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Section 1 – Usability


	Question 1a - How quickly and easily does the website load? 


	Answer: 
The Hollywood bowl web site opens fast and effectively on the desktop and mobile platforms. The homepage loads in less than a few seconds and the major contents like the offers and the booking options are visible. Quick loading enhances the user experience since the visitors do not encounter time delays when seeking information. The fast-loading rate also helps in motivating the customers to remain on the site and proceed to browse or make bookings.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The site has few subpages such as locations, offers, food and drink, parties and bookings. The structure of these pages is clearly defined by a navigation menu that is situated on the top of the site. The customer can easily navigate across the sections by clicking on menu options. The design is structured and enables the users to locate information on bowling centres and services within a short period.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, the customers can easily do bookings via the site. The homepage has the visible booking now buttons that lead the user through the booking process. The customers will be able to choose the location, the number of players, and a time slot. The system of the online reservation system facilitates convenience of the service since customers can make the bowling reservations without calling the company over the phone to reserve them.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
This would be enhanced by introducing a live chat so that customers can have immediate support. This would enable the users to be able to pose questions about bookings, prices or services in a quick manner. The other enhancement may be in terms of exemplifying more vividly the prices prior to the booking process. Such developments would make the site more convenient and easier to use by the customers.

	Section 2 – Pleasure – Customer Experience


	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The site is colourful with a modern design making it an engaging and fun site to visit. The site is visually appealing and comprehensible due to bright pictures and vivid sections. The design is reactive, i.e. it will adapt itself to a variety of screen sizes. The site is also accessible and works well on mobile phones, where the images and menus are a little smaller than they were on the desktop version.

	Question 2b - How does the website use imagery, video and colour? 


	Answer:
The web site is loaded with high-quality pictures of bowling lanes, food, drinks and entertainment facilities to lure the customers. The vivid colours like purple, blue and yellow make it vibrant and pleasant. These graphics allow the customers to visualize the experience even before they visit. The pictures also aid in communicating the brand name of the company and making the web site more interesting.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
The live chat tool is not heavily represented in the site. Rather, the customers are advised to create contact with the company by phone numbers or contact forms. Although this is not going to prevent the customers making enquiries, a live chat facility would enhance communication. The feature of chat would enable the customers to pose inquiries immediately and get quicker responses regarding booking or services.

	Question 2d – How effective are the social media links on the website?


	Answer: 
The site has provided links to social sites like Facebook, Instagram and Twitter. Through these links, the customers can see promotions, events and updates of the company. The application of social media into the company works since it enhances customer interaction and enables companies to interact with their customers in real time. It is also through them that brand awareness and trust can be enhanced.

	
Section 3 – Perceived Value



	Question 3a - How are the services offered by the company made clear to customers?


	Answer:
The services are also well described on the site in well-arranged categories like bowling sessions, party bookings, food choices and corporates. All the services have descriptions and pictures that make customers know what is presented. This presentation is self-explanatory to the customers, as they can readily pinpoint the services that can meet them.

	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
The availability of customer reviews will be primarily on external sites like Google reviews and social media pages. These reviews are feedback of the previous customers that have used the service. Though the site does not have many reviews on its site, third party review sites also aid in evaluating the reputation of the business by the potential customer.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The site is also aimed at a high quality by the pictures of the modern bowling lanes, entertainment areas and comfortable seating areas. It also brings out other services like food, drinks and party packages. I would suggest the company as it offers a family, friend and social event entertainment.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Certain prices along with promotions are reflected on the site, but the ultimate cost usually varies depending on the place, and the time of booking. This is a flexible pricing system which enables the company to change the prices according to demand. Generally, the charges are affordable to the entertainment services.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.bowling near me

	
	2.bowling alley UK

	
	3. bowling entertainment centre

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Yes, when these search words are typed in Google, the Hollywood Bowl site tends to be the first to come along the search results. The reason is that the company is among the biggest bowling operators in the UK and possesses good online presence.

	Section 5 – Reflection and conclusion


	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Websites continue to be very critical to businesses in the contemporary UK as they offer customers a convenient way of acquiring information on products and services. The properly designed site will enable the business to showcase its brand, interact with customers and provide online booking systems. Digital marketing is also supported by websites and assists companies in accessing more people via search engines. Although the use of social media is extensive, web sites are regarded as the focal point where customers get to access reliable information and make transactions (Kartomo, 2024). Chaffey and Ellis-Chadwick (2019) are of the opinion that a business site is important in instilling trust and enhancing customer interactions within the online market.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
The additional support to this web site that could be provided to enhance its efficiency would be to add a live chat. Live chat tool would also enable the customer to interact with the company and get prompt answers to their queries. This would help make communication more convenient and faster to the customers who desire quick information before making a reservation. It would also make the customers less involved with searching through several pages and calling the company on the phone or email. According to a study by Kotler et al. (2021), fast and efficient online communication enhances customer experience and improves the chances of engaging with customers.
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