Assignment 1 of the Digital Entrepreneurship Module:

Part A: Video presentation on the organisation’s marketplace

Student: Philipp Mahrenholtz

Student ID number: 1906345

Date: 18™ of June 2021

Total number of pages: 3



Assignment 1 of the Digital Entrepreneurship Module:

Part A: Video presentation on the organisation’s marketplace

Youtube Link of video upload

https://youtu.be/gPLGkBKma5Q
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