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Tourism is a dynamic and exciting sector that is constantly changing and it is a source of joy and fulfilment, business, destinations, income and many more. With increasing prominent activity, the study of tourism has been developing highly (Inkson and Minnaert, 2022). According to the World Travel and Tourism Council, it is one of the fastest-growing industries in the world and its significance on economic forces is high as well. In this study, the hospitality industry has been integrated which plays an important part in the travel and tourism sector. The hospitality industry is based on different activities like food and beverages, recreation, lodging and meetings and events. This industry reaches communities all over the world and is a crucial source of income. 
In 2019, the hospitality sector contributed to 10% of the global GDP and before the COVID-19 pandemic, one in four jobs was created by travel and tourism (Legrand, Chen and Laeis, 2022). The United Nations World Tourism Organization reports that the tourism industry is also a major driver of cultural preservation, environmental protection and peace and security. As a result, sustainable management is highly necessary for this particular sector. In this study, there will be a wider discussion on the implementation of a circular economy within the Corporate Social Responsibility Policy of Marriott Group. Marriott International is a leading organisation in hotels with over 30 brands, and almost 8700 properties, operating in 139 countries and territories (Marriott International, 2024). The company was founded by J. Willard and Alice Marriott in 1927. 
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A circular economy can be defined as a model of consumption and production which involves multiple activities like sharing, reusing, leasing, repairing, recycling and refurbishing existing products or materials for as long as possible (European Parliament News, 2023). As a result, it can be said that this aims to extend the life cycle of products. More than 2.2 billion tonnes of waste are generated every year by the European Union and therefore, it is currently updating waste management legislation for promoting a shift towards a circular economy. Hence, it can be also said that a circular economy is beneficial for reducing waste to a minimum and this is done through continuous recycling. However, currently, only 7.2% of used materials are recycled back to economies and therefore, this has a significant burden on the environment and negatively affects biodiversity, pollution and climate (UNDP Climate Promise, 2023). 
The circular economy also helps to promote sustainable natural resource usage through waste management, smarter design, longer use and recycling. With its increasing importance, many organisations have already taken their steps towards the circular economy. Certain startups that have already promoted circular economy are, The Routing Company in the USA, Enzinc in California, INERATEC in Germany and more (Burney, Hein and Johnson, 2023). Other than this, there are various establishments in the hospitality and tourism sectors that are currently following the circular economy. For example, Hilton Osaka embodies a commitment to waste reduction and comprehensive strategies on waste prevention, recycling and approaches towards upcycling and donation (Rakuten Travel, 2023). In addition to this, the source puts some more examples where Hotel Monterey Grasmere hosts green energy events using renewable energy, removing plastics and more.
Sea Going Green greatly focuses on sustainability where they have put a stronger focus on energy consumption, water usage, employee uniforms, food sourcing and disposal and single-use plastics. Iberostar Hotels & Resorts believes that a circular economy is the way to regenerative tourism and thus, there are various strategies on aspects like employees, carbon footprint, water consumption and products and services (Iberostar Group, 2023). Tinos eco-lodge and Coffee-eco are significant faces of the circular economy in Greece where it has revolutionised operations with a transformative vision (Impact Hub Network, 2024). Similarly, Mariott International has been devising strategies for a circular economy for a long time. At Bali-Seminyak and Fairfield by Marriott Bali Kuta Sunset Road, guests are offered properties that contribute to the circular economy and good use of waste foods (Marriott International, 2022). 
It also worked with Scholars of Sustenance for regular food donation initiatives to local organisations like foundations, orphanages, churches and others. Other than this, various organisations are currently contributing to the circular economy and this reflects its importance as well. Across different industries, the idea of circular economy is different. For example, in Denmark, Industrial Symbiosis is a model that exchanges surplus materials and creates green business models (State of Green, 2017). Other than this, there is a return system for recycling bottles and drink cans, circular construction of social housing, recycling artificial turf closed loop for reuse packaging and more. With the increasing importance of the circular economy, practitioners are exploring ethical and social concerns, as it can create new jobs, combat inequalities and ensure equitable management of resources (Sutherland and Kouloumpi, 2022). It is also good for health and well-being and therefore, greater awareness, knowledge and skills need to be fostered. 
After the above discussion, it can be said that for a circular economy, a business needs to think out of the box in order to increase efficiency and reduce waste as compared to the traditional business model. On top of that, it allows organisations to design offerings and processes more environmentally friendly. From this aspect, it can be implied that the circular economy is somewhat related to Corporate Social Responsibility of CSR. Strategic CSR can be defined as a comprehensive and well-defined plan that is focused on balancing economic values with social values (Haski-Leventhal, 2018). Marriott International has various strategies for the development of CSR along with circular economy as well. 
Sustainability has become an important and integral part of corporate management philosophy in recent years and it is being communicated through best practices for achieving the Sustainable Development Goals or SDGs. The 12th of the 17 SDG goals is focused on ensuring sustainable production and consumption patterns (UN Department of Economic and Social Affairs, 2024). It is furthermore a significant aspect to sustain the livelihoods of current and future generations. The 12th goal states that governments must implement and enforce policies and regulations which include measures like setting targets, promoting circular economy practices, reducing waste generation and supporting procurement policies (United Nations, 2024). 
In the contemporary business environment, the circular economy has emerged as an innovative corporate model that can transform CSR into actions; however, enhancement in performance by adopting such strategies is still unclear (Mazzucchelli et al., 2022). According to the authors, with circular economy practices like waste treatment, reduction and recycling, there might be a significant impact on brand reputation and financial performance. On the other hand, the circular economy is said to improve environmental performance, social benefits for internal and external stakeholders, value chain and economic profitability for companies and it also helps to achieve the United Nation’s SDGs (Walker et al., 2022). The authors also found out that most business professionals state that companies must strive for both sustainability and circularity.
As per the Triple Bottom Line framework, sustainability can be achieved by focusing on societies and communities, profit and the environment. An organisation can positively and negatively impact the people which includes employees, customers, suppliers, families and more. By profit, it means how an organisation is negatively or positively impacting the international, national and local economy through wealth generation, taxes and more. Furthermore, reduction of carbon footprint, usage of natural resources, and toxic materials can critically impact the natural environment. Environmental development might include waste, restoration of natural harm and reforestation (Kraaijenbrink, 2019). 
Therefore, it can be said that the circular economy is linked with corporate social responsibility activities. Marriott International is committed to aligning itself and being responsible for being a force of good (Marriott International, 2019). The organisation has policies and position statements on human rights, sexual harassment, sustainability, animal welfare, responsible seafood and supplier conduct. Some of the workplace policies related to human rights are, child labour, ethical recruitment, freedom of association, harassment and non-discrimination and forced labour and human trafficking. This reflects that the organisation respects and acknowledges the principles of the United Nations Universal Declaration of Human Rights. In 2022, the organisation celebrated a significant landmark in human trafficking awareness training of the company (Marriott International, 2022). 
Furthermore, the company has been training its employees in harassment prevention where 580,000 associates completed it as reported in 2020. Currently, a new employee in Marriott is provided with harassment prevention training within 90 days from hired. Along with that, there are also rules set for complaints and investigations in their policies. As already discussed before, Marriott International is highly focused on sustainability aspects as well. In addition to this, it also embraces global responsibility to be a good driver of change and they have a sustainability and social impact platform, Serve 360: Doing Good in Every Direction (Marriott International, 2024). In order to maintain sustainability, the company collaborates with its brands, associates, customers, guests, franchisees, suppliers, hotel owners and other business partners. 
As a result, it can be also said that the organisation believes in and fosters inclusion as well. Along with that, the company is also responsible for complying with all local, regional, state, federal and international environmental laws, regulations and ordinances. Marriott International has effective strategies for managing, measuring and minimising negative impact through operations. Furthermore, they focus on climate change mitigation, carbon footprint, ecosystem and biodiversity protection, waste and pollution management, water risk issues and natural resource conservation. Marriott International also takes care of the fact that animal welfare is an important part of business practices. Therefore, it endeavours to provide humane, ethical and legal treatment for the animals across its operations (Marriott International, 2024). 
The Convention on International Trade in Endangered Species (CITES) and the International Union for Conservation of Nature (IUCN) are recognised and respected by the organisation. Other than that, it also follows the World Travel and Tourism Council (WTTC) Declaration on Illegal Trade in Wildlife. The organisation expects its business partners, vendors and suppliers to maintain business consistency and community engagement. It can be furthermore said that the organisation follows the national laws of their operating countries. For example, Marriott Hotels India Private Limited or MHIPL is committed to undertaking CSR activities in accordance with the provisions of Section 135 of the Indian Companies Act, 2013. 
The company has its Sustainability and Social Impact Goals, where the 4 important aspects are nurturing the world, empowering through opportunity, sustaining responsible operations welcoming all and advancing human rights. There are goals set for each aspect which ensures that Marriott International is positively impacting the society. Furthermore, diversity, equality and inclusion are highly fostered in the organisation where the objectives are to create an inclusive environment, increase the presence of women and people of all colours and establish a supportive and inclusive workplace. This approach starts from the Board-level Inclusion and Social Impact Committee. Therefore, it can be said that the CSR policies and statements of Marriott International are strong. 
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Tourism is a huge sector that is growing the fastest and therefore, it can be said that there are different implications for this particular industry. The hospitality industry plays an important role in this aspect which consists of activities like food and beverages, recreation, lodging and meetings and events. This study was in the form of an essay where there has been a wider discussion on the implementation of a circular economy within the Corporate Social Responsibility Policy of the Marriott Group. A wide discussion on circular economy has been done, which is a model of sustainable consumption and production. The 12th goal of UN SDGs is focused on ensuring sustainable production and consumption patterns. Some other examples of businesses that follow a circular economy have been included in this study, including Hilton Osaka, Hotel Monterey Grasmere, Sea Going Green, and Iberostar Hotels & Resorts. Bali-Seminyak and Fairfield by Marriott Bali Kuta Sunset Road. Marriott International has different CSR policies and position statements based on human rights, sexual harassment, sustainability, animal welfare, responsible seafood and supplier conduct.
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