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· [bookmark: _Int_wxXbpmyW]Introduction: Save the Children is a nonprofit organisation which has helped over 47million children all over the world. They are dedicated to helping children that are in need. Give them a chance to learn and protect them from abuse and exploitation. Save the Children were founded by Eglantyne Jebb and her sister Dorothy Buxton on April 15, 1919, to provide aid to children affected by the famine and devastation of World War One. Their main purpose was to feed and educate children in war-torn European nation like Germany and Austria, and they soon realised Save the Children must be a permanent charity organisation. Presently Save the Children is an international umbrella organisation with 30 national members organising serving over 120 countries. Below I have discussed the work we have been involved in and promoting 

· Evaluation of my social media post and blog.
We as a team have decided to pick Save the Children as our chosen charity. After thorough research with my team We feel Save the Children have great ethics and value which sit close with us and feel deeply passionate about. We as a group collectively promote and participate in campaigns and events. We also do our own personal work and have commitment with save children for a greater cause. . Our group members also promoting Save the Children uk individually too. We have analysed key-point of our post and blogs and how much impact we are trying to make.
Key points.
· Purpose - Actively promote the goals and activities of Save the Children particularly its UK branch, increasing awareness.and help save the children uk by promoting their work. Being an ambassador.
· Target audience - Reaching out to everyone including both young and old. For this we as a team targeting our audience every platform and we have successfully communicated with a wide audience by social media platforms.
· Platforms- we have created various online platform such as facebook instagram snapchat TikTok to align with the new generation who is at the forefront of social media 
*Facebook: we are trying to creat a community on facebook with people who shared the same interest. we actively promote post on our profile on a day-to-day basis creating post which explain and encourage people to help the course. we also have live sessions on our platforms twice a week where we talk to our audience and engage with them to get information and insights from various sources from the public
*YouTube: YouTube has global audience. Where it can reach thousands of people with in noticeably short time. Me and my team
Posted several blogs and express our feelings about Save the children Uk and their magnificent work, which is inspiring lots of people, and they come to the support too. We also do YouTube live sessions
*TikTok: presently most trending platform is TikTok.In TikTok our target audience is new generations. Its most popular platform for young people That’s why me and my team is also promoting Save the children uk in TikTok too. By promoting on TikTok about save the children uk charity and their activities and goals really grabbing attention from new generation.
*Other social media platforms: other’s social media platforms like instagram twitter Snapchat are helpful too for promoting our goal for save the children uk. We post regularly story on instagram and snap chat about Save the children uk also promote on twitter about how and what their motive too and lots of people express their opinions about it on comment. These platforms are very helpful for getting latest updates and trends information...
· Strategies and actions.
*Raising awareness: With adapting with social media platforms, we are raising awareness about save the children uk charity. Also contributing securing financial resources to supports save the children work and goals.
*Encouraging volunteering: By showing online how volunteers help the children which can be rewarding sensations can boost volunteer.
*Partnerships Alliances: Actively setting up collaboration with local businesses will increase their effectiveness. This will help save children grow more.
*Content creation: With Production and Marketing- creating posters help to raise awareness and educate the audience about save the children goals, activities, and achievements.
· Impact.
*Save the children Uk’s main priority is creating safe and secure life for children worldwide. We want more people to know that save children does not fix short terms goals, it has long terms goals. Systems that can stay in place for many years to come. A good healthcare system that has the right medical equipment and basic requirements that everyone deserves. A good education system that can benefit the children and inspire them to reach their potential, who one day can be a great contribution to the world them selves and help other people.
· Goals and achievements.
Save the children UK’s primary goal is improving the wellbeing of children all over the world and they are achieving this through
* Health:  Helping the children through health. raise awareness about their needs and and how save the children working on children, vaccinations campaigns and nutritional support.
*Educational support: Save the children uk work to ensure children get their right education too. they make sure every kid got proper education.
*Wellbeing support: Save the children uk also offer counselling services for children. That’s why we have created support groups to promote about children’s mental health and wellbeing.
We all also can support them with share their posts on our accounts with Like comment tag friends,use relevant hashtags for reaching out their work worldwide audience. We also encourage our friend's family and followers by run fundraising campaigns and inspiring them to do donations. Me and my teams are working on collaborating with influencers and promoting Save the children work. we also encouraging people help save the children off social media too by organising local events campaigns.
· Conclusion:
In conclusion we all can see that save the children doing incredible work. We are doing our part with them too. Doing our best to be with them and helping them. You can also help them too with donations or volunteer or at least you can post their work on social media and spread their goal activities and achievements. remember every little help.
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