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Introduction

I will be reaching about the main supermarkets people shop at and why. The Supermarkets industry has undergone a complete transformation over the past few years. 

By costumers Changing shopping patterns the fast expansion of discount supermarkets and enlarged external competition have all impacted the industry production. 

In 2014, Tesco and Morrisons set of a price war by declaring large price cuts on several items. Asda Sainsbury's and Aldi followed by announcing alike price cuts for the rest of the year. 

In extension, the industry's largest competitor, Tesco was mixed up in an accounting scandal in 2014, which raised in huge scale management changes with Tesco and the wider industry. 

The combination of these factors contributed to relatively poor trade performance over the past five years. 

I would like to research this as I find it a very interesting topic to investigate on and I know I will enjoy my findings.

Background

“For the last decade, the United Kingdom’s grocery landscape has been dominated by the ‘big four’ supermarket chains Tesco, Asda, Sainsbury’s and Morrisons. 

However, on the back of the economic recession, rising food prices and tightened belts, the market has been shaken by British consumers search for value. 


In 2015, IGD valued the grocery retail market at 178 billion British pounds, predicting this figure to rise annually up to 2021. 

Additional figures from the Office of National Statistics show that despite an increase in the value of grocery store sales, the volume of goods purchased by consumers shows negligible change.

 Although rising food prices have not caused the quantity of goods purchased to fall, consumers seem more likely than ever to search for cheaper alternatives to the ‘big four.’ 

Discount supermarkets are enjoying a surge in popularity among food shoppers. According to figures from Kantar Worldpanel, all the leading four supermarket brands have lost market share in the three months to August 2016. 

Meanwhile, discount brands have gained market share, with the German discounters Aldi and Lidl showing the greatest breakthrough. 

Supermarkets have reacted by reducing prices, resulting in the ongoing 'supermarket price wars', and the highest share of food volume sales on promotion in Europe.

Consumer surveys indicate a shift in thinking among shoppers. According to recent evaluations, the number of consumers that use discounters is still increasing, while the number that never use them has decreased. 

They are chosen over supermarkets because of thier public perception as cheaper and, ironically, to avoid the complexity of over promotion” (www.statista.com,supermarkets in the United Kingdom statistics and facts,2019). 


“Supermarkets are a one-stop shop for most major products of our everyday use. Supermarket chains thrive in most of the developed countries of the world and are also gaining popularity in the developing countries. 

Supermarkets of a country are often ranked based on their share in the supermarket sector. The biggest supermarkets in the UK are as follows:

1. Tesco
Founded by Jack Cohen in 1919, Tesco is the biggest supermarket chain in the UK by market share. 

Tesco is a British multinational company that sells grocery and general merchandise. The company’s headquarters are in Hertfordshire. 

Tesco has stores in 12 countries across Europe and Asia. The company is listed on the London Stock Exchange.

2. Sainsbury's 
The second largest supermarket chain in the UK is the Sainsbury's, Sainsbury's is an old company that was founded in 1869 as a shop in London by John James Sainsbury.

 It soon became very popular in the country and by 1922, it became the country’s biggest grocery retailer. 

However, in 1995, Tesco replaced Sainsbury’s as the market leader. The company was further pushed down to the third position in 2003 by losing the second position to Asda. 

However, in 2014, Sainsbury's recovered its rank in the second place by replacing Asda. The headquarters of the group is in London.

3. Asda Stores Ltd.
Founded in 1965, Asda is a relatively recent company as compared to Tesco and Sainsbury’s. 

However, it has been quick to attain success and become the third biggest supermarket chain in the UK by market share. 

As of 2017, Asda is giving tough competition to Sainsbury’s with its for ever growing customers.

4. Morrisons
Is the fourth biggest supermarket chain in the UK, the headquarters of this company is based in Bradford, West Yorkshire. 

It was established by William Morrison in the year 1899 as a simple stall selling egg and butter. 

Although the stores of this chain were primarily concentrated in the northern parts of England till 2004, the subsequent acquirement of Safeway by Morrison led to the large-scale presence of Morrisons in the southern part of the nation. 

By 2016, the chain had 498 stores distributed throughout the UK. 

5. Aldi
Founded in Germany by Theo and Karl Albrecht in 1946, Aldi is the UK’s fifth biggest supermarket chain.  

Aldi also has a presence in many other countries. More than 10,000 stores of this company are found in 20 countries. 

Aldi is made up of two discount supermarket chains, Aldi Nord and Aldi Süd that use the common brand of Aldi” (www.worldatlas.com, The Largest Supermarket Chains in The United Kingdom,2018).

Aims and objectives

The aim of this research is to find out the history of the top five supermarkets and why they are so popular and what makes their costumers keep coming back.

The steps I will be taking to investigate this topic is by researching the background of the five main supermarkets and how they have become so successful and continue to expand.

I will be putting my findings on a chart to show the percentage of the publics 1 to 5 main supermarket's they shop in.

Method
My first steps in my investigation was to do research on what was the main supermarkets people shop at and to see if it would be the same as my own findings and to compare any similarities or differences there may be.

The areas I did my research in was Catford Sydenham, Lewisham and Peckham. I went around these areas with my questionnaire going up to different types of people politely asking them if they had spare time to fill out my questionnaire and that it wouldn’t take up much of their time.

I was lucky to get good feedback from the public and they reacted to me well and I enjoyed coming out my comfort zone and communicating with people that I would not usually talk to in my day to day life it also helped build my confidence.                                  

Results                         
	

	Tesco
	Sainsburys
	morrisons
	Asda
	Aldi

	1, Where do you shop the most?
	25%
	20%
	15%
	10%
	5%

	
	Tesco
	Sainsburys
	Morrisons
	Asda
	Aldi

	
2, Which of these supermarkets has the best deals?

	20%
	25%
	10%
	15%
	5%

	
	Tesco
	Sainsburys
	Morrisons
	Asda
	Aldi

	3, Which of these supermarkets has best value for money?

	20%
	15%
	10%
	25%
	5%

	

	Tesco
	Sainsburys
	Morrisons
	Asda
	Aldi

	4, Which supermarket would you recrement to a family/friend?

	25%
	20%
	15%
	10%
	5%




Discussion
The results I have obtained from my survey suggests that most people think that Tesco's is the best supermarket to shop for your money.
So, this information coincides with the investigation I did before my survey on what is the most popular supermarket people shop at.

Then people chose Sainsbury's as there second favourite supermarket to shop at but has better deals then their number one chose Tesco's.

Morrisons seems to be another popular chose for people and when I was doing my investigations, I got told that a lot of people went there for the fruits they have. 

Asda was the fourth most popular supermarket to shop at, but I kept getting told that people would more visit asda if it was more convenient to get to and had more local stores.

Aldi was the fifth most popular supermarket to shop at through my findings people said that it was good in price but there wasn’t as much choice to choose from as the other big contenders.
The areas I could have improved on is that I could have handed out my questionnaire to more people and took more time out to research more.

Conclusion
Overall, I'm happy with the data I gathered, and I think it gave a clear understanding of why people shop at supermarkets and what they're looking for when they go food shopping.  

