









DIGITAL SKILLS AND RESEARCH METHODS 

Establish a successful fast food Business in London. 
Based on importance of marketing
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[bookmark: _Toc512993916]Introduction

The Modern World Is described to as the different stages of the world. Digitalization has flowed into each and every steps of the human lifestyle and has filled its effects on the workplace and the human living. Contemporary society is therefore a practical reflection to various sources of advancement. Technology is a basic factor of innovation in different parts. There is a resolution to understand that methods taken up for information might be accredited technologically to increase digital skill in a society. 
Thus, there is a requirement to analyze that particular resolution is taken up through different techniques and tools that is particularly helping different researches. Changes and innovations that happen in digital world alter the course of lives of an individual. Digitalization has revolutionized way business is done in establishing a fast food in London. 


[bookmark: _Toc512993917]Company Overview
Chicken cottage restaurant was funded in Wembley, North London. Then small fast food business started taking its shape in the competitive market. the main motive of the company was to create an uncommon and a unique taste which was about to followed by the major conception of an individual brand identity and the memorable logo. They were almost concerned to acknowledge the products that would not be only successful in UK and all over the world. 
Chicken cottage is one of the fastest developing franchises in the British opportunities. The special menu was therefore arranged to be slightly different from the conventional fast food. The universal presence of the firm has been established and it is concerned about the ability to maintain the strength of the organization for the further development, time and proving time over that it has only a basic concept that is preferred by all but also had the maturity and the strength of the organization to achieve the barriers that has been provided universally.

[bookmark: _Toc512993918]Research Aim & Objectives
The research aims to achieve the basic importance of marketing related to the business and certain ways of the companies which can benefit through digitized marketing.
The major objectives of this research are discussed below:
· To research the basic importance of marketing on fast food business.
· To analyze primary factors determining the marketing on fast food business respectively.
· To expand some areas of developing in marketing of fast food businesses in London.
· To effectively evaluate the efficiency of marketing in business and also give certain recommendations related to the fast food in London. 

[bookmark: _Toc512993919]Research Question
 The study suggests to give reliable and the valid answers to some of the questions such as 
· Detailed discussion related to the marketing in business especially fast food business.
· Development on which can be brought in the format in marketing to support the fast food business. 
[bookmark: _Toc512103588][bookmark: _Toc512993920]Significance of study 
The study will extremely support in analyzing the role of marketing to developing the prospects related to the business. The primary role of marketing has been almost very much valuable with the creation of the technology as well as the digitized platforms that helps to get maximum chances for the purpose of the marketing. The research will further help the Chicken Cottage and other similar business to evaluate the basic importance of marketing and how can they effectively use digital levels to market their products. 
[bookmark: _Toc512993921]Importance of Marketing for Business
The basic role of the marketing is too much diversified as well as to evaluate in one small section. Majority of the people around the globe are still acquiring a limited knowledge of digitalization. Now a day small-scale local and global, traditional and innovative, private and the public, everyone in the competitive market is competing for the same market.
[bookmark: _Toc512993922]Importance of Marketing in fast food Industry
Digital technologies are improving the world of work- the developing the reliance which has done a massive demands on the development and the training with various companies in order to get the best digital talent. Lack of the skills and the educations is in the primary technologies in controlling back companies that are required to grow and change.
Restaurant chain basically spends about 3% related to their outcomes on the marketing. McDonalds and the Chicken Cottage both the fastest brands had a had a primary expenditure of $803 and $607 million, respectively in the fiscal year 2013. All three fast-casual restaurant-PNRA, CMG and BAGL together didn’t even add $100 million in the marketing expenditure.
[bookmark: _Toc512993923]Chicken cottage 
The area managers reported that one of the most commonly asked questions by some of our franchise, which makes it a successful franchise. In the mentioned by Beynon et al. (2015), they set achievable goals that keep the level of confidence high which are focused as well as tends to be a little competitive by nature. They also understand that business is basically about the people that they gain the help of the people on whom their business relies. They don't mean the customers. 
[bookmark: _Toc512993924]Challenges Faced in Marketing for fast food Industry 
There is this particular analysis and various difficult challenges that have to be guided and created with innovative creativity in the fast food businesses. In accordance to Tsalapatas et al. (2016, p. 93), employability depends on the knowledge and experience acquired during training in a workplace. On contrary to this response, there has been a particular observation that not many are well established with required knowledge and experience in a chosen field.
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Figure: Conceptual framework
(Source: Ziesmann et al. 2015)
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There are two kinds of data, primary data and secondary data. Primary data which is collected through surveys, questionnaires, personal interview, feedback, etc. and secondary data that is collected through books, articles, journals, research papers etc. I am going to include both data collection method in this study. 
Primary data which is used less, and secondary data has been used to create some academic valuable important paper.  

[bookmark: _Toc512993927]Primary data collection

2 question has been asked to 5 peoples. To collect some primary data through personal interviewing. To understand how people evaluate fast food.
 1st question was. If they like fast food?
	Person 
	Like
	Dislike

	1st
	yes
	

	2nd
	yes
	

	3rd
	
	no

	4th
	yes
	

	5th
	yes
	

	Total = 5
	4
	1



2nd question was.  Why they like/dislike fast food?
	Person 
	Answer 

	1st
	Fast food saves time and easy to find.

	2nd
	Fast food saves time and easy to find.

	3rd
	Because fast food is unhealthy.

	4th
	Cheaper and easy to find.

	5th
	Cheaper and easy to find.



It has been understood from the study that majority of people likes fast food  because of time saving. And also understood that half of those people who likes fast food, because it’s cheaper. And one person found as not a fast food eater. So the conclusion of this study said, that there is not too much concern about fast food industry. As majority of people are eating fast food in fact, the fast food industry is growing so fast. 

[bookmark: _wkw1c66ilek9][bookmark: _vom5dvtidw0c][bookmark: _Toc512993928]Digitalization in fast food Industries

[bookmark: _ucrjac7y7dim][bookmark: _Toc512103204][bookmark: _Toc512103361][bookmark: _Toc512103604][bookmark: _Toc512888635][bookmark: _Toc512954780][bookmark: _Toc512993929]Digital literacy refers to acquiring knowledge and insight about usage of information technology and internet to research, evaluate, analyze, and develop contents. Skills acquired to be digitally literate are known as digital skills. As mentioned by Gibson et al. (2015), the main motive of the digital skills is to establish the fast food industries in London, which can help to create a virtual market for business and connect it to global consumers. Fast food industry has lot of takers in form of global clients and marketing of products with help digital means will help the business prosper further. In the words of Instefjord and Munthe (2017), aligning business with digitization will help the business grow in profitability and become a brand name to reckon. Chicken Cottage has also taken initiative to apply digital skills to promote and market its products to global audience. 
[bookmark: _voszxfm7xlsi]It has been observed from authentic government reports that fast food industries require digitalization in respect to provide faster services. In fact, news articles often relate that digitalization helps a fast food center to track its definite customer details. It also cater to analyze that digitalization lays an impact on improving competition within respective market. 
[bookmark: _9crzj2uab3r0]Researchers have seen that practical analysis is important to understand the requirement of digitalization. In research methodologies there are apparent aspects that can be assorted in assistance to digitalization related to fast food industries. It is particularly assisting different contrastive reviews that will also cater to resolve issues in researches. Human mind execution is proliferous important in a research, however, catering to act with technology makes it more perfect.
[bookmark: _9ku354dymuf0][bookmark: _Toc512993930]Importance of experience along with digitalization
[bookmark: _bgt62voy9g8a]This dissertation is particularly based on calculating figures that is It is particularly assisting different contrastive reviews that will also cater to resolve issues in researches. It is also important to analyze a conservative detail. According to Royle and Laing (2014), in fact, one is particularly emphatic to understand that often there needs to be an establishment about spreading idea of how important digitalization is.
The whole dissertation is mainly based on some of the advanced plans that are therefore discussed further. As mentioned by Tsalapatas et al. (2015), though, there have been various arguments in these discussions that often, most of this technological advancement is reducing human requirement towards the fast food industries. However, valuable points of the facts and suggest, that technical assistance is allowing a person to be have an educative mind.

[bookmark: _Toc512993931]Recommendations
Digital technology is a revolutionary factor that has been adopted during business activities. It has been used the technology of digital mobile to order the foods online which has been an adoptive measure in Chicken Cottage. According to Singh (2017), this study highlights a digital project helping the retail industry. It has been acquainted with factors that online retail business needs to develop technology to fetch a better customer in a global competition. with a major research and contrastive views according to the fast food restaurant, different scholars it could be analyzed that not only the entire half of the population has to be made literate, the entire population of another 49% needs also to be understanding the valuable digital skill in their regular living personnel. 
In the fast food industry analyzing marketing strategies critically for ready to eat meal can improve customer satisfaction and increase their attraction to it. And a positive attitude and positive behaviors with good quality meals that help hospitality industry in a big way. By doing secondary data research we can analyze the industry in a wider perspective.

[bookmark: _Toc512993932] Conclusion
It has been concluded by this dissertation that, the basic role of the marketing is too much diversified as well as to evaluate in one small section. Majority of the people around the globe are still acquiring a limited knowledge of digitalization. Fast food industry has lot of takers in form of global clients and marketing of products with help digital means will help the business prosper further. Aligning business with digitization will help the business grow in profitability and become a brand name to reckon. 
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