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Introduction
This essay aims to present Apple's marketing strategy. Apple is a multibillion-dollar global technology firm that is a market leader. The company operates and sells its goods all over the world across various distribution networks. To retain its current market place and power, Apple is creative and well-organized.
Specification and definition of the marketing mix
The marketing mix is a set of controllable marketing variables that a business uses to achieve the desired response in a target market, such as increasing revenues through meeting customer needs. The marketing mix includes elements that the company can use to affect demand for its goods in various ways, both comprehensively and dynamically. The marketing mix variables enable the organization to adjust its activities to market conditions and use them to achieve company objectives. Product, price, place, and promotion are all factors in the mix.
About Apple Company
Apple Inc. is a global technology company based in the United States. Cupertino, California, is the location of the company. Apple is a corporation that creates, develops, and sells electronic, software, and online services to consumers (Varnun and Murugan, 2018). Amazon, Google, Microsoft, and Facebook are all major players in this industry.
The company's product line includes a wide range of goods and services. The iPhone, iPad, Mac, iPod, Apple Watch, Apple TV, and other Apple hardware products are among the most popular. The Apple Company went public on the stock exchange in 1980. The company's first shares were sold for $22.00 each. The company's stock is currently trading at around $129 per share (Apple, 2020).
Unfortunately, Steve Wozniak wanted to leave Apple in 1985, taking with him all of the health workers. Steve Jobs wanted to start his own company, which he named NeXT.
There was a need to find a way to add Apple's competitive advantages to the competition. Apple's Board of Directors, headed by CEO Gil Amelio at the time, agreed to purchase NeXT and bring Steve Jobs back to the business. . This decision benefits the company, and the first iMac product was released in 1998. This product was doing so well that the company wanted to open an Apple Store chain. There were only two Apple stores in the United States at the time.
Apple began to concentrate on consumer electronics in 2007, and the first iPhone was released. The company was initially known as Apple Computer, Inc. However, the term "computer" was dropped from the name in 2007 because the company was focused on the electronic customer market rather than just personal computers. Apple's revenue is expected to reach $274.5 billion by the end of 2020. Apple is a member of the Big Tech community, including information technology behemoths such as Amazon, Google, Facebook, and Microsoft.
Marketing mix of Apple company
             According to Kotler and Armstrong, the marketing mix is a set of marketing strategies that businesses manage. The marketing mix consists of four components: product, price, place, and promotion. Companies are responsible for these aspects, and they must react to the needs and demands of potential customers on the market (Kotler and Armstrong, 2016).
Products – this aspect encompasses all of the products and services that businesses provide to their customers. Variety, quality, style, brand name, services, and others are all part of this element (Kotler and Armstrong, 2016). Apple specializes in designing, manufacturing, and selling consumer electronics, computer software, and various online services. The company's product line is pervasive.
Macintosh products are the first product in Apple's portfolio. A personal computer is one of them. There are many kinds of them, including desktop computers such as the iMac and iMac Pro. MacBook Pro and MacBook Air are two examples of portable personal computers. Those two notebooks are for professionals. They are using the appropriate operating system, Mac OS, which is an Apple-developed product. The company's second and most famous product is the iPhones. In 2007, the first iPhone was released. Those are touchscreen phones with a smartphone interface. They function with the iOS operating system, which is exclusive. By launching a new generation of innovative phones, the iPhone is radically changing the consumers' electronic market.
The iPod and iPad are Apple's following two products. The iPod is a music player that can be taken with you everywhere you go. This computer is used for music listening. There is a separate iTunes store with a variety of music types and artists. In 2010, the first iPad was released. It is a multimedia tablet computer with iOS as its operating system.
Apple is set to release its first Apple Watch in 2014. This is a smartwatch that monitors the customer's fitness and health. It runs on watchOS and is comparable to Apple's other goods. Apple Tv is one of the company's other brands.
The Apple company's following most crucial product is its proprietary operating system, used in all of their smartphones. This operating system is available for a variety of devices and is referred to as macOS, iOS, watchOS, and tvOS. All devices have the same operating system, allowing them to communicate and share information.
Other apps and services developed by the company include iMovie, iWork, iLife, and iCloud. They have distinct personalities and characteristics. The Apple corporation also has several branches that assist in the production process while reducing some of the costs associated with recruiting outsource companies. Apple's subsidiaries are as follows (Apple, 2020): 
· Braeburn Capital is a firm that deals with Apple's money. The business was established in 2015 with the aim of better managing Apple's properties.
· Beats Electronics is also known as Dr Dre Beats. This firm specializes in the development of exclusive audio items. The business makes headphones and speakers.
· Claris is a company that creates computer applications. The firm is working on several Apple-related projects.
· Anobit is currently working on a flash memory controller. In 2012, the company became an Apple subsidiary and began manufacturing flash memory components for the company.
· Beddit is a company that creates sleep-tracking devices and applications to help people monitor their sleep. It became an Apple affiliate in 2017. This company is launching an Apple Watch sleep-tracking software.
Price – the list price, promotions, and other aspects of the marketing mix are included in this category. This is the price that consumers would pay in order to obtain their goods and services. Prices are determined by various factors, including product quality, consumer demand, benefit. (Kotler and Armstrong, 2016).
Apple is known for its high-quality goods that come at a premium price. The pricing strategy of the business is well-organized. The prices are determined by the year of manufacture, the level of innovation, and the characteristics and specifications of the commodity.
The MacBook Air, for example, has a starting price of $999 and can go up to $1,999 depending on the specifications and characteristics of the device, such as hard drive and RAM capacity, colour, and release year. The devices that will be launched in 2020 will be the most costly. That is why the latest iMac starts at $1 299 and goes up to $2,300.
iPhones are the most popular products. There are various modes. Prices for the latest iPhone 12 released in 2020 start at $799 for a 64GB model and go up to $979 for a 256GB model. The iPhone 12 is a standard phone with fewer parametric options. The Apple company is known for releasing new phones such as the iPhone 12 Pro and iPhone 12 Pro Max, which have higher parametric and higher costs. The prices of products differ depending on the year of manufacture, innovation, and features and parameters and range from $1,099 to $1,399 depending on the memory capacity of phones.
Apple is now offering its older versions at more reasonable and accessible rates. Consider the iPhone XR, which starts at $749.99, and the iPhone 11 starts at $599.99.
The most expensive items in Apple's portfolio were iPhones and iMacs. Their other goods are more affordable, but their prices vary depending on their features. The price of an iPad, for example, ranges from $329 to $879. Apple Watches are also very affordable; for example, the Apple Watch Series 6 starts at $399 and goes up to $749 depending on features such as loop size, loop material, GPS, and cellular connectivity.
Apple TV and the iPod are the cheapest Apple accessories. Apple TV prices range from $179 to $200. The iPod, on the other hand, was priced from $199 to $399.
The most significant factor in Apple's pricing strategy is device innovation. The most recent models are more expensive than previous models. The business focuses on selling high-quality products at moderately affordable to higher prices.
The goods are affordable to the majority of potential consumers and can be used for various purposes. Some consumers need simple features in their phones and tablets for everyday use, while others use them for business purposes that necessitate more robust features.
• Place – this component of the marketing mix includes various distribution channels, assortments, location, coverage, and other factors. Business operations related to selling a product to potential clients are included in the locations (Kotler and Armstrong, 2016).
The business operates retail stores in major cities all over the world. In 2001, Apple will open its first retail location. There were only two stores in the United States at first.
Apple stores can also be found in shopping malls and shopping centres. Customers will be able to use them as a result of this. They have exclusive glass stairwells and cubs that are emblematic of their brand. The company has won architectural awards for the design and construction of its stores. Apple Stores heavily influence customers that are interested in technical information products and facilities.
Apple stores offer a wide range of Apple items, including iPhones, iPods, Mac computers, Apple Watches, and more.
In the United States, there are over 270 Apple stores. There are also a few stores in Europe and Asia.
Apple makes use of online intermediary stores as well. For a time, Apple sold its goods online, but in 2015, the online shop was removed from their official website.
The company also sells and distributes its goods through retail intermediaries all over the world. Apple is influencing how other retailers and businesses market their wares. This helps to improve the company's global distribution network. This network is critical to the company's success.
• Marketing – ads, advertisements, personal sale, and publicity all fall under this category. This involves the company's efforts to engage with the public and potential customers. Market segmentation is the focus of these activities (Kotler and Armstrong, 2016).
The Apple company's marketing strategy is fascinating. They employ a variety of distribution platforms, including relationships and personal sale. The organization hosts some insightful presentations about new technologies and improvements at various technology conferences throughout the year. This presentation is designed to keep consumers up to date on Apple's latest products and innovations.
The Apple corporation still uses a television commercial in addition to this distribution channel. They assist the company's operations during the introduction of new goods to the public. Third-party corporations produce some TV advertisements with a vested interest in increasing product sales because they profit from it.
Apple, like many other companies, makes use of celebrities. Those celebrities are marketing Apple products in public by appearing in television advertisements.
Apple's promotion plan is divided into three phases: before introducing new goods, during the launch, and afterwards. First, Apple is launching a broader public relations program. Before shipping its products, the company is introducing them. Customers will be able to purchase them before the official release date. The release of goods into stores and intermediates shops is the next step. The organization is currently launching offensive TV advertisement as well as social media ads. This began with the first stage and progressed to the second. After the company has been launched, the final stage is to continue promoting it, but not aggressively. Customers are now doing a review and demonstrating the benefits and advantages of modern products over older ones. The Apple company's advertising campaign is one of its distinguishing features.
Conclusion
Any suggestions can be made as a result of a thorough review of the Apple corporation. First and foremost, Apple must consider the concept of incorporating creativity into their new technologies. The majority of their rivals are upgrading their devices in a variety of ways. Another suggestion has to do with brand loyalty. The business is built on this philosophy, but it needs to find another way to keep customers happy. Customers' input can be used in advertising, such as demonstrating how people use their computers for various purposes. Apple should think about its marketing platforms as well. Many businesses are beginning to use social media to communicate with their customers. The Apple company may be able to use this as a contact method. Another suggestion is that Apple expands its distribution network to sell more in countries other than Europe, the United States, and Asia. This would increase the company's global influence. Apple should think about incorporating its goods into the educational process to capture the interest of teenagers. This business niche has the potential to increase the company's revenue and market share.
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