretation and analysis, ensuring the security of such data can contribute to better decision-making. Data security as a whole is about securing every area of the organisation from both external and internal threats. Data security can leave a better impression on customers as they are more attracted to a company where their sensitive data and information are highly secured. This action can result in creating a better buying environment and safeguarding the reputational image of the organisation (Hoofnagle et al. 2019). 
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Augmented analytics is a modern method of data analysis powered by machine learning and artificial intelligence. Augmented analytics aids non-technical people to perform advanced analytics and generate insights from them faster than the traditional approach. It helps the organisation to handle the scale and complexity of data by facilitating data cleaning, collection and insight generation. Augmented analytics can enable data analytics accessible to more organisations so that they can adequately benefit from available data. This technology not only makes analytics efficient but also delivers time and cost benefits to business organisations by speeding up the process and eliminating the requirement for a professional analyst. With the rapid development of technology, services such as augmented analytics have become an essential asset to business organisations that highly depend on data for predicting trends and studying customer patterns. Therefore, it can be said that augmented analytics is significant in data-driven organisations for accumulating various insights into the market and buying habits of consumers (Prat, 2019).
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Since business intelligence has proved its importance in business organisations, sales and marketing teams have realised the significance of leveraging consumer data. By using technologies such as BI dashboards to analyse user behaviours and patterns, it becomes easier to make informed and strategic decisions. BI solutions such as big data analytics can also be beneficial for marketing as it deals with larger data sets and generate outcomes based on data trends and patterns, purchasing behaviour and may more (Wang et al., 2022).  The marketing teams can determine the objectives of prospective consumers and create business content that specially targets different customer segments. On the other hand, the sales team can leverage existing data to analyse the buying patterns, requirements and demands of the customers. BI tools such as predictive analytics can allow the organisation to predict future results accurately. Such outcomes are then considered as a source of decision-making. Decision-makers are bound to make informed decisions based on predicted outcomes. According to reports, BI tools are highly beneficial for marketing functions as it allows numerous methods of data analysis that can aid marketing operations. BI tools can aid organisations in understanding their potential audience, discovering trends in consumer behaviour, measuring the efficiency of marketing efforts and finding essential insights into their competitors (Massaro et al., 2019).
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“Scaling” cloud services has become one of the most comprehensive trends that Business Intelligence solutions will notice in the upcoming years. Cloud-based services will allow apps and software to be accessed anywhere and anytime and will be supported on any kind of electronic device. Any data-driven activities such as data collection, analysis and insights will be available on the end-user’s device. This will significantly increase the requirement for “SaaS” Bi solutions and promote “data management and cooperation” via industries and enterprises. Cloud-based BI describes the procedure of transforming raw data into beneficial insights either fully or partially within a “cloud environment”. Cloud BI gives organisations the information they require to make informed decisions while reducing the cost of physical hardware (Moyo and Look, 2019). According to “BI and Data management in the Cloud: Issues and Trends Study”, Cloud based BI implementation has increased from 30% to 43% in 2016 and 40% of the organisation are inclined towards using cloud services (Bange and Eckerson, 2017). Cloud based BI merges two effective technologies for business. “Cloud computing” serves as a repository for larger data sets and develops an ideal platform to provide BI applications when organisations are required to gather data from wider range of sources. With tremendous flexibility and scalability offered by cloud services, it can be considered as ideal match to BI systems (Rajagopalan and Jayasingh, 2019). 
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BI has become increasingly popular in a digitalised market and business organisations are highly required to adopt such practices to enhance their competitive advantages. BI trends such as data quality management are essential in business organisations in maintaining the quality of data by ensuring its validity and reliability. Data security ensures all the data are secured against external threats such as cybercrimes including data theft and data breaches. Augmented analytics is also the top trend in BI aiding non-technical people to perform advanced analytics and generate insights from them faster than the traditional approach. Such practices can have better implications on overall business operations. Augmented analytics is significant in data-driven organisations for accumulating various insights on the market and buying habits of consumers. BI tools such as big data analytics can aid the marketing team in performing market analysis and identifying consumer buying tends to improve the overall marketing operations. Lastly, cloud-based BI has also been proving its importance in Business intelligence. Cloud-based BI describes the procedure of transforming raw data into beneficial insights either fully or partially within a “cloud environment”.
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