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Introduction 
[bookmark: _GoBack]This report will aim to explore the value of the use of modern technologies within the work place. I will also investigate social media as a tool for marketing, gathering information and communication within the work place. Using the Internet is crucial to the way in which people in the UK connect, discover knowledge, pursue entertainment, shop and partake in society. According to Ofcom studies, Britons spend more time using their media devices as opposed to sleeping. Communications regulator Ofcom said adults in the UK, devote an average of eight hours and 41 minutes a day on media devices, linked with the average night's sleep of eight hours and 21 minutes. (Miller, 2014). 
The appropriate use of technology in the work place
Organizations are able to function efficiently with the use of modern technology. Having paperwork in an organization has been disregarded as this takes up more space and storage. Technology is increasingly used immensely more within the workplace. (Lloyd, 2017). Modern technology is the progression of previous technology when it comes to new adjustment in its purpose and makes life more relaxing. Modern technology is a mixture of new methods, abilities and procedures used in business activities. 
The utilization of tablets inside associations has quickly expanded to help regulate business exercises. A tablet PC, ordinarily abbreviated to tablet, is a smaller individual remote PC, for the most part with a portable working framework and Liquid Crystal Display (LCD) touchscreen interface processing motherboard with a rechargeable battery. Tablets are effective business apparatuses, which is the reason an ever-increasing number of organizations are investing in tablets for their regular IT needs. 
For any business, tablets can convey a critical profitability support. Tablets can go places that typical PCs cannot on the grounds that they are convenient and open as clipboards, with incorporated remote systems administration and with most models now, rapid portable broadband. Tablets can run applications that are particularly intended to accelerate regular undertakings, for example, taking requests from clients when requesting food in a restaurant, checking stock accessibility, getting to emails and checking the calendar for appointments.
I will compare two tablets; the Samsung Galaxy Tab S3 and the Apple iPad Pro 10.5. I have chosen these two particular tablets as they both embody the very best from the iOS and Android systems individually. 

	Features 
	Samsung Galaxy Tab S3 9.7 inch, 32GB tablet
	iPad Pro 10.5 inch

	Dimensions
	237.3 x 169 x 6mm
	250.6 x 174.1 x 6.1mm

	Weight 
	429 grams
	469 grams

	Release Date
	March 2017
	June 2017

	Price
	£449
	£743.45

	Display
	1668 x 2224 pixels
	1536 x 2048 pixels

	Camera
	12 mega pixel
	13 mega pixel

	Image
	[image: ]
Figure 1. (Samsung, 2018)
	[image: ]
Figure 2. (Apple, 2018) 



The majority of your time used on these tablets, it is spent using the screen so having a great display resolution is very important. Both the Galaxy Tab S3 and the iPad Pro have excellent hues and a high most extreme brilliance. The Tab S3 has been pressed with an organic light-emitting diode (OLED) board, as opposed to the iPad's LCD board. This means that colors like black look more pure, clear and amazing contrast.  
Apart from the tablets being aesthetically pleasing, businesses that look to invest in a tablet would be more interested in the performance of the tablet. The iPad Pro holds an A9X chip, 2GB RAM. This makes multi-tasking on the iPad Pro very easy and a slick experience. The Galaxy Tab S3 carries a quad-core Snapdragon 820 CPU inside, with a 4GB RAM. The Galaxy Tab S3 shows no issues when using the tablet for intensive apps suggesting its resilience for performance. There is however, a slight difference in battery life on both the tablets. The iPad Pro serves up more than 10 hours from one single charge whereas the Galaxy Tab S3 stands strong for a whole 12 hours.
It is very clear that both these tablets can outshine some laptops; nonetheless they can be very powerful business tools. Both tablets have minor small differences but equally they can both perform many tasks without any glitches. I would recommend the iPad Pro to businesses looking to invest in a tablet for their business use. Due to the fact that the iPad Pro is very versatile, it has grown in popularity (Allen, 2017). 
Web-based emails
Email is one in all the foremost fashionable kinds of communication these days, primarily thanks to its effectiveness, low cost, and compatibility of distributed styles of info. Tang et. al (2014). As a business owner, your email is essential. It is the manner by which you speak with customers and suppliers. It might even be the manner by which you speak with your employees so it is important you pick a good email provider that meets your requirements. Web based mail accounts is an email system, which are typically free, that enables you to see your email from any computer associated with the Internet. Rather than requiring a program downloaded on your computer, for example, Outlook, all you need to view your mail is Internet access. 
The huge advantage of web-based email is that there is nothing to install and your email is accessible on any web associated computer whenever. Another advantage for web based emails is if you want to read and send messages then it is very easy to get access to your mailbox from anyplace in the world. This implies you can in any case maintain your business while on vacation or basically far from the workplace. On the downside, if you wanted to have access to your email you require a reasonable Internet constant connection. 
Using a web-based email will greatly profit businesses because it provides economical and effective ways in which to transmit all types of electronic knowledge. For any business using emails, it will be very cost effective. Businesses are able to communicate through emails all around the world. Communicating through emails is also very fast. Emails can be reached to its recipients in a matter of minutes. One of the foremost benefits of emails is that you just will quickly and simply send electronic files like text documents, photos and other sorts of media to many contacts at the same time by attaching the file to an email. 
I will compare two web-based email providers; Gmail and iCloud. Gmail is a respectable name and incorporates numerous propelled highlights, for example, the Undo Send feature and Email Forwarding. Since this service is owned by web index monster, Google, normally it incorporates an intense search utility and filter system. Two-step verification and powerful spam filters are features of an increased security measures instilled by Google. With these features, any business email accounts are less likely to be hacked and also receive less junk mail. Lastly, it incorporates well with tools including Google Calendar and Google Docs. 
iCloud email could be easily accessed if you regularly access your email package from your Apple mobile device. Apple employs many safety features to ensure that your iCloud account isn't compromised as well as two-factor authentication. There is also a spam filter. iCloud email includes some advanced email options as well as a car communicator and a few basic filters. It's a part of a bigger suite of cloud-based tools that embrace a contact list, calendar, and a utility for keeping notes and reminders.
Both Gmail and iCloud are clear leaders when it comes to web-based emails. Both have very similar features, however I would recommend Gmail as a web-based email provider because Google combines all of its main services into the email navigation bar. So doing daily tasks are made much easier through Gmail. Gmail provide 10 gigabytes of email storage so businesses do not feel pressure to delete old emails to make room for new emails.  The Undo Send feature is another reason why Gmail stands out from the other web-based emails. One of the main disadvantages is leaking data or information to contacts by mistake so with this feature you can reverse the mistake. Another reason why I have chosen Gmail over iCloud is because Gmail originates from Google. A very powerful brand in its own right and a brand that people and businesses trust. 
Social media applications used in the workplace
Social media is developing at a very fast speed. Using social media has become the norm so it is very important for businesses to utilize social media to maximize profitability. Social media is among the quickest creating web-promoting instruments and increasingly web client’s join to it each day. Ungerman and Myslivcová. (2014). For the purpose of this assignment I will use Facebook, LinkedIn and Twitter networks. 

Businesses looking to gain new staff would most likely use LinkedIn. LinkedIn did begin out with a essential point of connecting managers with potential new talent, giving a platform for people to post resumes and offer referrals and for managers to post current work openings. Since at that point, in any case, LinkedIn has advanced into a much more vigorous organizing network, empowering companies, particularly those within the business-to-business (B2B) space, to develop their client bases, create item and benefit thoughts, and pick up important criticism from the individuals they need most to listen from: potential clients.
Like most social networks, LinkedIn is about networking, but since it is a platform that’s centred on professionals and businesses, organizations can arrange effectively with potential client organizations. LinkedIn features a search feature that can assist you discover individuals in your industry and within the industries you serve. This helps organizations to discover potential clients, but moreover to keep tabs on what your competition is advertising, both of which can assist you to be more competitive. 

[image: ]

My professional LinkedIn account: https://www.linkedin.com/feed/?trk=

With more than 2 billion users, Facebook may be a cheap and successful way to showcase your commerce. I would use Facebook as a low-cost marketing tool. Facebook permits you to discover, characterize and recognise the demographics for your product or service. After you know who your potential customers are, you are able to supply your audience with the correct item or service. “Facebook is the dominant platform used and it can provide small businesses with a virtually cost free and easy way to reach customers”. Augar and Zeleznikov. (2014). 

[image: ]
My professional Facebook account: https://m.facebook.com/home.php?_rdr

Twitter is predominately used to update news online, discover and share information with ‘tweets’. I would use Twitter for research and development.  Twitter can be used to discover more about a brand or what the general public is saying or reacting about any product and services. Twitter has made it very easy to gather information by tracking what people are saying when they use a hash tag. With Twitter, you are able to get your messages at any time of the day without delays. In the event that you come across a critical bit of information that can be of immediate benefit to your followers, you'll be able send a quick tweet and pick up a competitive advantage. 

[image: ]

My professional Twitter account: https://mobile.twitter.com/account

Although all three networking platforms can be financially beneficial to an organization, they also have setbacks. One of the biggest drawbacks to all three of the networking platforms is the amount of irrelevant messages you receive. They also require a lot of personal time. LinkedIn consumes your personal time in the beginning to get your connections flowing. Facebook may seem addictive and therefore takes up more time than usual. Keeping up a presence on Twitter requires time and effort. Your tweets could easily be missed if you tweet at the wrong time. 

Social media has changed the way people interact. Privacy is a huge concern for everyone on social media. Since there is so much information accessible, you are more powerless and helpless to attacks like identity theft, and hacked accounts. 

Conclusion 

For social media, my recommendation would have to be Twitter. I have chosen this because Twitter allows you to see what is trending and also what people all round the world are talking about. For a business, this can be very useful as you are able to watch what people are saying and reacting to your services or products. This can help you change you product immediately. Twitter can also be used to recruit new talent as it allows you to check out interest in your company and potentially get some new talent.  
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