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[bookmark: _Toc532985307]Introduction
Modern technology has provided business and enterprises with effective and efficient means for conducting various operations while minimizing errors and ensuring accuracy. These involve various elements of the latest technology such as emails, cloud storages, emulators, and simulators, computing tools, web conferencing, document editors, smart devices and more. Among these diverse technological advances, cloud storages and office applications are the components of modern business widely used by every organisation. Modern technology allows employees and business units to better communicate with each other, whereas, various office applications allow business owners and accountants to manage expenses efficiently. On the other hand, cloud drives provide data security and integrity along with ease of accessing information. Apart from this, current organisations make effective use of modern technology in order to effectively promote their products across target audiences, as well as sell products in multiple ways. Therefore, modern business will face severe challenges in absence of such technological platforms.
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[bookmark: _Toc532985309]The effectiveness of the use of modern technology in the workplace
Currently, modern business has become more effective due to the advancement in technology and its implementation in the corporate world. Modern business is assisted by the use of modern technology in various ways. Firstly, the use of modern communication and file sharing techniques such as emails, web conference, messengers or blogs have provided business with the ease of communicating and sharing effectively. This gave further saved time and made decision making quicker. On the other hand, cloud computing has provided business units with mobility and data integrity (Colbert et al., 2016). However, these advancements are based on the pillars of wireless technologies that allow efficient connectivity. Moreover, modern technology involves the internet as well, which is the backbone of a majority of current and upcoming technology. 
Similarly, cloud drives have eliminated the risk of data loss due to physical damage to storage drives. This has provided with data integrity and security, as well as minimized the need for physically storing hard copies of various files and documents as a backup. On the other hand, various conferencing applications has allowed executives to engage in group meetings virtually, making decision making the process quick as well as reliable (Dhondt and Van Hootegem, 2015). In addition to this, introduction of IoT and smart sensor-enabled devices are taking over the business environment by storm, and are useful in monitoring real-time data along with biometrics. Apart from this, ERP software and intranet serve as a very effective and efficient means of managing, tracking and controlling internal aspects of an organisation. Moreover, web conferencing has contributed to remote communication and file sharing among people across different locations. It has provided users with options to interact with each other with high resolution video and audio streaming via internet. Furthermore, web conferencing has made business easier by eliminating the constraints of distance, time and location.
[bookmark: _Toc532985310]Evaluation of two technologies
[bookmark: _Toc532985311]Cloud Storage
Cloud storages involve uploading data and files to hardware situated on remote physical location that can be accessed from internet-enabled devices. The clients upload their files to data servers that are maintained by cloud service providers, instead of the traditional practices of storing data on own physical drives.
Cloud drives can be accessed from internet enables devices by either visiting the websites of cloud service providers or by using their application software. Examples of cloud drives are Google Drive and OneDrive. The clients upload their desired files using the internet that are backed up and stored in the remote servers of the cloud service providers (Bertolotti et al., 2015). This can be accessed anytime from any internet enabled devices and may require a user authentication password in order to access.
Cloud storage eliminates the need of investing as well as maintenance of physical hard drives (Chang et al., 2016). Moreover, it safeguards data from any physical damage that may happen to the hard drives. Cloud drives provide mobility and the ease of accessing data from any device at any location. Apart from this, cloud drives that involve high encryption and security are hard to breach and thus provides excellent protection of sensitive information. In addition to this, storing files in cloud storage provides the chance to recover data in case of accidental removal of files from organisation’s system. Furthermore, cloud drives eliminate the need of uploading huge files repeatedly for emailing as cloud drive providers such as Google and Microsoft provide options to directly send uploaded files as email.

[bookmark: _Toc532985312]Web conferencing
Web conferencing can be defined as an online service that can be used for holding live meetings, video and audio conferencing, and internet based trainings or presentation, especially over TCP or IP connections. On the other hand, connections to the audio and video conference can be established via VoIP connections, using the device’s speakers, camera and microphone. Furthermore, remote sharing of files and information among users at different locations via internet connectivity is another feature of web conferencing.
Majority of web conferencing platforms can be accessed directly from web browsers, whereas, there are various clients or software that offer additional features (Tsimonis and Dimitriadis, 2014). In order to use web conferencing technology, the users must connect with each other over a common web conferencing platform via the internet, where the users can view the people available to join a conference. In addition to this, users may schedule their online meetings as well. After initiating a conference, the users can instantly engage with each other via audio or video calling, as well as share files or collaborate with each other. Moreover, guests can be invited to the video conferencing as well via email invitations. In case the guests are already a member of the conferencing platform, invitation can be sent to their respective usernames or web IDs. There are various popular web conferencing platforms in the online market such as Skype of business, CickMeeting, TeamViewer, G-Suite, Adobe Connect, Cisco Jabber and more. These web conferencing platforms are specially designed to fulfil the requirements of business, in addition to the traditional web conferencing features (Colbert et al., 2016). However, new or first time users are required to sign up to these platforms and create their individual accounts and usernames for other users to reach them, and vice-versa.
Web conferencing enable users to take part in business meetings or seminars online, as well as lead presentations and offer remote control support to customers or other parties. Web conferencing allows people in an organisation to actively engage with each other from different locations (Virtanen et al., 2017). Furthermore, the technology saves time and increases the productivity of an organisation by eliminating the constraints of locations regarding meetings and data sharing.
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[bookmark: _Toc532985314]Exploring the benefits social media as a tool for marketing for business
The importance of social media in regards to marketing has been gaining immense popularity. As stated by Ilich and Hardey (2014), social media can be termed as one of the most cost-efficient and digital marketing methods that are used to exhibit the range of products along with business visibility. Thus, it can be stated implementing an impeccable social media strategy can work on enhancing brand recognition since the business works on engaging with a broader range of consumers. Alternatively, as stated by Molina et al. (2017), social media is one of the most profitable and stress-free platforms and 91% of marketers claimed that enhanced social media efforts have increased their brand visibility and increased experience of the users. However, as opposed by Lamberton and Stephen (2016), social media as a tool for marketing may fail to show expected results; business organizations often find social media strategies intimidating and often fail even after strenuous endeavours. In that case, it is imperative to state several steps must be undertaken in order to design an unblemished social media strategy to get maximum benefits from business and consumers that try to connect with business organizations over the social media platforms. 

[bookmark: _Toc532985316]Instagram for marketing 
In order to market business, it is important to make use of Instagram tools. As observed by Ilich and Hardey (2018), a business profile on Instagram is similar to that on Facebook. Through the use of insights, one can obtain a clear insight into the statistics such as engagement data of customers towards a specific product. Hence, the insights provided are not generalized rather than work on providing a clear idea about the products being marketed. Making use the mentioned strategy the business organization posts teasers of product stock by urging customers to buy. Hence, as influenced by Tuten and Solomon (2018) Instagram is a great place to advertise business services or products; product teasers act as a simple way to initiate excitement among customers without being too pushy. The product teasers almost act as an advertising post that works on gaining more likes and shares to get the attention of customers. In addition to that, Instagram can be used to inform customers about the range of discounts that the business provides to the customers. Thus, the exhibit of products coupled with a range of discounts can work on motivating employees to make a purchase even if impulsive. On the other hand, the incidents of buying can work on increasing the profit margin for the business organization. Alternatively, use of sponsored advertisements with carousel feature gives the brand ability to target their audience. 
[bookmark: _Toc532985317]Instagram for gathering information
The aspect of Instagram has never been easy, services such as picalytics, a service of deep Instagram analytics that displays information related to a self-owned business profile. However, as stated by Tsimonis and Dimitriadis (2014), Instagram analytics allows obtaining information about the current position of the rival business. The actual amount of real users in the business profile in proportion to bots allows seeing an exact picture of the actual amount of people in proportion to the visits made by fake accounts. The use of such tools can work on providing a clear idea in analyzing the business profile for quality evaluation for business purpose. 
The main game on Instagram is based on the number of subscribers on the business page. The overall metrics on Instagram to gather information is solely based on gathering customer metrics and the number of subscribers. However, as stated by Lamberton and Stephen (2016), Instagram analytics are not limited to track the number of followers; Instagram can be used in order to gain an idea about the list of un-subscribers too. For example, using the data pertaining to the number of un-subscribers the level of profile engagement with the audience can be evaluated. 
[bookmark: _Toc532985318]Instagram for communicating
Instagram has enhanced its digital media game and has transformed into something more important than a photo sharing social media application platform. As stated by Virtanen et al. (2017), roughly 47% of Millennial make use of Instagram as a platform to communicate. Hence, it can be stated the social media application allows users to use the feature of “Direct Message” in order to send a message of a particular individual or to a group of people. However, the attribute of the message can be used by customers or even the business organizations. On the contrary, consumers in business can communicate through the comment sections by sharing their own experiences good or bad. 
Additionally, Instagram is a platform that works on sharing of stories to engage customers. Hence, the business organization can work on allowing customers to share their own experience gained through the use of products or services obtained in alignment to business. Thus, the work on social media such as Instagram through clear communication can work on building relationship with customers. As a result of clear communications, the enhanced profit margin is obtained due to clear idea about the expectations of consumers
[bookmark: _Toc532985319]Conclusion  
The importance of social media and technology cannot be stressed enough. The implementation of technology has worked on streamlining business operations. In addition to that use of technology has worked on reducing the amount of time being implemented in carrying out a set of business operations. Furthermore, modern technology can be termed as an extension of traditional technology that makes the process of learning much easier as individuals are already well acquainted with the change in technology. Hence, it can also be concluded the implementation of technology can work on providing benefits to the business as it works on concentrating on the core competencies of business processes. Thus, it can be concluded the implementation of technology has worked on changing the face of business operations. Alternatively, the use of social media as a modern method of technology has emerged out as an enhanced method to connect with a large number of audiences to enhance the profit margin for business. 
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