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	Evaluation
Respond to each question 

	

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website is practical and quick to access. This might have been due to a really good design, or the high specification of the memory of my device.  This is because websites should be designed properly to improve user satisfaction (Tuch et al., 2009).
 The navigation experience is quite delightful, with those delicious dishes browsing through on the screen.
There’s no tedious waiting for pages to load, creating a seamless and pleasant user experience. The rapid loading speed contributes to great satisfaction, encouraging to explore further.

Smith, J. (2023). The Importance of Website Accessibility. Available at: https://www.example.com/accessibility (Accessed: 21 August 2025

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
 The web portal has a main page, and there are other links that allow for easy sub-navigation. The homepage is simple, yet welcoming, with a nice photo sequence that relates to the content. The first impression is quite pleasant.
 It is well designed; it has a well-structured hierarchy of pages.
In addition, there are beautiful themed images that focus on the related information.
In conclusion, the prospect of browsing through this website is quite a rewarding experience.



	Question 1c - Can a customer make a booking via the webpage? 
 

	

	Answer: 
Available links customers to make bookings. Furthermore, a booking can also be made by telephone, in addition to their social media platform.
The process is quite easy and simple. The pages load at quite a decent speed, the information is clear and the content is fairly practical.
Because there is accommodation available in this establishment, a stay can also be booked by visitors. They offer a variety of deals, should a potential guest consider staying with them.
 It is a great opportunity to experience the beautiful rooms and amenities they offer.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
The website is highly developed, but displays a menu list not very embellished. It is presented in a cluttered structure; I find it uninviting.  
The design of the menu is characterized by a lack of due diligence.  
Furthermore, there is no real effort on the visual hierarchy of the content. The various dishes are fairly described, but not supported by even a small related image. 
In addition, the website does not a chat bot.



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The website opens with a delightful and welcoming presentation. It is simple, clear, fast to upload, and there’s no effort to overdo anything.
Desktop monitors generally offer larger screens and higher resolutions compared to mobile devices. I did not see a significant difference in displaying the information while using the mobile phone, it is as much well done indeed.  
Mobile devices, on the other hand, have smaller screens, requiring content to be scaled down or rearranged to fit. 
While desktop and mobile websites can both be visually appealing, their design philosophies differ significantly. I find the usability experience in both cases really pleasant.


	Question 2b - How does the website use imagery, video and colour? 


	Answer:
The multimedia is fine. This enhances the user experience in conveying information and presenting the brand’s identity.
A fair number of photographs are displayed, they are high-definition standard pictures.
Unfortunately, they did not explore the option of inserting video links. This would have 
In terms of colours, considerable effort was invested. They exhibit a lively and pleasant character. 
It would have been a dynamic, interactive and immersive product display.
In conclusion, some video animation would have beautified the website considerably.




	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
The website does not provide an immediate response to customers’ enquiries.
However, there are social media platforms that can address and resolve issues in quite a decent time frame. Alternatively, there’s a feedback link, that allows for further reaction.
I think that, due to the nature of the business, this option was not given much thought. 




	Question 2d – How effective are the social media links on the website?


	Answer: 
Online social networks function effectively, they lead to relevant pages and images.
All things considered, the links are just about right, and they do not distract users from the main content of the website.
The platform content is engaging, relevant, and aligned with the brand's overall message. 
In conclusion, the strategic and technical approach to the media aspect is very well done
Narrative citations: (Owens, 2020).



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer:
The virtual connection activates through various communication channels, transparent information and active engagement. The overall outreach is done with simplicity and clarity.

The company maintains user-friendly detailed descriptions of their products.
The information is provided in understandable terms and conditions, reaching out to customers with tailored service recommendations.



	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
There are no reviews available. There is however, social media links to react or comment on the services available.
It has been proven that; positive online restaurant reviews can be the tipping point in the customer’s decision-making process.
In conclusion, the reviews are instrumental in tailoring purchasing decisions by providing genuine insights deepening trust.




	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
I would confidently suggest this restaurant to friends and family.
The menu is decent, there’s a great variety of choices and looks to have customer’-centric approach.
I have not tried the restaurant myself, but based on the research I made on their webpage, I have a good impression based on how it is presented. The option of staying in is also a bonus.







	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
The service quality is what I would expect for the price.
Ideally, businesses would set prices evenly where supply and demand produce to the maximum extent.
Consumers always ask themselves if they’re getting enough value out the service they’re paying for.
With this company, the prices are made evident to the customers, they appear to be fair and affordable.





	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Highfield

	
	2.Town

	
	3. Hotel

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
The company appears on top of the page when the key words are typed. There are also other booking providers like Trivago, Hotels.com, Booking.com, Expedia, and many more.




	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Internet sites are essential in our contemporary society. They do have relevance in UK’s business. 
The first aspect is the broad outreach to people. The impact is immediate and effective.
There was a time when seeking to increase the customer base, one had to refer to the classic communication platforms. Those were newspapers, radios, magazines, even telemarketing.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
Remarkable effort has been made into this project.  However, a few additional information would positively improve the customer’s experience.
The menu is not really decorated, it is plain, not attractive, even if the prices are acceptable.
A live chat would be positive, in a sense that customers would feel understood and supported.
In conclusion, by focusing on more interactive features by creating a more engaging, and satisfying user’s experience.
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