With reference to the content of the essay transcript provided: Critically discuss the need for social psychology to be ‘culturally informed’.

Social psychology has been defined as the scientific attempt to comprehend and explain how individuals’ thoughts, emotions, behaviours and actions are impacted by the presence of others, whether real, imagined or perceived (Allport, 1954). Another definition characterises social psychology as the study of how individual and or group behaviours, motivations and cognition can be shaped by a combination of personal attributes, environmental circumstances, and social influences (Hewstone, 1997). Given that social interaction underpins the majority of behavioural phenomena and processes, the theories and discoveries of social psychology hold broad significance across the spectrum of behavioural and social sciences (Reis, 2001). The origins of social psychology can be traced back to early attempts at understanding areas of human behaviour such as obedience, conformity and authority, including the work of Adolf Hitler, whose leadership prompted his followers to engage in horrendous and severely unethical behaviours and acts (Jhangiani, 2022). This area has been extensively researched through various studies, including Phillip Zimbardo’s renowned ‘prison study’, that aimed to explore and understand the pressures of conformity within social groups and the impact of authority on individuals’ behaviours and actions (Jhangiani, 2022). Social psychology then extended its focus to encompass additional subjects, including human aggression, group behaviours, intergroup relations, prejudice, discrimination and stereotyping (Jhangiani, 2022). However, currently the focus of social psychologists is largely on examining social situations that in turn, generate social influences. These social influences can be described as mechanisms by which individuals alter each other’s thoughts, behaviours and emotions, and vice versa (Jhangiani, 2022). Yet, for an in-depth examination of these human behaviours and phenomena, it is crucial to recognise and incorporate considerations of cultural differences when executing research and interpreting findings to wider populations (Halder et al. 2017). 
Culture can be characterised as the collective understanding and shared interpretation within a society or group that is passed down to future generations (Biswas-Diener et al. 2019). Culture defines our identity, shapes our perception of the environment, and influences our behaviour and interactions with others (Halder et al. 2017). To understand others’ behaviours, it is essential to understand their culture specific norms, values and behaviours that influence their actions (Halder et al. 2017). Culture can have a significant impact over psychological processes, and in turn, psychological processes can shape culture (Lehman et al. 2004). As individual thoughts and actions contribute to the evolution of cultural behaviours and actions, these cultural norms, in turn, impact the thoughts and actions of individuals (Lehman et al. 2004). For social psychologists, investigating culture allows for better understanding of how it impacts individuals'’ emotions, identities, relationships and decisions (Biswas-Diener et al. 2019). Through understanding cultural patters such as individualism and collectivism, psychologists and researchers can tailor their studies to encompass diverse cultural perspectives (Biswas-Diener et al. 2019). This enables them to enhance their unerstanding of previous research, often dominated by Western studies, and effectively apply insights into various cultural contexts (Biswas-Diener. 2019). Therefore, the objective of this essay is to delve deeper into the significance of recognising culture within psychological research, exploring the methods to achieve this, and how this will not only benefit the realm of social psychology, but psychology as a whole and wider disciplines. 

As previously stated, culture encompasses the collectively held beliefs, values, expectations, practices, attitudes and norms within a group, community or society (Ung, 2015). However, researchers frequently utilise demographic information, such as ethnicity, race, language or national origins as alternatives to defining cultural differences (Ung, 2015). It is commonly classified into two primary types: individualistic and collectivist culture (Fatehi et al. 2020). Within individualistic cultures, individuals are thought to prioritize self-interest and personal preference, while valuing independence and self-sufficiency highly (Fatehi et al. 2020). Examples of individualistic include the United States, Ireland, Germany, Australia and the United Kingdom (Fatehi et al. 2020). In contrast, within collectivist cultures, the group holds primary importance, with individuals playing a secondary role (Fatehi et al. 2020). People in these cultures recognise the contributions of others to their lives and may prioritise the interests of the collective over their own, often making sacrifices for the greater good of the group (Fatehi et al. 2020). Several countries, including China, Japan, Ghana, Guatemala and India are known for their collectivist cultures (Metcalf, 2023). Consequently, due to these beliefs, social behaviours are likely to be significantly different between the two cultures (Darwish & Huber, 2003). Therefore, cultural theorists and psychologists have emphasised the significance of culture in shaping human behaviours and cognition (Wang, 2017). They caution that the current, dominant models of American psychology may be hindering the complete understanding of human psychological experiences (Wang, 2017). Cultural researchers have also encouraged psychologists to prioritise cultural validity as a crucial measure when assessing and evaluating psychological theories and stress the significance of exploring the processes that underlie individual cultural attitudes (Wang, 2017). Ethnocentric individuals hold the belief that the values, ideas and practices of their own culture are inherently correct (Guy-Evans, 2023). They tend to judge other cultural groups based on the standards of their own culture, often resulting in negative attitudes toward other cultures and their beliefs (Guy-Evans, 2023). This phenomenon is relevant to psychology through the predominantly white, male, American psychologists and researchers who develop theories of human cognition, development, and behaviour based on the views and practices of their own white, English-speaking, male-dominated culture (Guy-Evans, 2023). Many of the well renowned psychological studies, such as Milgram’s obedience study, Asch’s conformity study, and Zimbardo’s prison experiment, predominantly involved both white male participants, and white male researchers (Guy-Evans, 2023). The results and conclusions drawn from these studies were assumed to be the same across all cultures. However, when these studies were replicated with participants from diverse backgrounds, inconsistencies emerged, indicating that the findings from the initial study with white, American male participants did not generalise to the wider population (Guy-Evans, 2023). Similarly, approximately 134,000 peer-reviewed journal articles were added to the American Psychological Association (APA) database in 2020 alone, however, there remains a notable cultural bias favouring the publications from WEIRD (Western, educated, industrialised, rich, and democratic) countries (Tindle, 2021). From 2006 to 2016 alone, English-speaking publications accounted for 97% of the papers and articles in the Science Citation Index (Tindle, 2021). For the purpose of this essay, an essay on the topic of identity was generated by Artificial intelligence (AI), which was done through an extensive search across numerous databases, journal articles and research studies. The AI produced a ‘United States Psychological Perspectives’ essay, which, like the majority of research available, is heavily influenced by Western ideals, and emphasises the importance of identity from an individualistic culture. This bias within the AI generated essay stems from the accessibility and prevalence of Western, or WICKED, research, which is more widely published and employs a universal language. This supports the clear bias towards publishing papers written in English, which inherently puts authors and researchers who are not fluent in English at a disadvantage (Tindle, 2021). Furthermore, the rejection rates for publications authored by individuals whose first language is not English are considerably higher compared to those fluent in English (Tindle, 2021). This disparity could potentially restrict the number of significant contributions that non-English speaking psychologists can make to the field of Psychology, resulting in a loss of new and potentially vital research (Tindle, 2021). 
[bookmark: _Int_fYKAPCkP]Interpretive power is a term that relates to the ability to comprehend other individuals’ behaviours and experiences within the framework of their cultural contexts (Brady et al. 2019)). It necessitates recognising that cognition, behaviour and motivation are influenced by an individual’s cultural norms and values. In order to gain a precise understanding of human behaviour, psychologists and researchers need to comprehend the cultural context in which certain behaviours occur, and assess them in a culturally appropriate manner (Brady et al. 2019). Shortcomings in interpretive power can manifest in various ways, such as neglecting to recognise how culture influences psychological processes, even when researchers lack a complete understanding of how, presuming that findings apply universally across different cultures, or overlooking the influence of a researcher’s own cultural experience on their assumptions, conclusions and decisions (Brady et al. 2019). Referring back to the AI generated essay, it is suggested that independence fosters decision-making abilities by prompting individuals to trust their own judgement, preferences and values. However, the notion of independence is predominantly promoted within individualistic cultures, whereas collectivist cultures emphasise the importance of interdependence, whereby two or more individuals rely on and interact with one another (Moza et al. 2021). This again demonstrates the distinctly Western perspective evident in the AI generated essay, with majority of the information and sources utilised in its composition originating from easily accessible and widely known Western, individualistic researchers. However, the concern extends further than just the Western culturally biased research, and information overshadowing that of other cultures; it is the potential harm that can arise from ignoring cultural differences. In fields like psychometric testing and clinical psychology, issues with cultural bias can lead to misdiagnosis and other possible errors, carrying serious consequences for the individuals' undergoing assessments or treatment (Levesque, 2014). Moreover, cultural biases are prevalent within mental health assessments and interventions, leading to disparities in access, and questionable diagnostic procedures and treatment tools (Snowden, 2003). Such disparities may arise when practitioners and mental health professionals make unwarranted judgements about individuals from other cultures and ethnicities, whether consciously or subconsciously (Snowden, 2003). However, recognising and acknowledging racial, ethnic and cultural differences is crucial, and mental health interventions must be tailored to accommodate the variations in race, culture and ethnicity (Snowden, 2003). Effective treatment requires an understanding of cultural differences, including how symptoms may manifest, potential causes, and the treatment preferences within different cultures (Snowden, 2003). Therefore, cultural biases can influence every facet of psychology, consequently affecting all aspects of society. 
Consequently, it falls upon the field of psychology as a whole to become more culturally informed and implement practices that attend to cultural influences (Brady et al. 2019). Markus and Conner (2013) created the culture cycle framework to explain how culture works and to provide guidance on making long-term changes in understanding cultural differences (Brady et al. 2019). Brady and Colleagues (2019) aimed to create culture-conscious research questions, with the goal of reducing cultural bias in psychological research. They utilised the cultural cycle framework to outline changes across four crucial levels of psychological science: ideas, institutions, interactions and Individuals (Brady et al. 2019). This approach is intended to enhance interpretive power, and therefore, understand individuals in relation to their culture. They proposed that scientific institutions, such as universities, academic journals and organisations can significantly contribute to promoting cultural awareness. For instance, they can feature non-WEIRD research to highlight the significance of studying diverse populations and show the scarcity of information available on lesser-known cultures (Brady et al. 2019). Another approach to being culture-conscious in psychological research involves adapting hypothesis-generating methodologies to mitigate WEIRD bias within research designs (Brady et al. 2019). Ethnographic observations, focus groups and case studies and content analysis's  offer deeper insights into non-WEIRD contextual contexts, aiming to inspire further research in these areas (Brady et al. 2019) Additionally, organisations and institutes can promote and incentivise non-WEIRD research by establishing competitive awards to support such work, or universities can foster diversity by recruiting psychological scientists from varied backgrounds (Brady et al. 2019). By ensuring that all areas of psychology embrace a culturally informed perspective, advancements can be made in understanding human behaviours, cognition, actions and practices. This approach will enhance treatments for mental health conditions, developmental or cognitive impairments, and promote a greater inclusion of non-WEIRD researchers and psychologists who possess valuable insights and information, who may not have yet had the opportunity to share their knowledge and ideas with wider populations. 

[bookmark: _Int_x7zUjN1G]The aim of this essay was to critically discuss the need for social psychology to be ‘culturally informed’. This essay has explored the true meaning of culture within psychology and psychological research, examining how culture influences human behaviour and cognition, and vice versa. It is evident that the behaviours, attitudes and beliefs of one culture can not and should not be generalised to other cultures in a ‘one size fits all’ approach. Neglecting to acknowledge the differences between cultures can lead to errors in research, with incorrect findings being extended to broader populations that do not adequately reflect all cultures. This can significantly impact our understanding of human development and cognition, setting back much of the current research and theories. Through embracing and being mindful of cultural differences, we are not only enhancing the validity and applicability of research findings, but also cultivate inclusivity and respect for diverse groups of individuals. As psychologists, being aware of our own cultural biases enables us to adapt research to accommodate cultural differences. Additionally, social psychology has practical implications within diverse fields, such as education, business and healthcare. Therefore, being culturally informed can offer insights into tailoring social interventions and policies to different cultural contexts, which promotes positive outcomes and can help when addressing social issues. Moreover, it provides researchers and psychologists with the necessary tools to be able to address pressing social issues, such as discrimination and prejudice. Moving forward, it is crucial for current researchers, organisations and institutions to prioritise cultural awareness and acknowledgement, and to actively engage in cross-cultural research and collaboration. 
In conclusion, it’s imperative for social psychology to be culturally informed, both morally and practically. By embracing cultural diversity and sensitivity, social psychology can fulfil its potential as a dynamic and inclusive discipline and make meaningful contributions to our understanding of human behaviours and societal dynamics. 
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