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Media impact on individuals, self-esteem and body image

Aim of your study-
The aim of this study is to explore the relationship between the level of media exposure and consumption on individual self-esteem, body image, and whether there is a significant difference between males and females attitude to the impact of the media.  

Theory and research-
The theories that will be used in the study will be Leon Festinger’s 1954 social comparison theory- Festinger devised a theory of social comparison and suggested it had two components; one being upward comparison and the other being downward comparison Festinger (1954). Upward social comparison being when one believes someone other than themselves are better and greater than them and then that implements their desire and motivation to improve themselves Festinger (1954). Downward social comparison is the reverse, when someone believes they are greater than someone else, making the individual feel better about themselves Festinger (1954). The population depend greatly on social comparison in general; controls their abilities, beliefs and their opinions when making judgement on others as well as themselves. Therefore, the social comparison theory has either a negative effect on self-esteem or a positive effect, Festinger (1954). 
A recent study by Vogel et al (2014) on social comparison and social network sites such as Facebook, revealed that it has a greater number of individuals using social network sites as they are able to create an electronic self-profile emphasising desired or best traits they hold; they can choose what the population visualise about them by controlling what they desire to expose on Facebook. This also links in with Higgins 1987 self-discrepancy theory, due to individuals emphasising on Facebook profiles that they are happy and show pictures that support it; individuals then compare themselves and their own lives (offline) to those they see on social network sites and begin the cycle of actual self, who they ideally would want or expect to be and the ought self, Vogel et al (2014). According to Vogel et al, (2014), the number of ‘likes’ a post or picture on the social network sites can have the impact of upward and downward comparison of others; individuals compare themselves to others that appear to be popular by receiving more feedback on their profile posts and the number of friends they have on Facebook, thus, it can be positive or negative to ones self-esteem. 
Self-esteem being an individuals self-assessment, whether it is positive or it is negative, it is the evaluation of ones worth, self-liking and self-competence; In particular, self-esteem can be theorised as both a frequently steady trait that progresses over a period and a ﬂuid state that is receptive to events and circumstances that occur daily, Heatherton & Polivy, (1991). 
 Edward Higgins 1987 self-discrepancy theory- The self-discrepancy theory was devise by Higgins in 1987; he proposed that it was made up of two cognitive dimensions; emphasising the many self-state symbols which are the domains of the self and standpoints of the self, Higgins (1989). It is suggested there are three domains of the self, actual self, ideal self and ought self; all three are equal parts of the self, but one at a time will desire more control than the others changing the behaviour, Higgins (1989). Actual self is the representation of qualities you yourself have; perception of your values and skills, the ideal self are the qualities you would desire to have; your hopes, desires and wishes to motivate you for improvements and change, and the ought self are the qualities others view that you should have; your obligations and responsibilities, Higgins (1989). The various differences of the self can be inconsistent resulting in emotional discomfort, Higgins (1989). The standpoints of the self, by combining the actual with the ought can lead to mental health problems such as anxiety, feeling of guilt and shame, and the combination of actual and ideal can lead to depression and feelings of disappointment, Higgins (1989).
The research into the impact of mass media over the decades on individuals self-esteem, and how they market brands to sell the ideal body to audiences have grown rapidly, it has been more frequent that individuals are exposed to a significant amount of media, through televisions, social media, posters; the marketers use celebrities and images of people of the ‘ideal’ look, whether it being thin, dieting, plastic surgery or getting bigger at the gym, and use branding to sell a desired image to target audiences, Cusumano and Thompson (2001). The media are known to promote that thinness is the ideal look for individuals to desire and achieve and through promoting such messages to audiences it has become more apparent that people are pressured by the media to conform to that specific image; by conforming it has had dramatic consequences on individuals health and mental health, Cusumano and Thompson (2001).
It has been known that males over the years have been more drawn and knowledgeable to technology and use it more frequently than females; surfing the internet more frequently for entertainment use such as media and games, Weiser (2000).  In recent studies, gender differences in exact uses of the Internet evidently seem to occur but they seem to branch mainly from variances in the knowledge on the internet and what it is used for; social network sites are more popular among the females yet other internet web pages are more popular among the male, therefore, would there be a difference in impact of media in gender, Weiser (2000). 
Rationale for study?-

It is important to research whether there is a significant impact on individuals self-esteem and body image through exposure to social media, it could be used as a stepping stone to prevent individuals from turning to dangerous dieting habits and using things like diet pills and anabolic steroids to dramatically change their body image. The impact of media marketing has on people is growing larger each year resulting in the nhs diagnosing a higher level of anorexia, addiction of steroids and depression. By encouraging media to use different images and branding than the typical ‘thin’ or ‘model’ looking individuals to more curvy and healthier looking people to promote the message of healthy is all different shapes not just one. 

Hypothesis-

Hypothesis one: A prediction to this study will be that the longer the individual is exposed to the media, the lower they will score on the self-esteem scale and body esteem scale.

Hypothesis two: Male participants will spend fewer hours engaging in the use of social media.
Hypothesis three: Both female and male participants self-esteem will score lower when higher consumption is made to social media.
Methodology-

Design: A two way within repeated measure ANOVA test will be used to conduct the results of the study. 

Dependent variable- Self-esteem. 
Independent variable- social media, image and social networking sites used. 
Dependent Variable- Body esteem.  


Independent variable- level of consumption using social media, high level or low level. 
Participants: volunteer sampling of 300-400 males and females will be used through online surveys using social network sites, all being aged above 18. There will be an equal number of males to females used in the study to determine a difference between the impact on both genders. In order to ensure equal number of participants the level of answers from each will be cut down to certify it is equal. 

Materials: A Rosenberg self-esteem scale will be used to measure individuals self-esteem, The Franzoi & Shields body-esteem scale will be used to measure body satisfaction and dissatisfaction and a questionnaire on social media usage and consumption will be used to determine the time male and female participants spend engaging with social media. 

Procedure: A survey will be distributed online using google forms, a consent form will be provided at the start consisting of full information providing details of that they do not have to take part if they do not wish to do so, they are able to withdraw at any time during the study, a list of helpful numbers and support information will be provided if the participants wish to talk to someone with effect to the nature of the study. Following the information will be attached, the self-esteem scale, body-esteem scale and a questionnaire on media consumption and time spent engaging on social media (4 point likert scale). At the end of the study, individuals will be fully debriefed following taking part. There will be two separate surveys consisting of firstly the information, a self-esteem scale, then the level of consumption of social media usage (4 point likert scale) followed lastly by the body esteem scale followed by a full debrief and a range of support information and contact numbers. Males and females will have separate surveys to collect the data consisting of the exact same information on each.
Results/Analysis-
A Quantitative research using an ANOVA statistical test will be used. And a further statistical T-test will be used to establish if there is a significant difference between male and female participants answers on the impact social network/social media has on them. 
Appendix 
 APPENDIX A: body esteem scale

The body esteem scale

Instructions: On this page are listed a number of body parts and functions. Please read each item and indicate how you feel about this part of your own body using the following scale:

1= Have strong negative feelings

2= Have moderate negative feelings 

3= Have no feeling one way or the other

4= Have moderate positive feelings

5= Have strong positive feelings
-------------------------------------------------------------------------------------------------------
1. Body scent ____

2. appetite ____

3. nose ____

4. physical stamina ____

5. reflexes ____

6. lips ____

7. muscular strength ____

8. waist ____

9. energy level ____

10. thighs ____

11. ears ____

12. biceps ____

13. chin ____

14. body build ____

15. physical coordination ____

16. buttocks ____

17. agility _____

18. width of shoulders ____

19. arms ____

20. chest or breasts ____

21. appearance of eyes ____

22. cheeks/ cheekbones ____

23. hips ____

24. legs ____

25. figure of physique ____

26. sex drive ____

27. feet ____

28. sex organs ____

29. appearance of stomach ____

30. health ____

31. sex activities ____

32. body hair ____

33. physical conditions ____

34. face ____

35. weight ____

The Body Esteem Scale: A Convergent and... (PDF Download Available). Available from: https://www.researchgate.net/publication/7404079_The_Body_Esteem_Scale_A_Convergent_and_Discriminant_Validity_Study [accessed Jun 08 2018].

Body esteem scale

(scoring keys)*

Females

Sexual attractiveness: body scent, nose, lips, ears, chin, chest or breast, appearance of eyes, cheeks/cheekbones, sex drive, sex organs, sex activities, body hair, face.

Weight concern: appetite, waist, thighs, body build, buttocks, hips, legs, figure or physique, appearance of stomach, weight.

Physical condition: physical stamina, reflexes, muscular strength, energy level, biceps, physical coordination, agility, health, physical condition

Males

Physical attractiveness: nose, lips, ears, chin, buttocks, appearance of eyes, cheeks/cheekbones, hips, feet, sex organs, face

Upper body strength: muscular strength, biceps, body build, physical coordination, width of shoulders, arms, chest and breasts, figure or physique, sex drive

Physical condition: appetite, physical stamina, reflexes, waist, energy level, thighs, physical coordination, agility, figure or physique, appearance of stomach, health, physical condition, weight

*To determine subject’s score for a particular subscale of the Body esteem scale, simply add up the individual scores given items on the subscale.

For example, for female sexual attractiveness you would add up the subject’s ratings of the items comprising the sexual attractiveness subscale (13 items)

APPENDIX B- Rosenberg self-esteem scale

ROSENBERG SELF-ESTEEM SCALE

 Instructions  

Below is a list of statements dealing with your general feelings about yourself.  Please indicate how strongly you agree or disagree with each statement. 

1. On the whole, I am satisfied with myself.  Strongly Agree  Agree      Disagree  Strongly Disagree

 2. At times I think I am no good at all.  Strongly Agree  Agree      Disagree  Strongly Disagree

 3. I feel that I have a number of good qualities.  Strongly Agree  Agree      Disagree  Strongly Disagree

4. I am able to do things as well as most other people.  Strongly Agree  Agree      Disagree  Strongly Disagree 

5. I feel I do not have much to be proud of.  Strongly Agree  Agree      Disagree  Strongly Disagree 

6. I certainly feel useless at times.  Strongly Agree  Agree      Disagree  Strongly Disagree 

7. I feel that I'm a person of worth, at least on an equal plane with others.  Strongly Agree  Agree      Disagree  Strongly Disagree 

8. I wish I could have more respect for myself.  Strongly Agree  Agree      Disagree  Strongly Disagree 77
9. All in all, I am inclined to feel that I am a failure.  Strongly Agree  Agree      Disagree  Strongly Disagree 

10. I take a positive attitude toward myself.  Strongly Agree  Agree      Disagree  Strongly Disagree

Scoring for ROSENBERG scale

Scoring: Items 2, 5, 6, 8, 9 are reverse scored.  Give “Strongly Disagree” 1 point, “Disagree” 2 points, “Agree” 3 points, and “Strongly Agree” 4 points.  Sum scores for all ten items.  Keep scores on a continuous scale.  Higher scores indicate higher self-esteem.

APPENDIX C- questions media consumption/usage
The following questions will require you to answer as honest as you possibly can. You must answer all questions, including specifying your age and gender. Thank you. 
1. Gender
2. Age 

3. Residential area

a) City b) town c) rural d) other
4. What different kinds of electronic devices do you use to access social media?
a) Pc/Laptop b) Radio c) mobile phone d) tablet

5. How much time per week do you spend on the internet surfing social media?

a) 0-7hrs b) 7-14hrs c) 14-21hrs d) 21 or more hrs

6. Are you on social media when watching tv?

a) Never b) sometimes c) all the time d) during outbreaks 
7. What social networking sites do you use the most?
a) Facebook b) twitter c) Instagram d) snapchat 

8. Users of social media will have higher self-dissatisfaction?

a) Strongly agree b) agree c) disagree d) strongly disagree 

Appendix D- Ethics
The nature of the study
The nature and type of questions will focus on the impact that the media has on their self-esteem and body image.
Body image could be difficult for the participant to talk about if they have body dissatisfaction issues or have previously suffered from anorexia or eating disorders similar 
The participant will be fully informed before hand that they do not have to take part in the study if they do not wish to do so
The participant will be fully informed that they can withdraw at any time during the study
The researcher will provide contact information for appropriate support groups should the participants wish to speak to someone following the scales and questions asked
Information, withdrawal and consent-
The participant will be given an information sheet which will consist of:

Aim of study

Rationale for study

The participants right to withdraw, process and steps to take in order to withdraw and they will be briefed on the confidentiality 

Consent to participate in the present study
Debriefed following taking part in the study
All parts of the present study will be approved (ethics) by the University ethics board, in line with the BPS Ethics Guidelines
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