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In relation to the size of Australia, The Commonwealth (2020) refers to Australia as the largest island in the world. This is a country of natural wonders, open spaces with great contrasts from mountains to glorious beaches. Regarding the geographical location of Australia, it is situated in the tropical Pacific Ocean, this continent is referred as Oceania (Misachi, 2017). Oceania is situated between the Indian Ocean and the South Pacific Ocean (CIA, 2020).
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Australia has two climatic zones research has shown from World Travel Guide (2020). The two climatic zones being: The tropical zone and the temperate zone. The tropical zone refers to the northern areas of the country only has two seasons: summer and winter, whereas the temperate climate has all four seasons (World Travel Guide, 2020).  In recent decades there has been a surge in the number of extreme heat records, which are outnumbering the extreme cool averages according to Climate Change in Australia report, (2020) . According to Visit Australia (2020), the seasons are at opposed times throughout the year compared to the northern hemisphere. Summer is December to February and winter is June to August (Visit Australia, 2020).
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[bookmark: _Toc40223432][bookmark: _Toc40223498]Topography 
Even though Australia considered to be mainly low plateau deserts (CIA, 2020), Australia has many rivers which flow all year round. Some rivers flow from the Australian alps and flow some 2,600 km to empty in the sea below South Australia (Nations Encyclopedia, 2020). Research from Nations Encyclopedia (2020), suggests that Australia has multiple topographic locations, some of which include mountainous regions in eastern part of the country ranging from 300 to more than 2,100 metres. Particularly in southern states of Australia the climate can reach sub-zero temperatures, in south east Australia during winter months snow falls on the higher mountains, enabling skiing across many ski resorts (Australia.gov, 2020).  The coastline of Australia covers 25,760km (CIA, 2020), with addition to the coastline it has an excess of 10,000 beaches with such spectacular beauty (Australian Guide, 2020). The beaches across Australia is a place where people from across the globe mix, meet and live (Australian Guide, 2020).
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[image: ]Australia is divided between six states: New South Wales, Northern Territory, Victoria, 
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Worldometer, (2020)
Western Australia, Australian Capital Territory & Tasmania (Nations Online Project, 2020). Furthermore, a study from Worldometer (2020) states that the current population of Australia is 25,451,286. A large majority of Australia’s population is situated around its coastline according to Australia.gov (2020). However, it is seen that there are smaller pockets of population around Perth in Western Australia and central Australia (Australia.gov, 2020).

In relation to the key regions of Australia it is considered that New South wales is the largest populated state according to Sousa (2019), consisting for about 10% of Australia’s total population. The state capital is Sydney which is the largest city in Australia. Sydney is very much a vibrant cosmopolitan city with so much variety to offer. Sydney has it all busy nightlife, number great festivals and breathtakingly beaches to name a few (Australia Online Visa, 2019). There is much reason to fall in love with this city from the opera house to its many national parks (Australia Online Visa, 2019). 
Canberra is the Australian capital situated in Australian Capital Territory (Visit Australia, 2020). Even though it is much smaller than Sydney it has high significance due to the National Gallery of Australia and The Australian War Memorial (Visit Australia, 2020).Richman-Abdou, (2017)

The Northern Territories of Australia have the least numbers of population (Sousa, 2019). The Northern Territories capital is the city of Darwin and this area of Australia accounts for the highest volume of Indigenous Australians in the country (Tan, 2017). The Northern territories caters for various tourists including backpackers (Tan, 2017). One of Australia’s most photographed site of Uluru, it is often described and an extraordinary site (Tan, 2017). 
[image: Man and Quokka Selfie Leads Adorable Animal to Follow Cyclist for More]Western Australia is the largest state and total land area (Sousa, 2019). This area is home to Perth which is the country’s fourth largest city (Sousa, 2019). There are many reasons to visit Perth, some visits include the Rottnest Island where it is common for a selfie with the Quokkas on the island (Daily Telegraph, 2019).



[bookmark: _Toc40045411][bookmark: _Toc40223434][bookmark: _Toc40223500]Social Context
Historically in Australia, there have been negative implications towards the indigenous communities across Australia. Blakemore (2019) suggests the Aboriginal communities were forbidden to speak their native languages and their names were often changed. These Aboriginal Australians are referred to as “Stolen Generations” (Blakemore, 2019). In 2008, the Australian Prime Minister Kevin Rudd released a national apology for the country’s actions during this time. Since this time, The Australian Government has since worked to reduce social inequalities for the Australian Aboriginals (Blakemore, 2019). 
In recent times, Australia is setting an example of a multi-cultural and multi-faith society. In comparison with the Europe, where policies separate community development (Mamula, Folgieri and Duvniak, 2019). Australia has created a multicultural society through policies relating to mutual respect and social inclusion (Mamula, Folgieri and Duvniak, 2019). Indigenous tourism plays a vital role within Australian tourism by providing variety and value to the current tourism strengths (Austrade.gov, 2020). By generating  refreshed content and promoting Aboriginal Tourism business through the experiences of Australia program (Austrade.gov, 2020). By developing the indigenous cultural experience, this could be a huge differentiator with the international tourist market by creating an authentic experience (Austrade.gov, 2020).
By incorporating the Butler Model from Appendix B, in relation to indigenous tourism in Australia is in the development phase in the lifecycle. This could be because Indigenous tourism has not been made aware compared to the other areas of Australian Tourism. 
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There is no official language of Australia according to Sawe (2019) but it is regarded that English is the de facto language used. The diverse nature of languages could stem from the immigration patterns which influence the countries dialect Sawe (2019)
[bookmark: _Hlk39525080]Australian history has estimated that there were between 300 and 700 indigenous languages spoken according to Haxton (2012). However, Simpson (2019) suggests that 160 of the indigenous languages are spoken currently and there could be a sharp decline in the number of indigenous languages spoken in Australia. According to Stebbins (1996) “Cultural tourism is a genre of special interest tourism based on new and deep cultural experiences, whether aesthetic, intellectual, emotional or psychological”. 
It could be seen that the indigenous languages are a unique selling point for tourists providing a new element to their travels. However, the indigenous Languages of Australia are in danger of dying out and that the languages need to be recognised as part of Australian heritage (Haxton, 2012). Professor Zuckermann in an interview with Haxton stated "Without a language, you do not have cultural autonomy, you do not have intellectual sovereignty, you do not have culture, you do not have heritage” (Haxton, 2012). More recently the Federal government has been showing support towards preserving the languages from many groups across Australia (Simpson, 2019). Across Australia this is has been carried out and has made the indigenous people and heritage much more visible through various signage and events (Simpson, 2019). 

[bookmark: _Toc40045413][bookmark: _Toc40223436][bookmark: _Toc40223502]Australian Heritage
[image: Australia's rock outcrop Uluru]Australian heritage and history dates to 1770, where Captain James cook claimed the land as British territory and names eastern Australia as “New South Wales” according to BBC (2020). However, it can be argued that Australian history dates back further as 60,000 years ago (Hocking, 2020). According to the Australia.gov (2020) The first inhabitants of Australia where the Aboriginal people, who migrated from Asia to Australia.Uluru, BBC, 2020

Australian heritage today has been formed from a multitude of different aspects from historic building to living landscapes, creating the Australian identity and spirit according to the Department of Agriculture, Water, and the Environment (2020).  This plays a hugely important role in Australia today, as this provides an account of places and stories which will be passed for future generations (Department of Agriculture, Water, and the Environment, 2020). According to UNESCO (2020) Australia has 20 World heritage sites including: The Great Barrier Reef, Sydney Opera House (UNESCO, 2020).
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The Great Barrier Reef is the largest coral reef in the world and is blessed with breath taking enchantress (Great Barrier Reef, 2020). Being one of seven natural wonders of the world, it is one of the world’s most desirable tourist destinations due to its natural beauty (Great Barrier Reef, 2020).
[image: Sydney Opera House, Sydney, NSW © Tourism Australia]
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The Sydney Opera House is the youngest cultural site included on the World Heritage list (Sydney Opera House, 2020). Its design is represented extraordinarily, which is set in Sydney Harbour (Sydney Opera House, 2020). Additionally, The Sydney Opera House is a great artistic monument and is of magnificent value towards engineering and building technology (Sydney Opera House, 2020).

[bookmark: _Toc40045414][bookmark: _Toc40223439][bookmark: _Toc40223505]Size and Scale of the Tourist Industry
The size and scale of the Australian tourism industry roughly employs 924,000 according to the National Industry Insights Report (2020). The tourism sector of Australia accounts for 4.7 percent of the countries employment (SkillsIQ, 2020). Tourism has been experiencing considerable growth in recent years and has produced $8.2 billion in 2017/2018 (National Industry Insights Report, 2020). Travel agencies have highlighted the constant need to employ staff in the industry according to the National Industry Report (2020).

[bookmark: _Toc40045415][bookmark: _Toc40223440][bookmark: _Toc40223506]Marketing
The current Global marketing campaign used to promote tourism in Australia is ‘There’s Nothing like Australia’ (Tourism Investment, 2020), this campaign describes the very best of what Australia has to offer. The campaign is backed by consumer research from Tourism Australia, this gives energy and life to potential consumers perceptions of the countries aquatic and coastal offerings (Tourism Investment, 2020). In addition to the ‘There’s Nothing Like Australia’ Campaign, there are numerous digital and social media platforms which provide another dimension to the competitive market and taking Australia to a global audience according to Tourism Australia (2019). Tourism Australia (2020) produces photos and videos daily and encourages tourists to share their own experiences on a regular basis. The best content from wildlife, food, scenery  is shared with Tourism Australia and from all the views and likes gained is great advertisement for Australia (Tourism Australia, 2020). This is proven to be a very effective marketing strategy as the content is shared and re posted across the world, the this happens the more people fall in love with Australia. 
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[bookmark: _Toc40045416][bookmark: _Toc40223441][bookmark: _Toc40223507]Government Involvement
Australia tourism a vital component of the Australian economy, tourism makes up for over 3% of Australia’s $1.95 million economy and has 9 million foreigners visit Australia annually and domestic tourism (Kelly, 2020). The Asian market was considered the largest contributor,  with international tourism spending nearly $1.5 billion and an 185,000-visitor increase according to Appendix C. In certain areas of Australia, it is a main economic driver. With focus on Northern Australia, it attracts millions of domestic and international tourists. From the expenditure it creates investment, employment and supports local businesses (Parliament of Australia, 2020). The Australian Governments current strategy is Tourism 2020 according to Tourism Australia, (2019) as it focuses on Australia’s long-term strategy to create competitiveness of the tourist industry, economic growth and to build industry resilience.

[image: ]
   Australian Government, 2019


According to the National Industry Insights Report, (2020) in September 2018 Australia had 102.7 million domestic tourists and had 8.4 million international visitors. Australian tourism mainly targets business event travellers and high value leisure travellers (Tourism Australia (2019). With focus on the high value travellers, this group are more likely to stay longer and spend more than the average traveller (Tourism Australia, 2019). It is seen that Australia focuses on young adult travellers with the use of the ‘Working Holiday Maker Visa Program’ (Australian Government, 2019). This visa enables a working holiday for up to 36 months according to the Australian Visa Bureau (2020). Tourism in Australia had been allocated $5 million over two years in November 2018, this enables youth travellers to position Australia as a desirable and memorable location for all young travellers (Tourism Australia, 2019).



[bookmark: _Toc40223442][bookmark: _Toc40223508]Issues and challengesIn recent year Australia has been victim to some of 
the country’s worst bush fires on record,
and has cost the Australian tourist industry $1 billion 
(Kelly, 2020). The fires have hit several
coastal towns at the height of the profitable summer 
season (Kelly, 2020).Due to images 
spreading across Australia on social media, they 
have not helped the situation (Thiessen , 
2020).Pictures of showing Australia ablaze have 
been blamed for scaring off many tourists 
(Thiessen, 2020). This imagery has put Australia in 
bad light in the global marketplace 
(Kelly, 2020), however in the cooler seasons some 
tourist destinations have reopened but 
people remain vigilant about visiting (Kelly, 2020). 






According to ABC News(2020) the Government 
have announced $76 million recovery 
package. The Australian prime Minister Scott 
Morriston describes the situation as “Australian 
Tourism is facing its biggest challenge in living 
memory (ABC News, 2020). In addition, it 
has been announced the finances will be 
distributed between marketing for domestic 
travellers and global tourism campaign (ABC 
News, 2020). The global tourism campaign this 
will aim to attract international travel and advertise 
Australia as being “safe and open for 
business” (ABC News 2020).
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Australia continues to feel the effects climate issues, there has been more need and focus towards sustainability and careful tourism management (Naguran, 2020). Australia needs to think tourism in climate changing situations (Naguran, 2020), this will create adaption to change measures which will change how Australian tourism is organised in its long term. Tourists can become environmentally educated through sustainable agendas.
[image: A turtle swims through shallow water with some coral below. The sea is clear, with blue and green colours dominating.]
                                              Bain, 2020
The great barrier reef is a colour of life, but there are threats to the world’s largest living organism research from Bain (2020) suggests. On Lizard island resort sits a coral reef research station, due to its location its vital to instil sustainable measures (Bain, 2020). In September 2018, the resort recycles about 60% of its waste, with other waste shipped to the mainland, additionally the resort has eradicated the use of all plastic straws and bottles (Bain, 2020). For those who wish to get more hands-on to help the reef. Bain (2020) suggests the Tangaroa Blue Foundation who offer volunteer opportunities with marine debris clear ups focused the Great Barrier Reef. This type of tourism is very popular currently and the popularity continues to rise as more people are becoming aware of Environmentalism.[image: ]
Tropical North Queensland, 2020
[bookmark: _Toc40045418][bookmark: _Toc40223444][bookmark: _Toc40223510]What the Future Holds for Australian Tourism, Growth and Development 
The core strategy for Australia remains with increasing the involvement with high value travellers, with a high emphasis into cultural impacts to spread Australia’s message (UNWTO, 2019). Australia will continue to target customer markets which promote growth and delivers to Tourism 2020 goals and beyond (Tourism Australia, 2019). These markets with increased focus include China, USA, India, and The UK (Tourism Australia ,2019).
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Australia Evaluation 
Plog’s Model describes the Psychometric profile of home population, from this it describes likely destinations for them to visit according to Plog(2002, cited in Pavelka, 2013). There are two types of psychometric tourist: Dependable and Venturer according to Plog(2004, cited in Pavelka, 2013). Dependable people are considered cautious and conservative, whilst Venturer people are more outgoing and often prefer lone traveling research shows from Plog(2004, cited in Pavelka, 2013).
When Plog’s is applied to Australian tourism, it shows that they both apply to Australia depending on your interests. Dependable travellers from Plog(2004, cited in Pavelka, 2013) would enjoy some of the quitter options such as the Sydney opera House (Sydney Opera House, 2020). Whilst the Venturer would enjoy experiencing the wonders of the Great Barrier Reef (Great Barrier Reef, 2020). 
This article has evaluated the Tourism industry of Australia by outlining the industries performance from the issues and challenges with bush fires to sustainability. The article describes Australia’s strategic direction with the Tourism 2020 and demonstrates the various demographics of visitors such as high value leisure and business travellers and how they benefit Australian tourism. In addition, by applying tourism theory from Plog it identifies that Australia has something for everyone and not just for one type traveller.   
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