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APPENDIX GA36a

	LEVEL 4 ASSESSMENT SPECIFICATION 



	Student name:
	     Beth Woolley
	Student ID number:
	2517506

	Programme:
	BA Business Management

	Module:
	Marketing Fundamentals

	Module code:
	BMBM4005
	Contribution to Overall Module Assessment (%):
	50%

	Lecturer:
	Gwyneth Jones
	Internal Verifier:
	TBC 

	Assignment Title:
	Marketing in Practice (Tactical Communication): Blog / Social Media Posts
	Word count (or equivalent):
	1,500

	Submission deadline:
	Monday 17th November 2025
	Return date of provisional marks & written feedback:
	Monday 5th January 2026

	Submission method:
	All written assessments, where practical and possible, must be submitted via Turnitin unless otherwise instructed by the Lecturer. (Please DO NOT put this assessment specification into Turnitin or it will match many similarities with other students’ submissions.)
Alternative submission method (if applicable): 
Late submission of the assessment will result in a late penalty mark.  Penalties for late submission: Up to one week late, maximum mark of 40%.  Over one week late, 0%.  Only the Extenuating Circumstances Panel may approve a change to submission dates.

	Academic honesty / referencing:
	Academic honesty is required. In the main body of your submission you must give credit to authors on whose research and ideas your work is based. Append to your submission a reference list that indicates the books, articles, etc. that you have used, cited or quoted in order to complete this assessment.  


	Module Learning Outcomes 
(from module syllabus)

	
· Identify the elements of the marketing mix and apply them to satisfy customer needs;
· Evaluate the role and function of marketing in driving success and delivering results;
· Identify factors and trends in the marketing environment and how they affect marketing planning. 







	
TASK DESCRIPTION



WORKING IN GROUPS of 3 -5 students, you are required to produce the following to demonstrate your ability at tactical communication:

BLOG / SOCIAL MEDIA POSTS
As a group, you should produce a series of Blog OR Social Media posts using either blogger.com or a Social Media Platform  You are required to produce at least two blog posts per group member promoting the work of your chosen charity. You should aim to engage with your target audience (the target audience will depend on your particular charity). You should publish these blogs / social media posts on an appropriate forum related to your chosen charity. Please remember you represent the University, so these should be professional.

The blog / social media posts do not have to be written in a formal academic style but do need to include key elements of marketing theory in relation to the planning, development and execution of your communications – i.e., what, when, how and to whom you are communicating. You should make links to relevant websites/social media platforms in your blog / social media posts and create mechanisms for developing a dialogue with your audience, for example, encouraging them to ask questions and leave comments.

Each group member must also submit an individual written evaluation of how your blog / social media posts support the marketing of your charity, linking this to key marketing theory and principles. 

Each group member’s blog / social media posts and supporting evaluation should total 1,500 words.


Note: Each individual group member should submit the following to Turnitin on Moodle using the template below: 
· The text of the blog / social media posts they have written AND a link to the platform they are published on (in a Word document).
· An evaluation of how the blog / social media site supports marketing of the charity.
· You should include in your submission a list of the names of your group members. 


Blog Submission

Student Name
Beth Woolley
Student ID
2517506

Name of Students in Group:
Beth Woolley
Evelyn Jaennette Ramirez De Martinez – 2520056
Omrakha Hassan – 2500918
Salma Shnnib – 2332494
Karla Fores Feltrin - 2503091


Link to Individual Blog / Social Media Site: 
Instagram: Crisis.studentwork
https://www.instagram.com/crisis.studentwork/

Words included in Individual’s Blog (including reference list): - Copy and paste the words from your Blog / Social Media site
Post One: 319 words. 
I’m sure we all know that Christmas is an extremely stressful time of year, imagine also having nowhere to sleep. Christmas is a time meant to be full of love and happiness, but for many that's not possible. While were surrounded by our loved ones this Christmas, try and remember the unfortunate people cowering in doorways to seek shelter.  
Being lonely is one of the hardest parts of homelessness but try and imagine how much worse it becomes during the Christmas period. Seeing families take part in festive activities while you're trying to find a safe place to sleep, hoping you're not staying in the streets for a third night in a row. Crisis plans to address the feelings of being invisible, and hopefully with your help, but an end to them.  
Crisis is an active UK based charity working endlessly to put an end to homelessness. They provide education, temporary accommodation and support. This helps people take the first step they need to put an end to their homelessness journey.  
Every year. Crisis runs a volunteer-driven campaign called ‘Crisis at Christmas’. During this, Crisis opens a large number of temporary accommodations across the UK. This helps provide a warm and safe place for people to sleep, as well as get support and a home cooked Christmas dinner. This helps massively with the feelings of loneliness.  
However, Crisis doesn't only provide support during Christmas, but all year round. Crisis works alongside the government and local councils to push for fair housing policies and better support systems to benefit and protect the homeless. Last year, Crisis helped thousands of people find warmth, food and friendship, whilst also helping many people take their first steps off the streets.  
Nobody should be alone during Christmas. Help support Crisis bring warmth, home and company to those who need it most. 🎄❤️ 
If you can, please donate to the link in our bio. #CrisisAtChristmas. 

Post Two: 204 words. 
Do you want to be the change you want to see in the world? This Christmas you could be the difference between safety and another night on the street. 🦌✨ 
For several people within the UK, Christmas does not equal joy, its lonely, cold, and scary. Many people are sleeping in local shop doorways, and all they want for Christmas this year is warmth. 🥶🎁 
By taking part in Crisis ‘adopting a reindeer’ you're helping them provide shelter, a hot meal and friendship for people who are facing homelessness this Christmas time.
Every donation helps safe someone from the streets this Christmas and providing a safe place to sleep. For just £5 a month, you could be the difference between a wet winter night, and a warm night in a bed, and for some this could be their first night off the streets in months. 💷🛏️❄️
Adopting this reindeer stands for more than just Christmas, it's a constant reminder to share warmth with someone who might be spending Christmas alone. Let's make sure that nobody feels forgotten this Christmas.
If you can, support Crisis, every act of kindness this season helps bring warmth to someone in need. Link in bio. 🧣🧡 #CrisisAtChristmas #AdoptAReindeer #EndHomelessness

Post Three: 249 words. 
All it takes is a small act of kindness. That could be a smile to someone you see on your way to work or buying a homeless person a coffee. The immense amount of donations, love and support that Crisis has received this Christmas time has helped so many people suffering homelessness.  
The generosity of others during this Christmas period, Crisis has been able to provide warm food, friendship and support to the homeless. This is a gift with no price tag, its priceless. This helps the unfortunate who are stuck on the streets feel seen this Christmas.  
A Christmas dinner, something that so many of us take for granted means the world to others who are spending Christmas alone. Kindness does not have to end when the decorations come down, but rather last forever. Let's try and carry the love and support into the new year! 
Every drop of kindness matters to someone struggling.  
Nobody should be left out in the cold this Christmas. With your help, Crisis can help thousands of people take the first step needed to get off the streets. If you can, please donate. Link in bio. 🕯️🧡 Photo: Rachel Silvester, Wallsauce website. 
Total Words: 772 words. 


Evaluation of marketing theory that underpins your blog: e.g. how your blog helps to market your charity, the target audience, the objective of each blog post, how you engage the target audience, the marketing metrics to evaluate each blog / social media post.


Who is the target audience?
Post One: 
My target audience is adults with disposable income, and active on social media platforms, such as individuals ages 20 – 50. Since they are more active on social media where emotional story telling works better, they are more likely to donate. They are also more willing to donate since they have more income than others. These are people located in more urban areas rather than a city, this is because homelessness is taken more seriously in smaller communities. There is no specific gender that this post is targeted too, but rather empaths in general. 
This post is also aimed towards people with strong family and community values. This is because my post talks a lot about spending time with family, and this post hits the emotions of people with strong family values. My post also links to love and happiness, which appeals to audience who associate Christmas with community, rather than just gifts and fun. 

Post Two:
My second post is aimed more at people ages 25 – 40, more specifically young professionals and families who want to give back this Christmas. This post is for any gander, as this message is more about community responsibility and empathy. This post is intended to reach people who value kindness and want to give back to people around Christmas time. This post is also intended for people who enjoy taking part in charity causes, so especially people who have volunteered before. 
This post will engage with people who enjoy motivation or challenge content, because I have written ‘be the change’. This makes people feel as though their donations will have a visible impact, and they want to experience the satisfaction of giving back to others. 


Post Three:
The age demographic for this post is adults ages 25 – 55, especially people who volunteer, or have previously volunteered to Crisis. This post is recognition for donations and support and will make the current or previous volunteers feel proud of what they have done. This post is aimed specifically at people who live in the UK and are familiar with Crisis or a homeless charity of other kinds. The message appeals to all genders, as kindness is universal rather than gendered. The main demographic is people who are active on social media, and are active followers of charities, as well as engage with updates on charities and impact stories. 


What was the objective of each post?

My objective for my first post was to raise awareness about Crisis. I gave an explanation as to who they are, explaining that they are a UK based charity with an end goal to end homelessness. I related this post to Christmas, by using emotional storytelling to highlight the harsh realities of Homelessness during Christmas and hopefully paint a vivid picture. I highlighted the contrast between the comfort of the people who don’t have to spend Christmas on the streets. I also encouraged donations and support. By asking for donations and including a direct call to action, the objective was to motivate readers to contribute to Crisis charity or get involved with the Crisis campaigns.  The final objective for this post was to remind the reader that Christmas is about being together with loved ones, and my post reminds people that nobody should be alone at Christmas. These are all values that relate to Crisis mission. 

My objectives for my second post were to gain donations for the charity. I tried to use a campaign that isn’t very common with most charities in hoes that it would stand out. This will hopefully motivate the readers to donate and support Crisis during Christmas. The post clearly explains that it’s just a small monthly fee of £5, and that it can help provide several people with warmth and shelter at Christmas. 
This post also highlights how lonely Christmas can be and the harsh reality that homeless people face during Christmas, which contrasts with the comfort that most people enjoy. My objective with this was that hopefully people will realise just how lucky they are and donate to Crisis. 

My objectives for post three are to recognise the support that Crisis has received, and to say thank you. To show that donations do not go unrecognised to hopefully gain more donations. 

How did you appeal to the target audience?

I engaged with my target audience in several ways. The first being emotional story telling. This form of writing connects emotionally with the reader and hopefully pulling on heartstrings to gain donations for the Chairty. This writing style will also hopefully make the readers reflect on how lucky they are. 
I also used warm and festive photos to reach my target audience. This helps them visualise the difference between their Christmas, and the one for homeless people. 

How did you engage the audience?

I used emotional language, emojis and strong storytelling that encourages empathy, reflection and action. This makes the readers feel connected and motivated to support Crisis during Christmas.

Did you use a ‘call to action’?

Yes, I used clear and persuasive CTA by inviting the readers to donate, asking if they wanted to be the change in the world. This encourages them to turn their empathy into support. 

How will you measure the effectiveness of each post?

I will measure effectiveness by tracking the analytics, such as engagement, likes, comments and shares. I will also monitor donation activity and audience interactions. This way I will see which posts created more awareness for crisis. 

Reference list
Crisis (n.d.). Crisis at Christmas 2022. [online] Crisis. Available at: https://www.crisis.org.uk/crisis-at-christmas/.
Crisis (2024a). Join us and Volunteer at Crisis at Christmas in London. [online] Crisis. Available at: https://www.crisis.org.uk/get-involved/volunteer/volunteer-at-christmas/volunteer-at-christmas-in-london/.
Crisis (2024b). What causes homelessness? - Crisis UK. [online] Crisis. Available at: https://www.crisis.org.uk/ending-homelessness/about-homelessness/causes-of-homelessness/.
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Use of Generative AI in Assessment
	(Lecturer to indicate Yes or Not against each element)
												

	RESEARCH
	For this assessment, you can use Generative AI to support you in research, including searching for bibliography, using tools to summarise, compare and interrogate materials.
	Yes ☐

No  ☒

	STRUCTURE
	For this assessment, you can use Generative AI to support you in structuring your submission, including creating a draft argument structure, identifying parts and headings, etc.
	Yes ☐

No  ☒

	PROOFREADING
	For this assessment, you can use Generative AI to check your own text/creation for grammatical and syntactical mistakes, including rephrasing of your own work within specific standards.
	Yes ☐

No  ☒

	WRITING
	For this assessment, you can use Generative AI to create text for submission.
	Yes ☐

No  ☒

	CREATIVE
	For this assessment, you can use Generative AI to create creative materials, such as images.
	Yes ☐

No  ☒

	PROGRAMING
	For this assessment, you can use Generative AI to create and check code.
	Yes ☐

No  ☒

	NONE
	For this assessment, you are not allowed to use any type of Generative AI support. This includes research support, structure support, writing/proofreading support and creative support.
	Yes ☒

No  ☐




























	GUIDANCE FOR STUDENTS IN THE COMPLETION OF TASKS




NOTE: The guidance offered below is linked to the five generic assessment criteria overleaf.


1. Engagement with Literature Skills
Your work must be informed and supported by scholarly material that is relevant to and focused on the task(s) set.    You should provide evidence that you have accessed an appropriate range of sources, which may be academic, governmental and industrial; these sources may include academic journal articles, textbooks, current news articles, organisational documents, and websites.  You should consider the credibility of your sources; academic journals are normally highly credible sources while websites require careful consideration/selection and should be used sparingly.   Any sources you use should be current and up-to-date, mostly published within the last five years or so, though seminal/important works in the field may be older.  You must provide evidence of your research/own reading throughout your work, using a suitable referencing system, including in-text citations in the main body of your work and a reference list at the end of your work. 

Guidance specific to this assessment: You should use relevant academic texts (journal articles, textbooks, etc) and relevant practitioner sources (CIM, AMA, etc.) to support the decisions made in your work. You should reference your sources in text, where appropriate, and provide a reference list. You should conform to Harvard referencing; consult the UWTSD handbook for guidance. 


2. Knowledge and Understanding Skills
At level 4, you should be able to demonstrate knowledge of the underlying concepts and principles associated with your area(s) of study.  Knowledge relates to the facts, information and skills you have acquired through your learning.  You demonstrate your understanding by interpreting the meaning of the facts and information (knowledge). This means that you need to select and include in your work the concepts, techniques, models, theories, etc. appropriate to the task(s) set.  You should be able to explain the theories, concepts, etc. to show your understanding.  Your mark/grade will also depend upon the extent to which you demonstrate your knowledge and understanding. 

Guidance specific to this assessment: Students will be expected to take into consideration the principles of marketing when delivering their tactical communications campaign. 


3. Cognitive and Intellectual Skills
You should be able to present, evaluate and interpret qualitative and quantitative data, in order to develop lines of argument and make sound judgements in accordance with basic theories and concepts of your subject(s) of study. You should be able to evaluate the appropriateness of different approaches to solving problems related to your area(s) of study and/or work. Your work must contain evidence of logical, analytical thinking. For example, to examine and break information down into parts, make inferences, compile, compare and contrast information.  This means not just describing what! But also justifying: Why? How? When? Who? Where? At what cost? You should provide justification for your arguments and judgements using evidence that you have reflected upon the ideas of others within the subject area and that you are able to make sound judgements and arguments using data and concepts.  Where relevant, alternative solutions and recommendations may be proposed.

Guidance specific to this assessment: You sound have sound justifications for the decisions made in your tactical communications campaign. Your work should be underpinned by relevant academic and practitioner material. You should demonstrate ability, appropriate for Level 4, of your ability to make judgements and be analytical and evaluator in your approach. 





4. Practical Skills
At level 4, you should be able to apply the basic underlying concepts and principles to evaluate and interpret these within the context of your area of study. You should be able to demonstrate how the subject-related concepts and ideas relate to real world situations and/or a particular context.  How do they work in practice?  You will deploy models, methods, techniques, and/or theories, in that context, to assess current situations, perhaps to formulate plans or solutions to solve problems, or to create artefacts.  This is likely to involve, for instance, the use of real-world artefacts, examples and cases, the application of a model within an organisation and/or benchmarking one theory or organisation against others based on stated criteria.  

Guidance specific to this assessment: Blog and social media campaigns are tactical communication tools and, therefore, you should consider the way in which you design them, as well as the ‘tone of voice’ and content used. Students should ensure that the communications clearly embody relevant marketing principles/theory.


5. Transferable Skills for Life and Professional Practice 
Your work must provide evidence of the qualities and transferable skills necessary for employment requiring the exercise of some personal responsibility.  This includes demonstrating: that you can communicate the results of your study/work accurately and reliably, and with structured and coherent arguments; that you can initiate and complete tasks and procedures, whether individually and/or collaboratively; fluency of expression; clarity and effectiveness in presentation and organisation. Work should be coherent and well-structured in presentation and organisation.


Guidance specific to this assessment: The blog / social media posts can be written in a less formal style than would be expected from an academic essay. The campaign should be appropriately presented, so you need to consider your audience and ensure your style and approach engages with the reader. You will be rewarded for creativity.































	
     STUDENT FEEDBACK FORM



This section details the extent to which the assessment criteria are demonstrated by you, which in turn determines your mark. The marks available for each category of skill are shown. Lecturers will use the space provided to comment on the achievement of the task(s), including those areas in which you have performed well and areas that would benefit from development/improvement.
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	Generic Assessment Criteria 
	Marks available
	Marks 
awarded

	1. Engagement with Literature Skills
	20
	

	





	
	

	
	
	

	2. Knowledge and Understanding Skills
	20
	

	





	
	

	
	
	

	3. Cognitive and Intellectual Skills
	20
	

	





	
	

	
	
	

	4. Practical Application Skills
	20
	

	





	
	

	
	
	

	5. Transferable Skills for Life and Professional Practice
	20
	

	



	
	

	
	
	



	Assessment Mark (Assessment marks are subject to ratification at the Exam Board.  These comments and marks are to give feedback on module work and are for guidance only until they are confirmed. )
	Late Submission Penalties (tick if appropriate)
	%

	
	Up to 1 week late (40% Max)
	
	

	
	Over 1 week late (0%)
	
	






	GENERIC ASSESSMENT CRITERIA



	Level 4

	In accordance with the Framework for Higher Education Qualifications, at the end of Level 4 students will be expected to have demonstrated knowledge of the basic underlying concepts and principles of a subject, and an ability to evaluate and interpret these within the context of that area of study. They should be able to present, evaluate and interpret qualitative and quantitative data in order to develop lines of argument and make sound judgements in accordance with basic theories and concepts of their subject(s) of study. They will have learned how to evaluate different approaches to solving problems, and will be able to communicate the results of their study/work accurately and reliably, and with structured and coherent arguments. They will be able to undertake further training and develop new skills within a structured and managed environment and will have the qualities and transferable skills necessary for employment requiring the exercise of some personal responsibility.



	Level 4
	FAIL
	MARGINAL FAIL
	SATISFACTORY
(3rd / Pass)
	GOOD
(2.2 / Pass)
	VERY GOOD
(2.1 / Merit)
	EXCELLENT
(1st / Distinction)
	EXCEPTIONAL
(1st / Distinction)

	Category
	0-29%
	30-39%
	40-49%
	50-59%
	60-69%
	70-84%
	85-100%

	Engagement with literature (including reading, referencing,
academic conventions and
academic honesty) 
	Little or no evidence of reading and/or reliance on inappropriate sources.
Views and findings mostly unsupported and non-authoritative.
Referencing conventions used incoherently or largely absent.
	Poor engagement with essential reading. No evidence of wider reading. Reliance on inappropriate sources, and/or indiscriminate use of sources. Heavily reliant on information gained through class contact. Inconsistent and weak use of referencing.
	Engagement with a limited range of mostly relevant and credible sources but with some reliance on information gained through class contact. Some omissions and minor errors.
Referencing conventions evident though not always applied accurately or consistently.
	Engagement with an appropriate range of literature, including sources retrieved independently. Some over-reliance on texts rather than other sources. Referencing may show minor inaccuracies or inconsistencies.
	Engagement with a wide range of literature, including sources retrieved independently.
Selection of relevant and credible sources.  Generally sound referencing, with no/very few inaccuracies or inconsistencies.
	Engagement with an extensive range of relevant and credible literature. Consistently accurate application of referencing. 
	Exceptional engagement with an extensive range of relevant and credible literature. High-level referencing skills consistently applied.

	Knowledge and understanding (Knowledge of the basic underlying concepts and principles of a subject.)
	Major gaps in knowledge and understanding of the basic underlying concepts and principles of the subject matter. Inclusion of irrelevant material.  Substantial inaccuracies. 
	Gaps in knowledge of the basic underlying concepts and principles, with flawed or superficial understanding. Some significant inaccuracies and/or irrelevant material.  
	Limited knowledge and understanding of the basic underlying concepts and principles within the subject area. Some elements may be missing. 
	Knowledge of the basic underlying concepts and principles is accurate with a good understanding of the field of study but lacks depth and/or breadth.
	Competent knowledge of the basic underlying concepts and principles.  Exhibits very good understanding. 
	Excellent knowledge and understanding of the basic underlying concepts and principles of the subject. 
	Exceptional, detailed knowledge and understanding of the basic underlying concepts and principles

	Cognitive and intellectual skills 
(Evaluate underlying concepts and principles of a subject and interpret qualitative and quantitative data in order to develop lines of argument and make sound judgements.) 


	Wholly or almost wholly descriptive work. Little or no evaluation of the underlying concepts and principles.
Failure to develop arguments, leading to illogical or invalid judgements. Minimal or no use of
evidence to back up views.

	Largely descriptive work, with superficial evaluation of the underlying concepts and principles. Weak interpretation of data, flawed development of arguments and judgements. Information accepted uncritically, uses generalised statements made with scant evidence and unsubstantiated opinions. Ideas sometimes illogical and contradictory.
	Limited attempt at evaluation of the underlying concepts and principles, tending towards description.
Can interpret qualitative and quantitative data but with some errors. Some evidence to support emerging arguments and judgements but these may be underdeveloped or with a little inconsistency / mis-interpretation.

	Good evaluation of the underlying concepts and principles. Can interpret qualitative and quantitative data, with minor errors.
An emerging ability to use evidence to support the argument.
Mostly valid arguments and logical judgements. 
	Sound evaluation of the underlying concepts and principles. Can interpret qualitative and quantitative data accurately. Ability to devise arguments using evidence to make mostly appropriate and valid judgements. 

	Excellent evaluation of the underlying concepts and principles. Can interpret qualitative and quantitative data accurately and with some insight. Excellent ability to devise arguments using evidence and make appropriate and valid judgements. 
	Exceptional evaluation of the underlying concepts and principles based evidence. Outstanding interpretation of qualitative and quantitative data.
Exceptional ability to devise arguments using evidence and make wholly appropriate and valid judgements. 

	Practical skills
(Different approaches to solving problems in particular contexts.)

	Limited or no use of taught, basic methods, materials, tools and/or techniques.
Little or no appreciation of the context of the application.
Very weak evidence of different approaches to problem-solving in particular contexts. 
	Rudimentary application of taught, basic methods, materials, tools and/or techniques but without consideration and competence. Flawed appreciation of the context of the application.
Weak evidence of different approaches to problem-solving in particular contexts.


	An adequate awareness and mostly appropriate application of basic methods, materials, tools and/or techniques.
Basic appreciation of the context of the application. 
Can identify problems in particular contexts and propose basic alternative approaches or solutions though there may be errors. 
	A good and appropriate application of basic methods, materials, tools and/or techniques.
Clear appreciation of the context of the application. 
Good evidence of different approaches to problem-solving in particular contexts and proposes mostly appropriate solutions.
	A very good application of a range of basic methods, materials, tools and/or techniques.
Very good consideration of the context of the application. Very good evidence of different approaches to problem-solving in particular contexts and proposes appropriate solutions.
	An advanced application of a range of taught, basic methods, materials, tools and/or techniques.
The context of the application is well considered, and insightful.
Excellent evidence of different approaches to problem-solving in particular contexts and proposes appropriate solutions. 
	Exceptional levels of application and deployment skills in particular practical contexts. Outstanding identification of problems in particular contexts and formulation of wholly appropriate, thoughtful solutions / different approaches.

	Transferable skills for life and professional practice
(Communicate the results of their study/work accurately and reliably, and with structured and coherent arguments; the qualities needed for employment requiring the exercise of some personal responsibility within a structured and managed environment.)
	Work is poorly structured, disorganised, inaccurate and/or confusingly expressed. Very weak use of language and/or very inappropriate style. Failure to work effectively individual or as part of a group. Little or no evidence of the skills for employment requiring the exercise of some personal responsibility.


	Work is poorly presented in a disjointed manner. It is loosely, and at times incoherently, structured, with information and ideas often poorly expressed. Weak use of language and/or inappropriate style. Flawed approach to individual or group work, meeting only partial obligations to others. Limited evidence of the skills for employment requiring the exercise of some personal responsibility.
	Mostly ordered presentation and structure in which relevant ideas / concepts are reasonably expressed. Work may lack coherence and/or accuracy in places. Can work as part of a group, meeting most obligations to others but perhaps with limited involvement in group activities.
Demonstrates the basic skills for employment requiring the exercise of some personal responsibility, with some areas of minor weakness.
	Mostly coherent, organised and accurate work, in a suitable structure and is for the most part clearly expressed. Can work effectively independently and/or as part of a team, with clear contribution to group activities.
Demonstrates the skills for employment requiring the exercise of some personal responsibility, with some areas of strength and some of minor weakness.
	Work is accurate, coherent, fluent, well-structured and organised. 
Can work effectively independently and/or as part of a team, with very good contribution to group activities. Demonstrates very good skills for employment requiring the exercise of some personal responsibility, with just occasional minor weakness.
	Work is coherent, very fluent and is presented professionally. Can work effectively independently and/or as part of a team, with an excellent contribution to group activities. Demonstrates excellent skills for employment requiring the exercise of some personal responsibility with an appetite for further development.

	Work is accurate, exceptionally coherent, very fluent and presented well. Can work effectively independently and/or as part of a team, with an exceptional contribution to group activities. Demonstrates exceptional skills for employment requiring the exercise of some personal responsibility with an appetite for further development.
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