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	Introduction 

The Inn of the Five Graces is one of the hotels of the Relais & Chateaux Group (Relais & Chateaux, 2021). The Inn is set in the historic Bario de Analco, which is the oldest continuously inhabited neighbourhood in Santa Fe, United States. The Inn's traditional building, earthy, and stone exterior define the exceptional sensual experience, which awaits. Going through its doors attracts the feast of texture and colour, which anticipate a person's imagination (Inn of the Five Graces, 2021). The purpose of this marketing plan is to attract new customers to the Inn of the Five Graces after the COVID-19 pandemic lockdown.



























	
1. Marketing Mix 

Product – the hotel has extravagant rooms that have “wood-burning kiva fireplaces,” free wi-fi, mini-bars, flat-screen televisions, and “deep-soaking” tubs. Moreover, it offers “gourmet cooked-to-order” breakfast. There are free gourmet snacks, local delicacies, and drinks in the lobby. Furthermore, full-service luxury spa having Tibetan and Indian-spired treatments offered at a fee (Oyster 2021). Besides dinner from the adjacent restaurant, all other things are inclusive in the room fee. 

Price - The hotel charges some fair prices compared to the competition. It has a daily rate policy and services are paid in US dollars. The standard room is charged at the rate of between 848 dollars and 1,387 dollars (Travel Weekly 2021). The hotel accepts credit cards, and the reservations must be guaranteed using a credit card


Place – Inn of the Five Graces is strategically located to attract more customers. In that regard, the hotel's position allows convenient access to several tourist attractions (Kayak 2021). Notably, “New Mexico capital is found to be about a five minutes' walk away from the hotel, making it more convenient to attract more customers.

Promotion – Inn of the Five Graces employees several strategies to promote its business. For instance, the Inn has social media presence that it uses to promote its services. Moreover, the company uses the local newspaper, television, and radio to make its advertisement.




























2. The Marketing Environment (Micro-SWOT)  
The hotel has been able to capitalize on its strengths and available opportunities and sought to improve on its weaknesses and deal with threats to will a competitive advantage in the market. One of the strengths that the hotel has is that it has been in business operations for a long time. In that regard, it has been able establish itself as a renowned brand in the market. Moreover, another strength that the company has is its location. It is located at a strategic location where it has been able to attract many tourists. Furthermore, the company offers quality services that has enabled it to win more customers. One of the identified weaknesses of this business is the limited number of rooms, and it cannot accommodate many customers to increase its income. Moreover, the available opportunity is to use the current advanced technology to improve customer service. The major threat comes from the competitors. The industry has several competitors, and the company must undertake continuous improvement to remain ahead of the competition. 
































3. The Marketing environment (Macro) PESTEL  
Political changes directly impact on the hotel industry. Any step the government takes will unavoidably affect the industry. Moreover, economics factors can also impact the industry and they include inflation, interest rates, economic growth, exchange rates, and taxation changes (Adamkasi 2017). In that sense, it is healthy to understand that economic changes bring a significant impact on the firm’s behaviour. Furthermore, transformations in social factors influence the demand for the company’s products and services. Hence, there is a need for Inn of the Five Graces to have various options (Frue 2019). Moreover, technology to be utilized should be beyond standards, particularly when it comes to manage the hotel (Adamkasi 2017). the software to be used should help to meet the customers and staff’s needs. Furthermore, considering the environmental factor, those that can affect Inn of the Five Graces can include natural disasters such as earthquakes among other natural disasters. Hence, the hotel should teach suitable measures that need to be taken during emergencies (Farooq 2019). Finally, the legal setting is vital for the hotel industry growth. Customers only become enticed to “leisure-based” hotels that operate legally and offer secure services.                   





























4. Creating Customer Value & Engagement 
Since social media is turning out to be quite imperative in the consumers’ daily lives, it presents an important opportunity for the hotels to attract the attention of their prospective customers. In that regard, Inn of the Five Graces should embrace the novel ways Customers like to use to communicate and be prepared for changes in the consumer expectations and behaviours (Minder 2018). By becoming updated with the trends in the social media use, and creating a vibrant online presence, the hotel can swiftly take up the disruption and attain and “early adopter advantage” When enticing businesses for the tech-savvy millennials (Sormani 2018). in that regard, social media marketing will allow for two-way communication between the customers and consumers. Indeed, such an interactive element Assist businesses to cement a lusting consumer following (Quach 2017). For this hotel to stay pertinent Within the vibrant social media failed, it is vital to comprehend the pulse off the present technological trends in the industry, and be ready for alterations in the consumer behaviour, messaging and social media platforms will create fresh opportunities for engagement, Conversions, and personalization that are important opportunities to make customer engagement stronger in the hotel industry. 





























5.  Effective Use of digital Marketing 
 The initial move to producing a “digital marketing strategy” is for Inn of the Five Graces to think of their target audience. A helpful way for this hotel to do that is by producing guest persona's that represent the customers they intend to see at their check-in desk. In that sense, there is a need to create a rounded and comprehensive picture of such customer by carrying out some research (SiteMinder 2021). The next step to take is for the hotel to define their eventual digital marketing objectives. Such goals will be informed by wider businesses strategy and goals. The moment the hotel has articulated its goals and comprehend who they are marketing to, they will have to develop a plan that covers digital marketing tools, which will be helpful in attaining the goals and how the company will leverage them to attain its goals.
Some of the tools that will be used include podcasts, blog posts, e-books, short videos, virtual reality, and online magazines (SiteMinder 2021). Indeed, having great content will be helpful in building the business's audience, enhance current customer relationships, increase bookings, and promote brand loyalty. Content marketing can capture individuals at a variety of parts of the client journey and “high-quality content” is an ace uncial portion of other kinds of digital marketing such as social media marketing and SEO.


























Conclusion
The hotel industry is dynamic and customer behaviours are ever-changing. Moreover, more firms are entering into the industry and hence, competition is ever-intensifying. Currently, companies are using modern technologies to improve their business operations to attract more customers, increase sales, and eventually win the competition in the market. Fundamentally, Inn of the Five Graces should continue capitalizing on their strength and available opportunities and work on their weakness and evade threats to win the competition. In that regard, it is recommended that the hotel should use digital marketing, and social media platforms to increase their presence on the market. On the same line, it is recommended that the hotel works to promote customer engagement using social media. In that sense, they will be able to understand the customer needs and take the appropriate measures to ensure they are met in the most effective way possible.
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