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Development of my project idea. The details in module covered about the ranges of innovation which were been produced in past so many years (Reiter-Palmon,  2017). By getting through those modules, I was being able to develop my project idea. The project idea was the new innovation Snackibles that was been developed from actively listening and laying emphasis on how needs and demands can be analysed and developed (Nakano and Wechsler, 2018). The product snackibles come into force by listening actively to problems of people who worked day and night without any snacks. It was being analysed that innovation must be connected with people emotionally. It should be active in nature and also it needs to be formed in way that satisfies needs and demands of other people. So snackibles is an E-commerce company which was started online (Hughes and et.al., 2018).  

The idea covered everything from healthy chips to healthy bars and everything in between. This idea adds value as the concepts which are been taken is from the module (Coulson-Thomas,  2017). Snackibles is been involved in providing the healthy meals to desktops of the employees. It has assisted in providing the high quality ingredients to their users so that their needs and demands can be satisfied. The module assisted a lot in implementing new and innovative concept (Acar, Tarakci and van Knippenberg, 2019). The project idea was being developed by thinking uniquely and also by making sure that creativity existed. Snackible has revolutionised the snacking industry. They have provided huge variety to their consumers and also made the healthy snacks available at desktop (Neto,  Filipe. and Caleiro,  2019).  
TASK 2 CREATE A BLOG IDE
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Find 2 Using � HYPERLINK "http://www.medium.com/search" �www.medium.com/search� locate a subject of your choice that you have opinions and expertise about. Find something you agree and disagree with. Write your opinion in the form of our Blogger.com post.


Key insight: So many of the people skip their opportunities by not been engaged in doing active listening. Various business opportunities are being developed by increasing the knowledge through listening. The product snackibles come into force by listening actively to problems of people who worked day and night without any snacks. It was an innovative idea which was generated by listening to issues faced by people who worked in corporate offices. The idea was to provide them with healthy and tasty snacks at an affordable price. This will also solve their problem and also the idea was being liked by every team member who were involved in process. 


Big promise


The big promise which was been made for Snackibles is that high quality of snacks that can be used after meal by the lunch time will be provided to employees. In this Snackibles will also offer variety of healthy and delicious meals will be made available to workers. The target consumers will be those who are working in corporate offices.


Goal = Grab attention


The main goal of the new company Snackibles was to grab attention of every person who worked in corporate offices where there were no services offered related to healthy meals. Main objective was to enhance the consumer satisfaction and experiences by analysing their needs and demands. The purpose was to also make public aware about the new innovative services provided by snackibles.  The module has the connection with this idea as there were the explanation related to how active listening can change the life of a person. So, there it was our new innovative services by listening to issues of others.


Key insights: The active listening has assisted in generation of these ideas. It has helped in making sure that needs and demands of the employees craving for meals are been fulfilled. It has assisted in solving the issues faced by corporate workers. So for generating any entrepreneurial opportunity it is really necessary to actively listen to other. As it is said that opportunities are created not made, so Snackibles has proved it and every one should learn from it.


Connecting emotionally


This idea was generated by listening to problems faced by corporate employees. The brand connected emotionally, as there were variety of products offered by Snackibles which was not been offered to the employees during snacks time. The variety of products included, Dipsters in this there were oreo dipped chips made available for consumers, Pizza peri peri chips and other variety of options were provided for connecting emotionally. It was also being analysed that the needs and demands of consumers were been analysed by the Snackibles so that it can be fulfilled and also it can assist the new innovative company in growing.
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Log on to � HYPERLINK "http://www.pixlar.com" �www.pixlar.com� and find a picture that demonstrates your thinking and put it here.  
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