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Introduction 
Marriott
In today business world that is highly dynamic, the need for a circular economy cannot be underestimated. A circular economy is based on resource efficiency, waste minimization and environmental responsibility. This shift is critical to CSR, whereby companies adopt ethical and sustainable standards. However, as they discuss Marriott’s CSR practices, it is necessary to understand how this global leader in the hospitality industry implements circular economy in its operations. By analyzing the strategy used by Marriott to minimize environmental impact and support resource stewardship, the role of the company as a corporate pioneer in establishing a more sustainable and circular future will be understood.
[bookmark: _GoBack]Marriott it is a Class A listed company on the Nasdaq Stock Market (National Association of Securities Dealers Automated Quotations Stock Market) and is involved in the hospitality industry. It was established on March 5, 1927, in Washington, D.C., by founders J. Willard Marriott and Alice Marriott, and its headquarters is in Bethesda, Maryland. It has grown from Marriott Corporation and operates 8,484 locations around the world. Marriott is among the leading companies in the hospitality sector that offers a wide range of services. As a quoted and recognized company, its presence in the leading stock indices proves its financial significance in the market and makes it one of the main players in the hospitality industry for almost a century now.


Main Body 
Circular Economy Overview
Circular economy is a regenerative and sustainable economic model that seeks to eliminate waste and preserve ecology. The circular economy, in contrast to the linear economy that has a “take, make, dispose” approach, focuses on the reuse and recycling of resources. The circular economy minimizes the use of natural resources and makes away with wastes that are produced in the various stages of product life cycle with maximum efficiency. Firms that follow this tenet are committed to using materials that are sustainable, have good energy generation, and transform the green designs to have a small eco footprint (Avasiloaei, 2022).
Second, on the other hand, reuse is considered the practice of using products and material that are already in existence for another period of time. It might also describe reconditioning, reinstating, or reengineering products in order to prevent it from losing worth or being cast aside while still in use. Companies that encourage the practice of reuse form the foundation of a more sustainable system that is far more efficient and resource-preserving. Finally, recycling is one of the activities done under remanufacturing the products when their life span is over in circular economy. Recycling is the process where waste is converted into new resources, which as a result reduces the number of raw materials used as well as the length of time that an environmental footprint is left behind through mining and manufacturing. Circular economy ideas are linked to the concepts of resource management and not only waste management but also design of products, management of supply chain, and consumer behavior. The circular economy adoption is also one of the important characteristics of sustainable development, responsible consumption, and the adoption of a sustainable and green economic model at the international level (Donleavy et al., 2022).
CSR and Circular Economy
CSR can be mentioned as one of the business models that extend ethics, society and the environment into the activities of the organization and relations with stakeholders. It is described as a process of not only seeking for profit maximization but also positively contribute to the society. The circular economy model is a type of economic system that entails wastes cutting and resources efficiency increasing. It dwells on the importance of recycling and reusing, as well as the reduction of negative impact on the environment. In a circular economy, the materials are recycled or up-cycled to be used again, and these materials are made of strong material. The model suggested is not a linear economy which is founded on ‘taker, maker, and waster’ philosophy.
Circular economy and CSR are determined to be the common objectives of responsible and sustainability conscious firms. The companies that choose to do circular economy are advocate for sustainability as well as responsible practice. Topics in CSR practices for circular economy include such things as the willingness of the enterprises to reduce footprints and the efficiency of resource, climate change and wastes. However, as businesses slowly realize that their success is determined by social responsibility, the integration of circular economy practices into CSR becomes a strategic necessity for long-term sustainability and resilience (Guzzo et al., 2023).
Marriott CSR Policy
Marriott International has vowed to incorporate sustainability and ethics as part of doing business on the global front. The company’s CSR policy is showing signs of readiness to take responsibility for the environment, society, and its ways of doing business. Marriott focuses on minimizing the ecological footprint as the energy-saving technologies, waste reduction programs, and water conservation processes are activated in the hotels. The CSR initiative by Marriott includes community activities such as collaborations with local NGOs so that Marriott carries out its programs in education and youth development and disaster relief. With ethics, the firm is interested and tries to help the local economy by sourcing its materials through the supply chain (Jones et al., 2020).
Marriott concern is diversity and inclusion, which it creates by creating a work environment that is respectful and values diversity. CSR policy is another form of policy that typically contains human rights and labor standards as well as good governance issues. These CSR programs of Marriott make achieve the sustainable development goals of the United Nations on sustainability and responsible business.
Last but not least, the circular strategy of Marriott goes far beyond just waste management and encompasses resource efficiency, sustainable supply, and customer engagement. Such programs give Marriott an opportunity not only to contribute to the environmental protection but also to society, while these activities can be seen as the part of the Corporate Social Responsibility idea (Jones et al., 2023).

Implementation of Circular Economy by Marriott
Sustainable resource management and waste reduction have been major concerns. Marriott encourages energy efficiency and waste reduction in its hotels. By implementing green technologies and practices, including energy-saving lighting and water-saving initiatives, Marriott decreases its environmental impact. The firm has also incorporated waste minimization strategies focusing on recycling and responsible waste management (Landau, 2020).
Marriott has established programs to improve resource circularity in the sphere of circular economy. For example, numerous Marriott properties are involved in soap recycling programs. Used soap from guest rooms is collected, processed, and redistributed to communities in need via partnerships with organizations such as Clean the World. This program not only cuts down on waste but also helps with social responsibility by increasing sanitation in impoverished communities (Maiorescu-Murphy, 2022). Additionally, Marriott focuses on sustainable sourcing. To reduce its footprint on ecosystems and communities, the company procures materials for its operations from responsibly sourced sources. This applies to furniture, linens, and amenities, reinforcing circularity in the supply chain.
Marriott successfully demonstrates its engagement with circular economy principles through its innovative approaches. For instance, the company discusses the application of technology to promote sustainability, including through the introduction of smart room controls for energy saving. Furthermore, Marriott conducts constant research and development to discover new avenues for waste reduction and resource optimization (Marin-Pantelescu, 2021). Finally, Marriott’s circular economy practices within its CSR framework demonstrate an integrated approach to sustainability. Through energy efficiency, waste reduction, sustainable sourcing, and innovative solutions, Marriott shows its dedication to circular economy principles that benefit the environment and society (Rashid, 2022).
Evaluation of Marriott's CSR Policy
The CSR policy of Marriott International is evident of commitment towards sustainability and environmental stewardship. The company has adopted circular economy principles to its CSR framework, showing a holistic approach to responsible business practices.
The Marriott CSR policy demonstrates clarity of sustainability vision and initiatives. The commitment to minimizing environmental footprint is evident in initiatives such as waste minimization, energy efficiency, and water conservation. The circular economy practices can be seen easily in Marriot’s recycling and reuse of resources across the organizations’ international operations (Sanvitale, 2020).
An interesting point is that Marriott collaborates with the communities, which can be considered socially responsible. The firm funds projects that include education, workforce development, and disaster relief at the places where it operates, thereby benefiting the communities. Contrastingly, the assessment indicates some areas that need to be developed (Segarra-Oña et al., 2022). 
Despite significant progress in waste minimization and sustainable sourcing by Marriott, a more systematic approach to circular economy strategies such as product lifecycle management and closed-loop systems could enhance the overall impact. In addition, the use of better measures of progress and more challenging targets would improve the effectiveness of the CSR policy. Marriott’s CSR policy is consistent with the standards of the industry and can be considered a pioneer of the hospitality industry. By addressing the areas for improvement, Marriott can build upon its corporate responsibility and circular economy leadership while innovating in sustainability (Shin et al., 2021).
Industry Examples
There are several remarkable examples of the hospitality industry, which illustrate the implementation of circular economy principles in the CSR policies. For instance, Accor is a global hotel holding company that promotes sustainable practices. The objective of Accor is to reduce wastes by waste reduction, recycling and energy efficiency in their properties. They practice responsible sourcing that uses local and sustainable products to minimize their carbon print.
The second giant in the industry that has adopted the concept of circular economy is InterContinental Hotels Group (IHG). The firm offers social and environmental solutions through investments in energy efficient technologies, waste reduction strategies and community engagement. The commitment of IHG includes water conservation, sustainable building and working with the communities to develop in the local areas (Xu et al., 2022).
Their main target, Marriott, has made efforts to minimize its environmental footprint. Marriott's "Serve 360: The global sustainability and social impact platform “Doing Good in Every Direction” has circular economy practices. These initiatives encompass initiatives to reduce single-use plastics, water conservation, and supplier partnerships that support sustainability.
The case studies discussed below show how the ideas of the circular economy are incorporated into the CSR policies of the hospitality industry. These companies practice sustainable and circular sourcing, waste management, and community involvement, which is a future of sustainable and circular industry (Ertuna et al., 2022).
Challenges and Opportunities
Challenges
Like any organization that adopts circular economy in its CSR framework, Marriott has a number of challenges. One major hurdle is the initial capital needed to invest in infrastructure and technology necessary to reduce waste and make resource efficiency possible. The adoption of circular practices might require adjustments in the operational processes that could result in higher costs in the short term. Another issue is that all stakeholders, including employees, suppliers, and customers, must be engaged and committed to the transition to circular practices that require the change of the culture.
The process of dealing with regulatory complexities and compliance standards may also be difficult, especially since waste management and environmental regulations are changing. Marriott must keep an eye on these changes in order to ensure that the circular initiatives comply with the law. Moreover, the full transparency and traceability through the whole supply chain is not an easy task, especially when we speak about sustainable materials (Guzzo et al., 2023).
Opportunities 
Despite these difficulties, Marriott can benefit from a number of opportunities. The adoption of circular economy practices offers an opportunity for cost savings and effective operations in the long term, because waste reduction generally results in reduced disposal costs and improved resource use. Marriott’s commitment to circular principles can serve as a unique selling proposition, attracting environmentally conscious consumers and creating a positive brand image (Jones et al., 2020).
Strategic alliances with suppliers that provide sustainable products and services can create opportunities for innovation and cost-effective solutions. The circular economy also promotes innovation in product and service design, enabling Marriott to achieve distinction and remain competitive. In addition, the global move towards sustainability opens a unique chance for Marriott to be a leader in responsible business practice, targeting the growing market that values eco-friendly options. Overall, although the implementation of circular economy principles is met with challenges, the use of these principles by Marriott offers a number of opportunities to improve the company environmental performance and reputation (Landau, 2020).
Recommendation 
Marriott can enhance the circular economy initiatives in CSR by implementing more waste reduction programs, promoting sustainable supply chain practices, and installing energy-efficient technologies. Utilize circular design principles in the construction and renovation of hotels, incorporating green materials. Collaborate with local communities in recycling waste. Communicate openly with stakeholders about progress and objectives. Train employees on sustainable practices. In addition, research new technologies including smart room automation for energy saving. These actions will not only support Marriott’s direction towards the circular economy principles but also generate both environmental and social benefits, reflecting the new consumer trends and global sustainability objectives (Jones et al., 2023).


Conclusion 
Lastly, Marriott’s desire for the circular economy within the scope of its Corporate Social Responsibility policy is another case of an ethical approach to sustainability. Marriott minimizes environmental impact and creates an eco-friendlier hospitality industry with reduce, reuse, and recycle principles. Although the assessment revealed positive progress, there is always scope for further enhancement. Marriot can build on the best practices of the industry and take the circular economy initiatives to the next level and become the leader in responsible and eco-friendly practices. These opportunities should be used to not only achieve the CSR objectives but also give Marriott a good reputation in the emerging field of sustainable business.
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