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Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads at a good pace, quickly, efficiently and within seconds. This is beneficial for customers as this ensures no delays in accessing the website avoiding visitors from getting frustrated. This also allows customers quick browsing without any delays. First impression of a website play’s a big part in attracting customers hence quick access overall has a good impression on new customers in addition to this a fast load time ensures that the website search engine optimisation is enhanced.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website contains clear, easy and colourful accessible many sub headings which include bookings for corporate events, food & drink furthermore there are drop down options to choose locations, games, offers, parties, groups and many more other options. The navigation process is easy and fast ensuring customers do not get annoyed as can easily find their way around pages. These are available on top of the main page customers can click into each sub heading depending on their choice and booking.

	Question 1c - Can a customer make a booking via the webpage? 
 	

	Answer: Yes, a customer can easily make a booking online the ‘book now’ option is clear on the sub heading. A customer can start a booking by first choosing their location then 4 options for number of who’s playing, offers, parties and groups, a date and time is also available. The booking process is simple ensuring ease for customers. The booking process holds no delay and does not request for unnecessary information it is simple and self-explanatory.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: For first time viewers too many options can be overwhelming, too many drop down options can be time consuming and too much navigating can put customers off, it may be good idea to have less subheadings with more drop-down options or have an option of a specific thing a customer may be searching for. I would also suggest individual bubble pop images which would enhance the look of the website this will save customer from searching for what they are looking for.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)



	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website look is bright and attractive and very moving there is a slight difference in the appearance of the website on the computer as compared to mobile phone, on the mobile screen the website is viewable on a smaller screen showing colours more vibrant then on laptop screen. The appearance on the mobile phone becomes smaller allowing customers to view in a smaller version whereas on the computer website is enlarged but overall comparing the both, design remains the same.



	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website videos and images are very bright, visible and attractive. The high-quality images showcase the food, drink, bowling, duckpin bowling, amusements and menu bars. Short running videos are under the duckpin bowling and amusements with hyperlinks, the videos are short high quality, fun and energetic. The bright colours like blue and pink enhance the attraction of the website. Overall, the website presentation allows the customers to understand their needs and requirements.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not have and online chat tool for quick, easy customer enquiries but website does have alternative contact methods such as contact us by phone, contact us by email and call back facility. All options are for the support customer needs but may not provide as quicker response as compared to an online chat option. The absence of on chat tool makes is less convenient for customers to receive a quick response to their enquiry.


	Question 2d – How effective are the social media links on the website?


	Answer: The 4 social media links, Facebook, x, twitter, Instagram and Tick tock are available under the contact us sub headings. All the links are accessed within seconds and are very affective. The links are a great way to keep customers updated about offers promotions and other new activities. Overall, the social media links are large and visible with clear signs found easily with less ease of too much navigation. The social media links help enhance the appearance of the website.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services offered by the company are well presented on the sub headings and located easily, the use of images and videos show the customer clearly the purpose of website. The drop-down options help customers view all the facilities the website and company offer. Overall customers will face no difficulty or delay in looking for services as all the services offer are in a readable font and clear colour, the white font on black back ground also makes it easier for customers as this stands out.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are available through external platforms like, Twitter, Instagram, Facebook and Tick tock allowing readers to view customer feedback, this suggests the company relies on independent review platforms rather than their own company database. However, it would be a great idea from time to time display some reviews with recent dates on their own company website homepage this will help customers to access quick and most recent update customers feedback and experience, this is also a less time consuming.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented high quality through reviews, feedbacks and responses from the company. The company responding back to customer reviews shows a good rapport, professionalism and good customer care of the company. I would highly use and recommend the company as seems trustworthy, reliable and there are group and family facilities available, the prices are also affordable. Overall, the company is an excellent outing venue with great options of activities for the whole family to enjoy.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: During the booking process prices are made clear and concise to all customers. The booking process is simple, straight forward and self-explanatory. Prices are displayed individually for all age ranges, the website also display cheap option timing and also there are VIP price options. The prices reflect the quality of services and feedback from customers. The price section also includes offer bundles, this is a excellent way to attract customers allow them to gain discounts.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling

	
	2. Amusement

	
	3. Food & drink

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when searching for bowling the company comes in the list of top ten websites however the words amusement and food & drink do not show the company under these services. Overall, the company being listed in the top 10 shows the company is well established through reviews and appearance of the website and has a good bakcground. Appearing in the top 10 makes it easy for customers to locate the company and this also attracts the customers to open the website.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, I strongly feel the website has relevance in the modern UK business. Many customers expect a business to have an easily accessible website helping customers to search and book easily without too much fuss. The company act as a main hub connecting to many other locations, the website for the modern world is professional, clear, concise and straight to the point. The website supports excellent online booking process enabling customer’s ease in addition the website can be accessed during and out of business hours. Overall, the website remains a great, essential tool for access to customers within the required destination. The website gives good control to its business branding and content. The website remains a great tool as a way of interaction and communication.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: One recommendation to improve the website would be the suggestion of an online chat service, this would be highly beneficial as this would allow customers to get instant responses about booking and prices. An online service can help company improve on customer satisfaction due to quick service response, this service will also make the company seem more modern and advanced. In addition to this an online chat service is an excellent feature for busy customers as waiting on calls and being on hold for longer periods can be frustrating, this would reduce customer frustration. I have suggested this because in this modern society this feature is a quick question and answer access tool attracting more customers. Further more the business can also benefit from customer surveys after chats, this is an excellent way to gain feedback on the company’s performance.
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